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Department Vision Statement

Stmt - 1 Provide excellent and value-based commerce education

Stmt -2 Institute of academic excellence in field Commerce

Stmt - 3 Empower students to become innovative leaders

2. Department Mission Statement

Stmt - 1 To be the core of excellence in the realm of Commerce & Management.

Stmt - 2 To produce fruitful Researchers and valuable articles as per the hour of the time.

Stmt - 3 Implementing global standards and nurturing the students through innovation and quality education.

Smt - 4 Nurturing the Commerce Professionals to effectively contribute to the society with integrity and

commitment.

Stmt-5 | Developing the student on the ethical side and making them become an environment friendly one.

3. Program Education Objectives (PEO)

PEO-1 Skills and knowledge in Commerce and Computer

PEO -

Communicate effectively within the team to grow into leaders

2
PEO-3 | Lifelong learning for continuing professional development
PEO-4

Capability to continue their formal education and successfully complete an advanced degree

pEo.5 | Contribute to the growth of the nation and society by applying acquired knowledge in technical,

computing and managerial skills

4. Consistency of PEQ’s with Mission of the Department

Mission Stmt. - 1 Mission Stmt. - 2 Mission Stmt. - 3 Mission Stmt. - 4 Mission Stmt. - 5
PEO- 1 H M M H M
PEO -2 H H H H H
PEO-3 L M H li H
PEO-4 H L M H H
PEO-5 H H H H H

H - High Correlation, M — Medium Correlation, L — Low Correlation

5. Consistency of PEQ’s with Program Learning Outcomes (PLO)
Program Learning Outcomes (PLO)
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H - High Correlation, M — Medium Correlation, L — Low Correlation

H — High Correlation, M — Medium Correlation, L — Low Correlation




6.

PROGRAMME STRUCTURE - B.COM HONS PA

1. Professional Core Courses (C)

2. Discipline Specific Elective Courses (D)

(16 Courses) (4 Courses)
Hours/ Hours/
Course Code Course Title Week C Course Code Course Title Week C
L |T|P L |T|P
UPA20101T | Fundamentals of Accounting 4 1001 4 UCM20D01J Marketing Management
UPA20102)J | Management Accounting | 4 10] 3|6 UCM20D02J Adpvertising and Brand Management 4 10| 4| 6
UPA20103T | Fundamentals of Cost Accounting 4 1001 4 UCM20D03J Logistics and Supply Chain Management
UPA20201T | Financial Reporting 4 1001 4 UCM20D04J Entrepreneurial Development
UPA20202] | Management Accounting II 4 |0 3] 6 UCM20D05J gurgl Entrepreneurship and Small 4 10| 4] 6
usiness Management
UPA20203T | Risk Management 4 1001 4 UCM20D06J Financial Services
UPA20301J | Advanced Financial Reporting 4 10] 31| 6 UCM20D07J Human Resource Management
UCM20302] | Income Tax Law and Practice 4 10] 3|6 UCM20D08J Intellectual Property Rights (IPR) 4 10| 4| 6
UMS20301T | Statistics for Business 4 100 | 4 UCM20D09J E Governance
UPA20401J | Advanced Management Accounting 4 |0 4] 6 UPA20DO1L Project Work
UCM20402] | Tax Pr.oc§dure and Practice : 4 10| 4|6 UPA20D02L Dissertation ololol s
UMS20401T 8:(‘;‘;%?”6 LD DA 4loflo0]4 UPA20DO03L | Semester Internship
UPA20501J | Strategic Management 4 10|14 ]|6 Total Learning Credits 26
UCM20502] | Business Research Methods 4 104 |6
UPA20601J | Financial Strategy 4 |0 4] 6 4. Skill Enhancement Courses(S)
UPA20602L | Event Marketing 0|0 4 2 (6 Courses)
. ] Hours/
Total Learning Credits 80 Course Code Course Title Week C
L |T|P
3. Generic Elective Courses (G) UCM20S01IT | Business Communication > 1o )
(6 Courses) UCM20S02T | Office Management
Hours/
Course Code Course Title Week C UCM20S03T | Company Law 2 10|02
L |T| P UCM20S04T | Retail Marketing
ULT20GO01J Tamil — I UCM20S05T | Business Law »lolol 2
ULH20GO01J | Hindi-1I 2 10|23 UCM20S06T | Customer Relationship Management
ULF20G01J French — 1 UMI20S01L | My India Project 0[0] 01
UCM20GO1T | Fundamentals in Stock Market 3 lolol s UCD20SO01L | Soft Skills 00| 2 1
UCM20GO02T | E — Business UCD20S02L | Quantitative Aptitude and Reasoning 0|0 2 1




Total Learning Credits

ULT20GO2J | Tamil —IT

ULH20G02J Hindi- IT 210 3

ULF20G02J French — 11

UCM20GO3T | Elements of Insurance

UCM20G04T | Technology in Banking o |0 S

UPA20GO1L | Industrial Training o lo 3

UPA20G02L Seminar

UPA20GO03L | MOOC Course 0|0 3
Total Learning Credits 18

7. Extension activity (NS/NC/NO/YG)

(4 Courses)

Course Code Course Title IO C
Week
UNS20201L | NSS
UNC20201L | NCC oo 0
UNO20201L | NSO
UYG20201L | YOGA
Total Learning Credits 0

7. IMPLEMENTATION PLAN - B.COM HONS PA

SEMESTER - I

SEMESTER - II

UPA20101T | Fundamentals of Accounting 4 10 4 UPA20201T | Financial Reporting 4 0 4
UPA20102J Management Accounting I 4 10 6 UPA20202] | Management Accounting IT 4 0 6
UPA20103T Fundamentals of Cost Accounting 410 4 UPA20203T | Risk Management 4 0 4
ULT20GO01J | Tamil -1 ULT20GO2J | Tamil - II

ULH20GO01J | Hindi -1 2|0 3 ULH20G02J | Hindi- IT 2 0 3
ULF20G01J French — 1 ULF20G02J | French - II

UCM20GO1T | Fundamentals in Stock Market 3 1o 3 UCM20GO3T | Elements of Insurance 3 0 3

UCM20G02T | E — Business UCM20G04T | Technology in Banking

UCM20S01T | Business Communication 2 10 2 UCM20S03T | Company Law 2 0 2




UCM20S02T | Office Management UCM20S04T | Retail Marketing
ULE20AEIT | English 41001 4 . .
UCD20SOIL | Soft SKills 0olol 21 UJK20201L | Communication Skills 0 04| 2
TOTAL 23 (0 | 7 |27 UCD20S02L | Quantitative Aptitude and Reasoning 0 0] 2 1
UNS20201L | NSS
UNC20201L | NCC
UNO20201L | NSO 0 |0]0 0
UYG20201L | YOGA
TOTAL 19 | 0| 11|25
SEMESTER - III SEMESTER - IV

UPA20301J | Advanced Financial Reporting 4 10| 3 6 UPA20401J Advanced Management Accounting 4 |0| 4 | 6
UCM20302] | Income Tax Law and Practice 4 | 0| 3 6 UCM20402)J | Tax Procedure and Practice 4 0| 4| 6
UMS20301T | Statistics for Business 4004 UMs20401T | Juantitative Technique for Business 40|04
UCM20DO01J | Marketing Management UCM20D04J | Entrepreneurial Development
UCM20D02J | Advertising and Brand Management 4lolale UcM20p0s) | Rural Entreprencurship and Small Business |41 | 4 | ¢
Management

UCM20D03J | Logistics and Supply Chain Management UCM20D06J | Financial Services
UCM20S05T | Business Law >lolol 2 UPA20GOIL | Industrial Training ololols
UCM20S06T | Customer Relationship Management UPA20G02L | Seminar
UMI20SOIL | My India Project 00|01 UPA20GO3L | MOOC Course 0]0]0]3
UJK20301T | Universal Human Values 2 10]0 ]2 UJK20401T | Professional Skills 2 1002

TOTAL 20 | 0 | 10 | 27 TOTAL 18| 0 | 12 | 30

SEMESTER -V SEMESTER - VI

UPA20501J | Strategic Management 4 104 1] 6 UPA20601J | Financial Strategy 4 10| 4|6
UCM?20502] | Business Research Methods 4 10| 4|6 UPA20602L | Event Marketing 00| 4| 2
UCM20D07) | Human Resource Management UPA20DO1L | Project Work
UCM20DO08J | Intellectual Property Rights (IPR) 4 10| 4|6 UPA20D02L | Dissertation 00| 0] 8
UCM20D09]J | E Governance UPA20DO3L | Semester Internship
UJK20501T | Leadership and Management Skills 2 0] 0| 2 TOTAL 4 0] 8 |16
UES20AEIT | Environmental Studies 3/0]0]3

TOTAL 171 0 | 12 | 23




8. Program Articulation Matrix

Course Code

Course Name

Programme Learning Outcomes

Link with Related
Disciplines

Procedural Knowledge

Skills in Modeling
Investigative Skills
Problem Solving Skills

Communication Skills

Analytical Skills

ICT Skills

Professional Behavior

Life Long Learning

UPA20101T

Fundamentals of Accounting

UPA20102J

Management Accounting [

UPA20103T

Fundamentals of Cost Accounting

UPA20201T

Financial Reporting

UPA20202]J

Management Accounting II

UPA20203T

Risk Management

UPA20301J

Advanced Financial Reporting

UCM20302J

Income Tax Law and Practice

UMS20301T

Statistics for Business

UPA20401J

Advanced Management Accounting

UCM20402]

Tax Procedure and Practice

UMS20401T

Quantitative Technique for Business Decision

UPA20501J

Strategic Management

UCM20502]

Business Research Methods

UPA20601J

Financial Strategy

UPA20602L

Event Marketing

UCM20D01J

Marketing Management

UCM20D02J

Advertising and Brand Management

UCM20D03J

Logistics and Supply Chain Management

UCM20D04J

Entrepreneurial Development

UCM20D05J

Rural Entrepreneurship and Small Business
Management
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I || 2| | T | T | T T B | === || Application of Concepts

astfesiianiiastfanilesticqJus) fasifasiiasi fas) facilasiias fanifas] fucilasiant fas

T|T|T|T| T 4| | T | & T| T | & | T T T | T T T[T T Analyze, Interpret Data

anffasifasifasi et fani fani i fani fa} fau} fa s} fa s} fan} fani fan] kg kg Jun] Jund fau
an{ fusfan] funifani Jusihesifasijaniiusifusifunijanijusifusi fasi fusilusi junifani jusi

Zlziziniz22 DT 2o s oo e

asfast st jasifasi i =g jasi jani ) jas} fa i fa s} fas] fani fan] fan} fani fan] fani jas
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Financial Services
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UCM20D07]

Human Resource Management

=
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Intellectual Property Rights (IPR)
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UCM20D09]

E Governance

UPA20D01L

Project Work

UPA20D02L

Dissertation

UPA20D03L

Semester Internship

ULT20GO01J

Tamil -1

ULH20GO01J

Hindi - I

ULF20G01J

French -1

UCM20GO01T

Fundamentals in Stock Market

UCM20G02T

E — Business

ULT20GO2)

Tamil — 11

ULH20G02J

Hindi- I

ULF20G02J

French — II

UCM20G03T

Elements of Insurance

UCM20G04T

Technology in Banking

UPA20GO1L

Industrial Training

UPA20G02L

Seminar

UPA20GO3L

MOOC Course

UCM20S01T

Business Communication

UCM20S02T

Office Management

UCM20S03T

Company Law

UCM20S04T

Retail Marketing

UCM20S05T

Business Law

UCM20S06T

Customer Relationship Management

UMI20S01L

My India Project

UCD20S01L

Soft Skills

UCD20S02L

Quantitative Aptitude and Reasoning

UJK20301T

Universal Human Values

UJK20201L

Communication Skills

UJK20401T

Professional Skills

UJK20501T

Leadership and Management Skills

ULE20AEIT

English

UES20AEIT

Environmental Studies
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Duration (hour)

21

21

Course Course A Course . L TP ¢
Code UPA20101T ‘Name Fundamentals of Accounting Category c Professional Core o
Pre-requisite . - . Progressive .
q Nil Co-requisite Courses Nil 9 Nil
Courses Courses

Course Offering Department | Commerce Data Book / Codes / Standards Account Sheets

Course Learning Rationale (CLR): The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)

CLR-1: | To understand the basic concepts of Financial Accounting 1 2 |3 1 4 | 5| 6|7 |8 9 10 11|12|13 | 14 15

CLR-2: |To practice of the preparation of Journal, Ledger and Trail Balance 2

(=] ©w
CLR-3: To learn the preparation of Subsidiary Book, Cash Books, Petty Cash Book and BRS > § »
CLR-4: |To know the preparation of Depreciation and Insurance Claims N 2 ; §, §
- - = s : £ SEE

CLR-5: | To practice the preparation of final account with adjustments and practical K ’\‘\; §_ ‘§_ g_ 8 S £ 2l e e 8| e
o) 2§ | 8| B| ¢ | & S| E| 5 = % | & )
> | & | E e 8| &| 5| 8| X B| 3| = 2 3| o £
S| & | § 225/ 8/ 82 s| gl f 5|18 9 E £
=| 8| & 2| 5| 2| S|5| S| S| 8|S S| F|5| = s
£| £ |% T s/ 3|3 5|8 5|5/ 8 &|2 s| 2

Course Learning Outcomes (CLO): At the end of this course, learners will be able to: s E B 9 § _§ e | c &" 8 £ 5 % S g’
= ST o | 2 D | S P 5| 2 £ B S
S| 8|8 | 8| =] 8 | S |E | S| 2| 8 E| S| E|lQ °
3 a8 (&5 885 |s/2 & 3 55/ & %

cLO-1: |Apply the basic concepts of financial accounting- book keeping and accounting process 3 | 95 |95 H| M |H|H|H|H|H|H|L|H L |M|L|H H

CLO-2: | Efficient implication of concepts and techniques of journal, ledger and trial balance 3 | 95 |95 H|H|H|H|H|H|H|H|H|H|L|H|L]|H H

CLO-3: |ascertain the methods preparation of subsidiary, cash book, petty cash book and BRS 3| 95 |95 H|H|H|H|H|H|H|H|H|H L|H|L|H H

CLO-4: | Ascertain the methods of preparation of depreciation and insurance claims 3 ] 95 |95 H|H|H|H|H|H|H|H|H|H L |H|L|H H

CLO-5: | Apply the methods and techniques of Final accounts with practical 3 | 95 |95 H|H|H|H|H|H|H|H|H|H|L|H|L|H H

21 21 21

Introduction to Accounting -

Classification of Subsidiary Books-

Depreciation-Meaning-Definition,
Features of Depreciation

Meaning - Final Account-Trading-Profit

Financial Accounting

S-1 | SLO-1 Meaning and Objectives Accounting Cycle - Definition Introduction and Meaning and Loss-Balance Sheet
. . Classification of Accounts and Rule of 3 . . .
S-2 | SLO-1 |Meaning of Book Keeping ; . Preparation of Purchase & Sales Book |Causes and Methods of Depreciation | Preparation of Trading Account
Debit and Crediting
s3 | SLO-1 Distinction Bgtween Book Keeping Concepts of Debit, Credit and Duality Preparation of Purchase Return Book Stra_ig_h_t Line Methoc_! Meaning (SLM)- Preparation Profit and Loss Account
and Accounting and Sales Return Book Definition and Meaning
S-4 | SLO-1 Accounting Proce'ss and Vanc.)us Nature of Transactions Preparation of Bills Receivable Book  |Problems Related to SLM Preparation Profit and Loss Account
Users of Accounting Information
. . . Preparation of Bills Payable .
S-5 | SLO-1 Accounting Terminologies & Role of Journalizing and Transactions Book, Cash Book-Meaning and Wmfte_n_ Doniiialus M g 1od (WDVM) - Classification of Assets
Accountants L Definition and Meaning
Definition
S-6 | SLO-1 |Branches of Accounting and Types Posting of Transac_t:ons Silledger Single Column Cash Book Problems Related to WDV Classification of Liabilities
Accounts and Special Journals
S-7 | SLO-1 Objectives and Functions of Journals Entries the transactions Double Column Cash Book Treatment of Disposal of Asset Preparation of Balance Sheet




S-8 | SLO-1 |Limitations of Financial Accounting |Ledger-Meaning Triple Column Cash Book Insurance Claim Meaning and Definition Prep a.rat:on of Final Accounts
Practical Problems
. . . Loss of Profit and Sales & Preparation .
S-9 | SLO-1 |Accounting Concepts Methods of Balancing Preparation of Petty Cash Book of Memorandum trading account Types of Adjustment
. ., |Accounting Conventions & . Introduction to Bank Reconciliation . .| Preparation of Final Accounts
S-10 | SLO-1 Principles Preparation of Ledger Statement Steps to Be Followed to Ascertain Claim Practical Problems with Adjustment
Accounting Systems - Advantages . . . . Preparation of Final Accounts
S-11| SLO-1 and Limitations Preparation of Trail Balance Steps and Rules to Prepare BRS Without and With Average Clause Practical Problems with Adjustment
. g . Preparation of Journal, Ledger and Trial  |Preparation Of BRS - Practice Problems|Normal and Abnormal Loss & Preparation of Final Accounts
§-12 SLO-1 |Golden Rules of Accounting Balance Calculation of Actual Claim Practical Problems with Adjustment
1. R.L.Guptha & V.K. Guptha- Advanced Accounting — Sulthan Chand - New Delhi 1 S.P. Jain and N Fi il A tina. Kalvani Publishers. New Delhi
: - ; . .P. Jain and Narang - Financial Accounting, Kalyani Publishers, New Delhi.
IAZZTJ’;ges 2 M.C. Shukla, 1.5. GREaIalT MP Gupta - €08t Acco L f611S; 2, T.S. Reddy & Y. Hari Prasad Reddy - Financial Accounting, Margham Publications, Chennai.
S. Chand & Co. Ltd., New Delhi. 3. Dr.S.Naresh and Dr. C.Vijay Vishnu Kumar- Financial Accounting. Vidya Publications, Chennai

Learning Assessment

Continuous Learning Assessment (50% weightage)
Bloom’s CLA-1(10% CLA -2 (10% CLA - 3(20% "CLA - 4 (10% Final Examination (50% weightage)
Level of Thinking - 11 b = J(20%) g (10%)
Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Remember
Level 1 40% 30% 30% 30% 30%
Understand
Apply
Level 2 40% 40% 40% 40% 40%
Analyze
Evaluate
Level 3 20% 30% 30% 30% 30%
Create
Total 100 % 100 % 100 % 100 % 100%
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers
Experts from Industry Experts from Higher Technical Institutions Internal Experts
CA. V. Jayaprakash, V. Jayaprakash & Associates Dr. N. Vasudevan, Assistant Professor, Department of Commerce, Dr. S.Vijay

RMK Vivekananda College vasuvivekananda@gmail.com

Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB

Global Academy

. Dr.M.Ravichandran,Director,IDE, University of Madras, Chennai

Dr. R. Sridharan




LIT|P|C
Course Course - Course .
Code UPA20102J Name Management Accounting | Category C Professional Core Course 4103
Presrequisite Nil Co-requisite Courses Nil fogregsive Nil
ourses Courses
Course Offering Department COMMERCE Data Book / Codes / Standards Account Sheets
&OLUI;;E Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: To understand the basic concepts of management accounting & cost classification 1 | 2 1 2 3] 4 516 7879101112131 ] 15
CLR-2: To prepare cost statement, marginal & absorption costing & Budgeting @
CLR-3: To prepare standard costing & analyse Variances & Integrate Accounting & evaluate =2 2 =
" performance measures = ® 8 =
CLR-4: To Prepare reports , summarize& analyse data &understand probabilities El =lz 3 3 |3 o E
> s| =.['= £ | £ 8 ] sl o Q
CLR-5: To learn and understand decision making (both long & short term) Sl s = L = _qg’) § = g £ 2| @ 2 é
Q 5] S| 3| @ |« Sl 5| = -
g 2 E |8 822858322 &g £
£ 2 8 |Z|s|Eles B8 82 €|% 5 58§
. s a | < c | Sl | < 5 8|l 5| 8| 8|« o | = ]
Cours.e Learning Outcomes |0 o of this course, learners will be able to: % 2 3 é 2l e| 52 |e|l2|¢/ 8| | 5|8B| 5| 5| 2
(CLO): 21 8 3 | 8| 3| 8|18 |z 5|2 EIS 8|3 S
2| 818 |2/ 5| 2|E285 5|28 B 5| E|E| 8| 2
Y R} m| < | Jla|<@<g » | < Dl a|lo|l<c| T :
CLOA1 : Apply the basic concepts of management accountant, use the classification of costs & calculate |3 | 95 |95 H| M| H|H HHI  H| A L|H]|L M1 L|H H
o appropriate cost
CLO-2: A/t’utSt be e;ble fo prepare cost statement, prepare marginal and absorption costing & budgeting 3 95 95 H H| H]| A HH H] H H]| AL H|L H H
: statemen
CLO-3: Students must be able fo prepare standard costing &analyse Variances & Integrate Accounts & 3 95 |95 H|IH|H|HA HWHl H]| H H] H|L H|I L H H
"o evaluate performance measures
CLO-4: Students must be able to Prepare reports, summarize & analyse data & understand probabilities & | 3 95 [90 H HTH] A HH H| HH|HA]|L H|L H H
ik use normal distribution
CLO-5 - To lt()e able to understand and present different methods used in short term & long term decision |3 95 195 H H|] A H HH] H] H H]HI|L AT L H H
: making
Duration (hour) 21 21 21 21 21
Mean/ng of management Understanding of Overheads EXgainasnt stapidard Casfs, pricg & Different types of Costing system | introduction to decision making
S-1 accounting
SLO 1 Volumes are useful
S-2 Need of management account Overhead analysis Calculate variances material &labour Job costing process Relevant Costs for decision making-
SLO1 material
s.3| si01 Roles of management accountant Absorption vs allocation/apportionment Calculate variances- Variable overheads | Practical problems in job costing Relevant Costs for decision making-
" labour
ggsgzggg;llt/es of management Practical problems on cost allocation Sale price & Sales Volume Variances Cost & profit analysis Relevant Costs for decision making-
S-4 | SLO1
Overheads
Explaining the relationship
S-5 | SLO 1 | between management accountant
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g‘qgg;z; rs Practical problems on cost absorption Practical problems- material variance Practical problem Practical problems
s6 SLO1 gllletv;s/tﬂcat/on of cost in relation to Calculation of cost of product Practical problems- Price variance Batch costing Break even analysis
ggis‘;t/gcat/on of cost in relation to Practical problem on cost of product e R Practical problem in batch costing | Cost- Volume analysis
$-7 SLOT |levels overheads
S8 SLO1 géifss/g rcl‘st/on of cost in relation to Calculation of cost of service Types of standard costing Cost Reports for organization Breakeven point & margin of safety
-9 SLO 1 CPl;ascst;;?;%%b/ems on cost Practical problem on cost of services Reconciliation of Variances Product industry/ service industry | Breakeven charts
S0 SLO 1 Basic discussion on cost behaviog Costing of activities Meaning of Integrated Accounting System | Practical problems Testing of understanding
S11 SLO1 High low method Practical problem Material Control account Non profitorgainsation Limiting factor analysis
S12 SLO1 Analysis and predcting cost Marginal costing Labour / wages control Risk & uncertainty Make or buy decisions
Scatter graph method Absorption costing Production Overheads over/under Tabulating of data Practical problems
$13 SLot ‘ ‘ absorption
Regression analysis Reconciliation of cost statements Variable overheads expenditure & Averaging Data Long Term decision making
3'14 SLO 1 ' : r il efﬁcjency
S15 SLO1 g’;e;gtga/ problems onigBTREon Cost information & pricing decisions Practical problems Practical problems Discounted Cash Flow techniques
ngzgt‘l/rlggLQ rzgzms h egs Practical problems Practical Problems Analysis of data, Charts & Diagrams | NPV & IRR
S-16| SLO1 | jow
ng?f;t";g{lﬁ robiems in C24 Budgeting Discussion on Responsibility accounting Define & explain Probability Practical problems
S-17) SLO1 Scattgrgraph Regrgssion :
g;:gféﬁ; ggl;/tems in anglisingR Discussion on forecasting & planning Financial measures, Non Financial Simple probability, Risk probability | Compounding & discounting, Buy pack
S-18| SLO1 4 Measure
Project work Budget statements, Functional Budgeting, | Practical Problems Joint Probability Practical problems
$-19 SLO1 ' 4 Flexible budgeting
$-20 SLO1 Team discussion Calculation of budget variances Balance Score Card Normal Distribution Appraisal of decisions
reparation of budget for ractical Problems on balance score cart ractical problems rojec
Overall Review Preparation of budget f Practical Probl bal d | Practical probl Project
§-21 SLO1 college/department events
1. A Kaplan publication
Learning 2 B
Resources
3 C
Learning Assessment
Bloom’s Continuous Learning Assessment (50% weightage)

Level of Thinking

CLA-

1(10%) H

CLA -2 (10%) [

CLA - 3 (20%)

*CLA—4 (10%)

Final Examination (50% weightage)
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Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 Remember 20% 20% 20% 20% 15% 15% 15% 15% 15% 15%

Understand
Level 2 ﬁﬁg:im 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Craluate 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%

Total 100 % 100 % 100 % 100 % -
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers

Experts from Industry Experts from Higher Technical Institutions Internal Experts

Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Dr.R.Sridharan
Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB . Dr. N. Vasudevan, Assistant Professor, Department of Commerce, Ms.V.Lavanya
Global Academy RMK Vivekananda College vasuvivekananda@gmail.com
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Course | paggrpar | Course FUNDAMENTALS OF COST ACCOUNTING COTSSI e Professional Core Course LiTiple
Code Name Category 4101014
Course "e(aé[;;‘ﬁ’ Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1: To understand the basic concepts of cost accounting 1712 |8 112134 |5|6 7 9 |10 11|12 [13[14 |15
CLR-2: To study the various concepts and techniques of inventory control EI SIS @ § B, slo | 0| o »
CLR-3: To familiarize with the accounting and control of labour cost Sih = | = 0/ 22 BBue o SE = 2| 3 2|2
CLR4: To understand the methods of absorption of overhead % 5| 2 B &2 328 g5 | 8|8 4 S 220 g 2| £
CLR-5: To know the various methods and techniques of contract costing and service costing £ % £ = % 2 S o P g8 = é £ % % o & 23
£l & % |¢|s5|£ 823 53832 Esg=| 2
s o ol =] 2| 5o gE gL slca €| 3| §®9 S| S
Course Learning Outcomes 5 2|8 2 3| £|828F 8 |2|E| 2 £ 3| 2
g At the end of this course, learners will be able to: T| 3|8 @ 3|2 88 P |Slg |85 <5 |38 5
(CLO): 3| & R gl Ela g5 || O o
S| @ W < |5
CLO-1: Apply the basic concepts of cost accounting 3.795+(95 HIMIHIH HIHIHIH|IL|IH|L|M|L|H|H
CLO-2: Efficient implication of concepts and techniques of inventory control 3195 95 HIHIH|HI H|H|HIHIH|H|L|H|L|H|H
CLO-3: Make a decision about the accounting and control of labour cost 395 95 H|H|H|H|H|H|H|H|H|H|L|H|L|H|H
CLO-4: Ascertain the methods of absorption of overheads 3195 90 H|H|H|H|H|H|H|H|H|H|L|H|L|H|H
CLO-5: Apply the methods and techniques of contract costing and service costing 319 9 HIH I HIH|H|H|H|H|H|H|L|H|L|H|H
Duration (hour) 12 12 12 12 12
S-1 | SLO-1 Introduction to Cost Accounting Essentials of good costing system Inventory Control Introduction to Labor Cost Direct Expenses
S-2 | SLO-1 Costing, C?:é;iﬁ:gz;g gt Installation of costing system Objectives of Inventory Control Classification of Labor Cost Indirect Expenses
S-3 | SLO-1 Concepts of costs Preparation of Cost Sheet Techniques of Inventory Control Accounting and Control of Labor Cost Overheads
S-4 | SLO-1 Objectives of Cost Accounting Elements of cost Store Keeping Time Recording Collection of Overheads
S-5 | SLO-1 Importance of Cost Accounting Purpose of cost sheet Functions of Store Keeping Time Keeping Allocation g"iﬁg F; c()g/onment of
S-6 | SLO-1 Scope of Cost Accounting Cost sheet and production account Method of Pricing of Material Issues Treatment of Over Time Absorption of Overheads
S-7 | SLO-1 Classification of Costs Specimen of cost sheet Accounting of Material Losses Treatment of Idle Time Methods Ofé‘f’:r%f;%% Production
S-8 | SLO-1 Cost Centre and Cost Unit Treatment of stock Inventory Management Labor Turnover Over and Under Absorption of Overheads
S-9 | SLO-1 Methods of Costing Tender Material Control - First in First Out Labor Remuneration System Treatment of Factory Overheads
S-10| SLO-1 Techniques of Costing Quotation Material Control - Last in Last Out | Basic Methods of Remuneration System| Treatment of Administrative Overheads
S-11| SLO-1 Installation of a Costing System Reconciliation Levels of Stock Incentive Scheme Treatment ofgveell;;)vgae;r;d Distribution
S-12| SLO-1 D/ﬁerqnce between f’”a”c’?’ Work Sheet Economic Order Quantity Treatment of Fringe benefits Control of Overheads
accounting and cost accounting
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Learning
Resources

T.S. Reddy & Y. Hari Prasad Reddy — Cost Accounting, Margham Publications, Chennai.
S.P. Jain and Narang — Cost Accounting, Kalyani Publishers, New Delhi.
Dr. P. Suresh - Cost Accounting. Vidya Publications, Chennai

Learning Assessment

, Continuous Learning Assessment (50% weightage) ) I o
Lo CLA-1 (10%) CLA-2 (10%) CLA- 3 (20%) *CLA— 4 (10%) Final Examination (0% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Jemember 40% 30% 30% 30% 30%
Level 2 Aﬁglpy'ze 40% 40% 40% 40% 40%
Level 3 E(‘:’féif;e 20% 30% 30% 30% 30%
Total 100% 100 % 100 % 100 % -

*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

CA. V. Jayaprakash, V. Jayaprakash & Associates

Mr. M. Saravanan, ACCA Regional Head

Dr. R. Sridharan

Mr. S. Bhargava, Deputy General Manager — Costing, Apollo Hospitals

Madras Christian College

Dr.V.Muthukumar, Assistant Professor, Department of Commerce,

Dr. M. Hemanathan
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Course Course . Course , . L T c
Code ULT20G01J Name Tamil-l Category G Generic Elective Course 2 0|2 3
Pre-requisite Nil Co-requisite Nil Progressive Nil

Courses Courses Courses
Course Offering Department | Tamil |Data Book / Codes/Standards Nil
|Course Learning Rationale (CLR):| The purpose of learning this course is to: | | Leaning | | Program Leaming Outcomes (PLO)
CLR-1: | To enable them to learn the nuances of modern poetry in Tamil 1123 112,34 567 /8,9/|10] 11 12[13|14|15
. |To explore New historicism through the works of art written in Tamil to enlighten the students to 3 ©
CLR-2: . ; = £ o)
understand the changes in the modern society ElSls gl ol & B o

CLR-3: Inculcate Ways of life, moralities and ethical factors as an essential part of learning Tamil literature S g = 3 § 2 ga & 2 © é ®

CLR-4 : |Develop strategies of comprehension of texts of different origin % =& L = Ligrel o % 2| | F

CLR-5: |Strengthen the language of the students both in oral and written £ 2| £ 21942 8 s g5 g g 5 =2

CLR-6: |Express their sentiments, emotions and opinions, reacting to_information, situations £ 2 = 228 é Q g é ﬁ 23 8 é

L83 |E523522 ¢85S E-|a.

i o) = S v 2wl =@ 5 > A ! !

