SRM INSTITUTE OF SCIENCE AND TECHNOLOGY
COLLEGE OF SCIENCE AND HUMANITIES
DEPARTMENT OF COMMERCE

PH.D COURSE WORK

COURSE CODE COURSE TITLE L
PCM&01 MARKETING MANAGEMENT 4
PCMS802 STRESS MANAGEMENT 4
PCMS803 RETAIL MARKETING MANAGEMENT 4
PCM806 E COMMERCE 4
PCM807 CONSUMER BEHAVIOUR 4
PCM808 ORGANISATIONAL BEHAVIOUR 4
PCMS809 SERVICE MARKETING 4
PCMS&10 CUSTOMER RELATIONSHIP MANAGEMENT 4
PCM&11 PERSONAL FINANCE MANAGEMENT 4
PCM812 INVESTMENT BEHAVIOUR 4
PCM&13 HUMAN RESOURCE MANAGEMENT 4
PCM&14 ENTREPRENEURSHIP DEVELOPMENT 4
PCMS15 g%%ggiﬁi?’g{ERMENT AND SOCIAL 4
PCM816 ELECTRONIC PAYMENT SYSTEM 4
PCMS17 E/IRAOI\II)AUS];I“BI/I(J)EII\I\I ?ND MATERIALS 4
PCMS818 GOODS AND SERVICES TAX 4
PCMS&19 DIGITAL MARKETING 4
PCMS820 INVESTING MUTUAL FUNDS 4
PCMS21 ﬁXﬁi{}%&i{}?NALYSIS AND PORTFOLIO 4




PCM822 EXPORT MARKETING

PCM823 WORK LIFE BALANCE

PCM824 TOURISM MANAGEMENT

PCM825 TRIBAL STUDIES

PCM826 DIGITAL BANKING

PCM827 CUSTOMER SATISFACTION

PCM828 EMPLOYEE WELFARE IN IT AND ITES

PCM829 TECHNOLOGY IN BANKING

PCMS30 GREEN MARKETING

PCMS31 WELFARE MANAGEMENT

PCM832 M — COMMERCE

PCMS33 MICRO, SMALL AND MEDIUM SCALE
ENTERPRISES(MSME)

PCM834 GREEN HUMAN RESOURCE MANAGEMENT

PCM835 EMOTIONAL INTELLIGENCE

PCMS36 CHANGE MANAGEMENT

PCM837 PERSONAL TAX PLANNING




CODE COURSE TITLE LT P|C

PCM&01 MARKETING MANAGEMENT 410104

Course Objectives

e To recognize the vital role that marketing play in the economy and its future

e To familiarize with various key issues in marketing management
Unit I - Marketing management tasks - functions of marketing management - marketing management process-
business opportunities - marketing environment: macro and micro marketing environment - scanning the
environment - market planning - market planning process - marketing control - need and importance - types of
marketing control.
Unit II - Market segmentation - focus that shape market needs - demographic influence - lifestyle influence -
usage behavior - segment identification - segment attractiveness - segment positioning - segment profitability.
Unit IIT - Factors affecting consumer behavior - stages in consumer behavior - consumer behaviour and
perception - social influence on consumer - industrial buying behavior — consumer modelling: the economic
model, learning model, psychoanalytic model, the sociological model, the howardsheth model of buying
behaviour, the nicosia model, the engel - kollat - blackwell model. Marketing strategy- product related strategies
Differentiation strategy -focus strategies - growth strategy - penetration, product/market expansion and vertical
integration - diversification strategies - entry strategies - strategies in declining and hostile - global strategies -
standardization, customization and strategic alliance - market strategies for competitors-marketing strategies
for marketing leaders-strategies for market followers-market strategies for market nichers - technology
exploitation - internal and external company evaluation - technology watching.
Unit IV - Product management - product development process - new product launches - concept and
importance of branding - brand awareness, brand personality, brand image, brand identity, brand loyalty, brand
equity- major branding decisions -brand positioning and re-launch - brand building and communication - brand
equity - role of IMC in marketing - reasons for growing importance of IMC - personal selling; evaluating the
ethical aspects of IMC. Challenges and opportunities in international marketing - global marketing environment
need for environmental analysis - country risk analysis —
Unit V - Global marketing research and information system (GMRIS), research process of international
marketing — approaches of marketing research - research design - research analysis - regression analysis -
cluster analysis - discriminant function analysis- conjoint analysis - presentation of report — monitoring -
evaluation and research in marketing — SWOT-PEST.
References

1. PatiDebashis, ‘Marketing Research’ Universities Press (India) Pvt. Ltd.,

2. Beri, G.C, ‘Marketing Research’ Tata Mcgraw Hill Publishing Company, Ltd.,
3. Cooper Schindler, ‘Marketing Research, Concept & Cases’, Tata Magraw-Hill
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RakeshKhurana And Ravichandran A.N. ‘Strategic Marketing Management’, Global Business Press,
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Loudon & Loudon, ‘Consumer Behavior’, Tmh; New Delhi

Lehman, Donald R. And Winer, Russel S., ‘Product Management’, Tata Mcgraw Hill
DrR.B.Rudani, ‘Basics Of Marketing Management’, Sultanchand Publishers.

Rajagopa L, ‘Marketing Management Text And Cases’ Vikas Publishers.

Roger J, ‘Marketing Based Management’, Best Pearson Education Publishers.

10. Cateora, ‘International Marketing’.
11. Warren Keegan, ‘Global Marketing Management’
12. Philip Kotler, Kevin Lane Keller, 'A framework for marketing management',
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PCM&802 STRESS MANAGEMENT 4 10|04

Course objectives
e To provide an in-depth study of the various aspects of stress
e To provide a broad physical, social and psychological understanding of human stress.

Unit I - Traditional, ancient concepts of stress - History of stress field - Framework for studying stress
phenomena - Stress and its potential sources - Types of work stressors - Effects of stress - Stress and burnout -
Symptoms of burnouts - Consequence of stress burnout - Model of stress - Strategies for decreasing stressful
behavior - Manifestations of stress - Stages of stress - Variables involved in stress process - Role of stress in
health and illness - Stress psychophysiology

Unit II - Organizational culture and climate - Organizational effectiveness - Organizational counseling and
guidance - Work stress and its management - Individual and organizational approaches - Signs of stress at work
- Occupational stress cycle - Current stress management style - Stress management principles - Awareness
about managing stress

Unit III - Importance of time management -Manifestations of poor time management - Barriers to efficient time
management - Approaches to time management - Importance of implementing the plan - Stress management
and reduction techniques - Commandments for effective stress management - Balancing work and life - Stress
in changing world - Implications - Internal issues - Decision making and negotiation skills —

Unit IV - Role of group cohesion and team spirit - Team work, development of leadership qualities - Employee
health and welfare Programs - Self management and emotional intelligence - Crisis management - Controlling
crisis - People issues - Environmental issues - Psychological fall outs - Preventing interruptions - Improving
personality.

Unit V - Leading with integrity - Enhancing creativity - Effective decision making - Importance of good
communication - Sensible communication - Managing Self - Intrapersonal and interpersonal life - Acute
manifestations of stress - Relaxation techniques - Yoga and meditations - Progressive relaxation training -

Managing anger and stress - Case studies

References

Lazarus, R. S. & Folkman, S, Stress, Appraisal and Coping, Springer Publishing Company, New York.
Pestonjee, D.M, Stress and Coping, Sage Publication, New Delhi.

Cartwright, S and Cooper, C. L, Managing workplace stress, Sage Publication, New Delhi.

Cooper, Managing Stress, Sage Publication, New Delhi.

Jeff Davidson, Managing Stress, Prentice Hall of India, New Delhi.

Juan R. Alascal, Brucata, Laurel Brucata and Daisy Chauhan, Stress Mastery, Pearson.
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7. Bartlet, Stress — Perspectives & Process, Tata McGraw Hill Education Private Limited.

8. Dean Bartlett, Stress perspectives and processes, Tata McGraw Hill Education Private Limited

9. Brian Luke Seaward, Managing Stress, Jones and Barlett Publishers, 2009

10. Bahtia R.L, The executive track : An action Plan for self development, Wheeler Publishing, New Delhi.
11. Chakaravathy S.K, Human values for Manager, Wheeler publishing, New Delhi.

12. France A. Clark, Total career Management, McGraw Hill.
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PCM&03 RETAIL MARKETING MANAGEMENT 41010 |4

Course objectives
e To provide an in-depth study of the various concepts of retail marketing.
e To provide a broad understanding of retail management.

Unit I - Definition - Functions of a retailer - Retail Equation - Scope of retailing - Drives of retail change in
India - Wheel of retailing - Role of retailing - Emerging area of retailing - Issues and opportunities, problems -
Relevance and Trends - Retail organizations - Retail in India - Factors affecting retailing in India - Drives of
retail change in India - Life cycle in retail - Employment in retail sector - Retail industry structure and trends -
Diversity of retailing

Unit II - Retail organizations and formats - Evolution of retailing - Retailing and the competitive environment -
Strategic groups - Formulating retail strategy - Steps in strategic planning process - Specifics for gaining
sustainable competitive advantage - Retail consumer - Retail location strategies - Factors affecting the location
of retail outlet — Merchandising - Product merchandise - Management Merchandise planning process -
Merchandise sourcing - Retail space management

Unit III - Retail store design - Designing principles of time, value, resources, synthesis, change, competence
and services - Store loyalty- factors essential for building store loyalty - Retail franchising - Retail logistics -
Retail design and visual merchandising - Retail brands - Retail pricing - Pricing policies - Retail promotion -
Retail promotion strategies - Retail services - Assortment planning Concept of retail price - Retail promotion -
The emergence of supply chain management - Historical development - levels of analysis - Time compression
and responsiveness of manufacturing supply chains - Recent concerns with ethical retail trading and
environmental issues Retail positioning - Service provisions and store environment strategy - Customer
communication and store image congruency - Relationship Marketing

Unit IV - International retailing - Nature and scope of international retailing - Global retail market : Issues &
Challenges - Motivation for international expansion - Methods of market entry - Strategies for managing
foreign operation - Conceptualizing the future of retailer internationalization.

Unit V - Needs of technology in retail - Importance - Factors affecting the use of technology - Internet
retailing - Concept of customer service - Importance of service in retail - Customer service & Retail strategy -

Case studies.

References
1. Suja Nair, Retail Management, Himalaya Publishing House, Mumbai.
2. Barry Berma and Joel R. Evans, Retail Management - A Strategic Approach, Prentice Hall ofIndia, New



Delhi.

