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Model Question Paper
Part-A

Answer all the questions
10 x 2 =20 Marks
What is advertising?

What is advertising campaign?

Define Salesmanship.

Write a note on AIDAS Theory of selling.
What do you mean by after sales services?
What is advertising strategy research?

State the two purposes of advertising research?
What is Direct Advertising?
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What are buying motives?
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Define publicity

Part-B
5x 16= 80 Marks

11. (a) Explain the Evolution of advertising.
(or)
(b) Discuss the classification of advertising.
12. (a) What are functional departments of an advertising agency?
(or)
(b) Describe the functions of advertising layouts.
13. a) Describe the qualities of salesman.
(or)
(b) Explain the process involved the recruitment of salesman.
14. (a) Define sales promotion and state its objectives.
(or)
(b) Explain the classification of buying motives.
15. (a) Discuss the purpose of advertising research.
(or)

(b) Explain the tools employed for sales promotion?