Cours.e Leaming Qutcomes At the end of this course, learners will be able to: 8 & 2lelz8 =528 ¢ 8 5§ T3 38
(CLO): 3| &8 2| LS o @ » < Elal S Flalalad

CLO-1: | Extend and expand their savoir-faire through the acquisition of skills to cater the needs of the modern era. 2 75|60 HIH/H|- H HM\H/H|-|H H|H|H|H

CLO-2: Enable the students to appreciate their mother tongue and to Enhance their thinking capacity 218070 HIH|-|H| - -|H|-|-|H|H| -|H|H|H

CLO-3: Make them learn the basic rules of Language and make them communicate better 2 |70|65 HIHIHIM]| - H|-|-|H| H -|H|H|H

CLO-4: Develop strategies of comprehension of texts based on different culture and life styles 27070 H| -|HIH H -|M|-|-|HIH -|H|H|H

CLO-5: | Strengthen spoken and written skills of the student 218070 -|H|-|M - H|H|-]|-|H|H -|H|H|H

CLO-6 : | Will be able to clear government examinations 2175|70 HIHIHIH HHH HIHIHIH| H HIH|H|H

Duration 12 12 12 12 12
(hour)
S @evsH WLl N ) FAmnilevsaR WIS
SLO-1 . . e
s CLITS @56 Beier sallema GaMmmLD |HLILoFler ey B QU alyeumm
SLO-2 |Qeu&&H W HIL LIEIG6T Beier Hellemd eugemal  |GUMTT afl wLSlwkigeT FOflevsEH W euendGenn QML LuiHe
SLO-1 |[5dlh& sellems LOFL gfg;;g;mﬁ uyeoofl onfl(LpssLd &)t 1 6V & P WIS 6T Sl 9arreHulwsid
S-2 - : - - : -
STVHCHTNID Sellens Qs BIserfls : — (NS ETEM NG . ..
SLO-2 . . = . . : A oo
2 6oL & 8510 GamLum® &er Lieoo] @eveEUIri 6T &\ il 6V & G U1 &5 6T sisgaflosiubs50
STVHEHTMID Hellens L Lalssealens U . . .
SLO-1 . 3 ;
aulg.aULD - sallems Quomidl &0 mIs G SILILITeur] (484) o an HMVFQEF TV Nl (LN&sLD
53 medeor sadl GQomdludleor FHOVFQFTE 2_(HEUTEHSH
SLO-2 \ j f A 0 f ; i .
SHMEMeV G 6VE&&H WD B LB FHemevalenfler afyib L0600l &Q&TLY. @) HLD B LB
S-4 | SLO-1 ;@@Zifgbg’ B66or G561 2, @15 60) L0 &6iT gﬂﬂj@ @es&w gLl WSS Q&L AP0 HemeVEQFTH G 6T
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Befeor &a

., |UsIssalams . . . . . Blemeu@LUmm
SLO-2 QFQABHEHET ggj@gmma::erﬂm SISl ©)6085) WM& 6T GUITEOTLOLITLY @\ SHLD FHEDOVE Q& D E6T
SellGSlelln
L, UTTBWry - sreugSler | elerflibibleney Pp&T ReTenemell(h) SN . . .
55 SLO-1 S|6MLWITETLD 06l & TS 6iT (& 600T 60011 &5 61T) Spsamg GsmboLh LOIUSSTLT
L |UTTSWF -LeTIN s aflerfllb L mlemev &gl ey Serflujb .. . . .
SLO-2 25 EBED aleEsin LG FMIGHSG QUeTIEFF SIALN6 TSRS TL T&HET
. |UTTSWT - SevoTevoredT  |TTRT FHETCFHTH16T  |QFWIW6T DFLIeL ~ .. . .
SLO-1 6T60T GF 61185607 &AL LILLL GHeng |SHevlDLISID Sgsos - agan BITLLMTT QU SETDISET
S-6 8>600TGU0TGOT 6T60T G & 6185 60T sasa i
SLO-2 |sallemd QFmeLaILDd HD& H HVDLS QeSSBS |Floisams A fluiser |Upmd snflwsb
. . aumpeluieyin
aImpaiuiey
20 ©pld BTMHMTevor(h &
SLO-1 |mellems 060 LIGVID @ LIWITE 6V BIEE & &HevlnLIsLD (77) L&leorid GSTMHMLD L8660 LI QLTS & 6T
§7 LITTS & Mg eor
SLO-2 [UMpSHsMeFsbd SWOWLD |LeubQuUWF aumpeiuley |I0&6T InMG5606 effld  |USHeord aueTigFs UpQumdlub LweTum@LD
e snger - slldlefl (oiermy - Goswild Flev . 1 . . . e
SLO-1 . i ; 1 alEH T &l 6OTS ) 60T 61U 6M&60)L0 T 608586007 [5IL_LIMGIS 6T
@Qeflenin, Girs AR L 1sa GUaEGS SDlw US55 sulb g o
S-8 . . o2 aThmL (B LI .
 |slbleT QU@GsmLOWLD ¥ - ] . GMeUEHH B . . . .
SLO-2 SUETERLO D Gurrcr&@g;gum @ LIevoT AL S s UHer oA flwigger @ 6VESHEoOT(LOLD LiweoTLIT(HILD
2 erailwelh
. |eumeoTLbLImiquileb . 3 ; ; 3 . ; . . .
SLO-1 JESE—E &HITEVHGSHMMILD G\LI6ooT GSOMHTVEH GMaIEHF (9) |3|&& 26TL_5 aUFeUTM SN QT 66D & & 6T
S-9 3116V & LOIT60T
SLO-2 |seflen g ulleor QLI6DOT @ eVEHGEILD LDEM6VULD GUITLDELD I|F& 2ar_G (N S (@& MeLawLD LiweTLImHID
556011 5 5 60T60) LD & 61T
sLO-1 [SIHSIVTSLDITEDT - &5 T Teronufeor SO0 [STLILIW G)6v8&600TLD e “ILSAn . | QUWFEQEFTMHEET
QUG TTLD 2 MJHEOIL QUGTFFF ULD
$-10 SAUSMLD -
. |Bb&m& WD QLIETOTEmILO LD . ) . .. .. .
SLO-2 Qeubmluder R STULIW auensmeningeT  |SLSlev 2 enFHemL QUWIFQFMMSHET 2|M560
LITeM & & @HLD
) C . ; . sUlfleb QLTSS 5 . L.
o SLO-1 |8 mi& @ Lped ey FLOGS6ID QEBILIBES Fr6U1q &6T ellemeoTE Q& MM &5 6iT
SLO-2 5"[5]595.—’ 856)3]@5@&) LImedl ey FLoGSIaILD LD 6001 GLO 8566V @QJ.E’QDQLD”E’@UE el lemeTEQEF MM &6 2l & 60
& (D MI& & LSl w6y QUMM aIFeuTm)
512 | SLO-1 BT SO 60T — L0 & Ceor BIT. (NS S1&GSWMIfleT ST |QL6wT FmLUoLD L| L TBI& @ LT 6T sUllfleb QUWITEML,

6TaOTEm 60T LD6oT60 1531 el ()

sHalleng

&[T LI & 600T Q. 60) 85 UL| LD

Lesor LMD Sdlpy

6l ev6oT Ul 6L
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aumpellwisin
rjeﬁasr GUITLOEYLO S aaaﬁ]@g, . . QLI6TOT eUFeVITMHNIl6L . . QUWTenL, alemeoTUemL
SLO-2 |& (hmiF @ Lpedlwiey (LNEITEMEU &5 (& LD G LI6D0T > g . |mgmeler GamULD .
g . . FMTLIMGIG 6T 60T %608 86T g6
Sy T Mh FLHSaILD
1. &MERHCH6T, QS MEGLLLL LG LD - S SsIenm oA FIWTE6T, ererv.opF.6Th. 9iMlaflwev M mib QM BIL LIS
&6veliBl MIeueTLD, &L LITMHI(G6MS Sy, 603203, 2020
Learning 2.  6u6LE0 & & 6uoTEUUTENT, L SIS Halleng CHMHMINLD aueaTFFER WD, o4l UG LILISID, Q& etTement, 2018
Resources 3. &M Peagsbl, st FmMisams CHTMHMUNLD aueTFFRIW LD, 6Tetr.&).L9.61&., Q& eiTemeot, 2013
4 Ul @emeTwd &HeVeN&S&HINSEID - hitp://www.tamilvu.org
5 gy Ul QeusR W 6T QBTGSGLILS GILLLD - hitps://www.projectmadurai.org/
Continuous Learning Assessment (50% weightage) . . .
Bloom’s Final Examination (50% weightage)
L CLA-1(10%) CLA-2(10%) CLA -3 (20%) CLA -4 (10%)#
Level of Thinking
Theory Practice | Theory Practice | Theory Practice Theory Practice Theory Practice
Remember
Level 1 30% 30% 30% 30% 30% 30% 30% 30% 30% -
Understand
Apply 0, 0, 0, 0, 0, 0, 0, 0, 0,
Level 2 40% 40% 50% 50% 50% 50% 50% 50% 50% -
Analyze
Evaluate
Level 3 30% 30% 20% 20% 20% 20% 20% 20% 20% -
Create
Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry Expert from Higher Technical Institutions Internal Experts

1. Dr. R..Srinivasan Associate Professor, Department of Tamil, Presidency

. 1. B.Jaiganesh, Assistant Professor & Head, FSH, SRMIST
College, Chennai,

2. T.R.Hebzibah Beulah Suganthi, Assistant Professor, FSH, SRMIST

3.S.Saraswathy, Assistant Professor, FSH, SRMIST
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Course Course Course . .
Code ULH20G01J Name HINDI-I Category G Generic Elective Course 210l23
Pre-requisite Nil Co-requisite Nil Progressive Nil
Courses Courses Courses
Course Offering Department | HINDI [Data Book / Codes/Standards Nil
[Course Learning Rationale (CLR):| The purpose of learning this course is to: | | Learning Program Learning Outcomes (PLO)
CLR-1: |To be able to converse well in the Hindi Language 1,2 112/3/4/5|6 8910111213 14|15
CLR-2: |To read and write and clarity .
CLR-3: |To be willing listeners and translators —where need be =l =l = i g _°g’v
CLR-4 : |To acquire the values/thought contents of the writers and practice in it in life. § RS 52 g gl = © ol o
CLR-5: |To find motivation through the various forms of literature and learn to overcome any challenges of life. o § s % § a3 % 2 3 " % =
CLR-6 : To discover the importance of the language in making education as a means of growth in life and not mere = g xg 3 B z % ﬁ 2 g = @ @
" literacy. £ 8 £ s 522828522 Ll
£ al 2 El sl s 2835 L8228 82
(-] [<5] 2 | 5| D o = | & sl ®
588 |EIEI5Rc2cg25 2L e
Course Learning Outcomes (CLO): | At the end of this course, learners will be able to: ° 2 8 2 S|l<| 8 = % 23 § g 5 = 213 8'
g 48 25 el H < E|lalSlclalald
CLO-1: |To appreciate the Hindi language in its various forms. 275 60 HIHIH|-|-]-|-|-|-1-1-|-1-1]1-]-
CLO-2: |To understand the philosophy of life and living through stories. 2,80 70 -|H|-|H|-]|- -l -] - -l - -
CLO-3: |To help the students learn and develop the fundamentals of life, through One-Act plays. 27065 Hl-|-|H|-]|- o I R B e e
CLO-4 : To share the richness of thought and content presented in the Hindli language, into other languages so that 2 70 70 H HIH|HI - A R R T R A A
the readers would stand to gain.
CLO-5 - To gylde the stngnts in the learning of the technical aspect of the Hindi language, this would help them in 2 80 70 By s (- [ T T R
the field of administration.
. | To encourage the students to communicate with the public, on a large scale with the medium of Main stream
CLO-6: y 275 70 e T N B O e e e B T A
and Documentary films.
Duration (hour) 12 12 12 12 12
SLO-1 Kahani kya Hai Ekanki aur Natak kya hai Patrkarita ka arambh Film Samiksha Takniki Shabdavali
.y Vidhyarthiyon dono ke
- i antar ko smajhkar apne Lo
5L0-2 . dwara use prastut kar sakta| Vidhyarthiyon ka apne samaj ke prti jagrukta Film ka prabhav ko smajhna Vaignik ta_nke se bhashaon ka
Jivan ka anubhav hai avishkaar karna
SLO-1 Kahani ke Tatva EKANKI KA ARTH Aazdi aur Patrkarita ka daiytava SAMIKSHA KYA HAI ARTH
S-2 . . Vidhyarthi ke bhitar idhyarthiyon ko patrkarita ka itihas smajkar | Tarkik vishleshan kshmta paida karta | Vidhyarthi uske arth dwara hi uske
SLO-2 Vishleshan karne ki Kshmta |, " . L . ) X
ishkleshan ki kshamta jagrit samaj nirman ke liye sahyog dena hai mahtav smjhenge
Vo Tera Ghar Ye Mera Ghar
s | SLOT |PamarmeBzaten leMaANAVIOl  paRBHASHA PATRKARITA KA MAHTAVA SAMIKSHA KE PRAKAR PARIBHASHA
SLO-2  |Bhartiya Sanskriti Se Vidhyarthiyon [Vidvano ke mat se parichay |Patrkarita se bhut se sawal ka smadhan ho Vidhyarthiyon ka un prkaro ka adhyaan fibhinn vidwano dwara di gai paribhasha
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ko Jodna jata hai karna jisse vidhyarthi us samiksha ko | se us baat ko smjhenge vidhyathi
tayaar kar payenge

SLO-1 Mithaiwala . SWAROOP PTRAKARITA KA ARTH SAMIKSHA KA UDDESHYA SHABDAVALI KI AVSHYAKTA
S4 Pyar Bantne se dukh kam hota hai

SLO-2 Manavata ka Path idhyarthiyon me iski samajh /ibhinn vidhvono ko padhne se vidhyarthiyon | Vidhyarthi ke andar smaj ke prati Vaignikon ka awiskar kitna mahtavpurn

se lekhan kshmata badegi ki tarkik kshmta badhti hai , Kartavya bodh paida hoga

SLO-1 Bechadri Pal PATHYA VACHAN PTRAKARITA KI PARIBHASHA FILM KA SAMAJIK MAHTAVA BHASHA VAIGYANIK
S5 Chatro me Utsah Vardhan Karna . .

SLO-2 Beta-beti ek saman ke mahtav ko ||~ Vidhyarthiyon ka pgih K vidhvaono ki ukti ek smadhan bhi hota hai | Samajik uttar daiytav ko smjhana Bhasha vaignikon ki jankari

smjhana. kaushal bdhega
Nadi aur Jeevan

SLO-1 Paryavaran ke mahtav se awagat PRASTUTI PRAMUKH SAMACHAR PATR FILM KA VISHLESHAN KARYALYIN SHABD

36 karana.
i Manav Jeevan me nadi ki upyogita | Natak khelne par bahut si ) h i y ] g B : Shabd kaise tayar kiye jate hain

SLO-2 aur Mahtav. takniki bate samajhenge Vidhyarthiyon ki jankari badhegi Vidhyarthi tarkik vishleshan sikhega vidhyorthiyon ko jankari

sL04 |, Fechece chauibed sau MAHTVA TV.PATRKARITA DRISTIKON NIRMAN ANGREZI SE HINDI ANUVAD
57 ammdan Prathg se awagat karana . _ : . _ il

SLO-2 Asprishya Vicharao ke Prati Jatak. ka mghtav ko srpa;hkr TV pgtrkar ke daiytav ko Ismajkar wdhyarthl Vidhyarthi ka drishtikon nirmit hoga Hindi adhlkgrm aur anuvadak ke pad ke

Sakaratamak Bnana. amaj ke hito ke sath judna. ise apne rozgar se jod sakta hai liye tayaar karna

SLO-1 Kahani ka Uddeshya PRASHAN-ABHYAS PHOTO PATRKARITA DOCUMENTRY FILM HINDI SE ANGREZ| ANUVAD
S-8 Vidhyarthiyon ko Samaj se Jode | Vidhyarthiyon ka lekhan  Vidhyarthiyon me photo patrkarita ke mahtav | Vidhyarthi samajik dharatal ki kathinai |Hindi adhikari aur anuvadak ke pad ke

SLO-2 g ] . )

rakhna kshmata Badhna ka smajh paida hona ko smajhkar desh se judega liye tayaar karna.

SLO-1 Kahani Lekhan UDDESHYA PRASTUTIKARAN MAIN STREAM FILM EK DIN EK SHABD

S-9 SLO-2 Vidhyarthi Ko likhne ki aur Prerit |dhyanh[ ko smaj upyog hito|Vifhyarthi apni baat rakhng ki kshmta vikstit Vidhyarthion ko jivan ke anchue Vidhyarthiyon ko rozgaar se jodna
karna ki jankari dena karta hai pahluon se bhi sakshaktkar

SLO-1 Seminar PARICHARCHA BHASHA-SHAILI FILM KE DARSHAK ATl MAHTVAPURN SHABD
S-10 i ' . . Vidhyarthi me vak-kaushal Vidhyarthi ko apni report me bhasha-shaili ko ) | . Shabdon ke mahtav ko smajhkar use

SLO-2 | Vidhyarthiyon dwara Prastuti karan bdhana sikh kar ek badhiya reporter ban sakta hai Vidhyarthiyon ka samajik gyan yaad kama

SAMANYA SHABD AUR

SLO-1 Prashan Abhyas BHASHA SHAILI PATRKARITA KE NIYAM FILM AUR BAZAAR PARIBHASHIK SHABDAVALI ME

S-11 ANTAR
) Vidhyarthiyon me Lekhn Kaushal ki |Vidhyarthiyon ko bhasha ka| Vidhyarthi ise sikh kar ek nyay priya patrkar : . : Vidhyarthiyon ko vaighniko dwara
5L0-2 kshmata Viksit karna. mahtav smjhna ban sakta hai Jlighisarthiyon ko rozgaar se joana tayaar ki gai bhasha ki samaj
) EKANKI AUR PARIBHASHIK SHABDAVALI KA

s12 SLO-1 Path-Punravarti RANGMANCH PATRKAR KA DAIYTVA FILM DARSHAK KA MAHTAVA MAHTAV

SLO-2 Pariksha ke liye Saksham Vidhyarthi isse rangmanch Vldhyarlthlyon ko pa}trkar ka qaltyva S|khkar Vidhyarthiyon ko darshak ki ruchiyon Rozgaar se vidhyarthiyon ko jodnaw

ke mahtav ko smajhenge smaj ke uttar daityva ko nibhana hai se awagat karvana
The Prescribe Text Book Compiled and Edited by Department of Hindi
Learning Resources www.gadyakosh.com
www.shabdkosh.com

[Learning Assessment
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, Continuous Learning Assessment (50% weightage) . . o
Lovel ofB'II';?nmki:g CLA-1 (10%) CLA-2 (10%) CLA - 3 (20%) CLA -4 (10%)# Final Examination (50% weightage)
Theory | Practice | Theory | Practice | Theory | Practice | Theory Practice Theory Practice
Level 1 |Remember 30% | 30% | 30% | 30% | 30% 0% | 30% 30% 30% i
Understand
Level 2 ’/:pp'y 40% | 40% | 50% | 50% | 50% 50% | 50% 50% 50% :
nalyze
Level 3 E::;‘t’:‘e 0% | 0% | 20% | 20% | 20% | 20% | 20% 20% 20% :
Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry Expert from Higher Technical Institutions Internal Experts

1. Prof.(Dr.) S.Narayan Raju, Head, Department of Hindi, CUTN, Tamilnadu 1. Dr.S Preeti. Associate Professor & Head, SRMIST

2. Dr. Md.S. Islam Assistant Professor, SRMIST

3 Dr. S. Razia Begum, Assistant Professor, SRM IST
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Course Course Course . . L T/ P|C
Code ULF20G01J Name French-| Category G Generic Elective Course 2 0l 2|3
Pre-requisite Nil Co-requisite Nil Progressive Nil
Courses Courses Courses
Course Offering Department | French [Data Book / Codes/Standards Nil
[Course Learning Rationale (CLR):| The purpose of learning this course is to: | [ Learning | | Program Learning Outcomes (PLO)
CLR-1: |Extend and expand their savoir-faire through the acquisition of current scenario 1.2 11234 6 789 [10/11[12]13|14 |15
. |Enable the students to overcome the fear of speaking a foreign language and take position as a foreigner
CLR-2: . 2 o
speaking French p 2 S
CLR-3: |Make them learn the basic rules of French Grammar. S S & Shol| o 2 «© o
CLR-4: |Develop strategies of comprehension of texts of different origin é—; § = % § & -% % =l S " g é
CLR-5: |Strengthen the language of the students both in oral and written > 2 E XS 3|8 25 i 2 ‘g 2o 2,
CLR-6: |Express their sentiments, emotions and opinions, reacting to information, situations =] oWsE s|° ?} e/ gl2 8l s PIE 2=
£ o =< tEls 2 & &5 L 22882
[ e o S| c| S|P S|= LB | ®
Course Learning Outcomes 583 S| 85 R 5|2 58 28 g T
CLO): g At the end of this course, learners will be able to: e 3| &8 e =82 £2|T ¢ 8 ETZZS
(CLO): 8 &0 2 L S|laln|I | H|<|E|la|ld||alala
CLO-1: |To acquire knowledge about French language 2 75|60 HIHIH|-|-]-|-|-|-1-1-|-]1-1]1-]-
CLO-2: |To strengthen the knowledge on concept, culture, civilization and translation of French 2,80 70 -|H|-|H H -l - M -l - -
CLO-3: |To develop content using the features in French language 2_|.85|75 H|-|-|H|-|H -l -1- 1M -l -] -
CLO-4: |To interpret the French language into other language 27080 H HIH H]| - -/ -]1-H -l - -
CLO-5: | To improve the communication, intercultural elements in French language 218070 - -lH|-|-|-|-]l-]-|H - -
CLO-6: R -l -]
Duration 12 12 12 12 12
(hour)
1 SLO-1 |Bonjour,gava? Salut ! Je m’appelle Agnés Qui est —ce ? Dans mon sac, jai... Il est comment ?
SLO-2 |Salut Paul, Valérie, Manish Les exemples Da ns ton sac Les objectifs
SLO-1 |Les pays Les pronoms personnels sujets Les professions La formation du féminin (3) L'aspect physique
S2 SLO-2 |Les nationalités Je, Tu, II/Elle Nous, vous, lIs/Elles Les exemples Les féminins Le corps
53 SLO-1 |Les animaux domestiques Les verbes étre et avoir Quelques objets La phrase interrogative Le caractére
SLO-2 |Les animaux Les verbes auxiliaires Objets Les interrogatives Les exemples
4 SLO-1 |Les jours de la semaine Les articles définis et indéfinis La fiche d'identité qu'est-ce que.. ? Les prépositions de lieu (1)
SLO-2 |Les mois de 'année Les exemples La carte d'identité Les exemples Dans, sur, sous etc..,
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S-5 | SLO-1 |Lesnombresde 0469 La formation du féminine (1) La liaison Qu’est — ce que C'est Les nombre a partir de 70
SLO-2 |Les nombres Les féminins Les activités Les objets Les exemples

S-6 SLO-1 |La famille (1) La formation du pluriel (1) L'élision Qui est—ce ? Allo ?
SLO-2 |Ses parents Les exemples Les activités Les personnes Portable

$7 SLO-1 |L'accent Les adjectifs possessifs Intonation descendre la phrase négative La formation du féminin(3)
SLO-2 |L'accent tonique Les exemples Les descendre La négation Les exemples

s-8 SLO-1 |Les articles définis Entrer en contact : salut Intonation montante Clest Les articles contractés
SLO-2 |Les articles indéfinis Entrer en contact : demander Les montantes Il est Les articles partitifs

S9 SLO-1 |Bonjour, - Salut! Dire comment ¢a va Dans mon sac Les verbes du premier group Les pronoms personnels toniques
SLO-2 |Cava Comment allez-vous ? Des objets Les exemples Les pronoms

S-10 SLO-1 |Je m'appelle Agnés Se présenter Les Mots Les verbes aller Les adverbes interrogatifs
SLO-2 |Quel est votre nom Présenter quelqu’un Les expressions Le verbe venir Les interrogatifs

11 SLO-1 |Les Mots Demander Demander poliment Demander et répondre poliment Les verbes du deuxieme group
SLO-2 |Les Expressions Demander le temps Répondre poliment Les exemples Les exemples
SLO-1 |Entrer en contact Demander la date Demandaeseindr iy B e dga#ormations Décrire I'aspect physique

S-12 personnelles personnelles
SLO-2 |Se présenter. Dire la date Les exemples Les activités Décrire le caractére

Learning Theory:
R 1. “Génération-Al” Méthode de francais, Marie-Noélle COCTON, P.DAUDA, L.GIACHINO, C.BARACCO, Les éditions Didier, Paris, 2018.
esources TN ;
2. Cahier d’activités avec deux discs compacts.

Learning Assessment

, Continuous Learning Assessment (50% weightage) . oo o
Level oﬂ;;’nmki:g CLA -1 (10%) CLA -2 (10%) CLA -3 (20%) CLA — 4 (10%)# FingliExalmation (50% weightage)
Theory | Practice | Theory | Practice | Theory | Practice | Theory Practice Theory Practice
Level1 | Remember 30% 30% 30% 30% 20% 20% 20% 20% 30% -
Understand
Level2 PR 40% 40% 50% 50% 50% 50% 50% 50% 50% .
Analyze
Level 3 (E;‘r’:;‘::‘e 30% 30% 20% 20% 30% 30% 30% 30% 20% .
Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Expert from Higher Technical Institutions

Internal Experts
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1. Dr. C.Thirumurugan Associate Professor, Department of French, Pondicherry University

1. Kumaravel K. Assistant Professor & Head, SRMIST

2. Ponrajadurai M Assistant Professor, SRMIST

23




Course | e20601T Course FUNDAMENTALS IN STOCK MARKET Course | o Generic Elective Course LT ¢
Code Name Category 310013
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department Commerce Data Book / Codes / Standards Nil
&T’S_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1: To understand the basic concepts of capital market 17124 3 112134 5 6 70819 11011121314 |15
CLR-2: To understand about SEB/ 2
CLR-3: To study on portfolio management and behavioural finance = [ . o 1 o -
CLRA4: To understand on fundamental analysis in security market & £ E © § 8 | 2| o 2
CLR-5: To study technical analysis in security market a| 8|t 3|8 8 E| 8 S| 85| 2 S|
28 & |a53% 8|< 2552, 28 ¢8
gl5| = 2 0|28 & o | £| 5| 2| 2| 5|2 £ & S
ZI8lE| |8 5|&le| 5| 2|85 5 2L 25 8
) sl < z |l B8l s 5 S|l E| 2| 3 S| | o|m| S
Course Learning Outcomes , ) . E -2 (P gl 8| c|'8| s > | =] | |l ®| 2| 0| @
. At the end of this course, learners will be able to: 5| 2|2 2| RIE|I 2| B 2 | c|g| S| E| 3|8 g s
(CLO): T 8| 8 ol 2| 3| g 2 = | > 5|2 E| S| 2| < S
gl 2|2 |2 glE 8|l 58 5|/ 2|8 8|58 E|g e
Sld|lw o | <[5 a & < w|l<c|Slalo|l<s|S|alS
CLO-1: Fundamental concepts of capital market 319590 HIMIL | M L M L|L|L|]LIM|H|LIMM
CLO-2: Role of SEBI in share market 3195|95 HIM|H|M]| L H LIM|L|L|M|H|L|H|H
CLO-3: Diversify their investments 319090 H M| M|H L L L|L|L|L | M|H|L|M|M
CLO-4: Rational selection of stocks 3 85|80 H M| M|H L L L|L|L|L|M|H|L| MM
CLO-5: Knowing technical charts used in stock market 3% 80 =75 HIH|M| M L H LI M L|H|M|H|M|H|H
Duration (Hour) 9 9 9 9 9
S-1 SLO-1 | Capital Market Meaning SEBI Introduction Efficient Market Hypothesis - Basic Concepts Fundamental Analysis Meaning of Technical Analysis
S-2 SLO-1 | Capital Market Characteristics Organization of SEBI Random Walk Theory Economic Analysis Assumptions of technical analysis
S-3 SLO-1 | Equity Shares Features of SEBI Security Analysis Economic Indicators Fundamental vs. Technical Analysis
S-4 SLO-1 | Sweat Equity Objectives of SEBI Portfolio Management Industry Analysis Dow Jones Theory
$-5 SLO-1  |Rights Issue Functions of SEBI Portfolio Construction Growth Cycle Trends — Meaning
S-6 SLO-1  [Bonus Shares Powers of SEBI Behavioral Finance — Meaning Classification of Industry Types of Trends
S-7 SLO-1 |[Preference Shares Rules & Regulations of SEBI Traditional Finance vs. Behavioral Finance Selection of Industry Resistance and Support Level
S-8 SLO-1  |Debentures Primary Market & SEBI Investor Psychology & investment decisions Company Analysis Oscillatory
S-9 SLO-1  |Bonds Secondary Market & SEBI Market Psychology & investment decisions Selection of Company Types of Charts
1. Avadhani, Investment and Securities Market in India, Himalaya Publishing House, 2009
2. Prasanna Chandra, Security Analysis and Portfolio Management, Tata McGraw-Hill, 2010
Learnina Resources 3. Sanjeev Agarwal, A Guide to Indian Capital Market, Bharat Publishers, 2008
9 4. Ravi Puliani and Mahesh Puliani, Manual of SEBI, Bharat Publication
5. Gurusamy S, Capital Markets, Tata McGraw Hill, 2012
6. Punithavathy Pandian, Security Analysis and Portfolio Management, Vikas Publishing House Pvt. Ltd.
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Learning Assessment

Continuous Learning Assessment (50% weightage) Final Examination (50%
Bloom'’s Level of Thinking CLA -1 (10%) CLA-2(10%) CLA-3 (20%) CLA (10%) * weightage)
Theory Theory Theory Theory Theory
Level 1 Remember 40% 40% 40% 30% 30%
Understand
Level 2 Apply 30% 30% 30% 40% 40%
Analyze
Lovel3  (crauate 30% 30% 30% 30% 30%
reate
Total 100% 100% 100% 100% -

* Assignments includes Seminars, Market Surveys, Case Study

* CLA -4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

1.Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB Global

Academy

1. 1. Dr. Veeraraghavan, Assistant Professor, Department of Commerce

D.G. Vaishnav College kveeramba@gmail.com

Dr. S. Sivaprakkash

2. Mr. Santhanam Sivakumaran ~ Senior Director — Delivery Blackboard

2. Mr.N.Raghuram Head - Sales & Marketing ABITS

Dr. B Akila
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Course Code | UCM20G02T Course E - BUSINESS Course Generic Elective Course L
Name Category 310013
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses

Course Offering Department

Commerce

Data Book / Codes / Standards

Nil

Course Learning Rationale

The purpose of learning this course is to:

Learning

Program Learning Outcomes (PLO)

2. Online Business — Mathew Paulson

(CLR):
CLR1: To understand the basic concepts of Electronic Business 1 2 3 112 3 14 5|6 |78 9 [10/11]12] 13 |14 |15
CLR-2: To study the growth of in E-Commerce ’g < @ -
CLR-3: To study about the advent of Information Technology in Business = g = ‘E’ij ?i o8 |8 g c 2| 4
CLR-4: To study the recent trends in Business > | 8| £ e 8|88 |3 o2 »| = o | 5| @
; ; S| 8| = gl 8| a|lz3d |@ 2 o2 o> 2 @ 2| £
CLR-5: To study Government's Role in E-Business £ 5| S ki % 5 SewmS |8 S5 £/ 5|2/25| 2| §
=] 2 = o LI = B X2l 0=
= 3 3| g 8 SlzszE 2585 85 %8§% ¢
: 5 2| 2| £ 5§ £|28925<| g2 |5/ 2 8|l=¢g 8 &
Cours.e Leaming Outcomes At the end of this course, leamers will be able to: © gl g ol 2| 2|18£§&2g¢e % g< |3 E 2|2 25| =
(CLO): > =3 < © o € | L aood | coo Sl & c_EEst
— LLi Ll fas] < O |0 <=0 < - ol ol || | 3
CLO-1: Gain knowledge about basic concept of Electronic Business 319 | 9 H{H|H|H H|M|H M| H |MH|H| H|M|H
CLO-2: Application of E-Commerce 3 19| 90 HI{H|HM H|M|H M| H|MHH H|M|H
CLO-3: Apply information Technology in Business 3 8| 80 H|H|H|H H|H|HM| H |MH|H| H|H|H
CLO-4: Awareness on recent trends in Business 3 19| 9 H{H|H|H H|H|HM| H |MH|H| H|M|H
CLO-5: Know various E-Governance Techniques 3 8| 8 H|{H|H|H H|HI|H|L| H |MH H| H|H|H
Duration
(Hour) 9 9 9 9 9
S-1 | SLO-1 |introduction to e-Business E-Marketplaces: Structures, Mechanisms _|le-Business Applications Impact of e-business on industries e-Government - Meaning
S-2 | SLO-1 |e-Commerce Functions of e-Marketplace Integration and e-Business suits Online education Implementation of e-Government
S-3 | SLO-1 |Types of e-Commerce transactions | Features of e-Marketplace ERP, e-SCM, CRM Online banking E-Government Services
| E-Procurement definition, processes, . )
S-4 | SLO-1 |Types of e-Commerce transactions | Types of e-Marketplace L e Online insurance E-Government Services
S-5 | SLO-1 |(e-Business Models Impact of E-Marketplaces E:;;c;ggrement i 2555 (2L Gl Personal finance Challenges of E-Government Services
S-6 | SLO-1 |Elements of e-Business Models Types of auctions and characteristics E-Payment — Categories e-tourism gg f"/ (;g;{sn/t/es of E-Government
S-7 | SLO-1 [Advantages of e-Business Advantages and Disadvantages of auction  |users of smart cards Online training gg r’i/ (,).geusnmes of E-Government
S-8 | SLO-1 |Disadvantages of e-Business Impacts of auctions Payment methods in B2B online delivery of digital products Impact of E-Government Services
S-9 | SLO-1 |Internet Marketing and e-Tailing e-Commerce in the wireless environment  |Payment methods in E-commerce e-grocers and media IL-'?)‘Cr]r?vla/t\izﬁ octs of E-Business
Learnin 1. Digital Business and Ecommerce Management, Strategy implementation and Practices,
Resodrges Dave Chaffey 3. Introduction to E-Commerce, A beginner’s guide with examples and descriptions, Reba Jones
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Learning A 1ent
, Continuous Learning Assessment (50% weightage) ) _— -
BIoo_lr_rrm1 |?1 lbﬁvel of CLA—1(10%) CLA -2 (15%) CLA -3 (15%) CLA-4(10%) # Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Semonber 40% 30% 30% 30% 30%
Level 2 ﬁﬁg:zze 40% 40% 40% 40% 40%
Level 3 ooty 20% 30% 30% 30% 30%
Total 100 % 100 % 100 % 100 % -

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

1.Mr. B. Anbuthambi, Vice President, ICT Academy

1. Dr. P. Murugan, HoD, R.K. Govt Arts College

Dr. R Josphin

2. Mr.Kishan Sathyan Manager - South India Markets

CIMA - UK

2 Dr.V.Muthukumar,Assistant Professor, Madras Christian College,
Chennai

Dr. S. Antony Raj
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Learning Resources

Asha Kaul (2006), Effective Business Communication, Prentice Hall of India, New Delhi
Meenakshi Raman, Prakash Singh, (2012), Business Communication, Oxford University Press, New Delhi.
Jain, V K & Omprakash Biyani, (2012), Business Ethics and Communication, S Chand Co, New Delhi.