S.K. Baral and S.C. Bihari, Retail Management Text and cases, A.I.T.B.S Publishers, India.
Arif Sheikh, Kaneez Fatima, Retail Management, Himalaya Publishing House, Mumbai.
Berman B and Evans J R, Retail Management, Pearson Education.

Michael Levy M and Weitz B W, Retailing Management, Tata McGraw-Hill.

Newman A J and Cullen P, Retailing: Environment and Operations, Vikas Publication.
Varley R and Rafiq M, Principles of Retail Management, Palgrave.

Margaret bruce, Christopher Moore and Grete Birtwistle, International retail marketing, Elsevier.
10 David Gilbert, Retail marketing management, Pearson education private Ltd.

11. Dr. L.Natarajan, Retail marketing, Margham publications.

12. Rosemary varley and Mohammed Rafiq, Principles of retail management, Palgrave Macmill
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PCM806 E COMMERCE 4101014

Course Objectives

e To familiarize with various key components in e commerce
e To become competent to understand the mechanism used in e commerce

Unit I - Electronic Commerce Framework - History, Goals of E Commerce - Technical Components of E
Commerce - Need and Role of E Commerce - Functions - Advantages and disadvantages of E-Commerce -
Scope of E Commerce - Basics and Tools of E Commerce. Electronic Commerce Applications - Comparison of
Web-based with Traditional Business - Growth of E Commerce - Present and potential.

Unit II - Business models of E Commerce - Business to Business - Business to Customers - Customers to
Customers - Business to Government - Business to Employee - Present Status of E Commerce in India -
Regulatory Aspects of E Commerce. E Commerce Strategy - Influencing factors of successful E Commerce
Unit III - E Business Infrastructure - Website - Components of Website - Concept & Designing website for E
Commerce - Corporate Website - Portal - Search Engine - Internet Advertising - Emergence of the Internet as a
Competitive Advertising Media - Models of internet advertising - Weakness in Internet advertising - Mobile
Commerce. Web sites as Market Place - E Commerce as Pure Online vs. Brick and Click business - Assessing
requirement for an Online Business Designing —

Unit IV - Developing and Deploying the System. Electronic Data - Interchange - Digital Signatures -
Cryptography - Interoperatibility and Intercompatibility - Intranets and Extranets - World Wide Web - Voice
over IP (VoIP) - The Internet Standards - The HTTP Protocol - Audio and Video Standards - Managing E
Business Infrastructure - Web Services and Service-Oriented Architecture (SOA) - New access devices - Future
of the Internet Infrastructure Marketing Strategies & E Commerce.

Unit V - Electronic Payment system - Online Payment Systems - Prepaid and Postpaid Payment Systems - e-
Cash, e- Cheque, Smart Card, Credit Card, Debit Card, Electronic Purse - Security issues on Electronic Payment
System - Solutions to Security Issues - Biometrics -Types of Biometrics. Legal and Ethical Issues in E
Commerce - Security issues in E Commerce - Regulatory Frame Work of E Commerce.

References

Ravi Kalakota, Electronic Commerce, Pearson Education

Manlyn Greenstein and Miklos, Electronic commerce, McGraw-Hill.

Brenda Kienew, E commerce Business, Prentice Hall, 2001.

Bajaj, Deobyani Nag, E-Commerce, Tata McGraw Hill Company, New Delhi.

Diwan, Prag and Sunil Sharma, Electronic Commerce - A Manager’s Guide to E-Business, Vanity

Whiteley, David, E-commerce, McGraw Hill, New York.
Willam Stallings, Business Data Communications, Pearson Education, New Delhi.
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PCMR807 CONSUMER BEHAVIOUR 4100 |4

Course Objectives

e To develop knowledge of cunsumer behaviour and to understanding its applications in marketing.

e To provide an in depth view of various aspects of consumer behaviour.
Unit I - Introduction to Consumer Behaviour - Consumer Behaviour and Marketing Strategy, Methods of
Consumer Research - Applications of Consumer Behaviour Knowledge in Marketing - Relevance of Market
Research with Consumer Behavior - Approaches to Consumer Behavior Research - Quantitative Research -
Qualitative Research.
Unit IT - Market Segmentation - Basis for Segmentation - Alternatives - Positioning - Buying Motives. Buying
Roles - Consumer Decision Making Process - Levels of Consumer Decision Making - Perspectives to
Consumer Decision Making - The Economic Model - Learning model - Psychoanalytic Model - The
sociological Model - The Howard Sheth Model of Buying Behaviour - The Nicosia model - The Engel - Kollat
- Blackwell Model. Engel, Blackwell and Miniard (EBM) Model.
Unit III - Consumer Perception - Sensation (Exposure to Stimuli), Perceptual Selection - Perceptual
Organisation - Factors that Distort Individual Perception - Price Perceptions - Perceived Product and Service
Quality - Consumer Risk Perceptions. Consumer Learning - Components of Learning - Behavioral Theory -
Cognitive Learning Theory - Memory System - Memory Process. Concept of Involvement - Dimensions of
Involvement - Involvement and Types of Consumer Behaviour - Cognitive Response Model - Elaboration
Likelihood Model - Social Judgment Theory
Unit IV - Brand Loyalty and Brand Equity. Consumer Attitudes - Functions of Attitude - Attitude Models -
Factors that Inhibit Relationship between Beliefs, Feelings and Behaviour - Learning Attitudes - Changing
Attitudes - Attitude Change Strategies.
Unit V - Consumer Behaviour and Marketing Communications - Marketing Communication Flow -
Communications Process - Interpersonal Communication - Persuasive Communications - Source - Message -
Message Appeals - Communication Feedback. Cultural Influences on Consumer Behaviour - Characteristics of
Culture, Values, Sub-cultures, Cross-cultural Influences, Cultural Differences in Non-verbal Communications.

References

1. Hawkins, D I etc. Consumer Behaviour Implications for Marketing Strategy. Texas, Business.
Mowen, John C. Consumer Behaviour , New York, MacMillan.
Schiffman, L. G and Kanuk, L L Consumer Behaviour New Delhi, Prentice Hall of India.
Leon G.Schiffman and Leslie Lasar Kanuk, Consumer Behavior, Pearson Education, India.
Paul Peter et al., Consumer Behavior and Marketing Stratergy, Tata McGraw Hill.
Sheth Mittal, Consumer Behavior- A Managerial Perspective, Thomson Asia (P) Ltd.,
Abbael, Consumer behavior: A strategic approach, Wiley.
Srabanti Mukherjee, Consumer behavior, Cengage Learnin
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PCM808 ORGANISATIONAL BEHAVIOUR 4 0 0 4

Course Objectives

e To understand and enhances the knowledge about the concepts and applicability of organizational
behaviour.
e To enrich the understanding of specific theories related to perception, motivation, leadership, jobdesign,
organizational change and its development.

Unit I - Need and Importance of Organizational Behaviour - Frame Work - Organizational Theories - Concept,
Determinants - Models - Challenges and Opportunities - Organization structure - Authority - Power - Status -
Formal and Informal structure - Bureaucratic structure - Impact of Environment on Organizational Design -
Formation
Unit II - Groups in Organizations - Influences - Group Dynamics - Group norms and Cohesiveness - Role
Group. Decision Making and Communication - Individual Versus Group Decision Making - Nominal Group
Technique and Delphi Technique - Improving Inter-personal Communication - Transactional Analysis and
Johari Window
Unit III - Personality - Types - Factors influencing Personality - Theories - Determinants and Attributes.
Organizational Behaviour Modification - Misbehaviour - Management Intervention. Emotional Intelligence -
Theories - Attitudes - Characteristics - Components - Formation - Measurement - Values. Perception -
Importance - Types - Theories - Problems in Motivation - Effects on Work Behaviour - Emergence of Informal
Leaders and Working Norms - Interpersonal relations - Control Leadership styles - Theories - Leaders Vs
Managers - Sources of power - Power and Politics. Job satisfaction - Determinants - Measurements - Influence
on Behaviour.
Unit I'V- Organizational Change - Importance - Stability Vs Change - Proactive Vs Reaction change - The
Change Process - Resistance to Change - Managing Change. Stress - Work stressors - Causes and
Consequences - Prevention and Management of stress - Stress Coping Strategies - Balancing Work and Life.
Unit V
Organizational Development - Characteristics - Objectives - Organizational effectiveness. Organizational
Culture - Elements of Organizational Culture - Organizational Culture and Performance Changing and
Strengthening Culture - Organizational Socialization - Organizational Climate - Factors affecting
Organizational Climate - Employment relationship and Career Dynamics - Conflict Process, Sources of
Conflict - Structural approach to Conflict Management - Resolving Conflict through Negotiation -

Organizational Careers - Contingent Workforce - Power and Politics in Organization.



References

Stephen Robbins, Organisational Behaviour, Prentice Hall of India

Udai Pareek, Understanding Organisational Behaviour, Oxford University Press
L.M.Prasad, Organisational Behaviour, Sultan Chand & Sons

Fred Luthans, Organisational Behaviour, McGraw Hill Book Co
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PCM809 SERVICE MARKETING 4 0 0 4

Course Objectives

e To understand the concept of service marketing

e To identify with different dimensions of managing service quality
Unit I - Service Marketing- Characteristics of Services- Expanded Service Marketing Mix — Challenges and
issues in Service Marketing —Pricing Strategies applied to Services — Communication Strategies for services —
Distribution Channels for services — Guidelines for Advertising Services — People in services —Services process
Services delivery Channels — direct distribution, Channel functions, channels selection, impact of information
technology-designing communications mix for promoting services - building service customer relationships and
service recovery —Role of internal marketing in service delivery
Unit II - Relationship Marketing — Attracting new customers — Retaining existing customer - Assessing service
marketing opportunities - Customer expectation and perceptions of services — Customer behaviour specific to
usage of services —Service Marketing Strategies — Financial — Logistics — Insurance
Unit III - Service Market Segmentation — Market targeting and selection - Challenges to Service Design — New
Service Development — Developing the Service Blue Print — Quality Function Development — Service
Innovation
Unit IV - Service Quality — Determinants of Service Quality — Measuring Service Quality — SERVQUAL —
Quality Model- GAP Analysis — Key factor leading to the Customer Gap— Kano Model — Importance of Service
Quality —Diagnostic Model of Service Quality — Failures —Dimensions of Quality -Managing Service Quality —
Service Failure and Recovery
Unit V - Emerging issues in Service Marketing - Strategic approach in Service Marketing — — Innovations in
Service Marketing - Service Marketing Research for Rural Market — New Services for the currently served
market.
References

1. Chiristropher H.Lovelock and Jochen Wirtz, Services Marketing, Pearson Education, New Delhi, 7th
edition, 2011.
Hoffman, Marketing of Services, Cengage Learning, 1st Edition, 2008.
Kenneth E Clow, et al, Services Marketing Operation Management and Strategy,
Biztantra, 2 nd Edition, New Delhi, 2004. 2. Halen Woodroftfe, Services Marketing, McMillan, 2003. 46
Valarie Zeithaml et al, Services Marketing, Sth International Edition, Tata McGraw Hill, 2007.

Christian Gronroos, Services Management and Marketing a CRM Approach, John Wiley, 2001.
Gronroos, Service Management and Marketing —Wiley India
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PCMS&10 CUSTOMER RELATIONSHIP MANAGEMENT 41010 4

Course Objectives
e To acquire the knowledge and understanding the different models of CRM

e To identify the effectiveness of technological revolution in CRM

Unit I - CRM concepts - Dimensions of CRM — Nature - Goals of CRM -Elements of CRM — CRM Process —
Strategies for Customer acquisition — Models of CRM — CRM road map for business applications.

Unit II - Customer loyalty and optimizing customer relationships - CRM defined - success factors, the three
levels of Service/ Sales Profiling - Service Level Agreements (SLAs), creating and managing effective SLAs -
CRM in Marketing - One-to-one Relationship Marketing - Cross Selling & Up Selling

Unit III - Customer Retention, Behaviour Prediction - Customer Profitability & Value Modeling, - Channel
Optimization - Event-based marketing. - CRM and Customer Service - The Call Centre, Call Scripting -
Customer Satisfaction Measurement. Sales Force Automation - Sales Process, Activity, Contact- Lead and
Knowledge Management - Field Force Automation. - CRM links in e-Business - E-Commerce and Customer
Relationships on the Internet - Enterprise Resource Planning (ERP) - - Supply Chain Management (SCM)-

Unit IV - CRM Implementation - Defining success factors - Preparing a business plan requirements,
justification and processes. - Choosing CRM tools - Defining functionalities — Home grown versus out-sourced
approaches

Unit V - Managing customer relationships - Conflict, Complacency, Resetting the CRM strategy. Selling CRM
internally - CRM development Team - Scoping and prioritizing - Development and delivery — Measurement- e-
CRM Solutions - CRM development - Team - Scoping and prioritizing - Development and delivery -

Measurement.

References
1. G.Shainesh, Jagdish, N.Sheth, Customer Relationships Management Strategic Prespective, Macmillan
2005.
Alok Kumar et al, Customer Relationship Management : Concepts and applications, Biztantra, 2008
H.Peeru Mohamed and A.Sahadevan, Customer Relation Management, Vikas Publishing 2005.
Jim Catheart, The Eight Competencies of Relatioship selling, Macmillan India, 2005.
Assel, Consumer Behavior, Cengage Learning, 6th Edition.
Kumar, Customer Relationship Management - A Database Approach, Wiley India, 2007.
Francis Buttle, Customer Relationship Management : Concepts & Tools, Elsevier, 2004.
Zikmund. Customer Relationship Management, Wiley 2012 .
G.Shainesh, J.Jagdish N Seth. Customer Relationship Management
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PCM&11 PERSONAL FINANCE MANAGEMENT 41010 4

Course Objectives

e To understand the individual financial planning process

e To identify with investment attitude and investment risk
Unit I - Money Management - Financial Statements, Tools, and Budgets - Financial Values, Goals, and
Strategies - Financial Statements Measure the Financial Health and Progress - Avoid Taxes Through Proper
Planning - Make Tax- Sheltered Investments Strategy - Understanding the Financial Planning Process - The
Building Blocks to Achieving Personal Financial Success - The Economy Affects of Personal Financial Success
Financial Responsibility and Financial Decisions - The Time Value of Money - Make Smart Money Decisions
at Work - Seek Expert Financial Advice - Using Financial Statements & Budgets - Managing Cash & Savings.
Financial Security and Credit Management - Tools of Monetary Asset Management - Electronic Money
Management - The Psychology of Money Management - Managing Money vs. Financial Decisions.
Unit II - Building and Maintaining Good Credit - Reasons for and against using credit - Ratio of Debt-to-Equity
Method and Continuous-Debt Method - Consumer Finance Companies - Dealing with Over indebtedness.
Credit Cards and Consumer Loans - Vehicle and Other Major Purchases - Obtaining Affordable Housing - Rent
or Buy - Financing a Home - The Mathematics of Mortgage Loans.
Unit III - Resource Management — Investment Fundamentals - Investment Philosophy - Handling Investment
Risk - Active or Passive Investing Approach - Making Short, Intermediate and Long-Term Investments - Types
of Investment Risks - Understand Market Timing Strategy - The Role of Stocks and Bonds in Investments -
Rate of Return - Stock's Potential Rate of Return and Compare with the Required Rate of Return - Use the
Internet to Evaluate and Select Stocks Investing Through Mutual Funds - Advantages - Fund Objectives,
Types, and Characteristics - Selecting Funds to Invest - Review of Investment Philosophy and Investment Goals
- Monitor the Mutual Fund Portfolio.
Unit IV - Real Estate and High-Risk Investments - Current Income and Capital Gains - Pricing and Financing
Real Estate Investments - Investing in Precious Metals, and Gems, Gold and Other Metals.
Unit V - Risk Management - Managing Property and Liability Risk - Risk and Risk Management -
Homeowner's Insurance Coverages - Automobile Insurance - Protection for Other Property and Liability -
Comprehensive Personal Liability Insurance - Professional Liability Insurance Umbrella Scheme — Insurance
Agent - Filing Claim for a Release of Payment. Managing Health Expenses - Addressing the Financial Burdens
of Illness or Injury - Life Insurance Planning - Types of Life Insurance - Understanding of Life Insurance

Policy- Death Benefit Policy - Integration of Life Insurance into overall Financial Planning.



References
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PCM812 INVESTMENT BEHAVIOUR 4 0 0 4

Course Objectives

e To understand the factors influencing investment behaviour

e To impart with knowledge of financial system
Unit I - Introduction to Investment - Savings Vs. Investment - Investing Vs. Speculation - Investing Vs.
Borrowing — Need and classification of investments - factors affecting investments — Investment objectives
(SMART Goals) - The investment decision process — Sources of investment information
Unit II - Investment behaviour — The psychology of investment behaviour — Building blocks of investment
behviour — External factors and investment behaviour - Systematic approach of using behavioural factors in
decision-making — Attitude of investors in investment decisions.
Unit III - Risk and Return Analysis - Types of Investment risks - Product Profiling in terms of Risk and Tenure
Risk Profiling of Investor - Understanding Investor’s investment psychology and investment behaviour - Risk
Tolerance - classifying investors as per their risk profile and matching products to investors risk profile and
tenure of goals - Asset Allocation — Base of Investment Planning - Asset Classes —Expected rate of return -
Goal Specific Asset Allocation and need for change of asset allocation - Selection of asset mix as per clients
goals - Types of Asset Allocation Strategies -
Unit IV - Wealth Creation — Factors and Principles —Wealth management process - Wealth protection and
wealth erosion - Basics of Financial Intermediaries - Need for financial intermediation in the Financial System
Role and functions of Financial - Registration of Financial Intermediaries
Unit V - Financial Intermediaries — Future and challenges in financial intermediaries — Global financial
environment - Overview of financial services — Financial sector reforms in India - Importance of financial
system — Financial institutions — Structure of financial markets in India - Role of SEBI and stock exchanges in
investor protection - Investor grievances and their redressal system, insider trading, investors’ awareness and
activism — Portfolio Construction and Management - Objectives of portfolio construction — Diversification —
Approaches to portfolio construction — Performance evaluation of existing portfolio - Techniques of portfolio
revision - Portfolio management — Process of portfolio management — Factors contributing to portfolio

management — General responsibilities of portfolio manager - Portfolio Management and Mutual Fund Industry.
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Ricciardi, Wiley Publications

Investment: Analysis and Behavior - SIE by Mark Hirschey and John Nofsinger - Special Indian Edition
Investment Behaviour and Risk Management 2009 by Ch. Krishnudu

Fundamentals of International finance Management by S Kevin - Easters Economy Edition
Investment — Capital Theory & Investment Behavior V 1 3 June 1996by Dale W Jorgenson
Investments: Analysis and Behavior (The Mcgraw-Hill/Irwin Series in Finance, Insurance and Real
Estate) December 2006
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https://www.amazon.in/Investments-Analysis-Behavior-Mcgraw-Hill-Insurance/dp/0073530646/ref%3Dsr_1_41?s=books&ie=UTF8&qid=1520580367&sr=1-41&refinements=p_28%3Ainvestment%2Bbehaviour%2Cp_45%3A0%2Cp_46%3Abefore%2Cp_47%3A2014
https://www.amazon.in/Investments-Analysis-Behavior-Mcgraw-Hill-Insurance/dp/0073530646/ref%3Dsr_1_41?s=books&ie=UTF8&qid=1520580367&sr=1-41&refinements=p_28%3Ainvestment%2Bbehaviour%2Cp_45%3A0%2Cp_46%3Abefore%2Cp_47%3A2014

CODE COURSE TITLE L|T]|P C

PCMS813 HUMAN RESOURCE MANAGEMENT 4 0 0

Course Objectives

e To understand the role of Human Resource Management in Global scenario

e To study the HR practices in service sectors
Unit I - Human Resource Management- Dynamics of HRM in Multinational Corporations, Cross Cultural
HRM - Human Relations Challenges - Human Resource development in the service sector
Unit II - Human Resources Planning- Objectives- Importance- HRP Process- Manpower Estimation-Job
analysis- Job Description-Job Specification - Methods & Techniques - Measurement of HR Planning
Recruitment - procedures - criteria for an effective recruitment and selection programme - challenges in
recruitment in service sector Sources of Recruitment-Selection Process-Placement and Induction-Retention of
Employees.
Unit III - Training and Development- Objectives and Needs-Training Process-Methods of Training —Tools and
Aids-Evaluation of Training Programs.- Training and Retraining, Measuring Training Effectiveness. Job
Involvement, Employee Engagement ,Performance Appraisal and Potential Evaluation
Unit IV - Employee Empowerment - Process of Empowerment - employee empowerment and customer
satisfaction — managing the customer-employee interaction - service failure and customer recovery- the role of
communication and training - Way to motivate the employees in online service sectors - Empowerment in
Indian Scenario, Empowerment in Global Scenario - Employee Involvement and employee attrition -
flexible working practices - strategies for managing emotional labour
Unit V - Compensation and reward structures - Incentives - Effective Incentive System, Types of Incentive
Scheme - Fringe benefits - Retention Strategies: Counselling& Mentoring, Managing Separations and

Rightsizing.