Course Code | UCM20s01T | Sourse BUSINESS COMMUNICATION Course | g Skl Enhancement Course L T PLC
ame Category 210012
Prg—requwlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
: e purpose of learning this course is to: earning rogram Learning Outcomes
:i:olfjlge Learning Rationale Th # learning thi is 1 Baaini P Learning Out PLO
CLR1: To understand the Importance of Business Communication 1 11234 9 6 71819 ]10(11]12] 13 14 |15
CLR-2: To understand various Business language and Presentation s @
CLR-3: To understand the basic concepts of Letter writing = » = N S =
CLR-4: To familiarizes with report writing gl 2l o § B =!8l . S )
CLR-5: To know various Modern Forms of Communication = g g g 3| g|E 3 S EIZ|2 S 2
o> @ | € ol 5|2|=|5 S | 2822 = o 2
2 | = 2012 8|o e | £/ 5|82 5|2 E s | E
o | 5| @ u— N [ S R R = N = [}
ElzZ2 |z 2532 | 5|82 %8833 |8 9
i = 2| o & = | 2 w2 =
Cours.e Learning Outcomes At the end of this course, learners will be able to: 5| 8|8 2| R|E 3 % 2 2 | g|Dlg|l3 § S .2 3 §’
(cLo) 3| 8|8 |22 2882 2|2 25|gE|S(eg E 3
glg g |&l 221888 3|5 218232583 &
CLO-1: Fundamental of Business Communication 319590 HIM{HIM| M M | L HIHIH|H|L L M M
CLO-2: Understand various Business language and Presentation 3195|95 HIM|H{M| M H |L H HIH|IH|L L H H
CLO-3: Theoretical and fundamental concepts of Letter writing 3190 | 90 HIMIM|H| M H|L HHHH|L L M M
CLO-4: Know with report writing 3185|80 HIM|M|{H| M H|L HHHIH|L L M M
CLO-5: Learn Modern Forms of Communication 319590 HIHIM{M| M H|L HI HIH|H|L| M H H
Duration
(hour) 6 6 6 6 6
S-1 | SLO-1 | Introduction of Business Communication |Introduction of Business language Letter writing Report Writing Introductlpn t‘o Modem Forms of
Communication
S-2 | SLO-1 %ﬁzzg}cgzge of businesg Importance of Business language Contents of Letter Types of Reports Modern Forms of Communication
S-3 | SLO-1 |Importance of Communication ngz%gg}gzords e Kinds of Business Letters: Interview Steps of Report writing Fax- e-mail- Video conferencing
S-4 | SLO-1 |Process and Types of Communication  |Oral Presentation Importance 'gf 5;g$g;nts, AcknowlcuSE process of writing a report Social Networking
S-5 | SLO-1 |Barriers to communication Presentation Plan, Enquires, Replies and Orders 52 ofwsugls Sl{?h as tables, diagrams lnte(net Websites and their uses in
and charts in writing a report business
S-6 | SLO-1 |Principles of effective communication | Power point Presentation, Visual aids. | Sales letter, Circulars and Complaints Zg g gnfgsg;%yl;srgiﬁ:ty & Strategic importance in e-communication
1) Randolf H Hudson (1994), Business Communication, Jaico Publishing House, New Delhi
2) Ramachandran (2007), Business Communication, Macmillan Publishers, New Delhi
3) K. Sundar and A. Kumara Raj, Essentials of Business Communication, Vijay Nicole, Chennai
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Learning Assessment

Continuous Learning Assessment (50% weightage) Final Examination (50%
Bloom'’s Level of Thinking CLA -1 (10%) CLA-2(10%) CLA-3 (20%) CLA (10%) * weightage)
Theory Theory Theory Theory Theory
Level 1 Remember 40% 40% 40% 30% 30%
Understand
Level 2 Apply 30% 30% 30% 40% 40%
Analyze
Lovel3  (crauate 30% 30% 30% 30% 30%
reate
Total 100% 100% 100% 100% -

* Assignments includes Seminars, Market Surveys, Case Study

* CLA -4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Navab Rajan, General Manager - Institutional Relations, Miles Education

1. Dr. A.V.S. Ramkumar, Assistant Professor, Department of Commerce,
RMK Vivekananda College
avsraamkumar@gmail.com

Dr. J. Sadeesh

Mr. B. Venkatesan, Sr. Executive - Business Development, TIME

2.Dr. V.Rengarajan ~ Professor Sri Sankara Arts & Science College,
Kancheepuram

Mr. J. Prabhuraj
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LT C
Course | ;cpo0s02T Course Name OFFICE MANAGEMENT Course | o Skill Enhancement Course
Code Category 210 2
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department Commerce Data Book / Codes / Standards Nil
g;ofﬁ.e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |To understand the importance of office management 172 =3 112|134 6 7 1819 101112 13 14 | 15
CLR-2: |To understand various types of office - -
CLR-3: |To familiarizes with office management = = @ £ S 5 .
CLR-4: |To understand about filing system El 2 & al 2| ,| 3 © §_ " 5 2
CLR-5: |To know about indexing s | = g2 2 2 H Sl E T|2 s &
=l c| @ el o Q| € c = 8| ®| & S 2 =
o .2 ME ol 5|l = o ~ o | B o o> | P S o £
£ "8 | «5 29| = g| o o | £ |5 8 2| s5|2| E S £
=l 8| £ 2|52 2 ® S| 3|z & =€ 2|8 = | 3
Course Learning Out S 3| s|3| = s 5| 2|Elg 88|28 8|3
ours.e earning LUCOMES 1 4t the end of this course, learners will be able to: 5 3| 8 S5 £ 582 2| c|g @ €/ 5|8 52 5|2
(CLOY: 3|8l 8| |22 2|8 8% 2z|=2|S5 2 ES e E|S
| G -8 28/ £/ 8|5 5| |2/ 8 E|§/2ET E |
s 0 A 1} << DOl ©© << wn | | DO o Ol <<| 3 (&) =
CLO-1: |Fundamental of office management 3195 90 HIM|H|{M| M M L |H|lH H|H|L L M M
CLO-2: |Theoretical and fundamental concepts of office 3195 95 HIM|{H{M| M H L |H|H H|H|L L H H
CLO-3: |Know duties of office manager 3190 90 HIMIMIH M H L |HIH HIH|L L M M
CLO-4: |Understand various systems of filing 3185 80 HIMIM|{H| M H L |H|H H|H|L L M M
CLO-5: |Learn usage of indexing in business organization 3195 90 HIHIM M M H L |H|H H|H|L M H H
Duration (hour) 6 6 6 6 6
S-1 | SLO-1 |Meaning of office Paperiess office Introduction to office management Meaning of filing Meaning of indexing
S-2 | SLO-1 |Functions of office - Primary Virtual office Meaning of office management Importance of filing Need of indexing
S-3 | SLO-1 |Functions of office - Secondary Back office Elements of office management Essentials of good filing Types of indexing
S-4 | SLO-1 |Importance of office Front office Elements of office management Essentials of good filing Indexing in business organization
S-5 | SLO-1 dR:;iitrI;‘)rZ:rftgfﬁce with other Open office Duties of office manager Centralized of good filing Indexing in business organization
S-6 | SLO-1 dR:,l)Zt":r::;tgfﬁce with other Private office Duties of office manager Decentralized of good filing Indexing in business organization
1) Dr. T.S., Devanarayan & N.S. Raghunathan, Office Management, Margham Publications
2) K.N. Sharma & Sharma Rahul, Office Management, Kalyani Publications
Learnina Resources 3) R.K. Sharma, Office Management, Kalyani Publications
9 4) R.S.N. Pillai, Office Management
5 R.K. Chopra, Office Management
6) Dr. R.G. Bhatia, Principles of Office Management
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Learning Assessment

Bloom’s Level of Continuous Learning Assessment (50% weightage) Final Examination (50%
Thinkin CLA-1(10%) CLA-2(10%) CLA-3 (20%) CLA (10%) * weightage)
9 Theory Theory Theory Theory Theory
Lovel 1 [remerber 40% 40% 40% 30% 30%
Level 2 m:ize 30% 30% 30% 40% 40%
Lovel3  croate 30% 30% 30% 30% 30%
Total 100% 100% 100% 100% -

* Assignments includes Seminars, Market Surveys, Case Study

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Navab Rajan, General Manager - Institutional Relations, Miles Education

1. Dr. A.V.S. Ramkumar, Assistant Professor, Department of
Commerce, RMK Vivekananda College avsraamkumar@gmail.com

Dr. V. Prabhakaran

Mr. Binish Parikh, Vice president, ARK Empowering Lives

2. Dr.V.Muthukumar, Assistant Professor, Department of Commerce,
Madras Christian College, Chennai

Mr. J. Prabhuraj
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LT c
Course Course . Course -
Code ULE20AE1T Name English Category A Ability Enhancement Course 4 0lola
Pre-requisite Nil Co-requisite Nil Progressive Nil
Courses Courses Courses
Course Offering Department | English |Data Book / Codes/Standards Nil
[Course Learning Rationale (CLR):| The purpose of learning this course is to: | [ Leaming Program Learning Outcomes (PLO)
CLRA : Extend and e){p'and the integrity in an individual which shall never allow him/her to compromise upon a 1 2 3 11203 4 5/ 6l7/8!9/10/ 11 121311415
noble way of living
CLR-2: Enable the students to overcome the fear of speaking a foreign language and enable them to think through
" |aforeign language. .
CLR-3: |Make them communicate an unbiassed way of thinking in a better manner =] b g _°8’v
CLR-4: |Develop strategies of comprehension of texts based on different culture and life styles § S 2 £ 2 CHIN= % S 2| o
CLR-5: |Strengthen spoken and written skills of the student in English @ & F £ 88|82 g =1 2=
CLR-6 : Help them express their sentiments, emotions and opinions, and reactions to information and situations in g5 g xg 3 B z % ol £ g = @ @
" |a civilized, cultured and humane manner. £ 8 = 3 5 8& 52T DR SEE
sl gl w5 25 L8228 8|«
ol o o S| c| S|P S5|= LB | ®
Course Learning Outcomes 58| 38 5838 5l25 82827
CLO): 9 At the end of this course, learners will be able to: g8 8 25 £/ 82 £ 2% ¢85 7T383 8%
(CLO): g 48 2| | 5|a | p| 2 H|l|E|ld|o|x|a|a|a
CLO-1: |To acquire knowledge of becoming better beings through the tools of Language and Literature 27560 HIH|H|-|-|H|-|H|-|H|H|H|-]|-]-
CLO-2: |To acquire a strong knowledge on concept, culture, civilization through English Literature 2,80 70 -|H|-|H H Hi-|-|H|H|-|-]|-
CLO-3: |To develop own content and to be able to translate using the features in English Language 270 65 H|-|-|H|-|H Hli-|-|H|H|-|-]|-
CLO-4: |To interpret the contents in the texts presented in English Language 27070 H|-|H|H|H|H Hi-|-H|-]-|-]|-+-
CLOSS - Lf;e;;;?jfent an improved and healthier communication and intercultural elements acquired through English 2 80 70 ) S 7 K Y R TR A A AP O O A I
CLO-6 : To participate in any level'of cgnversat/on and discussion presented in English with both proficiency in the 2 75 70 Hin!l - HImlAE M Bl H B HIHIH HIH
language and positive caliber in the content of speech
Duration 12 12 12 12 12
(hour)
Introduction to the art of poetry Post-colonial impacts in India as observed in |Story through images is explained to | The definition and purpose of Homophones and Homonyms are to
SLO-1| .. ", . . ; | . N .
s- writing will be done their language and culture will be discussed. |the students monologue is explained be explained in the class along with
1 examples of usage.
The rationale behind this unit will be | The students will be encouraged to impart The students are asked to create the sample monologues are to be How where and when these as
SLO-2| . - . ; ) ) vocabulary can be used is to be
discussed. their views their own stories from those images |provided to the learners explained
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Mathraboothan and the mother tongue

Every day the students are made to
bring their own cartoons to tell stories

The learners are made to create their

Cross word puzzles are to be given
to the students to make them

SLO-1 Femmtsm through Kama{adas POSM {influence in English - a discussion related to social issues and political |own monologue contents. understand the differences and
S- In Kindergarten’ is explained .
2 issues. usage of homophones and
homonyms
feminist critique’s stand through Students from different regions are asked to Huwito idkatinllronvBrd-sarcasm is | The contents are assessed and the The students are evaluated by
SLO-2|poets like Meena Kandasamy is talk. The peculiarity in their pronunciation is to yirony o F making them use homophones and
: ol taught lacuna is informed .
discussed be identified by them homonyms on their own
Discuss the contents created by the How exactly to decide a prover word
The writer Meena Kandasamy is Enjoywithinlimits, says Mr International Political memes to be |students and reiterate the idea that a xactly 10 decioe a proper
SLO-1|. ' , 3 : . at a given situation is to be practically
invited to read her poems on women. | Mathruboothamistaught and discussed created in the class monologue should mimic a story and s
S- N explained in the class.
3 has to have a proper beginning
middle and an end.
Questions on her perspectives are fo Memes on popular issues to be The created monologues are to be Mundane situations are to be given to
SLO-2 Everymistakefound in the textisanalysed . the students to check their ability to
be posed by the students created in the class assessed by the students themselves
use those words
To give all the parts of speech not
according to the grammar book order
. P To ask the students to . .
Gender inequalty is discisged The structure of sentence in English and the |Autobiography and biograph bringnewspaper to class and but according to a method which
SLO-1|through A K Ramanujam and his - ey ; grapny 2Pz g pap would easily make one understand
distorsion of the sentence isverified differences are explained makethem select a column and ) .
S- poetry ; correlation of one with the other. For
readitloudly. : L
4 instance — Noun, Pronoun, Adjective,
Verb, Adverb... will have to be the
order
Different legal situations where both i Clasci T T ois o booxolained. Just The students are made to use as
SLO-2|the genders suffer is explained in the |Différent sentences are given and tested ) . grap ng P ) many adjectives as possible for
biographies are presented the flow is to bechecked. e o
class describing their friends
Another reading loud session of the
Kalki the poetisinvited to conduct a  |Nobel? What Nobel, asks MrMathrubootham |How to give voice to an inanimate  |same passages are to be conducted .
SLO-1 2 . T ) The parts of speech must beused in
guets lecture on herownpoem. is discussed object. along with dictionary checking for .
] different sentences
S- meanings are to be done.
5 B
. . j . ; Different objects are given to the {3 meaniigSitiat ”.76 studepts the teacherought to use the board to
Questions on her perspectives are to | The attitudes of people in a ludicrous manner ; get must be compared with the given Y
SLO-2 i students and they are asked to give A draw a situation to make one
be posed by the students is discussed ) . word and the distance between the ,
autobiographical notes to them p . understandeachpart’s usage.
meanings are to be explained
Seminar to generate discussion to Practically test the students in class | To make them compare and realize |Along with parts of speech
- SLO-1|enhance gender sensitivity is The Text is analyzed in detail by giving them different concrete how they had overcome their fear for |particularly when Verb is being taught
6 conducted objects. English Tenses ought to be taught with same
methodology mentioned above.
SLO-2 Case studies are to be incorporated More insights into Indian English is given Ask the students to evaluate each The comprehensive techniques are

by the students in their seminar

other’s autobiography on concrete

taught

The students are asked to create a
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objects

lighter vein situation and asked to
use all the tenses

Human interest columns in news
papers - tragedies on women men

Neutral accent is taught along with right

The rules of Tenses are taught with

SLO-1|and transgender documented is read o Caption writing is taught To develop the ability to pick up a . ;
h ; pronunciation . live examples in the classes.
- aloud and discussed in the class conversation istaugh
7 room.
. how much are the students able to 1o onaiey S, ons and be
relate with or able to feel emotionally | Test is to be conducted to check how far a The purpose of the caption writing is 9ag . |Ability to use all the rules in tenses is
SLO-2 oS : — able to interupt and end conversation
for those situations is to be checked |student is able to understand neutral accent |to be instilled g ; faught.
appropriatelywilllbetaught
and analysed
Case studies to be given to the Mr Mathruboothamisfullysupporting all new  |Different examples for captions are  |Different situations to be given to the The basic way fo pick an error s by
SLO-1 : ] : ; . ! h .~ |already knowing the rules of
students to document their reactions |technologies — discussion given students to engage in a conversation.
S- grammar thoroughly.
8 F’nd out if there is any studgqt hiding i e ‘studer]st' are gl .| The students are asked to find Hence all the rules are to be brushed
SLO-2|it hard to emote or is insensitive Humor and sarcasmisskimmedfrom the text |captions similar to the ones shown in ] ;
errors in each others’ monologue up
toward the moment the class
Students are to made to . . The students are made to give To test how much one is able to use . .
. How to write a statement and question is to ] / ’ . . ] Excercises on all sorts of possible
SLO-1 |createtheirownenactable content on h captions different news articles, ironyhumor and sarcasm in one’s :
I ; - be taught with reference to the text. P 1 errors are given to the students and
S- the prevailinggenderinequalities products and situations conversation )
9 asked to rectify.
. , , . : : Mathrabootham’s passages are given
SLO-2 The §tudents are qsked to improvise |The way genteqces are cqnstructed according|The pest is appreaated for its Natural usage of punisexplained to the studentsagain to check the
on dialogue on theirown to the regional impact is discussed qualities of being best errors
Feminism vs Gender inequlijialiest Pizza maavu : Welcome to Mr Public Speakingexamplessince Julius | To teachdifferentkinds of reading. - Definesynony m and'antony m. Ask
SLO-1 |for the students to chart out the " Tl ; oo S : . ) the sudents to identifysynonyms and
e Mathruboothamfoodrecipiewebsiteisdiscussed|Caesar to Martin Luther isgiven skimming scanning and intensive :
existing gulf . . . antonyms in text.
S- reading extensive reading is taught
10 False allegations and Legal situations 000 studénts are practicallvasked fo Demonstartetheriunderstanding of
sometimes created by women to The students are made to explain the The techniques used by different p y synonyms and antonyms in active
SLO-2 3 . use thosemethodology to understand ;
corner men only degrades the textthemselves leaders sinceagesisdiscussed atext learning. Introduce thesaurus
freedom struggle of women — discuss reference.
A detailed discussion on the 4 poets OBt thelermomraie make Sluderisto The Ted X talks are played in the Demeonstrateunderstanding of words
SLO-1|is done in the class through - class, different political leader’s The students are made to read the  |by relatingthem to their opposites (
. rewrite first two texts ——
- comparative method canvasing is presented passages loudly antonyms)
11 - -
While comparison the students are . .
) ; : . . - The students are asked questions  |Demonstrateunderstanding of
SLO-2 able to get a deeper analytical way of | Check if they are able to retain the humor in  |What makes a talk impressive is from the passages to check their wordswithsimilar but ot

thinking and are able to present an all
encompassed points

the text after correcting the sentences

identified and discussed

retention capacity

identicalmeanings (synonyms)
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SLO-1

The comprehension and retention
and application of all the acquired
knowledge of the student is checked
by initiating an informal discussion in

Identify the errors and make the students to
rewrite the last two texts

The students are givendifferent topics

to give impromptu

The learner is made to select phrases
and words from the given passages
and is asked to use it in own
sentences

With the studentsbrainstormshortlist
of commonlyusedwords

182 the class.
The overall development in the Check if thev are able to retain the humor in The ability to converse with humor
student’s EQ pertaining to gender y ; The best talk isrecorded and made  |sarcasm or deep thoughts and with  |Askthem to rapidlygivesynonyms and
SLO-2|7° . . . the text after correcting the sentences. J \ . :
oriented issues will be sensible and . available for other’srefferences the capacity to emote the desired antonyms to thosewords
o Explain the result to them i 7
objective. emotion in the other is checked
Learnin Theory:
Resourges 3. Horizon- English Text Book — Compiled and Edited by the Faculty of English Department, FSH, SRMIST, 2020

4.  English Gramar in Use by Raymond Murphy

Learning Assessment

, Continuous Learning Assessment (50% weightage) : . o s
Lovel oﬂ:?ﬂ"‘kiig CLA-1 (10%) CLA-2 (10%) CLA - 3 (20%) CLA -4 (10%)# Final Examiation (50% weightage)
Theory | Practice | Theory | Practice | Theory | Practice | Theory Practice Theory Practice
Level 1 remenmber 30% . 30% y 30% . 30% . 30% :
Understand
Level2 PR 30% - 30% . 30% 4 30% : 30% -
Analyze
Level3  |Craluate 40% - 40% x 40% A 40% : 40% -
Create
Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Chennai

1. Prof. Daniel David, Prof & Head, Department of English, MCC,

1. Dr. Shanthichitra, Associate Professor, & Head, Department of English, FSH,SRMIST

2. Dr K B Geetha, Assistant Professor, Department of English, FSH, SRMIST
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Course Code | UCD20S01L

Course Name

Soft Skills

Course Category S

Skill Enhancement Course

Pre-requisite Courses

Nil Co-requisite Courses | Nil

Progressive Courses  |Nil

Course Offering Department

Career Development Centre

Data Book / Codes/Standards

?(;ﬁ;;e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |Expose students to right attitudinal and behavioral aspects and to build the same through activities 1% 2 |i'§ 112 4 |56 |7 [8]9]10[11]12]13[14]15
CLR-2 : |Develop and nurture interpersonal skills of the students through individual and group activities.
CLR-3 : |Increase efficiency and leadership skills and to improve team results. T § %
o | & [¢] =
CLR-4 : |Acquire time management skills and develop creative skills § °\; § -g ‘:’i). § i % £ o v 5
CLR-5: |Understand intercultural communication and etiquettes required in a professional environment o 25 = 20|35 2 Q| L, &= S| o
- : - ; == o> 8| E S| 5| =R X o5 2|2 s 2
CLR6 : Instill confidence in students and develop skills necessary to face the challenges of competitive exams and 8|5 N 8 gl o|ls| g % 5| &2 5|2 S| €
" placements £ 82| =2 8288 2z3 53 |38
Sgl8 |8 2s5|222|¢l5 ElSlE2ler
. L SOl c| O = a1 =5 N| =S| & c| 2| % 7] o
(C(?Luor?e Learning Outcomes At the end of this course, learners will be able to: % :i :é -§ g £ é é = é _§ g 8l § § g % :Ig
. | | w L | << J/lo | | <|ln| <l Elalo <=2 |a|d
CLO-1: |Re-engineer their attitude and understand its influence on behavior 318070 M{M M|-|M\H|{M|-|- H| H|H/M|H|H
CLO-2 : |Acquire inter personal skills and be an effective goal oriented team player 3180(70 MM M| -IM|HIM|-|-|HIH|HIM|H|H
CLO-3: |Understand the importance of time management and creativity 3185|75 MIMIM|-IM|{H|M|- HIH/H|M|H|H
CLO-4 : |Build confidence during any presentation 3185|75 MMM -|MHIM -|HIH|HIM|H|H
CLO-5: |Develop interpretation skills and intercultural communication 318575 MM M| -|MHM|-|-|HIHIHIM H|H
CLO-6 : |Help the students succeed in competitive exams and placements 318070 MM M| - M HM|-|-|HIHIHIM|H|H
Duration
(hour) 6 6 6 6 6
Intercultural communication — beliefs,
; Creating brands — activity (posters, - customs and attitude of people in
S-1 SLO-1 |IKIGAI InterpefSonal Skills flyers, business cards) Value of Time different countries (US, UK, Japan,
) West Asia, China, Russia)
SLO-2 |IKIGAI Emotional Intelligence Creatigg b(ands ~ qetiyfy (posters, Diagnosing Time Management Social and cultural etiquettes
flyers, business cards)
52 SLO-1 | Attitude Importance of Team Work Causes of Stress and Its Impact :Ziikly @ 2naEgio eglist Priontizing Communication etiquettes
SLO-2 |Factors influencing Attitude Team Building Activity How to Manage Stress and Distress? | Time management activity Telephone etiquettes
53 SLO-1 |SWOT Analysis Leadership skills Understanding the Circle of Control | Creativity — think out of the box Dinning etiquettes
SLO-2 |Individual SWOT Analysis - activity ~ |Leadership skills based Activity Stress Busters Creativity Activity Grooming etiquettes
S-4 | SLO-1 |Extempore Practice Session Networking skills rCe(Z?s)Z;tsS i GEG A Creativity Assessment Activity Ice breaking
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SLO-2 |Extempore Practice Session Networking skills based Activity Approaches to conflict resolution Creativity Assessment Activity Designing ice breaker games
Brainstorming, use of groups and
SLO-1 |Extempore Practice Session Negotiation skills Confilict resolution — case studies individual brainstorming techniques to |Ice breaker activity
8-5 promote idea generation
SLO-2 |Extempore Practice Session Negotiation skills based Activity Conflict resolution - case studies Brainstorming session activities Ice breaker activity
SLO-1 |Extempore Practice Session Entrepreneurial Skills mvg(c;;t;nce 9 ngeessiigof Decision Brainstorming session Introduction to resume building
6 Entrepreneurial knowledge, Focus, Process of Decision Making, Practical
SLO-2 |Extempore Practice Session Investment, Risk tolerance, Resilience,|Way of Decision Making, Weighing | Brainstorming session Introduction to resume building
Negotiation, Ethics, Networking Positives and Negatives
1. Jeff Butterfield, Soft Skills for Everyone, CENGAGE, India, 2015 . s . )
Leaning 2. Dr. K. Alex, Soft Skills, S.Chand Publishing & Company, India, 2014 : ?sgﬁgéeADsﬁﬁ’:Ol”;;g g yfg’s”aiz i?(d/g';';’g;”ig ﬁ;:ﬁ’%ofg"on and Schuster, New York, 2016
3. C Sean, S habits of highly effective teens, Si & Schuster, New|*: "™ ; K B ’ ;g
Resources ovey sean, SevER adls O 1o L T 6. Daniel Coleman , Emotional Intelligence , Bloomsbury, India, 2016
York, 2014
Learning Assessment
Continuous Learning Assessment (100% weightage)
Level Bloom’s Level of Thinking CLA-1(20%) CLA-2 (20%) CLA-3 (30%) CLA-4 (30%)##
Practice Practice Practice Practice
R b
Level 1 emember 10% 10% 30% 15%
Understand
Apply 0, 0, 0, 0,
Level 2 50% 50% 40% 50%
Analyze
Evaluate
Level 3 e 40% 40% 30% 35%
Create
Total 100 % 100 % 100 % 100 %

# CLA-1, CLA-2 and CLA-3 can be from any combination of these: Online Aptitude Tests, Classroom Activities, Case Studies, Poster Presentations, Power-point Presentations, Mini Talks, Group Discussions,
Mock interviews, etc.
## CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

1. Ajay Zener, Director, Career Launcher

1. Mr Priyanand, Assistant Professor, CDC, E&T, SRMIST

2. Ms Sindhu Thomas, Head in charge, CDC, FSH, SRMIST

3. Ms Mahalakshmi, Assistant Professor, CDC, FSH, SRMIST
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FIRST YEAR -- SECOND SEMESTER

Course
Code

Course Financial Reporting

UPA20201T
Name

Course
Category

Professional Core Course

Pre-
requisite Nil
Courses

Co-requisite Courses Nil

Progressive
Courses

Nil

Course Offering Department COMMERCE

Data Book / Codes / Standards

Account Sheets

Course Learning Rationale

(CLR):

The purpose of learning this course is to:

Learning

Program Learning Outcomes (PLO)

CLR-1:

Distinguish between taxes, calculate taxes for corporates and explain some relevant issues that
can affect taxation

112

5167 |89 |10 11]12]13

15

CLR-2:

Identify regulators and describe their role

CLR-3:

Apply corporate governance principles and financial reporting and identify the main elements of
financial statements

CLR-4:

Explain the specific IFRS financial reporting standards and apply financial reporting standards
to prepare basic financial statements along with distinguishing between types and sources of
short term finance

CLR-5:

Apply different techniques used to manage working capital and explain operating and cash
cycles

Course Learning Outcomes

(CLO):

At the end of this course, learners will be able to:

CLO-1

Distinguish between Direct versus indirect and corporate vs personal and explain the basis of taxation and
the difference between accounting profit and taxable profit along with explaining the ethics of tax

©

CLO-2

Identify , describe and explain the major regulators and explain why they regulate financial reporting

il <o |Level of Thinking (Bloom)
& & Expected Proficiency (%)

<1 < |[Expected Attainment (%)

T T [Basic Knowledge

©

T < |Application of Concepts

I T |Link with other Disciplines

T T Procedural Knowledge

= = Application of cost accounting tools
o T Ability to Utilize Knowledge

- T /Analyze, Interpret Data

T ™ |Use of cost accounting Practices
T T Problem Solving Skills

™ ™ |Communication Skills

3 = (Skills in costing
T < |Analytical Skills

™ = |Limitations of Cost Accounting

T T |Decision Making Skills

T T |Life Long Learning

CLO-3

Describe the role of the board in corporate governance and apply corporate governance and financial
stewardship principles in financial reporting along with identifying the main elements of financial
statements contained in the IFRS conceptual framework and apply financial reporting standards to
prepare statement of financial position, statement of profit or loss and statement of changes in equity

wWw
©
(&3]

©
(S

CLO-4

Explain the specific financial reporting standards related to non current assets, impairment and explain
the specific financial reporting

standards related to non current assets ,leases, inventory ,events after the reporting period, period,
statement of cash flows and distinguish between types of short term finance and financial institutions

90 H

CLO-5

Explain and calculate operating cycle, cash flow cycle and applies its policies along with explaining risks

95 H
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| related to working capital and apply policies relating to elements of operating and cash cycle [ ] | || |