References

Luis R.Gomez-Mejia, David B.Balkin, Robert L Cardy. Managing Human Resource. PHI Learning
Bernadin , Human Resource Management ,Tata Mcgraw Hill

Wayne Cascio, Managing Human Resource, McGraw Hill

Ivancevich, Human Resource Management, McGraw Hill

Uday Kumar Haldar, Juthika Sarkar. Human Resource management
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PCM814 ENTREPRENEURSHIP DEVELOPMENT 4 0 0

Course Objectives

e To enable the students to develop the achievement motivation and to develop entrepreneurial
competency.

e To understand various theories of entrepreneurship and to know about social entrepreneurship.

e To study the relationship between entrepreneur and Intrapreneur and based upon this exposure, begin to
develop one’s own theory about what it means to be an entrepreneurial leader. Through the case method,
build skills in developing and delivering persuasive arguments, active listening, critical thinking

UNIT I — Introduction to Entrepreneurship - Entrepreneur - meaning - importance - Qualities, nature types,
traits, culture, Similarities and differences between entrepreneur and Intrapreneur. Entrepreneurship and

economic development - its importance - Role of entrepreneurship - Entrepreneurial Environment.

UNIT II — Evolution of Entrepreneurs - Evolution of entrepreneurs - entrepreneurial promotion- mobility of
entrepreneurs - entrepreneurial change - occupational mobility - factors in mobility - Role of consultancy
organizations in promoting entrepreneurs - Forms of business for - entrepreneurs. Generating business ideas -

Sources of ideas - Environmental scanning- Opportunity recognition

UNIT III — Small Business and MSMe’s - Small Business : Concept & Definition, Role of Small Business in
the modern Indian Economy, Steps for starting a small industry, registration as SSI, Advantages and problems
of SSIs; Institutional Support mechanism in India - Incentives & Facilities for Entrepreneurs - Setting MSME:s -
Problems of entrepreneurs - Sickness in small industries - reasons and remedies - Evaluating entrepreneurial

performance

UNIT IV — Women/Rural and Social Entrepreneurship - Rural entrepreneurship — Need and Importance of
Rural Entrepreneurship - Women Entrepreneurship — Problems faced by Women Entrepreneurs — Support by
the Government and NGO’s for Women Entrepreneurs — Social Entrepreneurship - Concept of Social
entrepreneurship- meaning and definition- Growth and sustainability of social ventures. Role of social

entrepreneurs in nation building

UNIT V - Project Finance - Project finance: Sources of finance — Institutional finance - Role of IFC, IDBI,
ICICI, LIC, SFC, SIPCOT, and Commercial Bank - Appraisal of bank for loans. Institutional aids for
entrepreneurship development - Role of DST, DICS, SIDCO, NSICS, IRCI, NIDC, SIDBI, SISI,

Entrepreneurial guidance bureau - Approaching Institutions for assistance



References
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Vasanth Desai “Dynamics of Entrepreneurial Development and Management” Himalaya Publishing.
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Poornima Charantimath, “Entrepreneurship Development — Small Business Enterprises”, Pearson
Publication
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CODE COURSE TITLE L | T/|P C

PCMS815 WOMEN EMPOWERMENT AND SOCIAL RESPONSIBILITY | 4 0 0 4

Course Objectives

e To enable the researcher to understand the importance of gender equality and women empowerment for
the sustainability of the family and economy at large.

e Importance of Women Empowerment for Economic Development

e To understand the need for social responsibility
UNIT I. Social and Economic Empowerment - Women in Higher Education; Gender issues in Health,
Environment, Family welfare Measures — Economic Empowerment - Introduction-organized sector,
unorganized sector; Role of Women in Economic Development — Status of Women farmers and land rights;
Women Entrepreneurs - Impact of Globalization on working women - National Policy for the empowerment of
women 2001.
UNIT II: Political Empowerment - Political Socialization- Women leaders in politics - Women in Local
Governance- Barriers- Reservation policies- Women’s Political Rights - CEDAW. Issues of Girl child, Female,
infanticide and foeticide, Sex Ratio child marriage, Dowry & Property Rights, Violence against Women,
Domestic violence, Female Headed Households- Women in the Unorganized sector of Employment, Women’s
work- Status and problems
UNIT III: Women’s Movement in Tamilnadu - Women Movement against Poverty and Violence (MAPOVT) —
Tamilnadu Women’s Forum (TNWF) — Women’s role in Dravidian movement in Tamilnadu — Recent trends in
Women’s Movement- Religious fundamentalism - Restrictions on rights of women - Code of conduct and
nation of honor and honor killings from religious and caste perspectives - Women in peace movement.
UNIT- IV: Corporate Social Responsibility towards Women Development and Empowerment - The Drivers of
CSR in India, Market based pressure and incentives civil society pressure, the regulatory environment in India
Counter trends. Performance in major business and programs. Voluntarism Judicial activism.-Review current
trends and opportunities in CSR - CSR as a Strategic Business tool for Sustainable development - Review of
successful corporate initiatives & challenges of CSR.
UNIT- V: Social Responsibility towards Business - Social Responsibility towards — Investors — Employees —

Customers/Consumers — Government — Local Community — General Public and Environment

References
1. Jasbir Jain (Ed). (2005). “Women in Patriarchy: Cross Cultural”. Rawat Publications, Jaipur.
2. KumkumSangari and SudeshVaid.“Recasting Women: Eassy in Colonial History”.
3. Lerner, Gerda. (1986). “The Creation of Patriarchy”. Oxford University Press, New Delhi. 6. Maithreyi
Krishna Raj. (1986). “Women Studies in India: Some Perspectives”. Popular Prakasham, Bombay.
4. Mala Khullar, (Ed). (2005). “Writing the Women®s Movement: A Reader”. Zubaan, Kali for Women,



9]

*®

New Delhi.

Mies, Maria. (1980). “Indian Women and Patriarchy”. Concept Publishing Company, New Delhi.
Gandhi, Nandita&Nandita Shah. (1992). “The Issues at Stake:Theory and Practice in the Contemporary
Women“s Movement in India”. Kali, New Delhi.

Corporate Social Responsibility in India - Sanjay K Agarwal .

Handbook on Corporate Social Responsibility in India, CII.
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PCM816 ELECTRONIC PAYMENT SYSTEM 4 0 0 4

Course Objectives

e To meet the emerging needs of businesses in a rapidly changing global market.

e Electronic payments are the life blood of ¢ Commerce. Electronic payments are expanding rapidly but
also changing because of the pervasive use of tablets and smart phones, whose use is not confined to
consumer transactions.

UNIT 1 - Introduction to Money and Banking

Money and its properties. Fiduciary v. scriptural money. Token v. notational money. Cash and "real money."
World banking system, the role of central and commercial banks. Mechanisms of money transfer: giro,
cheques, electronic funds transfer. How foreign exchange works. Automated clearing and settlement Real-time
gross settlement; net settlement. The automated clearing house, ATM networks. The Hong Kong and U.S.
banking systems. Fedwire, CHIPS and SWIFT.

UNIT 2 - E Payment Security and Digital Signatures

Cryptographic methods, hash functions, trapdoor functions, DES and AES (Rijndael). Public-key methods:
RSA, Diffie-Hellman key exchange, El Gamal encryption. Digital signatures. Credit card protocols Digital
certificates, certification chains. The public-key infrastructure. Digital identity documents and remote
authentication. The SSL/TLS Protocol, cipher suites, credit card networks, Secure Electronic Transactions
(SET), Visa 3D-Secure.

UNIT 3 - Smart and Stored-Value Cards

Smart card architecture and security, RFID cards, PIN verification. Visa Smart Debit and Credit. Gift card
technology and the expanding gift card market. Octopus. Micropayments Characteristics of micropayment
systems: brokers, scrip systems such as Payword and MicroMint. Statistical micropayment schemes: Pepper
coin, MR1 and MR2.

UNIT 4 Mobile Payments, Digital Wallets

Wireless payments, digital wallets, the Google wallet. Obopay. PayPal, banking in mainland china Peer-to-
peer payments: PayPal. The Mainland banking structure. China National Advanced Payment System (CNAPS),
China Domestic Foreign Currency Payment System (CDFCPS).

UNIT 5 Electronic Cash, Virtual Money Systems

Foundations of electronic cash: anonymity, untraceability, double-spending prevention, virtual currencies, Bit
coin. Electronic invoice presentment and payment Electronic statement delivery, EIPP providers: biller service
providers, customer service providers. Thick vs. thin consolidation. Reconciliation. Bill data mining. B2B

integration. Invoice elimination: scan-based trading (SBT).



References
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Protocols for Secure Electronic Commerce, by M. H. Sherif, Second Edition, ISBN 0849315093.
Payment Systems: From the Salt Mines to the Board Room, by Rambure and Nacamuli. ISBN 978-0-
230-20250-4.
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(India) Pvt. Ltd, New Delhi

Electronic Payment Systems for E-Commerce, Donal O'Mahony, Michael A. Peirce,

Hitesh Tewari & O'Mahony Donal - Sub Edition, Artech House


https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Bhasker&search-alias=stripbooks
https://www.amazon.com/Donal-OMahony/e/B001K8MZKE/ref=dp_byline_cont_book_1
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CODE COURSE TITLE L | T]|P C

PCM817 PRODUCTION AND MATERIALS MANAGEMENT 4 0 0 4

Course Objectives
e To get the knowledge of the process concerned with the conversion inputs (raw materials, machinery,
information, manpower, and other factors of production) into output (semi finished and finished goods
and services) with the help of certain processes (planning, scheduling and controlling etc.)
while management.
UNIT I

Meaning and function of production management, role and responsibility of production function in org type of
production system continuous, intermittent, job lots etc., plant layout objective type material flow pattern safety
consideration and environment aspects.
UNIT II
Production design- definition, importance, factor affecting product design product policy-standardization,
simplification, production developments, meaning importance, factor responsible development techniques of
product development.
UNIT I
Production planning and control-meaning objective, scope, importance and procedure of production planning,
routing, schedule, master production schedule, production schedule, dispatch, follow up, production control-
meaning, objectives, factor affecting production control.
UNIT IV
Concept and importance of material management corporate policy, organization, research, planning, source
selection, inventory management and its prime importance in our country today. Inventory control technique -
abc, make or buy decision. Problem on abs analysis
UNIT V
Warehousing and store management centralized and decentralized store. Brief introduction to various methods
of store accounting. Need for stock verification.
References

1. Production Systems : Planning, Analysis & Control : By — Riggs, J.L.(4th Edn.) John Wiley & Sons

2. Modern Production/Operation management : By — Buffa, E.S. & Sarin, =,.K.(8™" Edn.) John Wiley &

Sons.
3. Production & Operations Management : By Panneer saivem, R.(2' 1 Edn.) PHI
4. Production & Operations Management : By Chary, S.N.(TMH)




CODE COURSE TITLE L T P C

PCM&18 GOODS AND SERVICES TAX 4 0 0 4

Course Objectives

e To understand the indirect taxation system in India

e To understand the GST mechanism and implications for businesses in India
Unit — I - Introduction to Indirect taxes in India — History of Indirect taxes in India — Types of indirect taxes in
India — Customs duty — Excise duty — VAT — Advantages - Disadvantages
Unit — II - Introduction to GST in India — GST Meaning and Definition- Features of GST- Need for GST-
Advantages and Disadvantages of GST-Types of GST — CGST Act-SGST Act-IGST Act — GST in International
Scenario
Unit — III - Registration under GST — Law and Procedures — Scope, Time and Value of Supply — Input tax
credit- Accounts and Records under GST — Tax invoice, credit and debit notes
Unit — IV - Inspection, Search, Seizure and Arrest — Payment and Returns under GST — Laws and Procedures —
Composition Scheme — E-way bills under GST
Unit — V - Refunds under GST — Offences and Penalties — Practical aspects under GST

References
1. Indirect Taxation — Balachandran V — Sultan Chand and Sons Publishers
2. GST Acts — Taxmann Publications
3. www.gst.gov.in — Government of India GST portal
4. https://idtc.icai.org/gst.html - GST and Indirect taxes committee ICAI
5. GST Laws, Rules and Rates - https://icmai.in/TaxationPortal/GST/index.php
6. Goods and Services Tax — Dr.H.C Mehrotra and Prof.V.P Agarwal — Sahitiya Bhawan Publications.


http://www.gst.gov.in/
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CODE COURSE TITLE L T P C

PCMS819 DIGITAL MARKETING 4 0 0 4

Course Objectives
e To understand the importance of digital marketing

e To analyze the various digital marketing strategies and their implications for businesses.
Unit 1 - Introduction- definition- meaning- objectives- benefits- digital marketing tools- 7C’s of digital
marketing- difference between digital marketing and traditional marketing.
Unit 2 - Website planning- objectives- purpose- significance- components of websites- website planning
process — SEO — Merits & Demerits - SEO Tools.
Unit 3 - Social media Marketing — Introduction — Types — Advantages & Disadvantages — Steps for using
Social Media sites to promote Business — Role of Social Media Marketing — Email Marketing — Benefits —
Challenges of Email Marketing — Types of Email Marketing - Challenges faced in sending Bulk Email —
Content Marketing — Objectives — Benefits — Content marketing Strategy.
Unit 4 - App Store Optimization — Introduction — Steps to follow — ASO Tools — Benefits — Affiliate Marketing
— Benefits — Tips for Affiliate program - Steps — Blogging — Benefits — Different blogging sites — Blog types —
Advantages — Steps to follow in Blog Writing — Free lancing to make money.
Unit 5 - Google Analytics — Benefits — Analytic Reporting Google Ad words — Advantage — Steps for using
Google ad words — Google ad words keyword tools — Display advertising — Communication Process —
Communication Channels — Benefits — Types.
Text books

1. Digital Marketing; Strategy, Implementation & Practice. — Dave Chaffey, Fiona Ellis Chadwick.—

Pearson Publishing.

2. The Art of Digital Marketing. — Ian Dodson. — Wiley Publishing.

3. Understanding Digital Marketing — Damian Ryan. — Kogan Page.
Websites
TechWyse.
Marketing Land.
Hub Spot.
ClickZ.
Smart Insights.



CODE COURSE TITLE L T P C

PCMS&20 INVESTING MUTUAL FUNDS 4 0 0 4

Course Objectives

e To understand the importance of investing in mutual funds.

e To familiarize with mutual fund mechanism in India
Unit 1: - Origin and evolution of mutual fund industry- current trends- Asset Management Companies (AMC)-
Asset Under Management (AUM)- Net Asset Value- NAV with dividend, NAV with growth- mutual fund
industry as an enabler of wealth creation.
Unit 2: - Mutual Fund Industry in India before and after liberalisation- Unit Trust of India (not for master
shares and master gains)- entry of foreign players- Indian private players and fund managers- Mutual Fund
Industry today: the road ahead.
Unit 3: - Mutual fund instruments- meanings- types- open and closed ended funds- equity and debt funds-
global opportunity funds.
Unit 4: - Regulation of Mutual Funds- the role of SEBI- control of distribution cost- eliminating entry and exit
loads- Recent SEBI regulations.
Unit S5: - Mutual Fund Industry on tech platform- FinTech integration- online and mobile application based
mutual fund investments- minimising distribution cost and maximising returns- PayTM and Mutual Fund
investments- WhatsApp driven Mutual Fund Investments.
References

1. Lalitha Thamaraipandy; Mutual Funds: The Money Multiplier
2. Vivek K. Negi; Mutual Funds: Ladder to Wealth Creation

3. Glenn Hubbard, Michael F. Koehn, and Stanley I. Ornstein; The Mutual Fund Industry: Competition and
Investor Welfare

4. John A. Haslem; Mutual Funds: Risk and Performance Analysis for Decision 5. Making

5. Matthew P. Fink; The Rise of Mutual Funds: An Insider's View

6. John C. Bogle; Common Sense on Mutual Funds

7. Jeffery A. Born, Oliver Schnusenberg, and Seth Anderson; Closed-End Funds, Exchange- Traded Funds,

and Hedge Funds: Origins, Functions, and Literature
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PCM821 INVESTMENT ANALYSIS AND PORTFOLIO MANAGEMENT | 4 0 0 4

Course Objectives

e To understand the significance of investments and various investment avenues.

e To understand the theoretical foundation of portfolio management strategies.
Unit 1: Investment - Investment- meaning- introduction- definition -avenues of investment- Asset classes and
asset location- financial and non-financial assets- portfolio- meaning- definition- single and multi-asset
portfolio.
Unit 2: Risk and Return - Risk and return- meaning- relationship- sources of risk- measurement of risk-
standard deviation and coefficient of variation- probability approach to risk- portfolio risk and return.
Unit 3: Market Hypothesis - Efficient market hypothesis- weak form efficiency, strong form efficiency, semi-
strong efficient market hypothesis- Markowitz theory- Random Walk model- Modern Portfolio Theory.
Unit 4: Valuation of Securities - Valuation of securities- Valuation of bonds- Modigliani Miller Approach-
Gorden’s model- CAPM
Unit 5: Portfolio Performance - Evaluation of portfolio performance- measurement of performance- Treynor’s
and Jensen’s Measure- Sharpe’s ratio
References

1. Security Analysis and Portfolio Management, VA Avadhani Pearson Publications.
Fundamentals of Investment Management, Hirt and Block, Tata McGraw Hill. Ed 2009.
Portfolio Management Handbook, Robert A. Strong, Jaico Publishing House, Mumbai.
Security Analysis and Portfolio Management, Prasanna Chandra, Tata McGraw Hill.

Analysis of Investment and Management of Portfolios; Frank K. Reilly

A i

Investments: Analysis and Management; Charles Parker Jones



CODE COURSE TITLE L | T, P |C

PCMS&22 EXPORT MARKETING 4 0 0 4

Course Objectives

1. To provide basic conceptual and applicative knowledge about exports and imports

2. To develop the student's employability and interpersonal skills in the field of Foreign Trade

UNIT - I Introduction to Export Marketing

Meaning and features of Export Marketing- Importance of Exports for a Nation and a Firm —Difference
between Domestic Marketing and Export Marketing — Motivations for Export Marketing — Present problems
faced by Indian Exporters —Trends in World Trade — The Sunrise Exports, Review of Services Export,
Composition and direction of India’s Export Trade Since 2000 — Reasons for India’s poor share in World Trade.
UNIT - II International Marketing

Meaning, Trade Barriers — Tariffs and Non-Tariffs ~-WTO and its implications on International Marketing with
reference to Agreements : TRIPs, TRIMs, GATS, Agreements on Agriculture and its implications on
Developing Nations- Regional Economic Groupings — Implications of Trade Blocs for International Marketing
— Major Regional Economic Groupings — EU, NAFTA, ASEAN, SAARC — Global System of Trade
Preferences among Developing Countries (GSTP)

UNIT —III Preliminaries for Starting Export Business

Overseas Market Research — Identifying Foreign Markets — Factors for Selecting Foreign Markets — Product
Planning Strategies for Exports — New Product Development Process — International Products Life Cycle —
Methods of entry in Foreign Markets — Channels of Distribution in Export Markets — Warehousing and its
necessity in Export Marketing — Product Promotion in Export Markets.

UNIT - IV Export Marketing and Promotional Organisations in India

Export Marketing Organizations — Export Promotion Organisations — Export Promotion Councils —
Commodity Boards — MPEDA —~APEDA —FIEO — IIFT — National Council for Trade Information (NCTI) —
ITPO —EIC —IIP —ICA-Department of Commercial Intelligence and Statistics — Directorate General of Foreign
Trade — Chamber of Commerce — STPs —EOUs —SEZs- Sales in DTA — Incentives to Units of SEZs —
Contribution of SEZs in India’s Exports.

UNIT -V Foreign Trade Policy (FTP)

Main Objectives — Highlights of FTP 2009-2014 - Special Focus Initiatives — Towns of Export Excellence —
Eligibility criteria for Export Houses/ Star Export Houses / Trading Houses/ Star Trading Houses / Premier
Trading Houses —Privileges of Export and Trading House Status Holders — Negative List of Exports.