Duration (hour) 12 12 12 12 12
Direct taxes, Indirect taxes Regulatory environment, Elements of a Approaches to corporate governance, IAS 16-Property, plan and The elements of working capital capital,
S-1 regulatory environment Rules based approach to corporate equipment, revaluations Objectives of working capital management
SLO 1 governance
§-2 Impa'c( of employee taxation, International ﬁnancia/ reporting standards, gzeg%:;&fsggrzgféggg‘igrff;r,f’g%e lnitial' recognition, IAS 35 Work'ing cagital cycle, The investment in
SLO 1 | Administration Standard setting process action Impairment of assets working capital
Tax on trading income Interaction with local frameworks Purpose and status of the framework Non current assets held for sale Working capital management policies
S-3 SLOt
Balancing allowances and charges | Why are ethics important? What does the framework cover, Qualitative | Lessee accounting Overtrading, Working capital ratios,
characteristics of useful financial Accounts receivable, Assessing credit
S-4 SLO1 Information worthiness
Capital taxes CIMA’s code at a glance %%%vle;gg gﬁ)r;eral PUEESR IAS 2 Inventories, IAS 10 -Events | Setting credit limits, Invoicing and
-5 SLO 1 after the reporting period collecting overdue debts, Monitoring the
w9 ‘ system, Factoring -accounts receivable
Group issues Resolving an ethical delimma el;lgg/n%{zgséalzéfnn;i?stso?%ézii;?p ol The importance of statement of Accounts receivable -invoice discounting
statements, Recognition and derecognition | cashfiows, Cash flows from
$-6 SLO1 investing activities, Cash flow from
financing activities
International taxation Test your understanding Measurement of the elements of the Definitions in IAS 7, Short term Accounts payable managing trade credit
financial finance and financial institutions,
S7 SLO1 Statements, Presentation and disclosure, | Types of short term financing
: Concepts of capital and capital
maintenance
: The framework and the standard settin ] Objectives of inventory management,
S8 SLO1 Example Test your understanding process 9 Short term investments Ecénomic order quanrtji/ty 9
Example Test your understanding IAS 1- presenting of financial statements | Test your understanding Inventory management systems, Inventory
s.g SLof control Systems
. ) 1 1 . Calculating th der level
Test your understanding practical problems with solution aCfc;gcc;ﬁés find ol Test your understanding aicuiating the reorderievers
§-10 SLOT financial statements
Test your understanding practical problems with solution Statement of changes in equity Test your understanding Reasons for holding cash
S§-11 SLO1
Test your understanding practical problems with solution Statement of profit and loss, Test your Test your understanding Efficient cash management, Cash
understanding forecasts
S§-12) SLO1
1. A S.P.Jain and Narang - Financial Accounting, Kalyani Publishers, New Delhi.
2. B T.S.Reddy &Y. Hari Prasad Reddy - Financial Accounting, Margham Publications, Chennai
IF.{earning 3. C Dr.S.Nareshand Dr. C.Vijay Vishnu Kumar — Financial Accounting. Vidya Publications, Chennai
esources
4. D RL.Guptha& V.K. Guptha- Advanced Accounting — Sulthan Chand — New Delhi
5. E M.C. Shukla, T.S. Grewal and M.P. Gupta — Cost Accounting, Text and Problems, S. Chand & Co. Ltd., New Delhi.
Learning A 1ent
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, Continuous Learning Assessment (50% weightage) ) - o
Loskams CLA—1 (10%) CLA -2 (10%) CLA- 3 (20%) "CLA—4 (10%) Final Examination (0% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 Remember 40% 30% 30% 30% 30%

Understand
Level 2 Apply 40% 40% 40% 40% 40%

Analyze
Level 3 Evaluate 20% 30% 30% 30% 30%

Create

Total 100 % 100 % 100 % 100 % -
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers

Experts from Industry Experts from Higher Technical Institutions Internal Experts

Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Dr.R.Sridharan
Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB Dr.V.Muthukumar, Assistant Professor, Department of Commerce, Madras Christian Dr.G.Sangeetha
Global Academy College
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’ L c
Course UPA202024 Course Management Accounting |l Course c Professional Core Course
Code Name Category 4
Pre-requlsite Nil Co-requisite Courses Nil Frogressive Nil
Courses Courses
Course Offering Department COMMERCE Data Book / Codes / Standards Account Sheets
g:olfgie Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
Distinguish between the different rationales for costing, apply the main costing concepts to
CLR-1: organisations and cost objects , apply costing methods to determine the costs for different 11213 1 2 | 3] 4 67 |89 10|11 12|13 14 15
purposes and describe the main types of short term decisions made by organisations
CLR-2: Apply costing methods to determine the costs for different purposes
Distinguish between the different rationales for budgeting and prepare budgets , applying basic
CLR-3: risk management tools in the short term
and discuss budgetary control 2
Describe the main types of short term decisions made by organisations and explain the 2 § >
CLR-4: underlying concepts used for short term decision 2 = £
making applying appropriate techniques to support short term decisions T | n 3 © S
CLR-5: Apply basic risk management tools in the short term ISR o | 2 A 3|38 - “5, 8
g 5= g5 & §|3 B £ 2|2 <=
@ 8|5 S| 2|13 28 S E 5| Z | B| 2
o 2| & o S| A = 8| x o 9 > | @ Q| o»| £
Sl L8| S | O = ) S ® o| 58| © 1S3 = K%} &) K= c
= B| & g 5|8 ¢/ 5 8 <88 2|2 =|5|%| 8
. s al = E= ) = @ | 2| [} n
g:oLucl;s);.e Learning Outcomes At the end of this course, learners will be able to: E 313 gl 8 é g S z § & 8 2 § ] g = _g'
' 2 818 |58 % 8 8lzl2 s 2 E =8 8 S
sElaf 88 5|2 B3| 2 2|8 E|5 E|E K e
Define costing and distinguish between the rationales for costing and explain its main costing
CLO-1: elements elements along with describing pricing and revenue maximisation decisions, cost 395 19 HI M| H | H | HIH|HIHL HiL M LIHIH
accumulation, allocation, apportionment, absorption and ABC
CLO-2: Standard costing and variance analysis 3195 95 H H]H| L H L H
Explain the role of budgets and distinguish between the different rationales for budgeting along
CLO-3: with preparing master budgets and applying basic sensitivity analysis to budgeting and short term 395 |% H | H H o HLH LA H
decision making while explaining forecasting and its relationship with budgeting
CLO-4: Product mix decisions with constraints , data and technology and breakeven analysis 395 190 HIH|H|H|HI/H|H|H H H|LI H|L|H]|H
CLO-5 - Explain nature of risk and uncertainty in the short term and apply basic sensifivity analysis fo 3195 [ 9% HIH|H|H|HI/H|H|H H H|LTH|L|H]|H
. budgeting and short term decision making
| Duration (hour) | 21 H 21 21 H 21 H 21
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Management and cost accounting | Standard costing and variance analysis Purpose of budgeting Introduction to relevant costs and | Probabilities and expected values
revenues
ST st
. ; Decision making based on relevant
S-2 Purpose of management Sales variance Functional budgets and master budgets costing principles Pay off tables
SLO 1 | accounting
Importance of understanding costs | Sales price variance Principal budget factor Limiting factor decisions Maximax
S-3 | SLO1
Classification of costs Sales volume variance Budget preparation Accept or reject decisions Maximin
S4 SLO1
Absorption costing Direct material cost variance Cash budgets Shut down decisions Minimax regret
S5 si01
Marginal costing Direct labour cost variance Sensitivity analysis Minimum pricing decisions Decision trees and multi stage decision
S6 SLO1 problems
Reconciling the profits Variable overhead variances Stress testing budgets Joint products and further Sensitivity analysis
S7 SLO1 processing decisions
Pricing strategies based on cost | Inferdependence between variances Budget data Conflicts with financial accounting | Test your understanding
S8 SLO1
Sl 1 ABC and when it is relevant Operating statement Periodic vs rolling budget Margin of safety Example
S-9
Joint product costing Variance analysis using ABC cosfing Alternative approaches to budgeting Breakeven example
S-10| SLO1
Throughput accounting Sales ix and quantity variance The high Tow method C/S ratio example
S§-11 SLO1
Inventory valuation The individual units method Regression analysis Break even charts Example
§-12 SLO1 4 _ -
$13 SLO1 %%Zgg%ﬁlg%gﬂﬂ%makmg 4 Weighted average contribution method Adjusting forecasts for inflation Profit volume chart Test your understanding
Costing digital products The weighted average method Time series analysis Establishing a target profit for Test your understanding
S-14 SLO1 multiple products
Digital costing Planning and operational variance Fixed and flexible budgets Linear programming Test your understanding
S-15| SLO1
example Causes of planning variance Responsibility accounting Shadow pricing Test your understanding
§-16 SLO1
Example Working backwards Test your understanding Slack Test your understanding
S-17| SLO 1
example Test your understanding Test your understanding Test your understanding Test your understanding
S-18 SLO1
Example Test your understanding Test your understanding Example Test your understanding
S-19| SLO1
Example Test your understanding Example Example Test your understanding
S§-20 SLO1
Example Example Example Example Test your understanding
S-21] SLO1
Learning 1. A S.P. Jain and Narang - Financial Accounting, Kalyani Publishers, New Delhi.
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Resources 2. B T.S.Reddy &Y. Hari Prasad Reddy - Financial Accounting, Margham Publications, Chennai
3. C Dr.S.Naresh and Dr. C.Vijay Vishnu Kumar - Financial Accounting. Vidya Publications, Chennai
4. D RL.Guptha& V.K. Guptha- Advanced Accounting — Sulthan Chand — New Delhi
5. E M.C. Shukla, T.S. Grewal and M.P. Gupta — Cost Accounting, Text and Problems, S. Chand & Co. Ltd., New Delhi.
Learning Assessment
: : =
Lomoms . CLA-1(10%) (?L?:tin; ?;J(S)fytfam_mg e (50C/0va flg\i,h(t;(%{f/}o)) | "CLA=4(10%) _ Final Examination (50% Weiqhtage)
Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Eﬁ?eerggﬁg 20% 20% 20% 20% 15% 15% 15% 15% 15% 15%
Level 2 ﬁﬁg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Craluate 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%
Total 100 % 100 % 100 % 100 % -

*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd

Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd

Dr.R.Sridharan

Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB

Global Academy

. Dr. N. Vasudevan, Assistant Professor, Department of Commerce,

RMK Vivekananda College vasuvivekananda@gmail.com

Ms.MK Nivedda
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Course UPA20203T Course Risk Mgpagerriong Coulse C Professional Core Course REREE
Code Name Category 4100
Pre-requisite Nil Co-requisite Courses Nil FIogs Nil
Courses Courses
Course Offering Department COMMERCE Data Book / Codes / Standards Account Sheets
&ﬁ;;e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: To Understand Risk & risk management & related elements of Risk 112713 W2 T 3 5 gl 78l 9101112113114 15
CLR-2: To analyse Risk associated with formulating strategy & Risk exposure & management »
CLR-3: To understand corporate governance & impact of failure of governance & internal control &coso 8 8
"o framework = S o
CLR-4: To understand about internal audit and cyber security threats. LR = £ 9 8 g
CLR-5: To be fo analyse cyber security process and to evaluate cyber risk reporting HEES ol 2 s 33 - ’{.-) <
o| | = 2| 58| ®| 8 = G £ 2| @ o 2
ol & e Q| 2 | &3 Sls | 2| = < | =
= 2la|le|l 3z Sl 5| 5| Z 5 »| @
o 2| E (] 3| A = 8 | X O 9 > | @ Q > =
£l 2 £ 22| 5/ 8|8 gl 2le 8|l 85|22 £ &
< = 5|l 5l c 5 8 2 5| 3| 8|®
Course Learning Outcomes |,y o of this course, learners will be able fo: S 8l 6|2/t §|218|5 8|2 €| w|l g 2 =
(cLO): 5 & £ < g8 2/ 3|8 2l=|8 2|5 2|L|€ g 5
sl g g |2|la|l=|8 s 2|55 E| 2 8 B
Slgg | 8lelslfle2Fle8 2358 &5
CLO-1: Should be able to understand & identify different types & sources of risk 3[95 |95 HI{ M| H|H|HH|H|AH LTH|L|M LT H] H
CLO-2: Students should be able to discuss about strategy, approaches to strategy & Reputation risk factor | 3/ 95 | 95 HIH|H|H|HWWH|H|H H|H|L|H LI H| H
CLO-3: Students should be able to explain corporate governance , Internal Control &Coso Framework 395 |95 HYH|H|H|HH|H|H H|H|L|H LI H| H
CLO-4 ﬁ)houl{d be able to understand about importance of internal audit and to analyse cyber security 3195 190 HIH[H|H|HH|H|H H|H|L H LT H] H
: reats.
CLO-5: Should be able to analyse about cyber security processes and cyber risk reporting 3195 |95 HI A H|H|HH|H|H H|H|L]|H LT H] H
12 12 12 12 12

Duration (hour)

Define RISK, Why to take Risk,

Define Strategy, Levels of Strategy,
Strategic Planning Process

Define Corporate Governance, Principles of
Good Governance

Meaning of internal audit

Characteristics of cyber security
organizational

S-1 Categories of Risk and Types &
SLO 1 .
Sources of Risk
Risk Management Cycle Approaches for strategy planning, 3E’s, Directors Remuneration, Corporate Risk management vs infernal audit | Cyber security information and
S-2 SLO 1 |Impact of different types Risks Strategic analysis & choices Governance & Internal Control communication
Risk Evaluation and Risk Competitive strategy Audit Committee, Governance & Strategy | External audit vs internal audit Protection, Certification, Detection and
Management Cycle Response
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S-3 SLO1
Impact of different types Risks Product Market strategy International Provisions relating to Scope of internal audit Defending against the cyber security risks
S4 SLO1 Governance
Risk Evaluation and Practical Acgu:s:t/ons,' Joint methods of expansion | Internal control system Types of audit Network configuration management,
S5 Problems and International growth Firewalls
SLO 1
Assessment Disruption & Scenario planning, Stress Turnbull Report Audit process, Audit planning, Audit | Antivirus and end point security,
Testing, Case analysis, Code Of ethics risk, Materiality, System Blockchain technology and risks
S6 SLO1 investigation and documentation,
Control assessment
Risk Analysis, Risk Response, Reputational Risk & Sources of Features of internal control system and Audit testing, Sampling, Analytical | Centralized monitoring,
Risk Mapping, Case study, Risk | Reputational risk, Ethical Dilemmas & Details of controls review, Audit of computer system, Case study
S-7  SLO1 |Appetite, Risk Tolerance and Risk | Conflict Resolution, Errors
ety Ethical Bud| | i Cyb Is and tech
Risk management roles & thical Budgeting, Impact of Strategy on | Evaluation of an internal control system . ; yber security fools and techniques,
Respons,-bﬁ,-t,-es Risk Management | brand reputation, Transfer Pricing Lk 4 Audit approach, Computer assisted | Forensic analysis, Malware analysis
$-8  SLOT |Famework audit techniques
Internal controls for Risk Other Risks linked to reputational risk, Coso model to prevent Fraud Overview of cyber security threats, | Penetration testing
S-9 Stot1 Cyber security objectives
Risk Reporting, Evaluating Risk | M. Reputational risk ] .| Case stud| Soff ty, NIST cyb t
Axflasanagzﬁr)#e ’/1? tral;ggl;g S/ng isi lanaging Reputational ris Definition of Fraud, Fraud Indicators & Risk ase study offware security, cyber security
10 SLO1 Management Strategy, Fraud Detection &
Response
Case study Case study Scenario Analysis, Study of corporate Types of cyber security risks Digital resilience, Frameworks
S-11 SLO1 governance case laws
Case Discussion Case Discussion Case Study Criticism Criteria and fud
S12 SLO1 riteria and case study
1. A Kaplan Publication
Learning 2 B
Resources
3 C
Learning Assessment
, Continuous Learning Assessment (50% weightage) ) — o
Lomoms CLA—1 (10%) CLA -2 (10%) CLA- 3 (20%) "CLA 4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Remember 40% 30% 30% 30% 30%
Understand
Level 2 Aoply 40% 40% 40% 40% 40%
nalyze
Level 3 Evaluate 20% 30% 30% 30% 30%
Create
Total 100 % 100 % 100 % 100 % -
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers
Experts from Industry Experts from Higher Technical Institutions Internal Experts
Krishnamoorthy V, Director, Hrudyaa AdConSer Pvt Ltd Krishnamoorthy V, Director, Hrudyaa AdConSer Pvt Ltd Dr.R.Sridharan
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Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB

Dr.A.V.S.Raamkumar,Assistant Professor, RMK Vivekananda College, Mylapore, Chennai

Dr.M.Hemanathan

Global Academy
Course Course . Course . . P
Code ULT20G02J Name Tamil-ll Category G Generic Elective Course 210l23
Pre-requisite Nil Co-requisite Nil Progressive Nil
Courses Courses Courses
Course Offering Department | Tamil |Data Book / Codes/Standards Nil
Course Learning Rationale (CLR): ‘ The purpose of learning this course is to: ‘ ‘ Learning ‘ ‘ Program Learning Outcomes (PLO)
CLR-1: |To generate in students a sensitivity to gender marginalization and Eco sensitivity. 1,23 1123/ 4/5[6|7|8]9/|10]11[12/13|14|15
CLR-2: |An evolved consciousness in the minds to accommodate all is developed H g
CLR-3: |The ability to accept all and to co- exist is initiated EEE ol o % 3 ©
CLR-4: |To create community connectivity and interdependence is initiated 8 x= 2 82 & &| 2 © Z o
— : o2 G x| 2|3 §|& Ql ol Bl =
CLR-5: |To instill language skills o & £ 818 gl = 8% 28 = Dl
CLR-6: |To give them all the historical insights £|2| 8 =ss 2|28 389 s s 2
£ a E 2 c| @5 &35 8 L8 8>
oo o | S - £l w S| L 82 € ®
c Learning Out 5 & 2 EIR 23 |28 25 8L ~ae
ours.e earning Yutcomes At the end of this course, learners will be able to: 0 | 2. O 2352|8222 58 53 olold
(CLO): 2 5 = S|lg|c| e 2|52zl Ll ol o o
N TN Y| L < Jlo | < n < ool |o|a
CLO-1: |To acquire knowledge about Tamil Language 2 75|60 HIH/H|-|-|H|H|/H|H|H|IH|H|H|H|H
CLO-2: |To strengthen the knowledge on concept, culture, civilization and translation of Tamil 218070 -|H|-|H|H|/H|H|-|-|H|H|H|H|H|H
CLO-3: |To develop content using the features in Tamil language 2 70|65 H|-|-|H|-|H|H|H|-|H|H|H|H|H|H
CLO-4: |To use Tamil Language and Literature to enhance their creativity 27070 H|-|\H|M|H|-|-|-|H|HIH |[H |H |H |H
CLO-5: |To improve communication and creative expression in Tamil language 218070 -|H|-|H|-|H|H|-|-|H|/H|H|H|H|H
CLO-6 : |To enable the students to speak and write in chaste Tamil 217570 HIH|H|H|H|H/H |H|IH|H|H|H|H|H|H
Duration 12 12 12 12 12
(hour)
S-1| SLO-1 Ul &TOHEHTHID SerlI T Smeun LI6V6VaIT &ITeVLD FRIGETE QUTeVITMI 5"'5]5@.8: . FosmsL
S|S0 CUITEH G 6T
sLo-2 [21® QesEILIL D aumpedlul et LI6Veued[J SITev @ ev&&HIwLD ) Lz ertlsar 5%5{9; @Qlaamfu.lﬁ
GUME G SH6T b ® & v aImpeaiuley S0l . W
aumpeiuieyib
(DSOS TS B ([(H&GmeT o . . L . L &iennliL &g eor -
S-2| SLO-1 . . . . : - .
BTL&SEHLD GILIWLITHEHLD [2 VS LIGLITSILO6D M LSS Sl WEFREHLD - AV WSLD 3|&6V60 LI
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TL(HSOHTNSH

SLO-2 W60 948 BTG EET HBHGSMET HLLaOLIL]  |L&H @)608 5 LIk &6 (NEFFHIS Qe QB meTIOm — &L BlemLLiL]
i . . &l FLW|QFDAWT IPVeT - RHBaImETE
3] SLO-1 |18mEnsnol (203) 1460 eflemeor )6V 8 5 LI &5 61T ©)6V 5 5 LI & 6iT GFmm
. |Bemeveuesilesr  BILHIL|S B E M6 = . st . Qam ¥y Sujb
SLO-2 QU(BEMLD allemners S L_LILD (67) CHYMpEoa] G efleUFF M (LpLD
] i . ] . .. |Gmeurglh -  H(HEHTeT | BSOS TS apevor_me  LNflwugiadlest]
S-4] SLO-1 - 60IBES TS (130) 2-tpayb SUl aImpad FLOUBST LIMTL6V 2 BeUmgsL LN6TL eVl - IDT&Hen T
o |esaumpeliiey ] .| CHaUMyLD —eTL (& mems Wb Slpr RO .
sLO-2 BLOUGHen s GaudHeT BlGHeE - 2100 (104 HGBTESHSHTFT LIMLG aumpeillwsild GEOULD - HLLLuY
) . |uetTTemL & & 18Lp1f66T | & Lo 6vor Flow , . USSLILUTLH 2 Baumsslurrssel - wmlilerener
5] SLO-1 S mpeflwen Q&S W6 iGeTEsn SUIEEEIEN o A5
o |uettTenL_& AT . : . . |ussILILTL @D sy . .
SLO-2 o qorielwcy [BIT6VLQ UIITIY LOMe00T1 & &HEUTFSHIT LIML 6V N R ererfl Lneofl BTG 6rfletT Hemng
) i . . _ iy EUETITA FLOW GUETIEFRLI| LIS QleuTevor G LDE> 560018 | A BISTIT allg Geusyl -
S-6| SLO-1 |si&:Bmemrm (44) @ 6VEHFWIEIGE 6L HL L] LTSS, b seflLy
SLO-2 umsyrrg;(%surr@ Falqu|BL 960 e QLITMISS6) elerel FLOUWl u@@gmm ﬁigpa;qaswras@m LD és LT a6l
I|&LD (221) ©)6V5 G\ ULIMI& 6T ST 9im LOFLD
] L, |smodibsTy g5 ; : ; BTeOTuITs FleuwiLl ] = QFWG M &6
S-7| SLO-1 s AT IDGBSHSIeUD AT BB @608 LIS 6iT aflwsib
SLO-2 ass'ﬂga@gar'remaa &) s @.GUE.@UJE’QGU QuIlWmpemy LITL 6y Lﬁ@ @wa_aa@mrﬁja?aaﬂm QEU'@. . Sifl& s
&L LenlnliL] LD(HSSI6 HIT6V & 6T LIGT(N &S & eoTemL0 & 6iT SWMflg 560
$-8| SLO-1 560505 memas (149) FifleaG 0D S4,600T L_IT6IT LIML_6V STULIW @)6ev8&emTLd o FgFeorLd
SLO-2 surrlapaﬁ]u_leu DWW A o s med 9| J& Q,Q';.I'I'GO‘UTI-_ULq_I_ICj\I_II'I'Lq. ST GLIMTE & 56T @wa?@mp, &eneV
S|&(OLDh SLLDAITT LITL 6V allingaeorin
] i . @ 6oflwemal BTHLSI Ll ev @eveumdlw| . : X o . . .
§9| SLO-1 glpF Yoy afldsn Came BDELGRIGTULNWHISET  |GBISHTerey SimlnasLh
. . |@eveumisiul . ! . :
SLO-2  |Um @)6v&HGEH WkIG6T @wﬂy@m grrmu@asr )65 Wik & 6rfl 60T gm@u@@$.WUQME$Qﬂ GBS M6u0T6V — I5IL_ LIMIS 6T
55601 5 5 60T60) LD 85 61T s 60T AL S6T
S- ) ’ . s SUADF FepsUPD FLOWS | GBI Teoor60 Gz:eial
10| SLO-1 |LmBrETD (235) @ eoflwemnel BTHLIG (14) EmmLILymesor D e ST
.o . |Fwws 55 516MHI5E@HLD . . .
SLO-2 |08 W MIBl6mI6v @ eofleminuld 2JLpE&LDd LTSS d!smsfmrrfﬂarrm aumpeiulev b & MeuoTey LBlayd L)
LIL6uld (5 LITL V&) - . (WemmU|LD
afl (o LA WIMmkI S @B
S| g0 |D@UUL LIGGTem L& &Mmeull - GLIMEGLD @m]g,ggsu — FLouwl uarrasﬂ@_ HmHLem - CLIE G HHmE S WL
1 Sl Wp&sLD QUTDAYLD ©)6V 56\ WM& 6T W&
SLO-2 | ummiliLiemL LDFL&ET |[GUTT @)608 5 WM& 6T Bnlssea usell  Bowon - SLALpTfleT CLIFSH G566V

3)6V8 8\ Wil & 6rfl 6oT

QUTET
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G &Met L
5| sL0-1 FoumeoorrHmiliLenL.  |s&emeuldl BTHLS (14) U HBHSTaIGTL LAFeTuin mrevruilys e GLgs S emailer
12 WoubsLd - SNl &L 66D &G 6IT
$SLO-2 m@gﬂméa'czaam_@{murr B0 efflh JCHeT CHTL L LI6tT6nf1(H 2, LD eUMTT&H 6T cLEs T LUIHE)
6ooTly eUmhedluwisvih 611 (T 600T 63) 60T QUIeLITM)
1. QueTaley, QSMGLILLWD UYWL - pSsenm R wiser, sUlhssenm, 6ren.ahF.6Th. nfleflich wmmih QsmSlevsI Lig
&H6val[BlmIGU6UTLD, SITLLITHIG6TSH ST, 603203, 2020.
Learning 2. sullpevoremoTey, LW CHMEHR SO @evEaH W alFeumml, 6T & LSS58 Blemeullld, Lngien(y, 2017
Resources 3. (0. SIBETOTTEFILD, HLALD @ 6ev&ESHW aUFeummI, BIHMTesor(h (LM (93LLD HIT. (LNG6V 16 aUen ), B LITT&E&T, Gl&F siTemenr, 2005
4. sl GemeroTw S HevallGH&HNGLD - http://www.tamilvu.org/
5. waley Wl GeusHw WeT QFHTGLILG HL L LD - https://www.projectmadurai.org/

Learning Assessment

, Continuous Learning Assessment (50% weightage) . . o s
Lovel oﬂﬁ?ﬂ"‘ki: CLA-1(10%) CLA-2(10%) CLA - 3 (20%) CLA - 4 (10%)# Final Examination (50% weightage)
9 Theory | Practice | Theory | Practice | Theory | Practice | Theory Practice Theory Practice
Level1 | Remember 0% | 30% | 30% | 30% | 30% | 30% | 30% 30% 30% :
Understand
Level2  [APRWY 40% 40% 50% 50% 50% 50% 50% 50% 50% -
Analyze
Level 3 (E:‘r’:;‘::te 30% 30% 20% 20% 20% 20% 20% 20% 20% -
Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry Expert from Higher Technical Institutions Internal Experts

1. Dr. R..Srinivasan, Associate Professor, Department of Tamil, Presidency

| 1. B.Jaiganesh, Assistant Professor & Head, FSH, SRMIST
College, Chennai.

2. T.R.Hebzibah Beulah Suganthi, Assistant Professor, FSH, SRMIST

3.S.Saraswathy, Assistant Professor, FSH, SRMIST
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Course Course . . L c
Code ULH20G02J Name HINDI-II Course Category G Generic Elective Course 20 3
Pre-requisite . Co-requisite s : .

Courses Nil Courses Nil Progressive Courses | Nil
Course Offering Department | HINDI |Data Book / Codes/Standards Nil
Course Learning Rationale (CLR): ‘ The purpose of learning this course is to: ‘ ‘ Learning ‘ ‘ Program Learning Outcomes (PLO)

CLR-1: |To be able to converse well in the Hindi Language 1,23 1123456789 (10(1112(13|14|15

CLR-2: |To read and write and clarity B oy

CLR-3: |To be willing listeners and translators —where need be ESE o » %_ B

CLR-4 : | To acquire the values/thought contents of the writers and practice in it in life. S| = = 3 § 2 _§a 5| 2 2 2| @

CLR-5: | To find motivation through the various forms of literature and learn to overcome any challenges of life. % § 2 gl S g 2 T S| o % > 173 &

CLR-6 : To discover the importance of the language in making education as a means of growth in life and not mere S 2 £ % ff £re § Q % gl &2 5|2

" |literacy. £ &= g2 elfg s 38238l
o o | O £l » = .| R D2l
5| &l & EIG E3 <= 2l=g2E 2L~ o
i — s Q = > ol = = ' ' v
Cours.e Leamning Outcomes At the end of this course, learners will be able to: o 8 & gl 8 é = é I g 21523 383
(CLO): 8 &0 2 I Slaln| | H|l | E|lald|I|alald

CLO-1: |To acquire knowledge about Medieval and Modern Poetry. 2 75|60 HIHIH| - -1-|-|-]|-1-1-/|-1-1-1]-

CLO-2: |To consider the relevance of the present trends in Hindi and their contemporary relevance. 218070 -|H|-|H]-]|- -l - -] -l -] -

CLO-3: rTe(; nylp develop better understanding of the Hindi language by studying the stories with reference to current 2 70 65 HiF- pl S | .

CLO-4: Tq uqderstand the usage of the present Advertising trends and its creative angles with the varied skills of 2 70 70 H P70 I I N AU VI (U I I

Hindi Language.
CLO-5 - a)c Zil:{astaranslatlon of good literature and any relevant document from the Hindi Language to English and 2 80 70 S0 TR R T U U A N N R R
. | To help the learner to tackle Administrative terminologies, help them use Idioms and Phrases in their daily

CLO6: |~ ° 275 70 e T e B A e B R B R N

life, with ease.