References
1. Export Management, T.A.S.Balagopal , Himalaya Publishing House, Mumbai, 2014
2. International Marketing Management, M.V. Kulkarni, Everest Publishing House
3. International Business, K. Aswathappa, McGraw-Hill Education (India) Pvt. Ltd.,6th Edition
4. International Marketing And Export Managemet, Albaum,G., Duerr,E., Pearson Education(Singapore)
Pte. Ltd.-Delhi
International Marketing, Rakesh Mohan Joshi, Oxford, 2005
Export Marketing, Michael Vaz & Aurora Vaz, Manan Prakashan , 2018
7. International Marketing , Mary C. Gilly, Phillip R. Cateora, John L. Graham, McGraw-Hill Education;
16 edition, 2012
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CODE COURSE TITLE L | T, P |C

PCM8&23 WORK LIFE BALANCE 4 0 0 4

Course Objectives

e To provide an in depth view of various aspects of work life balance

e To study the Work Life Balance and its importance
UNIT I - Work Life Balance:
Introduction- Definition -Job Quality and Standard of Work Life Balance —Types of work stresses -Factors
responsible for imbalances of work —Effects of stress — Strategies for decreasing the - work stress and
techniques of stress management.
UNIT II - Work Life Balance and Planning strategies:
Objectives- Importance- Job quality and perceived Work Life Balance between working hours and personal
commitments: a Comparison of Family and Work life balance factors- Importance of Work Life Balance -Issues
and challenges - Gender inequality in work life balance- Coping strategies of Work Life Balance.
UNIT III- Employees Balance and Development:
Objectives and Need of work life Balance - Remedial measures for work life balance Employee health and
welfare Programs - Self management and emotional intelligence - Crisis management - Controlling crisis
UNIT IV- Role of Institutions in Work Life Balance:
Administrative and family support for balancing the stress at work place- Role of group cohesions and team
spirit, emotional intelligence — recreational facility and other facilities to work life balance.
UNIT V- Balance the both Family and Work
A Comparative Analysis of Paid Work, family and Personal Life- dual Income Couples-Tensions between
Work and individual life, Counseling & Monitoring, Managing Policy responses- Acute manifestations of stress
- Relaxation techniques - Yoga and meditations - Progressive relaxation training - Managing anger and stress -
Case studies.
References

1. Sonja Drobnic, Ana M. Guillen Work Life Balance and the Role in Job Quality.

2. Parasuraman, S., & Greenhaus, J. H. (2002). Toward reducing some critical gaps in work-family
research. Human Resource Management Review, 12, 3, 299-312.
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PCMS824 TOURISM MANAGEMENT 4 0 0 4

Course Objective:
¢ To introduce the concept of tourism management and destination management.
e To understand about the tourism supply and departments of tourism business.
e To develop an insight into tourism products and Services and managing tourism businesses.

Unit-I

Tourism - Meaning - Traditional and Niche tourism - Tourism management -Types of tourism - Tourism
Terminology - Factors affecting tourism - Types of tourists - Motivation factors of the tourists - Consumer
behavior in tourism - Intrinsic and Extrinsic tourist behavior

Unit-11

Destination Awareness - Types of tourist destinations - Milieus of tourism - Destination Management -
Destination Management Organization - Tools for destination management

Unit -111

Tourism supply - Categories of tourism supply components - Tourism functional management-Tour operator -
Types of tour operators - Characteristics of tour operators-Departments of tourism business - General
management - Marketing department - Operations department - Finance department-Sales department - Human
Resource department - Purchase department.

Unit -1V

Tourism - Market segmentation - Marketing mix - Tourism products and services -Types of tourism products -
Developing tourism product - Key principles of tourism product development - Elements of tourism products -
Phases of tourism products development

Unit-V

Managing tourism businesses - Key principle - Purpose of management in tourism organizations - Marketing
tourism as a management function - Managing operational issues in tourism businesses - Managing service
provision - Human resource issues and service delivery - Developing and managing tourism ventures in the
small business sector-Tourism and innovation - Tourism management in action.

References:
1. Pender.& Sharpley, R. The Management of Tourism, Sage Publications.
Page, J.Stephen & Brant, P. Tourism: A Modern Synthesis, Thomson London
Kamra.K.K. & Chand.M. Basics of Tourism: Theory, Operation and Practice. Kanishika Publishers.
Sinha, P.C. Tourism Management. Anmol Publications, New Delhi.
Swain, S.K. and Mishra, J.M. Tourism : Principles and Practices.
Bhatia, A.K.. Tourism Development: Principles and Practice. Sterling Publishers
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PCM825 TRIBAL STUDIES 4 0 0 4

Course Objectives
e To study about the Entrepreneurship Tribal population and inculcate among the entrepreneurial skills
e To analyse the various avenues available for developing the financial stability of Tribal population
e To explore the development of Tribals and educate to obtain the sustainable development in education,
economy, agriculture and allied industries.
Unit I

Concept of Tribe: Meaning, Definitions, Conceptual History, Different Terms, Basic Traits, Categories and
Classification of Tribe. ® Geographical Distribution & Demographical Pattern: In Indian and World Context e
Ethnicity & Tribal Identity

Unit I1

Tribal Entrepreneurship - Concept meaning and nature of livelihood - Agriculture improved agricultural
practices, improved crop productivity increasing cropping intensity, fisheries, watershed management, soil &
water conservation activities and horticultural plantation. Forest based intervention: Forest conservation, gum,
honey and timber collection & marketing through self-help groups and co-operative societies, fuelwood&
fodder social forestry, medicinal plants, collection of making of tendu leaves. Timber processing, Food
processing, forest and agro food processing..

Unit III

Tribal Development in Post Colonial India - Administrative and Institutional mechanism ¢ Tribal Policies and
Welfare programmes - Impact of Welfare measures . Tribes in National development projects - Displacement,
Rehabilitation and Resettlement -Tribal resistances in India (Autonomy, Statehood, Development Projects and
Land rights)

Unit IV Sustainable Development: Concept, Strategies, Critical issues , Salient Features of Social
Development. Approaches to Social Development; Similarities and Differences. Strategic Development Goals,
Human Development Index and Indicators for Policies and Programmes..

Unit V

Introduction to Tribal Finance-role of financial institutions in Tribal development, types of financial
institutions. All India development banks, Industrial Finance corporation of India (IFCI),Industrial
Development Bank of India (IDBI), Industrial credit and Investment Corporation of India (ICICI), Industrial
Investment Bank of India (IIBIL), Industrial Reconstruction Bank of India (IRBI), Small Industries
Development Bank of India (SIDBI),Industrial Development Finance Corporation (IDFC). Financial Inclusions

and Policies.




REFERENCE;

1. Forest policy and tribal development Book by Rucha S. Ghate By Rucha S Ghate Year :1992
2. Tribal India By Nadeem Hasnain Published 7th edition-2019 Publisher: New royal book company

3. Tribal development issues and policy options By S.N.Tripathy Abhijeeth publication Year 2013

4. Tribal Economy at Crossroads By SN Chaudhary Publishes 2010, Publisher : SAB
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PCM826 DIGITAL BANKING 4 0 0 4

Course Objectives:

e To study the emerging trends in digital banking in the globalised scenario
e To explore the various utility services available through digital marketing and to analyse the satisfaction
of consumers through digital banking
e To analyze the importance and services available through the digital banking and making cashless
transactions.
Unit I - DIGITAL BANKING PRODUCTS

Introduction Need for Digital Banking Products Customer Education for Digital Banking Products CARDS -
ATMs Cash Deposit Machines - Cash Re-Cyclers.

Unit IT - MOBILE BANKING

Overview and Brief History - Product Features and Diversity - IMPS - Profitability of Mobile Banking - Risk
Management and Frauds - Back End Operations and Technology.

Unit III INTERNET BANKING

Overview and Brief History - Product Features - Corporate and Individual Internet Banking Integration with e-
Commerce Merchant sites - Profitability of Internet Banking - Risk Management and Frauds - Back End
Operations and Technology

Unit IV BRANCHLESS BANKING

Objectives - Introduction - Financial Inclusion - Logic and logistics - Vehicles for Financial Inclusion -
Business Correspondents/ Business facilitators - Digital Banking Products for Financial Inclusion.

Unit V PAYMENT SYSTEMS

Overview of global payment systems - Overview of domestic payment systems - RuPay and RuPay Secure -
Immediate Payment Service (IMPS) - National Unified USSD Platform (NUUP) - National Automated Clearing
House (NACH) - Aadhaar Enabled Payment System (AEPS) e-KYC - Cheque truncation System (CTS) -
National Financial Switch (NFS) - RTGS - NEFT - Forex settlements - Securities Settlement - Innovative
Banking & Payment Systems.

Reference

1. 1. Electronic Commerce: Framework, Technologies and Applications, Bhasker, McGraw- Hill

Education (India) Pvt. Ltd, New Delhi

2. 2.Electronic Payment Systems for E-Commerce, DonalO'Mahony, Michael A. Peirce, Hitesh
Tewari & O'MahonyDonal - Sub Edition, Artech House
Shekar K.C., Banking Theories & Practice, vikas publishing house Pvt. Ltd. 2007
Desai Raghunath (2007), E-banking, srishti book distributors, New Delhi, ISBN 978-5.1-89948-13-9
Uppal RK, Banking with technology, New century publications, New Delhi
Indian Institute of Banking & Finance, Rural Banking, Mumbai
D.Rambure, A.Nacamuli, Payment systemspalgravemacmilan studies in banking & financial institutions
2008™ edition
8. Payment Technologies for E-Commerce, by Weidong Kou, ISBN 3540440070.

NownhkWw



https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Bhasker&search-alias=stripbooks
https://www.amazon.com/Donal-OMahony/e/B001K8MZKE/ref=dp_byline_cont_book_1
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Michael+A.+Peirce&text=Michael+A.+Peirce&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Hitesh+Tewari&text=Hitesh+Tewari&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Hitesh+Tewari&text=Hitesh+Tewari&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_4?ie=UTF8&field-author=O%27Mahony+Donal&text=O%27Mahony+Donal&sort=relevancerank&search-alias=books
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PCM827 CUSTOMER SATISFACTION
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Course Objectives
e To Focus consumer satisfaction and to analyse consumer behaviour model and emergence of consumer
theories
e To study about influence of family, peer groups, social status on decision-making process

e To depict the demographic and social classes and various theories in consumer behaviour
Unit I

Concept and need for studying customer satisfaction; current trends in Consumer satisfaction; Consumer
satisfaction importance- Benefits of customer satisfaction- Why customer satisfaction.

Unit 11

Ethnic Diversity; buying process; factors influencing decision making; changing customer demography;
changes in customers value; Customer services; Strategic advantage through customer service; Customer
evaluation of service; GAPs model for improving retail service quality; E-retailing and customer involvement in
E-retailing.

Unit III

Consumer learning: components of learning; stages in observational learning process (no theories); Consumer
Motivation: meaning; application of Maslow’s theory in understanding consumer behaviour; measuring
consumer motivation; Consumer perception: characteristics affecting perception; perceptual selection;
perceptual organisation & interpretation; Consumer attitudes: nature; role of attitudes in developing marketing
strategy; attitude change before, during and post purchase.

Unit IV

Demographics & social class; types of consumers; social class influences; changing lifestyle of Indian
consumers; Consumer personality (no theories): meaning; personality influences on consumer behaviour;
Culture: cultural influence on CB; Reference group: types of reference group; Nature of reference groups and its
influence on consumer’s purchasing behavior; family life cycle; family decision making and consumption
related roles.