Duration (hour) 12 12 12 12 12

oq | SLO Kavye ke guno Js:y:iwag"’“ karana - Kahani Idkiyan VIGYAPAN ANUVAD Takniki Shabdavali

SLO-2 Ishk hakiki evam moksh bhava se Nari Shakti ki sarthakata Srijnatamak kshmata jagrit karna Vidhyarthiyon ko sikhaya jayega Vaignik tarike se bhashaon ka
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awagat karana

anuvad kitna upyogi hai

avishkaar karna

SLO-1

Surdas - Vatsalya ras se awagat

Kahani gunda
Prem ki prakashtha se awagat

VIGYAPAN KYA HAI

ARTH

ARTH

karana
karvana
S2 Vidhyarthiyon dwara arth smajkar
Bhakti Bhavna se vidhyarthiyon ko | Prtantr bharat ki samajik vyavstha se | Shabdavali evam chitratamakta se yariy I Vidhyarthi uske arth dwara hi uske
SLO-2 ) samaj ke liye mahtavpurn karya kar .
jodna awagat karvana awagat karvana payenge mahtav smjhenge
sLo. | !lsidas-Manavmulyon ki prabal KAHANI KE TATVA VIGYAPAN KI BHASHA PARIBHASHA PARIBHASHA
bhavna jagrit karna
S-3 . ; — . Vibhinn vidwano dwara di gai Vibhinn vidwano dwara di gai
SLO-2 Dharmik Parvarti se awagat karana Raanike tawi Khnhatia se JyEEliNAIESE abh|yyaktl ke pryog ke paribhasha se us baat ko smjhenge |paribhasha se us baat ko smjhenge
arvana smjhana ) i . X
vidhyathi vidhyathi
sLo.q | Truvaluvaar - rl‘g:'r']‘am“'ym Kiarit KAHANI KE AAYAM VIGYAPAN KA PRBHAV MAHATVA SHABDAVALI KI AVSHYAKTA
SLO-2 Vidhyarthiyon ko nitivaan bnana Vidhyarthiyon ko kahani ke vidhinn Shravaya-drlghya samgri ke prbhav | Samijik jan-jeevan ke Il|ye anuvad ke aignikon ka awiskar kitna mahtavpurn
ayam se awagat karvana ki upyogita mahtav ko smjhana.
SLO-1 Desh prem ki bhavna bharna LEKHAK PARICHAY VIGYAPAN AUR BAZAR UDDESHYA BHASHA VAIGYANIK
-5 Vidhyarthioyon ko vigyapan se bazar| Vidhyarthi anuvad ke uddeshya ko
SLO-2  |Krantikari vicharon se Awagat karana| Lekhako ke jivan se awagat karvana | me kaise sthapit kiya ja skata hai | smajhkar samaj upyogi karya krne Bhasha vaignikon ki jankari
batana me apni sarthak bhumika nibhayenge
sL0.q | Badal Raag- Desh prem i bhauna KAHANI PATH VIGYAPAN AUR ROZGAR HINDI-ENGLISH KARYALYIN SHABD
S6 G Vidhyarthiyon ko kahani path ke Vidhyarthi savam ka ad-ajency bhi | Hindi adhikarai aur anuvadak ke pad | Shabd kaise tayar kiye jate hain
SLO-2 Krantikari vicharo se awagat karana h " ) ) : .
dwara unka vak kausal majbut karna bna paye ke liye tayaar karna vidhyorthiyon ko jankari
sLo-1 | FretkaByaan Bhukhmari evam KAHANI KA SARANSH VIGYAPAN KI NIYAM ENGLISH-HINDI ANGREZI SE HINDI ANUVAD
akaal se awagat karana
S-7 . a Vigyapan ka ek hi niyam bhashaka | . . .. . e
SLO-2 Samajik samanta_l lbanaye rkhne ki Lekhan kshmata ka vikas hona |kashav jo vidhyarthiyon me viksit kiya Hindi adh|ka_ra| aur anuvadak ke pad [Hindi adhlka_ral aur anuvadak ke pad
pravarti jagana ayega ke liye tayaar karna ke liye tayaar karna
sLo.q oMo so dark anauka paar hiholi=| - yaaN| kA UDDESHYA VIGYAPAN KA MAHTVA ANUVAD KI UPYOGITA HINDI SE ANGREZI ANUVAD
S8 SLO-2 Karmaththa purn bhavna ko jagrit Kahani ke uddeshy unke jiwan ke Vartman me uski prasangikta Vidhyarthiyon ko vibhin karyalayon findi adhikari aur anuvadak ke pad ke
karna mahtav ko smjhne me sahayk banna vidhyarthiyon ko smjhana me hindi adhikari pad ki jankari prapt liye tayaar karna.
SLO.1 | avani -rashir prem KIDRawnaJagnt | apiaN) Ka VISHELESHAN PRINT VIGYAPAN ANUVADK KI BHUMIKA EK DIN EK SHABD
59 Vir ras evam virta ki pravati se vhyaltenigganuvacak ki
SLO-2 P Vishleshan kshmata viksit hota Vidhyarthi iski bhasha sikhenge bhumika ka mahtav smajh aayega | Vidhyarthiyon ko rozgaar se jodna
awagat karana k.
jiske adhar par vo kaam karenge
sLo.y | Dhool-saman vyavharki pravarti KAHANI PARICHARCHA RADIO, TV.VIGYAPAN SAHITYIK ANUVAD PRYOJANMULAK SHABD KA
jagana MAHTAVA
S-10 . L " . ) ; Vibhinn bhashaon ke sahitya ka ) . I
SLO-2 | Satah se jude rahne ke prerna dena. Vaad-vivad se wdhyarthlyon me apni Vldhyarthlyon ko abhyas karvaya anuvad kaise kiya jane ki chunouti ko Vldhyarthlyonlko valghm.ko dwgra
baat ko rkhne ki yogyata banna jayega o tayaar ki gai bhasha ki samaj
samjajh payenge
VIBHINN KSHETRO ME
S-11 SLO-1 KAVYA BIBM KAHANI ANDOLAN Ad agency ANUVAD KE NIYAM PRYOJANMULAK SHABDO KA
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MAHATAV
SLO-2 V|dhyarth|yon kp naye-naye bibm ki Vibhinn kahani andolan se bhi Ad agency aur swarozgaar s jodna Anuvad ke niyamo ko vidhyarthi Hindi adhikari pad par karyarat
jankari prapt hona awagat karana smajh payenge
SLO-1 SAMUHIK PARICHARCHA | KAHANI KA BADLTA SWAROOP VIGYAPAN KA SWARUP SHABDO KA MAHATAV A o VAL
§12 Vidhyarthiyon ki bolne ki kaushal | Smay ke sath unke swarup ke bdlav | ;. o i on ko vigyapan lekha ki | Shabda anuvad ke mahtvako | Vidhyarthiyon ko shabdo ki vaignikta
SLO-2 ka bhi vidyarthi me samajh paida g F : : = )
kshamta ko bdhana hona barikayon ki samajh utpann hona vidhyarthi smajhenge se jodna
Learni The Prescribe Text Book Compiled and Edited by Department of Hindi
earning .
www.kavitakosh.org
Resources

www.shabdkosh.com

Learning Assessment

, Continuous Learning Assessment (50% weightage) . L. o s
Lovel oﬂ:fﬂ"‘ki: CLA-1(10%) CLA -2 (10%) CLA - 3 (20%) CLA - 4 (10%)# FinalSxariihation (50% weightage)
g Theory | Practice | Theory | Practice | Theory | Practice | Theory Practice Theory Practice

Level1 | Remember 30% 30% 30% 30% 20% 20% 20% 20% 30% .

Understand
Level2 AP 40% 40% 50% 50% 50% 50% 50% 50% 50% -

Analyze
Level 3 (E;::;‘:Z‘e 30% 30% 20% 20% 30% 30% 30% 30% 20% -

Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Expert from Higher Technical Institutions

Internal Experts

1. Prof.(Dr.) S.Narayan Raju, Head, Department of Hindi, CUTN, Tamilnadu

1. Dr.S Preeti. Associate Professor & Head, SRMIST

2. Dr. Md.S. Islam Assistant Professor, SRMIST

3 Dr. S. Razia Begum, Assistant Professor, SRM IST
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Course Course . . L c
Code ULF20G02J Name French-Il Course Category| G Generic Elective Course 2 0 3
Pre-requisite Nil Co-requisite Nil Progressive Nil
Courses Courses Courses
Course Offering Department | French [Data Book / Codes/Standards Nil
[Course Learning Rationale (CLR):| The purpose of learning this course is to: | [ Learning | | Program Leaming Outcomes (PLO)
CLR-1: |Strengthen the language of the students both in oral and written 1,2 11234 6 |7 /8]9[10/11[12]13 14|15
CLR-2: |Express their sentiments, emotions and opinions, reacting to information, situations "
CLR-3: |Make them learn the basic rules of French Grammar. =l =l = o g _°g’v
CLR-4 : |Develop strategies of comprehension of texts of different origin § S 52 g gl = © ol o
CLR-5 - Enablg the students to overcome the fear of speaking a foreign language and take position as a foreigner @ § s % % ] B % é 15: « c% ;
speaking French > S SO0 B 3 S5l L2 = 2¢cle
CLR-6 : |Extend and expand their savoir-faire through the acquisition of current scenario = JEINS S| 5 2<|glE T s ﬁ = 2=
o < s s 2 32=28 8|2
[ S| S| | S| 5|=| 8 S| ®
c Learning Out 5| 208 §l 812 B €2 <8258 2L v
ourse Learning Dutcomes At the end of this course, learners will be able to: c 23 2 5 =82 =235 8 35| ldaalo
(CLO): d x X S a2 LlZ|5 =Z|c|z|Ll ol | ola
— i i i< Jdlaln < n| < S|jla|jOo|<<|a|a|a
CLO-1: |To acquire knowledge about French language 275 60 HIHIH|-|-]-|-|-]|-1-1-|-]1-1]1-91]-
CLO-2: |To strengthen the knowledge on concept, culture, civilization and translation of French 2,80 70 -|H|-|H|-]|- -l - M -l -]
CLO-3: |To develop content using the features in French language 27065 H|l-|-|H|-]|- -l -l - lH - -
CLO-4: |To interpret the French language into other language 2,70 70 H HIH H]| - - |- |H -l - -
CLO-5: | To improve the communication, intercultural elements in French language 218070 - -lH| - -1 -|-]l-|-|H|-]-]-
CLO6 : To enable the students to overcome the fear of speaking a foreign language and take position as a foreigner 275 70 J78 ATV IV PR R U O O U A N EV R I
speaking French
Duration (hour) 12 12 12 12 12
1 SLO-1 [Les loisirs La routine Ou faire ses courses ? Découvrez et dégustez Tout le monde s’amuse
SLO-2 [Les activités Les exemples Les courses Dégustez Le monde
SLO-1 [Les activités quotidiennes Les adjectifs interrogatifs Les aliments Les articles partitifs Les sorties
S-2
SLO-2 [Les quotidiennes Les trois formes Les exemples Du, De la, De I', Des Les exemples
3 SLO-1 [Les matiéres Les nombres ordinaux Les quantités Le pronom en (la quantité) Situer dans le temps
SLO-2 |Les exemples Les nombres Les exemples Le bon quantité Les activités
S-4 SLO-1 |Letemps L’heure Les commerces Trés ? Les vétements
SLO-2 |[L’heure Quelle heure est-il ? Les activités Beaucoup ? Les accessoires
6.5 SLO-1 |Les fréquences Le pronom personnel COD Les commergants La phrase négative (2) Les ados au quotidien
SLO-2 [Les activités Les exemples Les exemples Les négations La vie quotidienne
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6 SLO-1 |Les sons [u] Les pronominaux Demander le prix Clest /Il est Les adjectifs démonstratifs
SLO-2 |Les sons [y] Se promener, se coucher etc..., Dire le prix Les activités Ce, Cet, Cette, Ces
7 SLO-1 [Les loisirs Les verbes du premier groupe Les services L'impératif La formation du féminin
SLO-2 |Les exemples Parler, Demander, Poser Les exemples Les exemples Les exemples
S8 SLO-1 [Laroutine groupe en —e_er,é_er,-eler,-eter Les moyens de paiement Les verbes devoir, pouvoir Le pronom indéfini on
SLO-2 [Les activités Appeler, Jeter etc.., La carte de crédits Les verbes savoir, vouloir Les activités
9 SLO-1 |[Les Mots Le verbe prendre les sons [&] Il faut Le futur proche
SLO-2 |Les expressions Les exemples Les sons [an] Le verbe impersonnel S+Aller+Infinitif du verbe
SLO-1  [Exprimer ses gouts Parler de ses gouts Découvrez ! Qu restaurgigegpander ot Le passe composé
S-10 commenter
SLO-2 |Les exemples Des gouter Dégustez ! Les restaurant Les exemples
SLO-1 |Exprimer ses préférences Parler de ses préférences Au restaurant : commander Inviter a une invitation Les verbes voir et sortir
S-11
SLO-2 [Les activités Les exemples Au restaurant : commenter Répondre & une invitation Décrire une tenue
SLO-1 [Décrire sa journée Décrire sa journée Inviter a une invitation Les Mots écrire un message amical
$-12
SLO-2 |[Les exemples Les activités Répondre a une invitation Les expressions Lire un message
Learnin Theory:
R 9 1. “Génération-Al” Méthode de frangais, Marie-Noélle COCTON, P.DAUDA, L.GIACHINO, C.BARACCO, Les éditions Didier, Paris, 2018.
esources ey ;
2.Cahier d’activités avec deux discs compacts.

Learning Assesment

, Continuous Learning Assessment (50% weightage) A - o
Lovel oﬂ:?ﬂ"‘kiig CLA-1 (10%) CLA-2 (10%) CLA -3 (20%) CLA-4 (10%)# Final Examiation (50% weightage)
Theory | Practice | Theory | Practice | Theory | Practice | Theory Practice Theory Practice
Level 1 | Remember 30% 30% 30% 30% 20% 20% 20% 20% 30% -
Understand
Level2  |~PRlY 40% 40% 50% 50% 50% 50% 50% 50% 50% -
Analyze
Level 3 (E:‘r’:;‘::‘e 30% 30% 20% 20% 30% 30% 30% 30% 20% -
Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Expert from Higher Technical Institutions

Internal Experts

1. Dr. C.Thirumurugan Associate Professor, Department of French, Pondicherry University

1. Kumaravel K. Assistant Professor & Head, SRMIST

2. Ponrajadurai M Assistant Professor, SRMIST
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L P
Course Code | UCM20G03T | Course Name ELEMENTS OF INSURANCE Course G Generic Elective Course
Category 31003
Prg—reqmsne Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
&ﬁ;;e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1: To understand the basic concepts of elements of insurance 17#2,.1 3 1] 2 3 |4]5 6 718 [ 9(10]11]12]13] 14 [15
CLR-2: To study the life insurance ElIS 2 §
CLR-3: To study on marine policies el — sl 5|8 s 5 2|2 5
— o 2§ e| g | 3| = o 2= > | o
CLR-4: To understand fire insurance >| 8| £ oy =5 g =| 8 o B |2 ‘Q) » 8| 2
= < = = s = [}
CLR-5: To learn the Recent developments in the insurance industry in India £ 6| & 3 % & é S8 35 = @ £ § é @ 5
ZElal = = c | £ 5/ 2508|2883 8 s |9
Flol o Siilsc | o€ | B S L 8 2P Elwlel &l
Course Learning Outcomes 58| 8 </ 8 E '§ . p; g8 & gl= 3 3|53
) 9 At the end of this course, learners will be able to: T2 8 |[4la|l |8 2222 5|8 3592 €la
(CLO) D X 3 © o £ = i~ o Cc | X c é = o S| O = w—
o N Y | o | < | Ol | X || << Ela ol =2 sl =
CLO1: Fundamental Principles of Insurance 2 70|60 L| H L |H|L L M| L |L|L|M{M|{M| H|H
CLO-2: Understand life insurance 2 75|75 M| M L [ M| L M M| L | M|L M|LIM| H|H
CLO-3: Have knowledge on marine insurance 2.|170| 70 M| H M |H|L H M| M |M|L | M|L|L|H/|H
CLO-4: Understand fire insurance 2 75|70 M| M| M |H|L H M| L |M|L|{M|L|L|H|H
CLO-5: Recent Developments in the Insurance Industry in India 218065 H|H| M| |H|L H M| M |M|L|M|M|L|H|H
Duration (Hour) 9 9 9 9 9
S-1 | SLO-1 |insurance - Introduction Life Insurance Marine Insurance Fire insurance General Insurance
S-2 | SLO-1 |Importance of insurance Objects of life insurance Elements in marine insurance  |Principles of law as applied to fire insurance | Motor Insurance
S-3 | SLO-1 |[Need of Insurance Principles of insurance Functions of marine insurance | Subject matter of fire insurance Mediclaim
S-4 | SLO-1 |Features of Insurance Different plans of life insurance [ Clauses in marine insurance Surveys and inspection Average Mobile Phone Insurance
S-5 | SLO-1 |Classification of contracts of insurance Premium for life insurance Warranties Payment of claim Burglary Insurance
S-6 | SLO-1 |Fundamental Principles of Insurance Risk elements Kinds of marine losses Premium for fire insurance Employer Liability Insurance
S-7 | SLO-1 |Principles of Insurance Policy conditions Premium for marine insurance | Re-insurance Insurance Schemes by Government
S-8 | SLO-1 |Principles of Insurance (continuation) Annuities Re-insurance Double insurance Insurance Schemes by Government
S-9 | SLO-1 |insurance Regulatory & Development Authority  |Life vs. General Insurance Double insurance Renewals Insurance Schemes by Government
1. Julia ulia Hoyoakel & Bill Weiper, Insurance, All India Publishers and distributors, 2002 4. Vaughan, E. J. & T. M. Vaughan (2012). Essentials of Risk Management and Insurance, Wiley Inc.
Learning 2. Anand Ganguly, Insurance Management, Pustak Mahal Publishers, 2004 5. https:/ http://marghampublications.com/index.php/text-books/maths/elements-of-insurance-a-murthy
Resources 3. Murthy K.S.N and Sharma K.V.S 2013 Modern Law of Insurance in India, Lexis 6.  https:// lelements-insurance-guide-principles-practice-accident-fire-marine-life-
Publishers, New Delhi insurance/p/itmdgsyy7hhhcyey

Learning Assessment

Continuous Learning Assessment (50% weightage)

Final Examination (50% weightage)

Leveﬂ;’fT“;”f]kin CLA—1 (10%) CLA -2 (15%) CLA - 3 (15%) CLA— 4 (10%)#
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 fremember 40% 30% . 30% . 30% - 30% -
Understand
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Level2 [APPlY 40% 40% 40% 40% 40%
Analyze

Level3 |Evaluate 20% 30% 30% 30% 30%
Create
Total 100% 100% 100% 100%

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Michael Wagner, Associate Vice President - Institutional Relations,

Miles Education

1. Dr. E. Viswanathan, Head, Department of Commerce, D.B. Jain College
viswanathanek@gmail.com

Dr. Dhamodharan. G

Prof. Dr. K. N. Ramasamy,Managing Director, RR Academy (P) Ltd.,

2. Dr. V.Rengarajan,Professor ,Sri Sankara Arts & Science College,
Kancheepuram

Dr. Thilagaraj A
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Course Code | UCM20G04T | Course Name TECHNOLOGY IN BANKING cCourse G Generic Elective Course L
ategory 3,003
Pr((e:-requwlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
&Tﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1: To understand basics of Banking and IT 1 2 3 4 2 3 4 5 6 7 8 9 10 11 |12 /13| 14 15
CLR-2: To understand technologies in banking § @
CLR-3: To understand of banking channels and payments gateways ’g g s S| o =1 h §’ ©
CLR-4:  |Tounderstand about new age payment Sl 3| £ g 5 g 2| §| 3 = 2| 2 s
CLR-5: |To follow precautions in online banking § é qé = 5| g = | B | < 2 8| 2% b 2 2
2 55| 2|5 | S(818 8|2|5/2|5|£8|8 |2 §
£ a| 2l c|&| 5| &8 5 8| 2| 2| 8| 8|2 s S
. = o = & S © »n = (B @ € |® 2| & o
Course Learning Outcomes | 1.0 o4 o this course, leamers will be able to: 5 8| 3 EI B | 2| =2 <= 8|2 5|22 2 5
A h k — = = > 17 = > —
(CLO): Dy (B 58 2|l 5| =| 8|2 |2 5| 8| 5| |72 & 2
R Tl - = T - il N < A 0 - A = B~ B T - R S - =
CLO-1: Aware about CBS components and other banking software 3 90 | 85 H H M L M L L M M L L M H| M H
CLO-2: Make use of various payment methods carefully 3 95 | 90 H H M H M M L L L M L I M H M H
CLO-3: Understand the transition in banking activities 3 75 | 70 H H H H H M L M L L L |M H M H
CLO-4: Aware of various modes of settlement 3 85 80 H H M M M M L L L L M | M H| H H
CLO-5: Not be careless while making online payment 3 85 | 80 H H M H M I5 L M M M L M H| M H
Duration (Hour) 9 9 9 9 9
S-1 | SLO-1 |Introduction of Bank Management Approaches to banking computerization  |Impact of technology in banking||Bank payment systems Contemporary Issues in Banking Techniques
S-2 | SLO-1 |Evolution of Bank Management ATM Employee Training Inter-Bank Payment Crypto Currencies
S-3 | SLO-1 |Analysis of Rangarajan Committee Reports | Cards — Debit & Credit Customer Services Electronic Fund Transfer — Introduction | Online Frauds
S-4 | SLO-1 |Technological Impact in Banking Operations | Internet Banking Customer Relationship Electronic Clearing System RBI Guidelines
S-5 | SLO-1 |Total Branch Computerization Mobile Banking & Apps Management Control NEFT, RTGS, IMPS Cyber Security Systems
S-6 | SLO-1 |[Challenges faced in computerization e-Statements Document Handling e-Cheques Confidentiality of information
S-7 | SLO-1 |Meaning of Centralized Banking e-PIN Generation Document Storing Deposits in ATM Security of Data
S-8 | SLO-1 |Importance of Centralized Banking Payment Gateways Document Security SWIFT Mistakes made by people
S-9 | SLO-1 |Implementation of Centralized Banking UPI, BHIM, Paytm, Phone pay, Google Pay |Document Retrieval Forex Management Redressal Mechanism
1. Electronic Banking and Information Technology - I1B
2. Naidu C.A.S, Information Technology in Indian Commercial Banks NIBM Pune
3. Revell J.R.S., Technology and Banks NIBM Pune
Learning 4. Sanden & Donald H Computers Today, McGraw Hill . -
Resources 5. Tanenbaum & Andrew S., Compu'ter NetwgrksI, Prentice HaII Publication .
6. Kaptan SS & Choubey NS., E-Indian Banking in Electronic Era, Sarup & Sons, New Delhi.
7. Vasudeva, E-Banking, Common Wealth Publishers, New Delhi
8. Turban Rainer Potter, Information Technology, John Wiley & Sons Inc.
9.  Banking Technology - Indian Institute of Bankers Publication,2010.
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Learning Assessment

Continuous Learning Assessment (50% weightage)

Final Examination (50%

Bloom'’s Level of Thinking CLA—1(10%) CLA -2 (10%) CLA-3 (20%) CLA (10%) * weightage)
Theory Theory Theory Theory Theory
Level 1 Remember 40% 40% 40% 30% 30%
Understand
Level 2 Apply 40% 40% 40% 40% 40%
Analyze
Level 3 E"a'“ate 20% 20% 20% 30% 30%
reate
Total 100% 100% 100% 100% -

* Assignments includes Seminars, Market Surveys, Case Study

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Varun Jain, Managing Director & CEQ, Miles Education

1. Dr. E. Viswanathan, Head, Department of Commerce, D.B. Jain College
viswanathanek@gmail.com

Ms. Subashree. S

Capt. T. S. Ramanujam, Chief Executive Officer

Logistics Skill Council

2. Dr.V.Muthu Kumar, Assistant Professor, Department of Commerce,

Madras Christian College

Mrs. E. Maria Jency
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Course UCM20S03T Course COMPANY LAW Course | o Skill Enhancement Course L T PLC
Code Name Category 2101012
Prg—requmlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
g:oliﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1: To understand the fundamental concepts of company law 1 2 3 1 3 415 6 71819110/ 11]12]13] 14 |15
CLR-2: To know the fundamental concepts of memorandum of association ® a
CLR-3: To familiarize about share capital, prospectus and meeting =3 3 < o § % » S
: p : S < S 2 £ | o LD S| S| » o 2
CLR-4: To investigate about directors = = = § 8\ z Bl gz 2 2| £
CLR-5: |Toexplore the various types of meeting and winding-up = & 2 o| S| 2 |2/ 2| & |8 EI? & s| S 2
2. 1 icl= 23S 2 |83 ¢ |£|5/ 82 s|le|S|g8 |E
= | 8 s 25| &2 |&|5| & |88 %= £ 2 5 S S
gl ) < 2l s| §|s|s| 5 |8|E ¢S 822 3
i — B B S| = F 5| = Ee) 51 £ S| 8w ¢ =4
Cours.e Learning Outcomes At the end of this course, learners will be able to: A=y 3 8 = | BN A I S 5 2 2l a8 8
(cLO) 21 8| 8| |28 = B8 5 2|22 8 5lEElE:2
3| 4 ] Al 5 |lalg 2 |l 8 SlF|F/ S8 S
CLO-1: Know fundamental concepts of company law 3 95 90 H/M| L (M|L| M |L|L|L|L MH|L| M |M
CLO-2: Theoretical and fundamental concepts of memorandum of association 3 95 95 HIM| H M|L H LIM|L|L M|H]|L H | H
CLO-3: Knowledge about share capital, prospectus and meeting g 90 90 HIM| M |H|L L L|L|L|L M|H]|L M M
CLO-4: Assess company directors 3 85 80 HIM| M |H|L L L|L|L|L M|H|L M M
CLO-5: Meetings and Dissolution of company 3 80 75 H/H| M \M|L| H |L|M|L|H M{H|M| H H
Duration
(hour) 6 6 6 6
S-1 | SLO-1 |Definition & Characteristics of company |Memorandum of association Prospectus Director — Meaning Meeting Meaning
S-2 | SLO-1 |Advantages of company Alterations of association Contents of Prospectus Position of Director Requisites of Meeting
S-3 | SLO-1 |Disadvantages of company Articles of association Share capital Appointment of Director Kinds of Meeting
S-4 | SLO-1 |Formation of company. Provisions-Contents-Limitations Equity Shares Removal of Director Meaning of Winding Up
S-5 | SLO-1 | Incorporation of company Doctrine of constructive notice Preference Shares Rights & Duties of Director Types of Winding Up
S-6 | SLO-1 | Types of company Doctrine of ultra vires Classes of Shares Rights & Duties of Director Role of Liquidator
1. Avtar Singh (2008), Company Law, Mohan law House, New Delhi.
2. Bangia RK, (2007), Company Law, Mohan Law House, New Delhi.
Learning Resources 3. Saravanavel (2004), Company Law, Himalaya Publication, New Delhi.
4. Gonga.PPS, (2010) Company Law, S. Chand, New Delhi.
5. Kapoor, N.D. (2012) Company law Sultan Chand, New Delhi
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Learning Assessment

Continuous Learning Assessment (50% weightage) Final Examination (50%
Bloom'’s Level of Thinking CLA -1 (10%) CLA-2(10%) CLA-3 (20%) CLA (10%) * weightage)
Theory Theory Theory Theory Theory
Level 1 Remember 40% 40% 40% 30% 30%
Understand
Level 2 Apply 30% 30% 30% 40% 40%
Analyze
Lovel3  (crauate 30% 30% 30% 30% 30%
reate
Total 100% 100% 100% 100% -

* Assignments includes Seminars, Market Surveys, Case Study

* CLA -4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Prof. Dr. K. N. Ramasamy, Managing Director, RR Academy (P) Ltd.

1. Dr. P. Murugan, HoD, R.K. Govt Arts College

Dr. G. Venkatesh

Mr. Ravishankar K Founder & Faculty - CIMA, ACCA&CMA SSB Global

Academy

2. Dr.M.Ravichandran, Director,IDE, University of Madras, Chennai

Ms. A. Fathima Banu
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T|IP|C
Course Code,  UCM20S04T Course Name RETAIL MARKETING Course S Skill Enhancement Course
Category 2/0/0]2
Pre-requisite Nil Co-requisite Courses Progressive Courses Nil
Courses
Course Offering Department Commerce Data Book / Codes / Standards Nil
&OLUI;;E Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1: To understand the basic concepts of retailing 1.4 3 1123|456 [7 8[9|10[11]12[13]14]15
CLR-2: To appreciate the various types of retail formats commonly observed in the marketplace @ .
CLR-3: |To comprehend the important decisions made by the retailer to run the business successfully g S ol = A %’ ©
CLR-4: |Tograsp the tenets related to retail promotion =2z = AR § H 5|2 é »®
CLR-5: |To recognize the factors that have a lasting impact on the retail consumer § § § o é 2 % 8= 3 § @ o g g
S| <= |5 o 2L © Q| = =3 £ = © =
£12/2 [$%822(5\8 253582 ,|83
Course Learning Out SIB8| (& 2= 52|22 |55 5|B|l2 ;2
COC‘(;SF earhing bulcomes At the end of this course, learners will be able to: 2183 S8 E|R £ 25 N8l E|S|H| LS
(cLO) 2188 |g 5z 822 2¢5z38¢E 8z
S 4| o <|5|la || <|lolalo|l Qa5
CLO-1:  |Realize the significance of retailing 318070 LIH|L|H H|L|{M H|L|L|M|H|L|H|H
CLO-2:  |Distinguish between organized and unorganized retailing 38575 M HILI M| H MM HIM|LIM|H|L|H|H
CLO-3:  |Ascertain the importance of retail location, supply chain, merchandising and pricing 3(75|70 M HIM|(H H|{H/M H|M|L|M|H|L|H|H
CLO-4: |Understand the retail store promotion 3185]80 M HIM\H H|{H/ M H|{M|L|M|H|L|H|H
CLO-5:  |Know the retail consumer 318575 H H M{H H|H|M H|M|L|M|H|L|H|H
Duration
(hour) 6 6 6 6 6
Definition of retailing Organized and Unorganized retail . ] ;
S-1 | SLO-1 Characteristics of retailing Fmats Retail location Role of store manager Retail consumer
s-2 | SLO-1 Soc:ﬁl and economic significance of Channels of Distribution Importgnce-Types-LeveIs-Slte location Retail Store Atmospherics Undergtand/ng the retail consumer
retailing analysis behaviour
S-3 | SLO-1 |Retail trends in India Emerging trends in retail formats Retail supply chain management Retail Advertising Shopper profile analysis
S-4 | SLO-1 Globalscepar/o " Electronic Retailing Cha/lengegln developing effecive Retail Promotions Consumer’s image of retail stores
Role of IT in retailing supply chain
S-5 | SLO-1 |Government policy towards retailing ;Zg%i,{gf;gg/cmg ffe growgirof Pricing objectives Personal Selling Consumer behaviour in online retail
. 0 Advantages, disadvantages and . : o . .
S-6 | SLO-1 |FDl in retailing Future of eleGtronic retail Pricing strategies Publicity Retail Analytics
—— - P - - TE
1. 82?;?(;]UBn?/aé}sEaJSIrZZsmrlmi?;i d'i\:ilg:l ;/anr(rsna Stivastava, Retail Management, 3! Edition, 4. Barry Berman, Joel R Evans, Patrali Chatterjee and Ritu Srivastava, Retail Management-A
. ty ’ . D Do . o Strategic Approach, Pearson Education, 13th edition,2017
Learning 2. Levy, M., & Weitz, B. A. and Ajay Pandit, Retailing management, McGraw Hill Education,8 5. Sudarshan Seshanna and Raghu Prasad, Retail Management, McGraw Hill Education, 1
Resources edition, 2017. i edition. 2017 ’ ' '
3. Swapna, Pradhan, Retailing Management (Text and Cases), McGraw Hill Education 5t 6 PK M’a dhavan, Itroduction to Retailing, Vijay Nicole Publication, Chennai
edition, 2017. ) i ’ ’ ’
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Learning Assessment

Continuous Learning Assessment (50% weightage) Final Examination (50%
Bloom'’s Level of Thinking CLA -1 (10%) CLA-2(10%) CLA-3 (20%) CLA (10%) * weightage)
Theory Theory Theory Theory Theory
Level 1 Remember 40% 40% 40% 30% 30%
Understand
Level2  [APRY 30% 30% 30% 40% 40%
Analyze
level3 ~ |cvaluate 30% 30% 30% 30% 30%
Create
Total 100% 100% 100% 100% -
* Assignments includes Seminars, Market Surveys, Case Study
# CLA — 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper efc.,
Course Designers
Experts from Industry Experts from Higher Technical Institutions Internal Experts
Mrs. Saravana Kumar, Consultant - Regional Manager — South, IKYA 1. Dr. P. Murugan, HoD, R.K. Govt Arts College Dr. J. Ramya

Mr. Syed Mubasheer Ali,DFMA Consultant, D-ESPAT

2. Dr.A.V.S.Raamkumar, Assistant Professor,RMK Vivekananda College,
Mylapore, Chennai

Ms. Muthukalyani T
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Course Course I . Course . . L T P|C
Code UJK20201L Name Communication Skills Category JK Life Skill Course 0lol a2
Pre-requisite Courses Nil Co-requisite Courses Nil Prggresswe Nil
ourses
Course Offering Department English Data Book / Codes/Standards Nil
|Course Learning Rationale (CLR):| The purpose of learning this course is to: | | Learning | | Program Leaming Outcomes (PLO)
CLR-1: |To make the students learn the native speakers’ accent. 1123 11234 /5|67 /8[9]10/11]12[13|14|15
CLR-2: |To educate them about word stress of English f P
CLR-3: |The enable them to participate in group discussion and debates Tl =l ol @ = -g
CLR-4: |Toimprove their participation and participation skills 8 = ?E' S g? 3 _§ 5z § 2L o
3 2 2 S Z| =
CLR-5: |Toimprove the listening and speaking abilities in English % 5 2 § § g % S| 2| o B =2 L 7
‘O = [ — =
CLR-6: |LSRW skills all together is developed in every student g8 5 E | £ s 2lgl8 s g B £ 6 2
£ a|lE 2l cl& 585 8|z 2 S8l
Hl sl o S| 8|l | 5P| S = | ® |l ®
5288 |§ 858 <2825 EE Y
Course Learning Outcomes (CLO): At the end of this course, learners will be able to: R S Blal =gl 22 = 8 8| € sl ololo
oy < < > Q| < C x| 9| X o = = o c|l N DUV
— i L|il<| Jdao|n < n| < ES|la|jo|<<|o|a|a
CLO-1: |Understand the native speakers’ exact pronunciation 27560 HIH|H|H|-|-|-|H|H|HIH |[H |-]|-]-
CLO-2: |Master the sound systems of English 218070 HIH|H|-| -] - HIH |H|H|H|-|-|-
CLO-3: |Have a better Word stress, Rhythm and Intonation 2 70|65 H|H|H|-|H|H|-|-|H|HIH|IH|-]|-]-
CLO-4: |Develop Neutral Accent 2,70 70 HIH|\H|-|H|-|-|-|-|-|H|H|-|-]-
CLO-5: |Participate in any conversation with any native speaker 218070 HIH|-|H|-|H|- HIHIH|H|-|-|-
CLO-6: |Clear any standardized tests conducted to measure the English language ability like IELTS and TOEFL 2,75/ 70 H|H HIH|H|H HIH/H|H|H|H| -
Duration 12 12 12 12 12
(hour)
Introduction to Digital language lab - .
helps in the listening skills by Leamggsiare _enablec{ tp 2o il Reading software is used to facilitate | To enable the students to familiarize Students are enabled {o [earn and
SLO-1 - : . ; speech and listen to it in order to correct . 5 ; ) pronounce stressed and unstressed
providing an interactive environment . reading exercises for the students |with word processor blogging
their lacuna words
S-1 to the students
The students will be able to converse |One will know himself where he/ she has . Ay r ] online publishing. Will be learnt by The pract|ce willlead them to
SLO- 2 Flow in reading will be improved acquire neutral accent and
fluently gone wrong the students ;
understand foreign accent
. . . Common topics in IELTS speaking
SLO-1 Students are exposed to functional Fluency and Pronunciation to be evaluated| The usage of phonetics will be E_nablg e gIERENts In leaming test and TOFEL will be provided to
language situational language
S-2 mandated. assess the students.
This exposure will help them pick up Greats imaginary stuations and Assessments will be provided for
SLO- 2 Their standard will measured reading will be done in the class students are allowed to engage in )
fluency . self scrutiny
conversations
S-3- SLO-1 Lab 1 In the wall of Pink Floyed to be |Lab 4 Students are given a situation, they |Lab 7 Introduction to the Lab 10 learners are asked to Lab 13students will listen to a
S-4 played for the students need to write a respond for it by writing a _|conversation of a native speaker/ | describe some visual information(  |passage and they need to give a
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letter requesting information or explaining
the situation

interview of a native speaker

table/charts/nature) in their own word

suitable title

SLO- 2

The students will be able to
understand the isolation of a wall. It
helps them to enhance their
pronunciation

This will lead to understand the English
letter conventions

Learners will prove the fluency by
listening

They need to have a well organized
thought of it using language
accurately in a academic style.

Assessment on their language
competency and vocabulary

They get familiarized with

Learners to record and repeat new

New words are to be referred in the

Familiarize the students with e-

Listening topics in the IELTS
listening test and TOFEL will be

SLO-1 pronunciation styles wordsagain and again reading passages and checked with journals, e-gyldance, e-magazines, provided
S-5 . e-Books, e-Library
the help of dictionaries
SLO- 2 American and British styles are Untill right prononciation isaquiredis not | Those new words are to be used in |Help students to access them as Assessment on their listening
differentiated allowed to go to the Next session different contexts and sentences much as possible capacity is to be provided
Listening to news bulletins and Reading topics in the IELTS reading
- Learnerscanspeak English and compare |Comprehensive skills are enhanced |Enable the students to versatile test and TOFEL will be provided to
SLO-1 |[songswillbeenabled to help them to . E.
the notes and exchange ideas and checked the level writing assess the students.
S-6 understand use of vocabulary
Will beenabled ti imitae the exact F1o t i exghangedldeascomp fehongle The levels are informed to the Diffrerence in writing and Assesment on their capacity is
SLO- 2 e questions willbeasked by the ) - ) ) X
accent and prononciation students and Icuna is explained readingisexplained explained
otherstudents
Lab 2TedX will be played for the Lab 5 introduction to semi-formal/ neutral |Lab 8 television news will be Lat.) 1380r aimgiyven with & get Lab 14 students will listen to the
SLO-1 ] A ; of images where they need to write a .
S-7— student discursive essay will be taught. broadcasted to them story from it great monologues of the time
S8 It will help them to improve their It will teach them to write coherently and it will help them fo yagerstand ffie It helps them to keen on observation They W'I.l Igarn the importance Of.
SLO- 2 , usage of words and the fluency of p L pronunciation, stress and pause in a
fluency cohesively. as well as to know their creativity.
speaker speech
. ! - ; The right pronunciation is checked writing topics in the IELTS writing
SLO-1 To enable to listen folggiiieglic Slve el siial (o ‘e with an access to articles fiction Focus on writing is done test and TOFEL will be provided to
sounds of the target language them talk fluently
-9 verses and speeches assess the students.
To enable them imitate dggidirent Minute details and differences are Writing skills are assessed and
sounds and accents and make them |To check the pace of their speech s Conversational skills are enhanced 9
. marked and rectified tested
SLO- 2 |repeat it
L Dialogue delivery be checked by asking
To enable to gractlcg d|ﬁer§nt them to prepare for their own e- learning : . o Model [ELTS and TOFEL test will be
SLO-1 |accents focusing on intonation and ) Read and repeat passages Help in professionalwriting
) . materials conducted for the students
S-10 voice modulation
The differences between intonation  |Make the students speak and record Check the ability to repeat the exact . Assessment will be provided to the
SLO- 2 ) . e Check and asses theirwritings
stress and modulations are explained pronounciation learners
Lab3 After listening to TedX, Lab 6 leamers will be tauaht to write a Lab 9 conversation between two Lab 12 students will listen to the Lab 15 they will listen to grammar
SLO-1 |students need to jot down set of g ) gnt people in every day context will be  |writers note on publishing a novel/  |usage in the form of visual image
S11 . review for a film after watching
i question. played for the studetns short story and song
L — Leaner will need to think for the apt word. . It will helps them to enhance their | They will the foreign language easily
12 SLO- 2 This will help them to identify the key Through this language competency will be pligicionice Udoerealiio creativity also the language and it enhances their competency of

information in listening text.

evaluated

target language

compétence

it
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Learning
Resources

Theory:

1. Horizon- English Text Book — Compiled and Edited by the faculty of English Departement, FSH, SRMIST, 2020
2. English Grammar in Use by Raymond Murphy

3. Raymond Murphy, Intermediate English Grammar, Cambridge University Press, 2007
4. R.P. Bhatnagar, English for Competitive Examinations, Trinity Press, 3 Edition,2016

5. http.//www.aptitudetests.org/verbal-reasoning-test
6. https.//www.assessmentday.co.uk/aptitudetests verbal.htm

Learning Assessment

Continuous Learning Assessment (100% weightage)

Level Bloom’s Level of Thinking CLA -1 (20%) CLA -2 (20%) CLA -3 (30%) CLA -4 (30%)#
Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 Remember ' 30% ; 30% ) 30% ) 30%
Understand
Appl

Level 2 PPy ! 30% : 30% . 30% . 30%
Analyze
Evaluate

Level 3 - 40% - 40% - 40% - 40%
Create
Total 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Chennai

1. Prof. Daniel David, Prof & Head, Department of English, MCC,

1. Dr. Shanthichitra, Associate Professor, & Head, Department of English, FSH,SRMIST

2. Dr K B Geetha, Assistant Professor, Department of English, FSH, SRMIST
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L|{T|P|C
Course Code | UCD20S02L Course Name Quantitative Aptitude and Reasoning Course Category Skill Enhancement Course NREE
Pre-requisite Courses Nil Co-requisite Courses  |Nil Progressive Courses Nil
Course Offering Department | Career Development Centre Data Book / Codes/Standards -
Cours.e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO
(CLR)
CLR-1: |Demonstrate various principles involved in solving mathematical concepts s 2 | 3 172 3,4 5 6,7 89 /101112 13/14 15
CLR-2 : |Develop interest and awareness in students regarding profit/ loss, interest calculations and average
CLR-3: Critically evaluate basic mathematical concepts related to mixtures and alligations, permutation and
" |combination, time and work § o
CLR-4: Provide students with skills necessary to generate and interpret data and concepts related to time, speed 'g\ Y S 2 & B3 o
" |and distance and blood relation. k. E = 3 g?‘ 2 _§ & 2 = é é 5
CLR-5: |Enable students to understand reasoning skills =l & & § SLS = T2 o5 2 AR [ 2
CLR-6 : Create awareness in students regarding the various concepts in quantitative aptitude and reasoning skills £ ..g £ X f_) 20 =8 % sl o £ 5 =2 & £
" |and also its importance in various competitive exams Ela | - CrE 2|3 2 2|2 3 8 & s 9
Elelg | S| | S| 9|5 =B T ®F L S o
. 585 |§ 8358 <2< 8282<23% 3858
?gtl(;‘;’e Learning Outcomes |, 110 o1 of this course, learners will be able to: % % I_%- :é_,, ;& é ;9_’ % ;;% %’ g g § § g 5 ;E g
CLO-1: |Understand, analyze and solve questions based on numbers, logarithms. 3180 70 H HMH L M| -/H|-IH - HM -|H
CLO-2: |Create, solve, interpret and apply basic mathematical models which are applicable in our day to day life 3180 75 M HIM H -IM -H|- H - HM - H
. |Understand the concepts of mixtures and alligations, permutation and combinations, probability, time and work M\ HI M H - | M H|-H - H/M - H
CLO-3: oL : ! 3185 70
and to approach questions in a simpler and innovative method
CLO-4 : |Understand the concept in time ,speed and distance 3185 80 M HIMH -IM - H|- H - HM - H
CLO-5: |Ability to solve the problems on reasoning 3185 75 M HMH -IM - H|-H - HM - H
CLO-6: |Able to face different competitive exams 3180 70 M HMH -IM -H|- M- HM - H
Duration
(hour) 6 6 6 6 6
P ) ' 1 P ; Time, Speed and Distance-Problems N .
SLO-1 |Classification of numbers Profit and Loss-Introduction Mixtures and Alligations-Introduction on.Trains Direction Sense-Introduction
S-1 : -
SLO-2 [Test of divisibility Profit and Loss- Basic Problems Mixtures and Alligations-Problems 'Sl'ltr:;:rfspeed andiibagesBoats & Direction Sense-Problems
SLO-1 |Unit digit Statistics-Introduction Permutation —Introduction& Basics Data Interpretation — Bar chart Number Series
S-2
SLO-2 |Tailed zeroes Statistics-Mean, Median, Mode Combination-Introduction& Basics Data Interpretation — Pie chart Word Series
SLO-1 [HCF, LCM zggltﬁelrr:serest-lntroductlon,Formulas Probability-Introduction &Basics Data Interpretation — Table Seating Arrangements - Linear
S-3 :
SLO-2 [HCF, LCM - Solving problems %%Tnﬁﬁg r;d&llr;tr(ce)rglztr;:gtroducnon Probability-Problems Data Interpretation — Line graph Seating Arrangements - Circular

65



SLO-1 |Logarithm —Introduction of log rules Word prqblems on Line equations- Time and work-Introduction Datg sufficiency-Introduction and Puzzles-Concepts
S4 Introduction Basics
SLO-2 |Logarithm —Applications of log rules I;/e\al :lrg ;?rg)t?lljr:]ss on Line qualicss Time and work-Men and Work Data sufficiency-Problems Puzzles-Problems
SLO-1 |Percentage -Introduction Averages-Introduction & Basics T'”?e and work-Plpgs Blood relation-Introduction Clocks-Concepts Discussion
S5 &Cisterns(Introduction)
SLO-2 |Percentage- Basic problems Averages-Tricky Problems T'”?e pric Wi ghs Blood relation-Problems Clocks-Problems
&Cisterns(Problems)
SLO-1 Percgntage-lncreasmg & Decreasing Ratio and Proportions-Introduction Time, Sp_eed and Distance- Coding - Decoding-Introduction Calendars-Introduction of basic
functions Introduction concept
S6 Ratio and Proportions-Basics & Time, Speed and Distance-Basic
SLO-2 |Percentage- Miscellaneous problems P »OP Coding — Decoding-Different types Calendars-Problems
problems problems
1. Abhijit Guha, Quantitative Aptitude for Competitive Examinations, Tata McGraw Hill, 5t Edition
2. Dr. Agarwal.R.S, Quantitative Aptitude for Competitive Examinations, S. Chand and Company|4. Edgar Thrope, Test Of Reasoning for Competitive Examinations, Tata McGraw Hill, 6! Edition
Learning Limited, 2018 Edition 5. Dinesh Khattar, The Pearson Guide to Quantitative Aptitude for competitive examinations,
Resources  |3. Archana Ram, PlaceMentor: Tests of Aptitude for Placement Readiness, Oxford University|Pearson, 3 Edition
Press, Oxford, 2018 6. P A Anand, Quantitative Aptitude for competitive examinations, Wiley publications, e book, 2019

Learning Assessment

Continuous Learning Assessment (100% weightage)
Level Bloom’s Level of Thinking CLA-1 (20%) CLA-2 (20%) CLA-3 (30%) CLA-4 (30%) ##
Practice Practice Practice Practice

R b

Level 1 emember 10% 10% 30% 15%
Understand
Apply 0, 0, 0, 0,

Level 2 50% 50% 40% 50%
Analyze
Evaluat

Level 3 vauae 40% 40% 30% 35%
Create
Total 100 % 100 % 100 % 100 %

# CLA-1, CLA-2 and CLA-3 can be from any combination of these: Online Aptitude Tests, Classroom Activities, Case Studies, Poster Presentations, Power-point Presentations, Mini Talks, Group Discussions,
Mock interviews, etc.
## CLA — 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers
Experts from Industry

Experts from Higher Technical Institutions Internal Experts
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1. Ajay Zener, Director, Career Launcher

1. Dr. P Madhusoodhanan, HoD, CDC, E&T, SRMIST

2. Dr. M Snehalatha, Assistant. Professor, CDC, E&T, SRMIST

SECOND YEAR -- THIRD SEMESTER

: ] ] L c
Course Course Advanced Financial Reporting Course :
Code UPA20301J Name Category C Professional Core Course 4
Pre-requisite . e . Progressive :
Courses Nil Co-requisite Courses Nil Courses Nil
Course Offering Department COMMERCE Data Book / Codes / Standards Account Sheets
ﬁ:oLuI;s)s.e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: To Compare and Contrast fypes and sources of long term funds and its cost calculation 1121 3 1 3145 6] 718911 111271 14 ] 15
CLR-2: To study about Financial instruments, revenues, intangible assets, leases and provisions and
e discuss the issues about group of accounts 2
CLR-3: To Understand about Income tax, Foreign Currency fransactions ke] 2
CLR-4: To understand the methods and preparation of Group Accounts based on IFRS 2 f;—j g
. To understand the Issues related fo the Group Accounts, Infegrated Reporting, Analysis of = = = 2 €5 e 5
CLR-5: Financial Statements 58 = 2l ] | 813 = 8
S| = = | 8| | 8= B £| 2 o 2| =
@ g 5 8| o | 8|8 Q| E = T 2 o
o 8| E o| 6| 8| =| 8|x 8 3|l & @ 8 o| £
SilfSis 29| - | 2| oo 28 §| £ 5| L]0 < c
, 2 2 25| 2 <52 5|8 8|2 5 2|5 5 8
Cours.e Learning Outcomes | 1/ 10 g of this course, learmers will be able to: Elol o 5 §|2|lE|§|28|£ 8|2 € w5 &= =
(cLox S5 5| 518|582/ 5/8s|k E|=|8 g 8
2le/&| |2/ 5|z 8|5|5| 5|8 2|8 E|2|E 8| 2
i oul [as] =4 i | o < || N || D a (@] <t ] (=] |
CLO-1: Compare and Contrast of long term debt , Equity and its markets & to Calculate Cost 3 195 (95 H M| HI[H HIAlH|H L HL M Ll H[H
CLO-2: Discuss about Financial Instruments, revenues, intangible assets, Leases, Earnings per share 3 195[95 HlA|H|H|H|H H|H H|H]L H Ll H[H
CLO-3: Income tax, Effects of Changes in Foreign Currency 3 195 |95 HIH|H|H|R|ARITH|A| A| AL H Ll H|H
CLO-4: Explain Key areas of Group of Accounts, Consolidated statement for financial position, Changes in 3 los | 90 H{H|H|H|H|H H|H H|H L H L H|H
e Equity, Cash flows, other Comprehensive Income and Foreign Subsidiaries
CLO-5: Discuss the Transaction Between the Related parties, The Measurement, Disclosure Issues of Six 3 195 95 H|H|HI|H H|H|  H|H H|H L H Ll H|H
' capitals of IR and Analysis of Financial Statements.
Duration (hour) 21 21 21 21 21
Introduction of Long term finance | Meaning and Definition for Financial Income tax Introduction of group accounts Related Party Disclosures & Its
S-1 Instrument requirements
SLO 1
Equity Finance Derivatives Current Taxes & Accounting Concepts of Discuss about group Disclosure requirements
$2 401 Income tax
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Shares and its types Normal Instrument Income tax expenses Standard consolidation workings Financial and Non - Financial Reporting
S-3 SLO1
Private vs Public Companies Compound Instrument Income tax payables Non-Controlling Interest and Introduction Integrated Reporting
sS4 SLO1 Goodwill
f'dtv'antage and disadvantage of | Concept of Financial Assets & Liabilities | Deferred Tax & Accounting concepts Impairment of goodwill International Integrated Reporting Council
. isting
S5 sio1
Di bout Capital Market Classification of Financial Instrument in the | Accounting profit vs taxable profit Int bal Fundamental concepts for integrated
s-6  SL0 1 |Drscussabout Capital Markets | jssying Entity Permanent and temporary difference M gioupoaiances reporting
Functions of Capital Markets ,ﬁﬁﬁﬁ%gﬁ}g And measurgIoyor Fnantal Deferred tax liabilities Discuss about good will and Analysis of Financial statements
$-7 | SLO1 negative goodwill
Discuss about the role of advisors Amortised Cost Deferred t ¢ Consolidated Statement of Profit & Introducti
in the share issue ortised Los U EV GRS Loss and other Comprehensive niroduction
S8 SLO1 Incom®
Sl 1 Methods of issuing New shares Presentation of Compound instruments Deferred tax impact in OCI gonﬁplldated Statement of Financial | Gartner Data Analytics Maturity Model
S-9 osition
Rights Issues Derivative Financial Instruments & Its types| Foreign currency Investment in Associates Uses of the Analysis
S-10 SLO1 i ‘
Definitions and explanations practical problems with solution Translation of Foreign Currencies and its Consolidated Adjustments g’gzgg’ra(lj:i:g?;ﬁgﬁgﬂ;ﬁ?ggg:,
$-11 SLO1 transactions ' v v
Selection of issue price practical problems with solution Monetary & Non-Monetary ltems é%gl‘,ég?g?;z;gﬁtf Gpardle Discuss about the users of Financial
$-12, SLO1 statements
Selection of issue quantity Earnings Per Shares & Diluted EPS Effects of changes in foreign rates Consolidated Statements of Equity | Analyzing Profitability rations and data
S-13 SLO1
Market price after issue of shares | Rights Issues, DEPS, Convertible Debt Functional currencies Meaning and objectives of cash flow | Limitations of Financial reporting
S-14 SLO1 Information
Debt Finance Leases & Lessor Accounting Presentation currencies Classifications of cash flow Comparability
S§-15 SLO1
. Di bout settl ftl h )
Convenants Revenue from Contract with Customers trésnc;lgscsﬁgngu s Consolidated Statements of Cash | Cash Flow Ratios
§-16 SLO1 Flows
S17 SLO1 Other Source of finance ﬁ;:rg%rgggnifons:g Auegtpvenion] practical problems with solution Discuss About Foreign Subsidiaries | Analysis cash flows
Introduction about cost of capital | Provisions & Contingencies practical problems with solution Effects of changes in foreign Limitations
exchange rates
S§-18 SLO1 ‘ , il
Cost of Equity, Cost of Debt Contingent Liabilities and Assets, practical problems with solution g;zngfég% g):bzl(z;grc;al SE R practical problems with solution
S19 SLO1 Intangible Assets , Research &
Development
Weighted Average Cost of Capital, | practical problems with solution practical problems with solution Exchange gain & Losses practical problems with solution
S-20 SLo1 | Yeildto Maturity
practical problems with solution practical problems with solution practical problems with solution practical problems with solution practical problems with solution
S-21 SLO1
Learning
Resources 1. A S.P. Jain and Narang — Financial Accounting, Kalyani Publishers, New Delhi.
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2. B T.S.Reddy &Y. Hari Prasad Reddy - Financial Accounting, Margham Publications, Chennai
3. C Dr.S.Naresh and Dr. C.Vijay Vishnu Kumar - Financial Accounting. Vidya Publications, Chennai
4. D RL.Guptha& V.K. Guptha- Advanced Accounting — Sulthan Chand — New Delhi
5. E M.C. Shukla, T.S. Grewal and M.P. Gupta — Cost Accounting, Text and Problems, S. Chand & Co. Ltd., New Delhi.
Learning Assessment
Bloom's Continuous Learning Assessment (50% weightage) Final Examination (50% weightage)

Level of Thinking

CLA—1(10%)

CLA -2 (10%)

CLA - 3 (20%)

*CLA—4 (10%)

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 Remember 20% 20% 20% 20% 15% 15% 15% 15% 15% 15%

Understand
Level 2 ﬁﬁg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Craluate 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%

Total 100 % 100 % 100 % 100 %
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers

Experts from Industry Experts from Higher Technical Institutions Internal Experts

Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Dr.R.Sridharan
Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB Dr.A.V.S.Raamkumar,Assistant Professor, RMK Vivekananda College, Mylapore, Chennai Dr.S.Antony Raj
Global Academy
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L|T|P|C
Course | ycppo02y | Gourse INCOME TAX LAW AND PRACTICE Course | Professional Core Course
Code Name Category 4103|686
Prg—requwlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
Course Learning Rationale (CLR): | The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |To understand the basic concepts of taxation law 14/ .2 -3 1121314567 8[9[10/11]12][13[14] 15
CLR-2: | To know the process and computation of income A b o g 2
CLR-3: |To understand how to compute income from house property ElEE el 2| oL |3 a| B o =
CLR-4: | To know about income from business @ 3 E g2 -§§ g S s =5|2 s -
CLR-5: |To learn the concepts related to the capital gain o 8| E S § a %g x 2T 8 > 2l LIE|I2| £
Z| 8| 8 B 52 cs 2g 5SS =82 8
slal< S c| €8xl |28 2 3 8lw gl al S
5 8| B| |E|8|s/542|3 ¢8558 B
Course Learning Outcomes (CLO): |At the end of this course, learners will be able to: 2 818 S| &= B3¢ = a2l Xls S EIS a2 S
AR 2 8 £/ 2885 3 £/ 8 8|5 EE 3 e
Sl d[m ol g|Slalgdx|w| <</ DS|alo|<<|T|lal 5
CLO-1: |Know the various concepts in tax 318070 HIHM|H|IL|LIMM|L|L|M{M|L|H|H
CLO-2: |Ascertaining the taxable income 318 |75 MIHMM|LI MM MIM|LIM{M|LIH| H
CLO-3: |Understand about house property 317570 HIHM|\H|LIHIM{M{M|L|M|L|L|H|H
CLO-4: |Ascertain income from business 38580 M HMH LIHIMMM|LIM|L|LIH| H
CLO-5: |Make a decision on the capital gains 3185 |75 HIHIM{H/ILIH|M|{L|M|L|{M|M|L|H| H
Duration 21 21 21 21 21
(Hour)
S-1 | SLO-1 |Introduction of Income tax Introduction of salary income Introduction of House property Introduction of Business income Introduction Capital gain
S-2 | SLO-1 |Canon of taxation Features of salary income Ownership of House property Admissible / Inadmissible expenses | Types of Capital gain
S-3 | SLO-1 | Assessment & Previous year Provision of allowance Deemed ownership Admissible / Inadmissible income Transfer of capital assets
S-4 | SLO-1 |Undisclosed source of income S/I/Z(x’:;czﬁu”y QU EREERE Property income exempt from tax | Provision relating to depreciation Certain transaction not included as transfer
S-5 | SLO-1 |An Assesse Problems related o poiEamne Rap en‘y used for own business/ General deductions Concept of short-term capital gain
allowance profession
S-6 | SLO-1 |Define Person frobioms refatgd i pagtly Qrably Definition of Annual value CO",’P utatiog offricagee from Computation of short-term capital gain
allowance Business
S-7 | SLO-1 | Scope of total income Discuss fully exempted allowance Gonceptaf Gross Annuial Computat/on of income from Concept of long-term capital gain
value Business
S-8 | SLO-1 |Concept of Residential Status Concept of perquisites Computation of Gross Annual value ggg/f :éit/on olicamaan Computation of long-term capital gain
S-9 | SLO-1 Prlmaw qndAdd/tlonalcond/t/ons for Discuss of partly taxable perks Computation of Gross Annual value CO".’P utation ofiicoms from Exempted capital gains
Residential status Business
S-10 | SLO-1 | Problems related to Residential Status g;c;’f;ems rolated tUPEEIIEY Municipal / Local tax 1(3;3’37,5 :ée;t/on GHiicome from Computation of taxable capital gain
S-11| SLO-1 | Problems related to Residential Status gg;’l();ems related to partly taxable Computation of Net Annual value gggﬁ géit/on of income from Computation of taxable capital gain

70




S-12 | SLO-1 | Problems related to Residential Status Concept of provident fund Computation of Net Annual value CO”?” utation of income from Cpmp utation of taxable capital gain under different
Business circumstances
$-13 | SLO-1 |Problems related to Residential Status Discuss on Gratuity Deduction u/s 24 /ntrodugt/on and provision of Cpmp utation of taxable capital gain under different
Profession Income circumstances
S-14 | SLO-1 | Concept of Incidence of tax Problems related to Gratuity Gampiialion of Income Trom L egaeaTD u{at/on gLincoms from Introduction of Income from Other sources
property Profession
S-15 | SLO-1 | Problems related to Incidence of tax Discuss on Pension Corgoutgtion alncorg fiom House |Comp u{at/on placERe fom Specific and General incomes
property Profession
S-16 | SLO-1 | Problems related to Incidence of tax Problems related to Pension Camiaiofof oM i Fouss gbomp u{at/on Of INCER R Concept of Income from Other sources
property Profession
S-17 | SLO-1 | Problems related to Incidence of tax Problems on Leave encashment A L Houso [Comf u{at/on gf income'fioin Computation of Income from Other sources
property Profession
S-18 | SLO-1 | Problems related to Incidence of tax Deductions u/s 16 o ey T e u{at/on of ingme from Computation of Income from Other sources
property Profession
$-19 | SLO-1 |Agricultural income Computation of Income from Computation of Income from House Comput‘at/on of income from Computation of Income from Other sources
Salary property Profession
$-20 | SLO-1 | Incomes exempt from tax u/s 10 Computation of Income from Salary Computation of Incorgifron HoSoR u{atlon . oorts from Computation of Income from Other sources
property Profession
S-21| SLO-1 | Incomes exempt from tax u/s 10 Computation of Income from Salary Computation of Intome fraiz Hplse SEER u{at/on R ome o Computation of Income from Other sources
property Profession
1) T.S. Reddy and A. Murthy, Income Tax, Margham Publications 2019, Chennai
Learning 2)  Dr. M. Jeevarathinam and Dr. C. Vijay Vishnu Kumar, Income Tax Law and Practice - 9th edition Scitech Publications (India) Pvt. Ltd. 2019, Chennai
Resources 3)  Murthy, Income Tax Law and Practice, Vijay Nicole Publication, 2019, Chennai
4)  V.P. Guar and D.B. Narang, Practical Income Tax, Kalyani Publishers, 2019, New Delhi.
Learning A 1ent
Bloom’s Continuous Learning Assessment (50% weightage) . — o
Level of CLA—1 (10%) CLA-2 (15%) CLA -3 (15%) CLA—4 (10%) # Final Examination (50% weightage)
Thinking Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 emember 20% 20% 20% 20% 15% 15% 15% 15% 1% 1%
Understand
Level 2 ﬁﬁg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 E‘r’:;‘t‘:te 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%
Total 100 % 100% 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

CA. V. Jayaprakash, V. Jayaprakash & Associates

1. Dr. A.V.S. Ramkumar, Assistant Professor, Department of Commerce,
RMK Vivekananda College avsraamkumar@gmail.com

Dr. Vijay Vishnu Kumar. C

Prof. Dr. K. N. Ramasamy, Managing Director, RR Academy (P) Ltd.