Unit V

Retail Customer and Customer Service Ethnic diversity; buying process; factors influencing decision making;
changing customer demography; changes in customer values: Strategic advantage through service; customer

evaluation of service; GAPs model for improving retail services quality..

References
1. Paul Peter et al., consumer behaviour and marketing strategy, Tata Mcgraw hill

2. Suja Nair, Retail Management, Himalaya publishing house
3. Dr.C.Natarajan, Retail marketing, Margam Publications
4. KenvbethEclow, etal, services marketing operation management & strategy




5. Srabanti Mukherjee, consumer behaviour, cengagelearnin, Hoffman, marketing of services, cengage
learning, 1% edition 2008, Johan Wagemans, Perpectual organization 2018/vol-2.
6. Tata Mcgraw, consumer attitude, Hill education Pvt Ltd. June 05 2012.
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PCM828 EMPLOYEE WELFARE IN IT AND ITES
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Course Objectives
e To study about various types of employee welfare schemes available in industries
e To explore various methods of recruitment, selection, training process for the employees in the IT sector
e To typhic about employee safety, health and fringe benefits provided to the IT and ITES employees
Unit I
Concept and need for studying Employee welfare; current trends in Employee welfare; - Employee welfare
types- Employee welfare in IT and ITES- Different welfare measures in IT and ITES.
Unit I1
Recruitment; Recruitment Methods using Head-hunters; Cross-national Advertising;
E-Recruitment; Selection in International Context; Selection Criteria and Techniques; The Use of Selection
Tests; Interviews for International Selection; Staffing in International Context; International Managers; Parent
Country Nationals; Third Country Nationals; Host Country Nationals; Advantages and Disadvantages of
different Selection Methods; Different Approaches to Multinational Staffing Decisions; International Staffing
Issues.
Unit ITI
Compensation - Meaning; Objectives; Nature of Compensation; Types of Compensation; Compensation
Responsibilities; Compensation System Design Issues: Compensation Philosophies; Compensation Approaches;
Decision about Compensation; Compensation-Bases of Pay ; Individual vs. Team Rewards; Perceptions of Pay
Fairness; Legal Constraints on Pay Systems.
Unit IV
Employee Benefits - Meaning, Strategic Perspectives; Goals; Need Analysis; Funding; Benchmarking Schemes;
Nature and Types; Programs: Security, Retirement Security, Health Care, Time-off; Benefits Administration;
Legal Aspects; Discretionary Major Employee Benefits; Creating a Work Life Setting; Employee Services;
Designing a Benefits Package; Voluntary Retirement Scheme. .
Unit V
Employee Health and Safety; Occupational Health - physical, mental, noise control, work stress, AIDS,
Alcoholism and Drug abuse, violence at work place, workplace harassment; Safety - Reasons for accidents and
ways of avoiding accidents, need for safety, safety policy, Effective Safety Management.
Reference

1. Employee Welfare Measures in Public Enterprises Hardcover — 1 December 2011 by T. K. Kumar

2. Employee Welfare — 1 January 2014by Dr. E B Khedkar, (Author), Dr. Kiran Kale, (Author), Dr.
Anand B Dadas, (Author), Dr. Sonali S Gadekar, (Author)

3. The employee benefits and design& compensation. Publisher(S) Pearson by Biwa. Relased may 2014

4. CCH a wolters kluwer. business effective recruitment and selections process protics. 5™ editions, 2009



https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=T.+K.+Kumar&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Dr.+E+B+Khedkar%2C&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Dr.+Kiran+Kale%2C&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Dr.+Anand+B+Dadas%2C&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Dr.+Anand+B+Dadas%2C&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_4?ie=UTF8&field-author=Dr.+Sonali+S+Gadekar%2C&search-alias=stripbooks

CCH Australia limited
. “Compensation Management” R.C Sharma, Sulabh Sharma SAGE publication 2019

. Human resource management and occupational health and safety. First published 2003, by rout ledge.
Simultaneously published in USA
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PCMS&29 TECHNOLOGY IN BANKING 4 0 0 4

Course Objectives
* To understand and enhances the knowledge about the concepts of banking services
* To familiarize with various key components in Technology in banking
UNIT I - Branch Operation and Core Banking - Introduction and Evolution of Bank Management —
Technological Impact in Banking Operations — Total Branch Computerization — Concept of Opportunities —
Centralized Banking — Concept, Opportunities, Challenges & Implementation - Introduction — Characteristics of
Smart Banking environment — Components and Technologies of Smart Banking environments — Issues in Smart
Banking
UNIT II - Delivery Channels - Overview of delivery channels — Automated Teller Machine (ATM) — Phone
Banking — Call centres — Internet Banking — Mobile Banking — Payment Gateways — Card technologies — MICR
electronic clearing
UNIT III - Back office Operations - Bank back office management — Inter branch reconciliation — Treasury
Management — Forex Operations — Risk Management — Data centre Management — Network Management —
Knowledge Management (MIS/DSS/EIS) — Customer Relationships Management (CRM)
UNIT IV - Electronic Fund transfer — RTGSS — Negotiated Dealing Systems & Securities Settlement Systems —
Electronic Money — E Cheques - Contemporary Issues in Banking Techniques — Analysis of Rangarajan
Committee Reports — E Banking - Budgeting — Banking Software — Case study: Analysis of Recent Core
Banking Software.
UNIT V - International banking- global financial markets- the foreign exchange market - international money
market- services offered by the foreign banks- organization structure and operations of foreign banks- problems
of multinational banks - benefits of international investment- financial intermediation- alternative payment and
guaranteeing procedure.
References:

1. Financial Services Information Systems - Jessica Keyes Auerbach publication; 2nd edition (March 24,
2000)(Text Book)
Kaptan S S & Choubey N S., “E-Indian Banking in Electronic Era”, Sarup & Sons, New Delhi, 2003
Vasudeva, “E — Banking”, Common Wealth Publishers, New Delhi, 2005
Turban Rainer Potter, Information Technology, John Wiely & Sons Inc

A

Banking Technology - Indian Institute of Bankers Publication
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PCM&30 GREEN MARKETING 4 0 0 4

Course Objectives

e To make the student understand the concept of Green Marketing and Green Products.

e To learn the factors that affect purchase decision of consumers.
Unit I - Marketing management Meaning, Definition - functions of marketing management - marketing
management process - business opportunities - marketing environment: macro and micro marketing
environment - scanning the environment - market planning - market planning process - marketing control - need
and importance - types of marketing control.
Unit II — Introduction of Environment - Importance of environmentalism - Environmental movement - Benefits
of green environment to the society - Extended Producer Responsibility Plan - Guidelines for Collection and
Storage - Guidelines for Transportation - Guidelines for Environmental Recycling.
Unit III - Green Product - Green Marketing - Evolution of Green Marketing - Importance of green marketing -
Benefits of Green Marketing- Adoption of Green Marketing- Green Marketing Mix -Strategies to Green
Marketing.
Unit IV - Green Market segmentation - focus that shape market needs - demographic influence - lifestyle
influence - usage behaviour - segment identification - segment attractiveness - segment positioning - segment
profitability- Green Selling - Green Harvesting - Compliance Marketing.
Unit V - Global marketing research and information system (GMRIS), research process of international
marketing - approaches of marketing research - research design - research analysis - regression analysis - cluster
analysis - discriminated function analysis - presentation of report - monitoring - evaluation and research in
marketing - SWOT-PEST analysis.
Reference:

1. Green Marketing and Environmental Responsibility in Modern Corporations, Esakki and Thangasamy,

IGI Global, 2017.
2. Green Marketing Management, Robert Dahlstrom, Cengage Learning, 2010.
3. Green Marketing: Challenges and Opportunities for the New Marketing Age, Jacquelyn A. Ottman,
NTC Business Books, 1993
4. The New Rules of Green Marketing, Jacquelyn A. Ottman,Berrett-Koehler Publishers, 2011.
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PCM&31 WELFARE MANAGEMENT 4 0 0 4

Course Objectives

e To study about the Tribal welfare schemes by the Government and NGO’s

e To provide an indepth view of various aspects of Tribal community and their Socio-economic, Cultural

habits

e To study about the economical, legal aspects of Tribal population
Unit I
Concepts: Social Structure, Social Institutions and Social Groups, Socialization, Social Control and Social
Change. Approaches to the study of Society: Functionalist, Conflict/Dialectical, Structuralism and Post
Modernism. Social System and Stratification: Major Social Systems (Family and Religion), Social
Stratification: Marxist, Functionalist and Weberian approach. Human Behavior : Normal and Abnormal
Behaviour Determinants and Life span perspective of Human Development, Development Tasks and Hazards
during Pre Natal Period, Infancy, Babyhood, Childhood, Puberty, Adolescence and Adulthood.
Unit I1
Communities - Type of Communities: Rural,Urban, Tribal and Virtual Communities and various Vulnerable
Groups/ sections viz. Women , Child , Aged, Dalitsetc; Caste and Class — Their Characteristics.
Unit 111
Social Welfare Administration: Meaning, History, Principles, Nature and Type of Organizations. Types of
Administration: Distinction between Social Welfare Administration, Public administration and Social Security
administrations. Registration of Welfare Agencies: Laws relating to Societies, Trust and Non — Profit
organizations, Challenges Structure of Social Welfare Administration: Service Providers, Administrative
structures (Government and Non - Government), Organization and Management of Institutional Welfare
Services.
Unit IV
Social Policy: Concept, Goals, Scope, Context and Models of Social Policy and applicability in Indian context.
Historical Development: Evolution and Historical perspective of various Policies, Implementation of Social
Policies especially for Marginalized and Vulnerable sections of the society. Process of Policy Formulation:
Determinants and Steps, Approaches to Social Policy formulation, Impact of changing Political Scenario in a

country.




Unit V

Social Planning; Concept, Objectives, Scope, Models, Interrelationship between Social and Economic Planning,
Social Planning in India. Five Year Plans: Changes in Social Planning with Five Years Plans in India, Social
Planning and Social Change, Factors leading to development of planning in India. Roles and functions of
NitiAayog. Social Development: Positive and Negative Dimensions of Social Development; Concept, Models
and Theories, Historical and Social Context of Development in India

Reference

1. First Citizens: Studies on Adivasis, Tribals, and Indigenous Peoples in India (Oxford India Studies in
Contemporary Society)” by Meena Radhakrishna Oxford university press ,Year 2016

2. Resources, Tribes and Development: Competing Interests and Contours of Possibilities” by M C Behera
and Jumyir Basar Raathry publication Year 2014

3. Adivasikalude Lokam: Vanavasikal By Karunakaran CK Published by Kerala Bhasha Institute
Published:2007

4. The Araya Women- By Catherine Thankamma Published 2011 Oxford University Press
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PCMS832 M-COMMERCE 4 0 0 4

Course Objectives
e To understand the role of M-commerce in digital era.

e To explore the impact of M-Commerce in modern business practices.