2. Dr.V.Muthukumar, Assistant Professor, Department of Commerce,
Madras Christian College

Dr. Jeevarathinam M
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LIT|P]|C

Course Code | UMS20301T Course Name STATISTICS FOR BUSINESS Sourssy % Professional Core Course

Category 41010
Pre-requisite Courses Nil  |Co-requisite Courses Nil zrogresswe Nil

ourses
Course Offering Department | Statistics Data Book / Codes/Standards Graph Paper
g:ol-u;)s.e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1:|To learn and understand fundamental concepts of statistics 112 1 213|415 7181910111213 |14 |15
CLR-2 :|Get understanding on the different methods of statistical techniques 2l =l = = =2
CLR-3 : [Employ appropriate methods towards the various situations S °: § i g § x °
CLR-4 :|To apply statistical techniques to various business applications =} % é o é § . g § 2
CLR-5 :|To enable the use of statistical, graphical and algebraic techniques wherever relevant. fsj .% £ 3 2 8| § ol A E - ug: g
CLR-6 : |To have a proper understanding of Statistical applications in Economics and Management. £l x Z 3 = % 2|2 % 25 2| S| &

23 € | £/8|a|8|0|8 2| 8|53

5| 8 <§ L ||l g|2|2|E EIR R = N

- | D = | 5| @| E| 2 S S| E| B| & b [
g:olfj(;? Learning Outcomes |y eng of this course, leamers will be able to: 35 5 218|383 g g 2 El% 2388
n ol << | =S|lolu|lwl £E]0|lalIlalal|a
CLO-1 :|To recognize the importance and value of statistical thinking and approach to problem solving 3180 70 H HIMI{H|{M|-|-|-|M|{H|H|H|-]|-]-
CLO-2 :|To understand the basic notions of statistics 3185 75 H HIH|H|H - HIH|H|H
CLO-3: Loa srr]rgiloy the appropriate techniques to conduct statistical enquiry, classifying and tabulating the data in meaning full 3175 70 H HiHlHIL HIHIHIH
CLO-4 | To have a skill in interpretation and analysing the data by graphical and different measures 318580 H HIHIH|L - HI/H|H|H
CLO-5 |To calculate and apply measures of location and measures of dispersion -- grouped and ungrouped data cases. 318575 H HIHIH|L - HI/H|H|H
CLO-6 |To apply discrete and continuous probability distributions to various business problems 3180 70 H HIH|H|L - HIH|H]|H
Learning Unit / Module 1 Learning Unit / Module 2 Learning Unit / Module 3 Learning Unit / Module 4 Learning Unit / Module 5
Duration (hour) 15 15 15 15 15
Introduction of Statistics, Definitions Introduction of central tendency, 3 . Fol . .
SLO-1 [Background of statistics, Origin and growth | Introduction of Statistical enquiries good measure of central R res.of Dlsper§ ion-Defijliag C.O”Fep? of univariate and bivariate
Methods of Dispersion distribution

reveal the entire story

raw data

S-1 of statistics tendency
Characteristics of statistics, Nature and - A Definitions of central tendency, |Range- definitions-merits and Correlation Analysis:
SLO-2 o Stages of statistical enquiries - . ! e
scope of statistics functions of Averages demerits-problems Correlation - Definition and uses
SLO-1 Appllca_ltlon, Functllons of statistics, Planning and design of statistical enquiry Characteristics and types of Quartile deylatlons- definitions-merits Types of correlation
Limitations of statistics averages and demerits
S-2 Simplifies complexity, presents facts and - ) - = L i . . .
SLO-2 [facilitates comparison, Statistics helps in Objects and scope of enquiry Arlthmetlc mean -Fjeﬁnltlons- Quartile deviations —problems-raw  |Methods of stqdymg correlation —Graphical
. ! . merits and demerits data and mathematical methods
formulating and testing hypothesis
SLO-1 Statls_tlcs_ deals with aggregates and Sources and method of data callection Arl_thmet|c mean, simple average |Quartile deviations- Discrete data- Scattering diagram
quantitative data —direct method problems
S3 Statistics may mislead to mis used, Distrusts Arithmetic mean, simple average |Quartile deviations- Continuous data-
SLO-2 108 may ' Standard of accuracy in enquiry Y 9 Methods for Finding Correlation Coefficient
of statistics —shortcut method-raw data problems
sS4 | SLO- Statistics are true on averages and does not Various steps for executing the survey Arithmetic mean, Problems on g/lnedag :ni\g;tt;ons- definitions-merits Properties of correlation coefficient
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Errors occurred during collections, Setting of administrative team, selection |Arithmetic mean -problems-
SLO-2 |manipulation and interpretations, Fallacies of 90l e . ) p Mean deviations —problems-raw data |Karl Pearson’s Correlation Co-efficient
L . - and training of field investigators discrete method-direct method
statistics, Criticism of statistics
SLO-1 Classification of data- Types of classification Various samolifaliegans Arithmetic mean -problems- Mean deviations- Discrete data- Karl Pearson’s Correlation Co-efficient-
of data pling desig discrete method-Shortcut method |problems deviation method-problems
S-5 Class intervals- cumulative frequency Arithmetic mean -problems- Mean deviations- Continuous data- Karl Pearson’s Correlation Co-efficient-
SLO-2 |distribution-univariate and bivariate Census and sample methods discrete method-Shortcut deviation method-from an assumed mean -
e problems
distribution Method-Problems problems
' [ ’ . re Karl Pearson’s Correlation Co-efficient-
SLO-1 | Tabulation — Definition of tabulation, Parts- MEods of sampligg R WIS non [Ariihmetic meawirablernsy itandard deiglibasEagitions- deviation method-from an actual mean -
S-6 random sampling continuous data merits and demerits problems
Types of tables, Difference between Random sampling- unrestricted and Arithmetic mean -problems- Standard deviations —problems-raw |Spearman’s Rank Correlation Coefficient-
SLO-2 e : . ) . ) o
classification and Tabulation restricted sampling continuous data-Direct method  |data definition-simple problems
. ) ) . . w Arithmetic mean -problems- il h , . .
Diagrammatic presentation-definition of Restricted stratified, B Standard deviations- Discrete data- |Spearman’s Rank Correlation Co-efficient —
SLO1 | . ] 8 continuous data-shortcut A
diagrams systematic, cluster sampling rsthod problems when ranks are not given
S-7 - :
Types of diagrams-one, two, three-dimension Simple Random sampling, Judgement |p o\ o o0 Arithmetic mean - |Standard deviations- Continuous | SPearman’s Rank Correlation Co-efficient
SLO-2 d sampling, quota sampling, convenience ; :
iagram sampling problems- continuous data- data- problems with repeated Ranks —problem
i i ian-definitions-meri i i Problems on finding the best pair of
SLO-1 |Advantages and limitations of a diagram Primary (Iiata,l D|Irect perSQnaI ) Medlap definitions-merits and Gfaphu;al representation of ; g p
s-8 observation, indirect oral interview demerits, dispersion-Lorenz curve judgements
g ) : Information through agencies, mailed b ’ Measures of Skewness- definitions- | Regression Analysis:
SLO-2 |Rules for making a Diagram questionnaires and schedules rpdianRERCR I frobibing Methods of skewness Regression - Regression Co-efficient
Merits and demerits of oral interview, -
SLO-1 |Bar diagram- simple bar diagram- problem  |personal observations, information - Median-Raw data-problems Tost of SEERIEbs-objeliua of Definition and Uses
! skewness
S-9 through Agencies
SLO-2 [Sub divided bar diagram Mg ueshionnaiees, schedules 2ont Median -problems-discrete data A © 21ite mezsure of Types of Regression Equations
through enumerators skewness
. ] 2 Karl Pearson’s method of co efficient | Regression Equation of X on'Y and
SLO-1 |Component bar diagram -problems, Sources of secondary data Median -problems-discrete data of skewness, definition and formula _|Regression Equation of Y on X
S-10 Published sources —international, Central Median -oroblems- confinuous Karl Pearson’s method of co efficient
SLO-2 [Percentage bar diagram-Problem and state Governments official, A P of skewness-based on mean, mode |Simple Problems
semiofficial publications standard deviation - problems
- Reports of various committees, journals |Median -problems- continuous B rsonF method of & MMt Relationship between Correlation and
SLO-1 |Pie diagram-Problem of skewness-based on median- . )
and newspapers data problems Regression Coefficients
S-11 e -
. Unpublished sources - Precautions in the Mode-'deflnltlonsl-ments gnd Bowley’s of co efficient of skewness, |Relationship between Correlation and
SLO-2 [Histogram-Frequency polygon demerits, raw, discrete data (o ) .
use of secondary data Problems definition and formula Regression Coefficients-problems
SLO-1 |Cumulative frequency curve (ogive) The suitability, adequacy and reliability of Mode -problems- Discrete data Bowley's of co fafﬁment of skewness- Problgr_ns on the Relationship between the
data based on quartiles Coefficients
$+12 Cumulative frequency curve Less than and  |Framing a questionnaire- important Mode -problems- Continuous Concepts of Kurtosis-Definitions- Finding the correg:ted Correlation Coefficient
SLO-2 . ) . values by correcting the wrongly entered
more than(ogive) aspects for framing questionnaire data moments inputs
Learning 1. Gupta S.P (2012), Statistical Methods, 4t Edition, Sultan Chand & Sons, New Delhi
Resources/Reference Book 2. R.S.N. Pillai and Bagavathi, Statistics, Chand. S and company Pvt. Ltd, New Delhi

73




Continuous Learning Assessment (50% weightage) 59% Final Examination (50%
Bloom's |1 A_ 1 (10%) CLA -2 (10%) CLA - 3 (20%) CLA -4 (10%)# ° |weightage)
Level of Thinking
Theory Practice Theory Practice Theory Practice Theory Practice A |Theory Practice
Remember T
Level 1 30% - 30% 30% 30% - T 30% -
Understand E
Appl
Level 2 oPY 40% - 40% 40% 40% - N 40% -
Analyze D
Evaluate E
Level 3 30% - 30% 30% 30% - N 30% -
Create c
Total 100 % 100 % 100 % 100 % E  |100%

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Academic

Internal Experts

Dr. M.A. Baskar, Professor & Head, Dept. Of Mathematics, Loyola college, Chennai

Dr. P. Dhanvanthan, Professor & Head, Dept. Of Statistics, Pondicherry University

Dr. A. Venmani, Ass. Prof., FSH, SRM IST

74




L C
Course | \;opoopory | Gourse MARKETING MANAGEMENT Course Discipline Specific Elective Course
Code Name Category 4|0 6
Pr((e:-reqmsne Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
g:olfﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: | To inculcate various marketing concepts and factors controlling the market 1 2|8 1 2 131415 7 819 |10 1M [12]13 1415
CLR-2: | To gain knowledge on purchasing behaviours of individuals and institutions g T E S| o b ©
CLR-3 : | To focus on types of products, pricing strategies and ways of promotion 2 = 3|5 S| 8 © 2| 2 8
; : Ll 2| s 2| 2 Q| ® Sl ol | 2 s o
CLR-4 : | To gain awareness on channel design o| O | E e 5 |ov = | N 2 3| =| o @ < | £
. = gl 8| £ | O|2 <] T o = s | & c S K] 3] c
CLR-5: | To understand on recent development in marketing = [T oS = [T S| o |XN 3T 52 =2 = Qg
= | o MEE 2 28 =808 2|2/ 5| 8|®» | S
5| B B s ST8E 538 S8 2|c|sl2|& @
i S 8|8 Tl 5| 22 = &| ° 2l € 2|2 s
Cours.e Learning Outcomes | 1 4 o4 of this course, leamers will be able to: T 2 g 2| €2 %‘ Ele23z e |8 s E| |28 2
(CLO): 3| | X 5| a9 2/ 2582 | z| L8|l gL
—1 | i [ < |00 a » <~ » < =] o O << = o |
CLO-1: | To understand basic marketing concepts and marketing environmental factors 3| 75|70 Hy L |L|L|M L|L M|M|L|L|L|L|L M
CLO-2: To analyze the buying behaviour patterns and factors affecting competition 3 180 |75 M M| M| H| M M|L L |L|M|L| M|L M|M
CLO-3: | To understand product development and complexities of various pricing strategies 3|85 | 80 H|L|H|H|H M|L M| L|L| L|L|L|M|M
CLO-4 : | To familiarize with various distribution channels and promotion mix strategies 3 75|70 M{H|M|M| M| M L L|L|L|M|L|L|H|M
CLO-5: | To have awareness on developing marketing trends 3180 |75 L|{H|M|H|M L |L| L M|M|L|M|L | M|M
Duration 2 2 2 2 2
(hour)
. ! . Distribution — Nature and Importance of . .
S-1 | SLO-1 |Marketing Nature and Scope Buyer Behaviour Consumer Market Product - Meaning Marketing Channels Sustainable Marketing
S-2 | SLO-1 |Importance of Marketing Model of Consumer Behaviour Levels of Products Marketing Channel Levels Sustainable Marketing Principles
S-3 | SLO-1 |Core Marketing Concepts Factors Influencing Buyer Behaviour Product Types g;gt’gzsand HorzeMgiMarkeogg Green Marketing
S-4 | SLO-1 |Marketing Process Consumer Buying Decision Process Product Life Cycle Channel Design Decisions E-Marketing
S-5 | SLO-1 |Marketing Process (continuation) zzz;%’g:gz;’y W Decig T FIocoss Product Life Cycle (continuation) Channel Management Decisions Artificial Intelligence
S-6 | SLO-1 |Evolution of Marketing Ideas Types of Buying Decision Behaviour New Product Development Functions of Channels Virtual Reality Marketing
S-7 | SLO-1 |Marketing Mix - 7P’s (s:;:?egj/wy gLCey DadisegPBuying New Product Development Process Channel Behaviour Consumerism
S8 SLO- |7 C's of Marketing Segmgntat/on Meaning, Importance and ~ |New Erodgct Development Process Casg Study — TCS Courier Services in Environmentalism
Criteria (continuation) Pakistan
S-9 | SLO-1 |Market Planning — SWOT Analysis |Levels of Segmentation Branding Promotion — Meaning, Purpose Marketing Ethics
S$-10  SLO-1 |Case Study — Tide Detergent Segmenting Consumer Markets Brand Equity Process of Communication Browser Push Notifications
S-11 SLO-1 g’lg’;ﬁfgg nlé:;gzleronment ~ Meaning Segmenting Business Markets Building Strong Brands Barriers of Communication Voice Search
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$-12 | SLO-1 |Micro Environmental Factors (s:;:feE;Udy - Dilmah Tea Segmentation Packaging Communication Mix — Advertising Social Media Marketing
$-13  SLO-1 g:;rggl;:gl\)/lgrlgnmental Factors - Targeting — Meaning and Importance Labelling Communication Mix — Sales Promotion |Case Study of McDonalds
S-14  SLO-1 Macro Enwronmgnta/ Factors - Selecting Target Market Case Study - Bisleri as a product Communication Mix — Personal Selling |Case Study of Wal-Mart
Cultural and Political
S-15| SLO-1 Macro E()wronmen?al Factors — Competition - Introduction and Competitive | Price — Meaning, Objectives and Managing Sales Force Case Study of Orchid Hotels
Economic and Social Forces Importance
Macro Environmental Factors — . I g e Communication Mix — Direct Marketing .
S-16  SLO-1 Technology, Environmental, Legal Positioning — Meaning and Importance Consumer Psychology and Pricing and Public Relations Global Marketing
$-17  SLO-1 gifggndmg {0 ifie ervironmentE! Positioning Strategies Setting the Price for a product Steps in developing communication International Marketing Decisions
$-18 | SLO-1 |Case Study — Xerox Company Positioning Map Sett/qg thg el e i dgvelop ing comgiaiciien Global Marketing Environment
(continuation) (continuation)
S-19 | SLO-1 |Building Customer Value Porter’s Diamond Model Pricing Strategies for New Product I(7At/1eg)rated Ng"3iiig Commugicarag Global Marketing Orientation
S-20 | SLO-1 |Building Customer Satisfaction Analyzing Competitors Pricing Strategies for Product Mix Online Marketing Promotion Trade Agreements
S-21 | SLO-1 |Customer Loyalty Competitive Strategies of Market Leader |Pricing Strategies for Price Adjustments | Promotion Budget Global Market Entry Strategies
§-22 | SLO-1 |Customer Relationship Groups Competitive Strategies of Challenger Price Adjustments (continuation) Socially Responsible Communication gfrﬁ?rln%;gg Entry Strategies
S-23 | SLO-1 |Changing Marketing Landscape Competitive Strategies of Follower Other Pricing Strategies Case Study of Amul Global Market — 4P’s
S-24 SLO-1 Case Study ~ Indian Prgieiieague Competitive Strategies of Nicher Cgse Stucy =8Bricing o¥ {oagasal Case Study of Eureka Forbes Global Market — 4P’s (continuation)
Marketing Strategy Nirma
Learning 1. Philip Kotler, Kevin Lane Keller. Marketing Management (15t edition), Pearson, (2016).
Resources 2. Philip Kotler, Gary Armstrong and Prafulla Agnihotri. Principles of Marketing (17t edition), Pearson, (2018).

Learning Assessment

, Continuous Learning Assessment (50% weightage) . I o
BIooTn;1 i?w l|<_iﬁvel of CLA—1 (10%) CLA -2 (10%) CLA -3 (20%) *CLA -4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Remember 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%
Understand
Level 2 Qﬁg:gze 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Ciluate 10% 10% 15% 15% 15% 15% 15% 15% 15% 15%
Total 100 % 100 % 100 % 100 %
Course Designers
Experts from Industry Experts from Higher Technical Institutions Internal Experts
Mr. Dayakar Murthy, Regional Head - Business 1. Dr. K. Malarvizhi, Dean, Hindustan College Dr.S. Chitra
Development, ISDC flowereye 14@gmail.com i
Mr. B. Anbuthambi, Vice President,ICT Academy 2. Dr.A.V.S.Raamkumar,Assistant Professor, RMK Vivekananda Dr. Shanthi. P
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College, Mylapore, Chennai

g°‘"se ucM2opoz) | Gourse ADVERTISING AND BRAND MANAGEMENT ol - Discipline Specific Elective Course L TiPC
ode Name Category 410|416
Prg—reqwsne Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
g:olfﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |To discern the types of advertisements adopted by organizations 1+.27 § 1 34|56 78 9110|1112 13[14]15
CLR-2: |To create an awareness about the various IMC tools 3 ®
CLR-3: |To familiarize the working operation of advertising agencies ’g S o8 g g_ §’ o
CLR-4: |To obtain in depth understanding about the various branding concepts % ;;, LC’ 3 % 3 _“g’v S g g é »® S
CLR-5: |To gain an understanding about the brand elements o &8 & 3| g g 2R & o= & D5 s 2
25| £ 8|8 3|5 e SIS 2 2 gle =
£12/2 |22 g8 82gz88 |z
. ol G| S S| & =SS %22 w5 2/§ o
Cours.e Learning Outcomes At the end of this course, learners will be able to: R = | 8 2 2l 2 =82 52 £ 28 5
(CLO): S| O @ ol = » |l 2 vl = 9 5 = |l o d
8| & & S|g 2l gl 5|38 c|8|l§ g8l e
Sl 4 Ll< 3 alon < o < £ alo < Qa5
CLO-1: |Discern the importance of brand management and advertising in marketing strate: 3180 70 LIH/ M H|H H/ LML LM L LM M
P 9 9 9 gy
CLO-2: |Gain Expertise in developing the media plan 38|75 MIH L MM HILIMM LML LML
CLO-3: |Gain an insight in Designing and implementing advertising strategies 8'| 75770 MIH M HIMIH LIMM LM L L|L L
CLO-4 : |Attain the knowledge to position the brand 31|85 80 M|H M H H HILIM M LM M L|M M
CLO-5: |Have an awareness about various brand elements 385 75 HIH M H|H H LM M| L|M M L|L M
Duration 24 24 24 24 24
(hour)
S-1 | SLO-1 |Introduction to advertising Introduction to IMC Communication Process Brand - Introduction Brand elements
S-2 | SLO-1 |Concept and Definition of Advertising | Definition and Importance Nature of Communication Concept of Brand Criteria for choosing brand elements
S-3 | SLO-1 |Overview of Marketing Tools for IMC Basic Model of Communication Characteristics of Brand Options and Tactics for brand elements
S4  SLO-1 z’g;ft’l’;; between advertising and | 5 o ticing Creative Strategy Brand Evolution IMC for brand building
S-5 | SLO-1 5\7; zzzgge of Advertising in Advertising Budget Importance of Creativity in Advertising | Functions of brand Branding for global markets
S-6 | SLO-1 |Classification of Advertisements Modes of Advertising Creative Process Significance of brand Role of Brand Managers
S-7 | SLO-1 |Classification of Advertisements Internet Marketing Advertising Appeal Types of brand Brand Promotion methods
S-8 | SLO-1 |Functions of Advertising ﬁiﬁgﬁ;%es gudDisadvaBieges of Infomet Types of Advertising Appeal Selecting a Brand Offline strategies of brand promotion
S-9 | SLO-1 |Functions of Advertising Measuring the effectiveness of Internet Emotional Appeal Branding Concept Online Brand Promotion
$-10  SLO-1 |Benefits of Advertising Public Relations Rational Appeal Brand Challenges Role of brand ambassadors and celebrities
S-11 | SLO-1 |Benefits to manufacturers Impact of Public Relations Medial Planning Brand Opportunities Brand loyalty — Meaning
S-12 | SLO-1 |Benefits to Customers Process of Public Relations Media Planning Process Brand Equity - Meaning Need for brand loyalty
$-13 | SLO-1 |Benefits to Society Personal Selling Problems in Media Planning Building Strong Brands Types of brand loyalty programs
S-14 | SLO-1 |Social Implication of Advertisements |Role and Scope of Personal Selling Media Characteristics Brand Positioning Brand Performance
§$-15  SLO-1 |Economic Implication of Process of Personal Selling Key factors influencing media selection |Brand Name Selection Brand Audit
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Advertisements
S-16 | SLO-1 |Legal Implications of Advertisements |Managing Sales Force 2%{1 tf;c;gtr;;n)ﬂuencmg fedasetection Brand Sponsorship Brand Tracking
S-17 | SLO-1 |Advertising Objectives Motivating Salespeople Media Class Brand Development Measuring brand equity
S-18  SLO-1 Overwew' of Market/ng Advantages apd Disadiedlacss iy Media Vehicle Brand Awareness Brand-Product Matrix
Communication Model Personal Selling
S$-19  SLO-1 |AIDA Sales Promotion Media Scheduling Brand Image Brand Hierarchy
§-20 | SLO-1 |Development of Modern Advertising | Scope and Role of Sales Promotion Types of Scheduling Strategic Brand Management Process | Case Study
S-21 | SLO-1 |Ethical issues in Advertising Growth of Sales Promotion Macro Scheduling Strategic Brand Management Process | Case Study
S-22 | SLO-1 |Deceptive Advertising Types of Sales Promotion Micro Scheduling Co - branding Case Study
S-23 | SLO-1 |False Claims Consumer Oriented Sales promotion Alternative scheduling strategies Types of Co — branding Case Study
S-24  SLO-1 |Stereotyping in Advertising Trade Oriented Sales Promotion Altemative scheduling strategies Store brands Case Study

Learning 1. George E Belch. Advertising and Promotion (7t edition), Tata McGraw Hill, New Delhi. (2010)

Resources 2. Batra, R., Myers, J.G., and Aaker, D.A. Advertising Manage

ment. Prentice Hall.

3. Kazmi, S.H.H and Batra, S. (2008), Advertising and Sales Promotion Management (3 rd Revised
Edition), Excel Books.

4. 4. Keller, K.L., Parameswaran, A.M.G. and Jacob, | (2015). Strategic Brand Management: Building,
Measuring and Managing Brand Equity (4h Edition). Pearson Education India

Learning A 1ent
, Continuous Learning Assessment (50% weightage) ) I o
Lol oms CLA—1(10%) CLA- 2 (10%) CLA- 3 (20%) CLA—4 (10%) # Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 | Remember 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%

Understand
Level 2 ﬁﬁg:gze 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 |rokale 10% 10% 15% 15% 15% 15% 15% 15% 15% 15%

Total 100 % 100 % 100 % 100 % -

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Tom Mannapurathu Joseph, Head - Strategy (Key Markets), ISDC

1. Dr. V. Senthil Kumaran, Associate Professor, Gurunanak College
senthilkumaram.mba@gmail.com

Dr. Kanchana. R.P.

Mr. Varun Jain,Managing Director & CEO,Miles Education 2. Dr.M.Ravichandran, Director,IDE, University of Madras, Chennai Mrs. U. Karthigai Selvi

78




L P|C
Course |\ o\popoay | Course LOGISTICS AND SUPPLY CHAIN MANAGEMENT Course E Discipline Specific Elective Course
Code Name Category 0 4
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department Commerce Data Book / Codes / Standards Nil
g:olf‘éi_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |To introduce the concept of Logistics 112 3 112 3 |4] 5 6 | 78] 9 [10]11[12] 13 [14|15
CLR-2: |To create awareness on warehousing, packaging and transportation Els < P, o
CLR-3 : |To familiarize the concepts of supply chain management u_% g = s §’ g © é 2 o
CLR-4 : | To understand about ERP and Inventory Management Sl 6| & o| & 2 g o % g |25 E 8§ 2
CLR-5: |To get awareness on recent trends in logistics and supply chain management £ % £ §’ Oy 21E |8 % s § g &2 § § =
Ele| 2| |2/53gs|s 5822 8522 &3
. — | B 8 S22 5 22ncd s |a s 5| 8 S, 2 2
Course Learning Outcomes . ! | S E 8 X525 85822 < 8xg5 2 228 8 5
(CLO): At the end of this course, learners will be able to: g é’. :i % alx8 § %‘E 5 § é ? § 8| § § £ § % 5'—’
— | L N < JAO0| 0. X | <D OO <C|— o m| 5
CLO-1: |Have an awareness about Logistics and Market Channels 3180 70 LIH| L |H| L L ([MI{H|L|L|IMH| L H|H
CLO-2: |Get an idea about handling the products 3185| 75 MIH L M| L M MIHIM|LIM|H| L H|H
CLO-3: |Familiar with the design of supply chain management 3175] 70 MIH M |H| L HIMHIM|LIM|{H| L |[HIH
CLO-4: |Get a knowledge on ERP 3 (85| 80 MIH M |H| L HI{M{HIM|LIM|{H| L |[HlH
CLO-5: |Familiar with developments in logistics and supply chain management 3185 75 HIH M |H L HIMIHIM|LIM|H| L |[HIH
Duration 2 2 2 2 2
(hour)
S-1 | SLO-1 |Introduction of Logistics Warehousing - Meaning ;7;#; ’ZZ cft:igim Monagement o Enterprise Resource Planning — Introduction |Integrated Logistics
S-2 | SLO-1 |Definition of Logistics Importance of Warehousing Meaning of supply chain management g‘;?;;gg mogftRP [ urolyehsin Logistics Information Systems
S-3 | SLO-1 |Evolution of Logistics Functions of warehousing Z,n; oar;Zrzggr;thsup ol Sl Importance of ERP E-Logistics
S-4 | SLO-1 | Scope of Logistics Types of warehouse Evolution of supply chain management | Evolution of ERP Logistics Resource Management
S-5 | SLO-1 | Operating Objectives of Logistics Types of warehouse (continuation) rL:i; ZZZSmV:nf tonly SR ERP-Integration Reverse Logistics
S-6 | SLO-1 |Importance of Logistics Site selection 512{7 aD;g/;r:n?f supglyghain Production - SCM-ERP Model Global Logistics
g g . - ny Advantages of supply chain 2 i . New Developments in supply chain
S-7 | SLO-1 |Functions of Logistics Deciding on warehouse management Finance - SCM-ERP Model management
S-8 | SLO-1 | Transportation-Concept flow Design of warehouse Typology of Supply Chains Marketing - SCM-ERP Model ngg%zgy updating in supply chain
S-9 | SLO-1 |Customer Value Chain Warehousing cost Supply chain participants Indirect Markets-SCM-ERP Model e- supply chain management
S-10  SLO-1 |Customer Value Chain (continuation) |Virtual warehouse Supply chain organization structure | Cost Models-ERP ggﬁazgﬁec;fq merce in supply chain
S-11 | SLO-1 | Third party logistics Warehousing-Diagram flow Decision Phases Feedback system-ERP Green Supply Chain Management
S$-12 ' SLO-1 |Outsourcing logistic activities Packaging — Work flow management Quick and Accurate Response in Inventory Costs World Class Supply Chain Management
supply chain management
S-13 | SLO-1 |Logistics in Indian scenario Uses of packaging Channel Relationships Management | Types of Inventory Models Distribution Resource Planning
S-14 | SLO-1 |Marketing Channels Package design consideration Sourcing Supply Chain Operations Inventory Control Systems Consumer Database Management
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S$-15  SLO-1 |Channel Evaluation Packaging material Outsourcing Supply Chain Operations |Inventory Management Agile Supply Chain

§-16 | SLO-1 |Designing Channels Packaging cost Make or buy decision Tools of Inventory Management Reverse Supply Chain

S-17 | SLO-1 |Information Systems for Channel Consumer packaging Operations management Planning Strategies for Logistics Agriculture Supply Chain

S-18  SLO-1 |Types of Logistics Management Industrial packaging Types of markets outsourcing gﬁgfa’;}gns Strategies for - Supply - Chain Supply Chain Integration

S$-19  SLO-1 |Importance of Logistics Management | Transportation — Meaning Z?ﬁ:;:rgfe;ltlp R SRsreiens Procurement Cycle Financial Supply Chain

$-20  SLO-1 |Recruitment of Channel Partners Infrastructure Connectivity of Markets Managing supply chain cycle ﬂ:ﬁ;@;grfnﬁnanaal Supply Chain

S-21  SLO-1 |Selection of Channel Partners Product movement Supplier Evaluation Uncertainty in supply chain 5‘;‘;’;32;227"8"6’6, Supply Chain

§-22 | SLO-1 |Categories of Channel Partners Multimode Transport Supplier Measurement Multiple item management E-Financial Supply Chain

S-23 | SLO-1 |Direct Marketing Channels Meljging trecapCugron Supplier Selection Multiple location management gzgf;Persp octive of E-Financial Supply

S-24 | SLO-1 |Indirect Marketing Channels Containerization Entering into contract Managing seasonal products Legal Aspects of E-Financial Supply Chain
_ 1. N Vlswan_adham and Y. Narahar, Performance Modeling of Automated manufacturing Systems, Prentice 3. Jeremy F. Shapiro. Modeling the Supply Chain. Duxbury Thomson Learning, 2018. Prof.

Learning Hal of India, 2017, 4. Martin Christopher, Financial Times, Prentice Hall, Pearson Publications, Tenth Edition

Resources 2. Sunil Chopra and Peter Meindel, Logistics and Supply Chain Management: Strategy, Planning, and i pher, ’ ’ ’ ’

Operation, Prentice Hall of India, 2018.

2018.

Learning Assessment

, Continuous Learning Assessment (50% weightage) . — o
Lobams CLA—1(10%) CLA-2(10%) CLA- 3 (20%) CLA -4 (10%) # Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Eﬁ?eer’sr::ﬁ; 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%
Level 2 Qﬁg:zze 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 (E:::;L::‘e 10% 10% 15% 15% 15% 15% 15% 15% 15% 15%
Total 100 % 100 % 100 % 100 % -

# CLA — 4 can be from any combination of these: Assignments, Seminars,

Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper efc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Capt. T. S. Ramanujam, Chief Executive Officer, Logistics Skill Council

1. Dr. Manikandan. K.B., Assistant Professor, Department of Commerce,
D G Vaishnav College profmanikandan@gmail.com

Mrs. K. Alamelu

Mr. Navab Rajan,General Manager - Institutional Relations

2. Dr.M.Ravichandran Director,IDE, University of Madras, Chennai

Mr. I Enock
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Course | cppospsT | Course BUSINESS LAW Course ¢ Skill Enhancement Course LT
Code Name Category 2101012
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department Commerce Data Book / Codes / Standards Nil
ﬁ;ofﬁ.e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |To understand the basic concepts of Business Law 1 3 1123|456 |78 9 |10/ 11]12] 13 [14]15
CLR-2: |To study the offer and acceptance
CLR-3 : |To study about types of agreements Elel= 8 “
CLR-4 : |To study performance of contract 8 9; < f;’;}_ T'El g é £ 2 o
CLR-5: |To study sale of goods Ql 25 | g 8> |a o S = " 5| o
2 8| E S 32| 5|8 |2 | 2|8 2 2 o8 5| €
2|88 (B|s|l2 s 2 |88 . |5 22885 8
, e = S/ 5|Slsls EJ2|E 5| £\ %8 % o
S| = S |2 o 5
Cours.e Leaming Outcomes At the end of this course, learners will be able to: G| g & 2 5 € 35928 <|d 2§ 21 Sl=E §| 5
(CLO): T 2| @ o2 =2 82_:?-%1) 2> o |5 g|=Le £ 2
3| B & @ &£ ce958=|8 5|2 5|8 EZ 3|2
Sl d|m ol < S| a Sdw|l<| < |ad Oo|l<|SE al 5
CLO-1: |Gain knowledge about basic concept of business law 3195]90 HIHILIHIM|M|L M L |L M|H H|H|H
CLO-2: |Application of offer and acceptance 319590 HIHIL MM M| LM L |L MH H|H|H
CLO-3: |Knowledge about capacity to perform contract 3 (85|80 HIHIMHIM|M|L M| L |L M|H H|H|H
CLO-4: |Awareness on performance of contract 3195]90 HIHIH|IHIM| M|M|[M| H|L M|H  H|H|H
CLO-5: |Know various acts sale of goods 3185|80 HIHIM|HIM|M|M|L|M|L M|H  H|H|H
Duration (hour) 6 6 6 6 6
S-1 | SLO-1 |Contract meaning Offer Capacity Performance of Contract Sale of Goods Act
S-2 | SLO-1 |Nature of Contract Acceptance Free Consent Tender Sale and Agreement to Sell
S-3 | SLO-1 |Essentials of valid contract Communication of Offer Void Agreements Quasi Contract Formation
S-4 | SLO-1 |Forms of Contract - Validity Offer and Acceptance by post Voidable Agreements Discharge of Contracts Caveat Emptor
S-5 | SLO-1 |Forms of Contract - Formation Consideration lllegal Agreements Breach of contract Conditions and Warranty
S-6 | SLO-1 |Forms of Contract - Performance Essentials of Consideration Minors Remedies for breach of contract Rights of Unpaid Seller
Learning . Kapoqr,ND, 2013(Repr|nt) Busine: Sva] S“'t"’?” Qhand 20 Sqns, New Delni. 3. Maheshwari & Maheshwari, Business Laws, National publishing book house, Lucknow.
Resources 2. Sreenivasan, M R, Business Law, Margham Publications, Chennai.
Learning A 1ent
, Continuous Learning Assessment (50% weightage) . L o
Lot ams CLA—1 (10%) CLA-2 (10%) CLA-3 (20%) CLA— 4 (10%)# Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Remember
Level 1 Understand 40% 30% 30% 30% 30%
Level 2 |Apply 40% 40% 40% 40% 40%
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Analyze

Level 3

Evaluate

Create

20%

30%

30%

30%

30%

Total

100 %

100 %

100 %

100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper efc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Prof. Dr. K. N. Ramasamy, Managing Director, RR Academy (P) Ltd.