UNIT-I
Mobile Commerce: Introduction to Mobile Commerce - M- commerce VS E- commerce- Advantage and
disadvantage — Scope - Importance-Functions- Types of mobile banking services in India — Mobile Wallet —

Types of Mobile wallet (Open, Semi Open, Semi- Closed and Closed).

UNIT-II
M-Commerce for finance - M Commerce for Retail (Place order) - M Commerce for Mobile Marketing
(Promotion via SMS) — M-commerce in mobile ticketing (Booking tickets) - M commerce in healthcare

and medicine (hospital and pharmaceutical info) — M commerce for Entertainment (Gaming & Music)

UNIT-III
Mobile Computing Application -Wireless Application Protocols -Wired Networks-Host Computers- WAP

Technology - Mobile Information Devices.

UNIT-IV
Mobile banking, RBI Guideline for Mobile Banking- Customer Protection Issues Regulatory & Supervisory
Issues — KYC, Anti Money Laundering (AML) and Combating the Financing of Terrorism (CFT) - Registration

of customers for mobile service - Technology and Security Standards.

UNIT-V
Emerging Trends in M Commerce -Mobile Shopping - Google assistant - Social Commerce (via Social media)

— [oT — Omni-channel- Global m-commerce issues -M-commerce cases

References:
1. Karabi Bandyopadhya ,Mobile Commerce -, Prentice Hall India Learning Private Limited Jan 2013.
2. Dr. U S Pandey and Er. Saurabh Shukla, - E-commerce And Mobile Commerce Technologies- S Chand
Publishing Jan 2007.
3. Paul May, Mobile Commerce, Cambridge University Press, 2001.
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PCM 833 MICRO, SMALL AND MEDIUM ENTERPRISES (MSME) 4 1010 4

Unit -1

Setting up MSME: Evolution, Definition of MSMEs (Revised 2020) - MSMED Act 2006 - Characteristics,
Advantage of MSME & Its role and Significance in economic development, Economic growth- Needs of SMEs
- Forms of Organisations; Establishing SMEs: Gender & Entrepreneurial Development - Challenges &
opportunities of MSME - Current scenario of MSMEs

Unit— 11

MSMEs: Policy, Framework & Financing Institutions: Policy Framework for SMEs - Regulatory
Framework - Laws and Regulations for SMEs - Central Government -NABARD, IDBI, SSI, SIDO, SISI,
NIMSME, NSIC, COIR BOARD, KVIC - State Government: Directorate of Industries, DICs, SFCs, SIDC,
SIIC, SSIDC - Financial Institutions & Banks; SIDBI, Commercial Banks, RRBs and Co-op. Banks etc., -
Enterprise Perspective - Banker's Perspective.

Unit 111

Rehabilitation, Future & Globalisation of MSMEs: Sickness-symptoms, warning signals, rehabilitation,
restructuring, holding on operations, work out, NPA management - Micro Finance Approach to SMEs - WTO
issues, Impact of WTO on MSMEs, WTO and some vital issues for MSMEs - Impact of SMEs Role of SSI/
MSMEs in a global economy - Future Growth of Global SMEs.

Unit - IV

Schemes on MSMEs: Prime Minister Employment Generation Programme and Other Credit Support Schemes
- Marketing Promotion Schemes - Entrepreneurship and skill Development Programme- - National SC-ST-HUB
- Scheme of Information, Education and Communication - AatmaNirbhar Bharat Rozgar Yojana and other
schemes to boost MSME.

Unit-V

Social Entrepreneurship: Social enterprise-need - types - characteristics and benefits of social enterprises-
Rural entrepreneurship, - Women Entrepreneurs - Role, Problems and Prospects - MSME Policies. Make-In

India, Start-Up India, Stand-Up India.

References:

1. Entrepreneurship Development, Dr. C B Gupta & Dr. N P Srininvasan- Sultan Chand & Sons

2. Small scale industries and entrepreneurship - Vasant Desai Himalaya Publishing

2. Entrepreneurship Development, Small Business Enterprises’ - Poornima M Charantimath, Pearson
Education

4. MSME at Glance — MSME.gov.in
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PCM834 GREEN HUMAN RESOURCE MANAGEMENT 4 0 0 4

Course Objective:
1. To aware and gain knowledge of Green Human resource management practices and its impacts in the current
scenario

2. To develop a sense of pride for being a part of the going green program

UNIT-I
Green Human Resource Management — Meaning and Definition- Evolution — Conceptualisation of green HRM
— Sustainability and its Principles — Green HRM Significance — Requirements — Process model of Green HRM-

Challenges- Strategic green HRM .

UNIT-II
Green HRM Practices — Green Recruitment — Significance —External sources and Internal sources of
recruitment- Paper recruitment process — Recruitment of global talent pool — Travel related

environmental impact.

UNIT-III

Green Training and Development- Importance — role of trainer-on-the-job training methods — off-the-job
training methods - education of environment through training — environmental awareness programs — green
initiatives.

UNIT-IV

Green Performance Management — Need — Objectives — Role of managers — Green Standards — Non compliance
of the goals- Green Compensation — Objectives - Green reward management practices — financial and non
financial practices of organisation.

UNIT-V

Green Employee relations — Significance- Impact — Motivation — theories of motivation towards conservation of
energy - Morale — significance - Employee Participation — Empowerment activities — Green Buildings —

paperless office.

References:
1. Green Human Resource Management — Theory & Practical Issues by Muhammad Tahir — Kindle
edition — 1 edition 2020
2. Contemporary Developments in Green Human Resource Management Research by =~ Douglas W.S.

Renwick- 1%t edition 2018
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PCM 835 EMOTIONAL INTELLIGENCE 4 10101 4

Course Objective:

1. To understand the importance of Emotional Intelligence

2. To help professionals equip themselves with Emotional Intelligence

Unit -1

Emotional Intelligence: Concept of Emotional Intelligence, Understanding the history and Origin of
Emotional Intelligence, Contributors to Emotional Intelligence, Science of Emotional Intelligence, EQ and 1Q,
Scope of Emotional Intelligence.

Unit — 11

Components of Emotional Intelligence: Self — awareness, Self — regulation, Motivation, Empathy, Social
skills. Emotional Intelligence Competencies, Elements of Emotional Intelligence.

Unit III

Models of Emotional Intelligence: The Ability — based Model, Trait Model of Emotional Intelligence, Mixed
Models of Emotional Intelligence

Unit - IV

Emotional Intelligence at workplace: Importance of Emotional Intelligence at work place, Cost — Savings of
Emotional Intelligence, Emotionally Intelligent Leaders

Unit-V

Case studies Measuring Emotional Intelligence: Emotional Intelligence test, Research on Emotional
Intelligence, Developing Emotional Intelligence.

References:

1. Goleman, Daniel (1995). Emotional Intelligence, why it can matter more than 1Q. New York: Bantam
Books.

2. Mangal S.K & Mangal S. (2015). Emotional Intelligence: Managing emotions to win in life. Delhi: PHI
Learning.

3. Singh D. (2015). Emotional Intelligence at Work: A professional guide, (4™ ed.). New Delhi: Sage
Response Books.
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PCM 836 CHANGE MANAGEMENT 4 0 01| 4

Course Objective:
1. To understand the importance of Change Management

2. To help professionals equip themselves with Change Management

Unit -1

Organisational Change Management: Understanding Organizational Transformation, Transformation
Strategies, Nature of Organizational Change, Perspectives of Organizational Change. Models Of
Organisation Change: Process-based Change Models, Content-based Change Models, Individual Change
Models, integration of change models.

Unit — 11

Resistance to Change: Concept of Resistance to Change, Forms of Resistance, Reactions to Change,
Resistance to Organizational Change Initiatives, Overcoming the Resistance to Change, Techniques to
Overcome Resistance. Implementing Change: Implementation of Change, the Delta Technique, Developing an
Implementation Plan, GainingSupport and Involvement of Key People.

Unit I1I

Leading Changes: Visionary Leadership, Leadership Framework, Creating Shared Vision, Role of Leaders in
the Phases of Organizational Change, Maintaining Organizational Effectiveness — Meaning of Organizational
Effectiveness, Difference between Effectiveness and Efficiency, Approaches to Organizational Effectiveness,
Perspectives of Organizational Effectiveness, Factors in Achieving Organizational Effectiveness

Unit - IV

Change Agents: Meaning and Concept of Change Agents, Types of Change Agents, Role and Competencies of
a Change Agent, Change Agent Styles, Areas that Change Agents can Change, Culture and Change-
Introduction, Concept of Organizational Culture Dimensions of Culture, Type of Culture, Assessing
Organizational Culture, Role of Culture in Managing Change.

Unit-V

Individual Change: Need for Individual Change, Personality and Change, Learning andIndividual Change,
Approaches to Individual Change, Implications of Change in Individuals

References:
1. Essentials of Organisational Behaviour — Stephen B. Robbins
2. Leading change: An action plan from the World’s Foremost Expert on BusinessLeadership —
John Kotter
3. Employee Handbook — Michael Armstrong
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PCMR837 PERSONAL TAX PLANNING 4 0 0 4

Course Objectives:
1) To understand Personal Tax management
2) To know about the Tax planning
Unit-1:
Introduction to tax planning and management: Concept of tax planning and management — Tax evasions and tax
avoidance-Need and significance of tax planning and management-Tax Planning in respect of residential status.
Unit-II:
Tax Planning: Individuals — Tax Planning with reference to all five-heads of income for individuals — Salary,
House Property, Profit from business and profession, Capital Gains and Income from other sources
Unit-II1:-
Tax planning with respect to deductions — Under Section 80 — Investment schemes related to deductions
Unit-1V:—
Assessment of individuals taxation with tax planning - exemptions, Rebate, Relief, Concession and incentives —
Application of ICT in Tax planning management
Unit-V:
Filling of return of income assessment procedure in brief — Due date of filling the return — defective return —
Belated return — Revised return — self assessment — Best judgment assessment — Various income tax authorities-
E-Filing procedures —Procedure for payment of Advance Tax — Double taxation Relief and Avoidance.
Reference:

1) Tax Planning — S. Rajaratnam & B.V. Venkataramaiah — Bharat Law publications

2) Advance Taxation + Tax deducted at Source — Prof. Aayushi Bansal- Google Drive

3) Tax Planning and Tax Management

4) Personal tax Planning
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