1. Dr. Manikandan. K.B., Assistant Professor, Department of Commerce,
D G Vaishnav College profmanikandan@gmail.com

Dr. V. Venkatragavan

Mr. Ramesh. S. R
Academy

Program Director

Sadhana Learning

2. Mr.C.Senthilnathan,Director ,V-Link Systems

Dr. A. K. Kavitha
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Course
Code

UCM20S06T

Course
Name

CUSTOMER RELATIONSHIP MANAGEMENT

Course s
Category

Skill Enhancement Course

Pre-requisite
Courses

Nil

Co-requisite Courses

Nil

Progressive Courses

Nil

Course Offering Department

Commerce

Data Book / Codes / Standards

Nil

Course Learning Rationale

(CLR): The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)

CLR-1: |To understand the evolution of the concept of CRM & Its Models 1 3 1 314567819 [10]11[12]13]|14|15

CLR-2: |To study the various aspects of customer relationship L _

CLR-3: |To familiarize with the areas of sales force automation | | ¥ 2 2| g 2,

CLR-4: |To comprehend the CRM metrics & tools g SRS L2 £ o T3 S8 0|,

CLR-5: |To explore the opportunities and challenges of latest trends of CRM o c,:>>’ s 3|5 %’ g § sl sl == 5| o
> 8| E o §A| 2| < =288 L@ S| 2
£l 8| D 0| | alO|l o £l 8O 2 ¢ ©| =
25| B sl S| sl sES2== 5|8

i ZlelZ| |Elsls|sls/5/g =288 2822

Cours.e Learning Outcomes | \; 10 e of this course, learners will be able to: 5 8|3 S| R E|2|R|e|=|g/l2 g5 8 5|8 8

(CLO): 5| 3| 8 ol S| 3| g S|zl >T|2EEelslS
3| &| & 2 5 €| 8|5|5|=/S/ 8 8| 5|8 E 2 e
ol I n|l<|Slalg| ||| S|lalo|<| T[] 5

CLO-1: |Apply the various models of CRM 3195|900 HIH|IH|H|L|H H|M|L|L|H|H|L|H|H

CLO-2: |Manage customer relationship portfolio 319590 HIH HM|HIHIHIMM|L|H|H|L|H|H

CLO-3: |Customize the sales forces automation in practical areas of CRM 318575 M{H|M|LIM|{HIH M/M|{M|{H H|L|H|H

CLO-4: |Work out and manage CRM metrics in real time situations 319085 MIHIHIM|H|IHIH HIM|{M|H|H|L|H|H

CLO-5: |Map out the opportunities and challenges of CRM trends 318075 HIH M HIM|HIM|HIM|{M{M|H|L|H|H

Duration (hour) 6 6 6 6 6

$-1 SLO-1  |Introduction to CRM Understanding the Customer Sales Force Automation CRM Metrics CRM Trends — Challenges
S-2 SLO-1  |History of CRM Satisfaction Loyalty Retentions Models of SFA Metrics in sales, marketing and relationship CRM Trends - Opportunities
S-3 SLO-1  |Evolution of CRM relationship economics Role of IT Tools of measuring CRM performance Artificial Intelligence

S-4 SLO-1  |emergence of Relationship Marketing leaky bucket theory Marketing automation Close rate, Upsell Rate, Length of sales cycle Artificial Intelligence & CRM
S-5 SLO-1  |models of CRM relationship portfolio Service automation CLTV, CAC Social CRM

S-6 SLO-1  |Three comerstones of CRM Profits Benefits Balanced scorecard Mobile CRM

Learning Francis Buttle, Stan Maklan, 3rd Edition, Customer Relationship Management: Concepts and Roger J. Baran, Robert J. Galka, 2nd Edition, Customer Relationship Management: The foundation of

Resources | Technologies, Routledge (2015) contemporary marketing strategy, Taylor & Francis, 2016

Learning A 1ent

, Continuous Learning Assessment (50% weightage) . I o
Lo oms CLA- 1 (10%) CLA-2 (10%) CLA-3 (20%) "CLA =4 (10%) Final Examination (50% weightage)
9 Theory Theory Theory Theory Theory
Level 1 Remember 40% 40% 40% 40% 40%
Understand
Level 2 Apply 30% 30% 30% 30% 30%
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Analyze

Level 3 Evaluate 30% 30% 30% 30% 30%
Create
Total 100% 100% 100% 100%

*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Shone Babu, Manager - Strategic Relations, ISDC

1. Dr. K. Malarvizhi, Dean, Hindustan College
flowereye14@gmail.com

Dr. V.S. Divyasre

Mr. Tom Mannapurathu Joseph ~ Head - Strategy (Key Markets)
ISDC

2. Dr.A.V.S.Raamkumar Assistant Professor ~ RMK
Vivekananda College, Mylapore, Chennai

Dr. Srividhya
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Cg:gze UJK20301T | Course Name Universal Human Values Course Category JK Life Skill Course 2lo0lol2
Pre-requisite Courses Nil Co-requisite Courses Nil Progressive Courses Nil
. ; Data Book / .
Course Offering Department English Codes/Standards Nil
ourse Learning Rationale : e purpose of learning this course is to: earning rogram Learning Outcomes
C Learning Rationale (CLR Thi f learning thii is t Learni P Learning Out: PLO
CLR : To ge_ner_ate_/n students a _se_nsmy/?y to current re_g/onal and national issues such as gender 1 3 11213 4/5/6!/7 8l9l10/11/12113 14|15
marginalization Eco sensitivity, vision for the Nation and general humanness
CLR-2: |Anexpanded consciousness with a mind to accommodate all is developed = = _%
CLR-3: |The ability to accept all and to co- exist is initiated E 88 _% £ o P % © -
CLR-4: |To create community connectivity and interdependence i § = % § -% % =l S " g é
CLR-5: |[Toinstill intrinsic link between freedom and responsibility for both individuals and communities > 2 E XS SB |35 i 2 ‘g 2o 2
CLR-6: |Make them learn the basic nature of human beings ElBl s S s S g 2Cl s D22 E
= o< Elcrdws 25 8|28 8«
-l ol o c|lSc-cdS|w S| S| g8 P Elw
5 22 |ElEEsg|s2<|8 2 82
Course Learning Outcomes (CLO): At the end of this course, learners will be able to: ° 238 | axd § 2 =2 3 8 5|8 ololo
3| & 2| 258a 5|25 % £/ a 8 =228
CLO-1 - 5;3?:6 sensitive toward every living life and be able to respect every religion recognizing the universal 2 75 60 70 T T T R A R T (P P PO PO B I
CLO-2: bE;/glrl);yVﬁ}I/.tofhfe and culture will kindle the curiosity in them to know them and will be able appreciate the 2 80 70 70 T T T D O A P PO AP P I B O
CLO-3: | The presumptuous or prejudiced mentality will be overcome by them 270 65 HIH|H|H o N B N B B N
CLO-4: |Critical thinking and accommodative nature will become so natural way of thinking for them 27070 HIHIHIHIH|-]|-]|- H|-1-1-1-
CLO-5: | They will become aware of the social inequalities and justice 28070 HIH|-|H|-]-|-|-]|-1-1-|-]1-1]1-/]-
CLO-6: | Will be able to explore their own emotions, hopes & fear and be able to describe them verbally 27570 HIH|H|H|H|H|H|H|H|H|H|H|H|H|H
Duration 06 06 06 06 06
(hour)
What is love? Forms of love. For self, parents, N Rivds ol abacdntos fom
family, friends, spouse, community, nation, Love compassion empathy , [ 2 ) What will learners lose if they don't Sharing learners’ individual and/ or
SLO-1 : ; o . history, literature including local ] 5 .
s- humanity and other beings, both for living and non |sympathy and non violence folklore practice love and compassion group experiences
living
1
Individuals who are remembered  |Practicing Love and Compassion:
SLO-2|Love and Compassion inter relatedness in history for practicing what will they gain if they practice |Simulated situations Case studies
compassion and love compassion?
. W Individuals who are remembered in the
Sz- SLO-1|What is Truth ? gzltversal G (\)/t%?;;’ty Ul LR Cliy history who have practiced these Practicing truths
’ values
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SLO-2|: what will they gain if they practice truth What‘ will learners lose if they don't|Sharing Iearpers indvidual and/ or Simulated situations Case studies
practice truth? group experiences
empathv svmoathy for others as | Ahimsa as non violence and Individuals and their organizations Narratives and anecdotes about non
SLO-1|What is non violence — its need, love compassion, L 3 e which are known for their commitment |violence from history and literature
S- pre- requisites for non- violence  |non killing p : . .
3 for non violence including local folklore
SLO-2|Practicing non violence gt .W’” they gain ifigiey fractiog What_ il Ieamgrs 5 ifthey dont Simulated situations Case studies
non violence practice non violence?
Individuals who are remembered in the |Narratives and anecdotes about
s SLO-1|What is righteousness ? Righteousness and Dharma Righteousness and priority history who have practicing Righteousness from history and
4 righteousness. literature including local folklore
SLO-2|Practicing Righteousness hSfiarihg Iearn{-)rs R [ what it , Igarners IS i 0 Simulated situations Case studies
or group experiences practice Righteousness
) il Narratives and anecdotes about k.. .
SLO-1|What is peace? Wecd g it peace from history and literature qumduals yoag re’?"?mbered it Practicing peace
harmony and balance : ; history who have practicing peace
S- including local folklore
SLO-2|What will they gain if they practice peace wia W iilieamBBigse If thoy donWSharing lean Tep indlvidual antfor Simulated situations Case studies
practice peace group experiences
Forms of service , & renunciation Prabficing sorvlke and Narratives and anecdotes about Individuals who are remembered in
SLO-1|What is service and renunciation Individuals who have ng Service & renunciation from history  |the history who have practicing
e renunciation . . . L
S- recommended service in history and literature including local folklore  |renunciation
6 . v ) s what will learners lose or gain if
SLO-2 Shar/r_;g learners /ndlwqugl and/ or group Sharing lear_ners /ndIVIdua{ and/ or they do/don't practice S AN, . e Case studies
experiences on renunciation group experiences on service o |
Renunciation and service
Learning Theory:
Resources 1. “Universal Human Values: Text Book‘— Compiled and Edited by the Faculty of Science and Humanites, SRMIST, 2020.

Learning Assessment

Continuous Learning Assessment (100% weightage)

Level Bloom’s Level of Thinking CLA -1 (20%) CLA -2 (20%) CLA -3 (30%) CLA -4 (30%) #
Theory Practice Theory Practice Theory Practice Theory Practice

Remember

Level 1 40% - 40% - 40% - 40% -
Understand
Appl

Level 2 PPy 40% . 40% . 40% . 40% .
Analyze
Evaluate

Level 3 20% - 20% - 20% - 20% -
Create
Total 100 % 100 % 100 % 100 %
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# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

1. Prof. Daniel David, Prof & Head, Department of English, MCC,

Chennai

1. Dr. Shanthichitra, Associate Professor, & Head, Department of English, FSH,SRMIST

2. Dr K B Geetha, Assistant Professor, Department of English, FSH, SRMIST
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SECOND YEAR -- FOURTH SEMESTER

] L P|C
Course UPA20401J Course Advanced Management Accounting Course C Professional Core Course
Code Name Category 4 4
Prg—reqwsne Nil Co-requisite Courses Nil SRR Nil
ourses Courses
Course Offering Department COMMERCE Data Book / Codes / Standards Account Sheets
g:olfﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: Managing the costs of creating value 112 3 1 2 3 4 5 6 T 8 9 10 11 12 13 14 15
CLR-2: Capital investment decision making
CLR-3: Apply investment appraisal techniques to evaluate different projects »
o
CLR-4: Managing and controlling the performance of organisational units and discussing various % é o
approaches to the performance and control of organisations Shis, S %
. . T & = 3 512 o 3
CLR-5: Risk and control HEES 2 2| o] 8|38 | o o 8| .,
o 5 = T 2| 2 o= T £ = L 2 =
@ g5 g 3|8 =|8 Sl E| 3 = 3 5 o
28| E gl 8| a| E| 8.2 8| 3| 2| 18 o =
Z5l 8| | 8|5 8|lE|s |8 2S5 858|355 £| &
. Elg| = = = S @ | 2| = Ko © n
g:olfj;o Leamning Outcomes |, . ot of this cours™Baaors ML fo° = 2l 3 = ER | 5SSO E <l 8] ¢ HE R = _g')
' = 8| 8 5| & 518 8|z |2 2|ES 8 2 S
s 8 £ 2 8 £/ 8| 58|5 |8/ 8|8/ 5| S|E 8| 2
e I m | < | S|la|lg|w|g|DSlalol| ISl al 5
CLOA : Apply cost management and cost transformation methodology to manage costs and improve profitability 3195 Hl M| HlH H Hl H H ol Hl Llwm L H H
* | and compare and contract quality management methodologies and apply value. 95
CLO-2: Apply the data required for decision making and explain the steps of decision making like IRR AND NPV| 3 | 95| 95 H| H| H| A Hl H| H H H| H| L|H LT H H
"+ | and pertinent issues in the process
CLO-3: Apply the dato requ:red for dec:s:oo making aod and exp{am the concepts of Payback ,ARR, IRR and 319595 Hl H HI|H H H| H H HI H] L H Ll H H
NPV along with discussing the pricing strategies and decisions .
Analyse the performance of responsibility centres and prepare reports along with discussing budgets
CLO-4: |and performance evaluation and other approaches to performance evaluation and explain the 3195| 90 H| H| H| H H| H| H H H| H| L|H L H H
" | behavioural and transfer pricing issues related to the management of responsibility
centres
CLO-5: | Conduct sensitivity analysis and analyse and manage risk 3195] 95 HI H| H| H H H| H H H| H| L|H L H H
Duration (hour) 24 24 24 24 24
Understanding cost Relevant cash flows Payback period Cost, revenue, profit and Risk and uncertainty
-1 investment centres
SLO 1
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ABC

Opportunity costs

Accounting rate of return

responsibility accounting and

S-2 SL01 controllability of costs Deajiljg with risk in investment appraisal
decisions
ABC benefits and limitations Avot/dable, differential and incremental Dealing with taxation Key performance indicators Sensitivity analysis
$-3 SLOT costs
ABM Incremental revenues Working capital Divisional performance Probability and expected values
sS4 SLO1 measurement
Direct product profitability Qualitative Factors Impact of inflation on cash flows Return on investment Standard deviation
S5 sio1
Customer profitability analysis Sources of management information Methods of dealing with inflation Residual income Monte Carlo stimulation
S-6 SLO1 ' ; ‘
s7 SLO1 Customer profitability curve I?jg%egggﬁ}yagsgsmg and Presoriigy impact of inflation on cash flows Comparing ROl and RI Value at risk
S8 SLO1 Pareto analysis an(;ll)slﬁ,rZsaizsg gzt:rg %7, Zﬂﬁﬁg’b%}e Methods of dealing with inflation Economic value added Pay off tables and decision criteria
SL0 1 Distribution channel profitability Business intelligence systems Specific and general inflation rates Budgetary control Maximax , maximin and minimax regret
S-9
S10 SLO1 gﬁ:i;éae?‘grés;lt(/cirsozgggtmodern Data analytics and data mining ,%?,:Zg% With questions with 2ot I Short coming of financial indicators | Perfect and imperfect information
TQM New business opportunities Capital asset replacement decisions Non financial performance Decision trees and multistage decision
s11 SLO1 indicators problems
Z? ‘r:%%gggtlgrgtgccountmg gteoy Business intelligence and reducing costs | Price elasticity of demand Reports in a not for profit Conditional probabilities
§-12 SLO1 isati
organisation
Kaizen costing intagible benefits of B Factors effecting price elasticity Bench marking Stress testing
S-13| SLO1
Business process re-engineering | Time value of money The profit maximisation model Balanced scorecard Scenario planning
S-14 SLO1 -y :
S5 SLO 1 Supply chain management Compound interest g”r%geg‘ugepl;%igabllshlng daeopii Transfer pricing Cima'’s risk management cycle
Target costing Discounting Limitations of the profit maximisation model | Objectives of transfer pricing Identifying and categorising risks
§-16 SLO1
Value analysis Net present value Pricing strategies based on cost International transfer pricing Business risk
S§-17 SLO1
Functional analysis Internal rate of return Marginal cost plus pricing Different tax rates Risk management
S§-18 SLO1
The value chain NPV vs IRR Criticism of marginal cost plus pricing Government action on transfer Tara franework
S19| SLO1 prcing
o . - . B - Examples
$-20 SLO1 Objective test Question The modified IRR Marketing based pricing strategies Example threats and safeguards
Obyjective test Question NPV and IRR with equal cash flows Product life cycle Objective test question The public interest
§-21 SLO1
Case study style question Dealing with non annual periods Practise questions Case study style questions Organisations as “shapers of society”
S-22| SLO1
. . 3 ’ Examples L .
s-23 SLO1 Example Post completion audit Practise questions Costs and benefits of information systems
SLO 1 | Example Example Examples Examples Big data
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S-24 H

Learning
Resources

o~ w D=

A S.P. Jain and Narang - Financial Accounting, Kalyani Publishers, New Delhi.

B T.S.Reddy & Y. Hari Prasad Reddy - Financial Accounting, Margham Publications, Chennai

C Dr.S.Naresh and Dr. C.Vijay Vishnu Kumar — Financial Accounting. Vidya Publications, Chennai
D R.L.Guptha& V.K. Guptha- Advanced Accounting — Sulthan Chand — New Delhi

E M.C. Shukla, T.S. Grewal and M.P. Gupta — Cost Accounting, Text and Problems, S. Chand & Co. Ltd., New Delhi.

Learning Assessment

Continuous Learning Assessment (50% weightage)

, ) . I
Lomoms CLA- 1 (10%) CLA-2 (10%) CLA- 3 (20%) “CLA- 4 (10%) Final Examinafion (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 Remember 20% 20% 20% 20% 15% 15% 15% 15% 15% 15%

Understand
Level 2 ﬁﬁg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Sraluale 10% 10% 10% 10% 1% 15% 15% 1% 15% 1%

Total 100 % 100 % 100 % 100 % -
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers

Experts from Industry Experts from Higher Technical Institutions Internal Experts
Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Dr.R.Sridharan
Varun Jain,Managing Director & CEO,Miles Education . Dr. N. Vasudevan, Assistant Professor, Department of Commerce, Ms.V.Lavanya
RMK Vivekananda College vasuvivekananda@gmail.com
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Course | jcyppa0py | GOUrSE TAX PROCEDURE AND PRACTICE ourse Professional Core Course L T PLC
Code Name Category 410|416
Prg—requmlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
&ol-lg;e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |To learn about the knowledge of clubbing, carry forward, exemptions and deductions 1 i 2 "3%4 | 5 6 |7 9 |10 11 )12]13| 14 | 156
CLR-2: |To know the process of income — | . a S
P £ 12 S ol 2 3
CLR-3: |To understand partnership income Sif | TN 5l3 & = o 2
CLR-4: |To leam about GST and its filing Bl g5 8|5 8l | & Sl 1212 o =] o
o 2| E ol s|lQa =T & Y | o 3|8 2] £ o | £
CLR-5: | To know about Customs Duty £l 2| £ 2ol % g & g || &l8 Zlsles | 8| €
S22 |£|8|2 =25 |=|8/28% |3 5|58 |88
1B 8 |8|28le 58y 2|2 sl84E|5|Bcd 4|
; 5 D <°| 8| = ®e 2| c 298 2| g6y =
Cours.e Learning Outcomes At the end of this course, learners will be able to: 38| B olLl2 882 =z|u| S5y ElSef e S
(CLO): 3 2| & 2/ g€ 2288 5 2|88 e|l5|SETQ| e
S|4 ad n| <5 algs < || |D5Fa|lo|cSTagm| S
CLO-1: |Finding out the claiming of exemptions and deductions 318070 HIH|{M H| L L|\M|{M| L |L MM L H|H
CLO-2: |Ascertaining the taxable income 318575 MIHIMM L M| MM M|L MM L|H|H
CLO-3: |Partnership income 3|75|70 HIH{M|H| L H{ M\M|{M|L| M{M|L|H|H
CLO-4: |Make a decision on GST 318580 M|H{M H| L | H{ M M| M|L|MM L|H|H
CLO-5: |Make a decision on Customs 3(85|75 H|{H|M|H| L H{\M|{M|{ M |L M M|L|H|H
Duration 2 2 2 2 2
(hour)
S-1 | SLO-1 |Introduction and nature to Clubbing of Income Permanent Account Number (PAN)  |Introduction to Partnership Firm as such Introduction to indirect tax Introduction to Customs duty
S-2 | SLO-1 |Transfer of income without transfer of asset Assessment procedure Provision related to PFAS Meaning and Definition GST Ags;’;%%zz(tjy’mp ortance of
S-3 | SLO1 lmnic::rvifslfdasset/s transferred to spouse, son, Filing return of Income Computation of PFAS Journey of GST in India Basic concepts of Customs duty
S-4 | SLO-1 |Problem related to Clubbing of Income g}é;l):tzngeturn—Normal and Computation of PFAS Components of GST Significance of customs waters
S-5 | SLO-1 |Problem related to Clubbing of Income Due date for filing for return Computation of PFAS Tax laws before GST Territorial waters
S-6 | SLO-1 |Problem related to Clubbing of Income Penalty for late submission Computation of PFAS Objectives of GST Concept on high seas
S-7 | SLO-1 |Introduction to set off and carry forward of losses gg gsS%:;tsessment—Self Computation of PFAS Features of GST Types of Customs Duty
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S-8 | SLO-1 |provision to set off and carry forward of losses 5;32’;%’;}?‘1 Best Judgment Computation of PFAS Importance of GST Rates of Duty
S-9 | SLO-1 |Treatment for unabsorbed depreciation ;ZZ%?(;’L?;’;M of Assessment of Computation of PFAS Advantages of GST Introduction to Taxable event
S-10 | SLO-1 | Treatment of speculation business and Business |Provision to tax liability of individual |Computation of PFAS Three models of GST Taxable event in case of Exports
S-11| SLO-1 Problems related to set off and carry forward of Qomputation of total income of Computation of PFAS Rate of fax Goods — Drawings, Designs &
losses individual Manuals
s-12 | SLO-1 Z;(;bejgms related to set off and carry forward of i(;zzﬁlltaalt/on of total income of Computation of PFAS Introduction to E — way bill Conveyance
S-13 | SLO-1 Problems related to set off and carry forward of Qomputation of total income of Introduction to Partnership Firm as Association of Objectives of E - way bill Vehicle
losses individual persons
S-14 | SLO-1 Z;(;bejgms related to set off and carry forward of gzzﬁllt:lt/on of total income of Provision related to PEASOP Benefits of E - way bill Pilferage of goods
S-15 | SLO-1 Problems related to set off and carry forward of Qomputation of taxable income of Computation of PFASOP E —‘vyay‘bill system and Approved custodian
losses individual Notification
$-16 | SLO-1 /F:,;ngms related to sat off agdfsagiforward gk zggczlgglt/on By 1.0 Computation of PFASOP Mobile app for EWB operations |Damaged and Deteriorated goods
$-17 | SLO-1 |Introduction to deduction u/s 80 iizx%lzltglﬂon Qi inofrio OF Computation of PFASOP Due date for filing GST returns égzgsDestroy ed or Abandoned
$-18 | SLO-1 |Provision to u/s 80C to 80U gg;c%g:lﬂon R AL ingome of Computation of PFASOP ;nGtrSo%L\j)ctlon o GSTEEMEE Denaturing or Mutilation of goods
$-19 | SLO-1 | Problems related to u/s 80C — 80CCE Qomputat/on of taxable income of Computation of PFASOP Concept of GST network Customs duty not leviable in certain
individual (GSTN) cases
S-20 | SLO-1 |Problems related to u/s 80D,80DD,80DDB gzz%ﬁ/ﬂon afiaxabis ineong ol Computation of PFASOP Salient features of GSTN Auxiliary Duty of customs
S-21 | SLO-1 |Problems related to u/s 80E, 80EE, 80QQB i(r))ggcglg:lt/on OFtegabic ingone-ak Computation of PFASOP Functions of GSTN ':Z;glg:mp ing duty on dumped
§-22 | SLO-1 |Problems related to u/s 80G g%%lzltglﬂon ol fxabie iicorgl Computation of PFASOP Meaning of GST council Cesses
$-23 | SLO-1 |Problems related to /s 80GGA, 80GGB, 80GGC I.f)g%‘g:f"’” of taxable income of | v\ tation of PFASOP Features of GST council National calamity contingent duty
S-24 | SLO-1 |Problems related to u/s 80GG, 80RRB, 80U ggzglg:lt/on sl e o Computation of PFASOP GST council meetings Valuation
1) T.S. Reddy and A. Murthy, Income Tax, Margham Publications 2019, Chennai
Learning 2)  Dr. M. Jeevarathinam and Dr. C. Vijay Vishnu Kumar, Income Tax Law and Practice - 9th edition Scitech Publications (India) Pvt. Ltd. 2019, Chennai
Resources 3)  Murthy, Income Tax Law and Practice, Vijay Nicole Publication, 2019, Chennai

4)  V.P. Guar and D.B. Narang, Practical Income Tax, Kalyani Publishers, 2019, New Delhi.

Learning Assessment

, Continuous Learning Assessment (50% weightage) . — o
Leveﬁ')‘;‘}“giﬁkmg CLA—1 (10%) CLA -2 (10%) CLA- 3 (20%) CLA—4 (10%) # Final Examination (50% weightage)
Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Eﬁg’eerg’tgﬁg 20% 20% 20% 20% 15% 15% 15% 15% 15% 15%
Level 2 ﬁfg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Evaluate 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%
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Create

Total

|
100 %

100% 100 %

100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper efc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

CA. V. Jayaprakash, V. Jayaprakash & Associates

1. Dr. A.V.S. Ramkumar, Assistant Professor, Department of Commerce,
RMK Vivekananda College avsraamkumar@gmail.com

Mr. Sivakumar. T

Prof. Dr. K. N. Ramasamy, Managing Director, RR Academy (P) Ltd.

2 Dr.V.Muthukumar,Assistant Professor, Madras Christian College,
Chennai

Dr. T. Sasikumar
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L C
Course Code | UMS20401T CourseName | QUANTITATIVE TECHNIQUE FOR BUSINESS DECISION ci‘t’:ngy c Professional Core Course 40l 04
Pre-requisite |, . Co-requisite Progressive .
Nil Nil
Courses Courses Courses
Course Offering Department Mathematics and Statistics |Data Book / Codes / Standards Graphs and Statistical Table
. e purpose of learning this course is to: earning rogram Learning Outcomes
g:olijse Learning Rationale T f learing thi is 1 Learni P Learning Out PLO
CLR-1: |Tolearn and apply statistical approaches in decision making process 1123 1123|4567 8 9/[1]1]12[13[14 |15
CLR-2:  |To get understanding on the different methods of index numbers -
CLR-3:  |To employ appropriate methods in time series = | - g =
CLR-4: |Toenable the use interpolation and extrapolation methods S E %i e 38 % £ o
CLR-5: |Tolearn and understand operation research approach to various business applications 2} § & §’ I = d‘% g . k2 i § o
CLR-6: |Tohave a proper understanding of Decision-making approaches in Economics and Management. g ) § %’ 2| 2|5 § =] g 8| s 5 IS
o Sl wl zlwl | 35| = | = ©
El| c|2/8|8/8|8|%8 2| 8| 5| 3
S BB |2lE|2lg el 2lEl 35|28 |l
Course Learning Outcomes (CLO): | At the end of this course, learers will be able to: z| 3|3 HEE: 2l s|T| 2|8 ¢ El 8 3181l
glalal | SI& 815128 55238/ £f 8222
CLO-1: |Torecognize the importance and value of statistical thinking and operation research methods to problem solving H|iH|M HIM|[M|{M|H|-|-|]- M|M|H|H|-|-]-
CLO-2: |Tounderstand the basic notions of index numbers and its applications H|H|M H|H|M|H|H HIM|H|H -
CLO-3:  |Toemploy the appropriate techniques to time series towards the various situations HIH|M HI/H|H|H|H LIM|H|H -
CLO-4: |To have a skill in estimating intermediate and future values by interpolation and extrapolation HI{H|M H|{H/ M|M|H LIM|H|H -
CLO-5:  |To dealing in the optimization problems in real life situation HiH|[M H|{H|M|H|H LIM|H|H -
CLO-6:  |To know minimization of cost through various transportation and assignment problems M|M| M HIH|M|H|H LIM|H|H -
Duration (hour) Learning Unit / Module 1 Learning Unit / Module 2 Learning Unit / Module 3 Learning Unit / Module 4 Learning Unit / Module 5
12 12 12 12 12
SLO-1 blgtcr:gjrtﬂlo dn of Times S Introduction of Index Number g;féj:r?rllo(not (}):{C))peratlons Introduction to Transportation model |Introduction of Networking Analysis
S-1 — = . 3 ;
SLO-2 |Definition and uses of time series Definition — uses Scope of O.R. 2;3328;2{33;3'}%?;8'0 jasiole Definitions of Networking and project
SLO-1 iar;fszmatmal and additive modeliCRiinE Methods of index number Some O.R. Models Mathematical Formulation of TP Basic components of networks
S-2 o
SLO-2 |Components of time series Methods of index number-definitions Iconic Models, Analogue Models Gengral Rcagleor finding Logical sequencing
solution of TP
SLO-1  |Secular trend-uses Unwergiedlineesiitersimple Mathematical Models Procgdure .°f finding inital basic Rules of Network constructions
s3 Aggregate : : solu_tlon_ using quth west corner
SLO-2 |Secular trend -methods Unweighted |ndex number-SImpIe Static Models, Dynamic Models finding initial basic solution using Rules of Network constructions
Average of price relative Least cost method -problems
S45 SLO-1  |Graphical method-procedure Weighted index number -Laspeyre’s Deterministic Models, Stochastic |Procedure of finding initial basic Numbering the events
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method Models solution using Row minima, column
minima method
finding initial basic solution using
SLO-2 |Graphical method- problems Laspeyre’s method-problems Classification of Models Row minima, column minima - Problems on Projects and number of events
problems
Weighted index number — Paasche’s Procedure of finding initial basic
SLO-1  |Semi average method-procedure metgo q Characteristics of O.R. solution using Vogel's approximate | Problems on Projects and number of events
S-6 method
SLO-2  [Semi average method- problems Weighted index number — Paasche’s Principles of Modelling ﬂndlng initial bagc solution using Problems to practice successor, preceding
method-problems Vogel's approximate method events
SLO-1  |Moving average method-procedure Weighted ijigexiguliber — Fistiopy R o sohving Unbalanced Transportation problem [Critical path analysis Network
s7 method O.R. Models - .
SLO-2 |Moving average method-procedure-uses |Fisher's method- problems Main phases of O.R Unbalanced Transportation problem g:gﬁaﬁﬁ: caloulations-forward path
SLO-1 Movmg average methediveqierand Weight average of price relative Role of O.R in industry Resolution of Degeneracy TP Critical path calculations-backward path
S-8 demerits calculations
SLO-2  |Moving average method Quantity index numbers-problems Role of O.R. in Various fields Maximization of TP Float of an activity event
SLO-1 yrgtche%du(r); least sQRgIRIE OG- Test of consistency Time reversal O.R and decision making Introduction of Assignment Problem [Total float, free float, Independent float
S9 - - = -
SLO-2 |Methods of least square problems -even Test of consistency Time reversal test- Limitations of O.R. Deﬂ'nmon and Assumption of Problem on Total float, free float,
problems Assignment problem Independent float
SLO-1  |Methods of least square problems -odd Tes;lof consistency Factor reversal test- Introduct|o_n to Linear Mathematical model of Assignment Introduction of PERT
$-10 problems Programming Problem (LPP) prpple_m : : - .
Methods of least square Problems-trend | Test of consistency Factor reversal test- ) : Minimization case assignment Definitions Of PERT, Optimistic time,
SLO-2 Mathematical formulation of LPP P . )
on the graph problems problem Pessimistic time and most likely time
SLO-1  |Seasonal indices-orocedure Consumer price index number, Basic assumptions to formulate | Minimization case assignment Problems on Optimistic time, Pessimistic
P definition, uses LPP problem-Hungarian method time and most likely time
S-11 : e : : T —
Construction of cost of living index Procédure for forming a LPP . Problems on Optimistic time, Pessimistic
SLO-2 |Methods of seasonal averages Unbalanced assignment problem A ; .
number-problems model time and most likely time
sLO-1 |Methods of seasonal averages- Family budget method Graphic method of solving LPP | eximization case assignment g4t consideration in PERT
S-12 problems problem-Hungarian method
SLO-2 yrgtt:]lzsnss()f seasoraiieiges- Aggregate average Graphic method Special Cases |Travelling salesman problem Probability of meeting the schedule time
Learnin 1. Gupta S.P (2012), P.K. Gupta and Dr. Manmohan, Business statistics and operation research, 5t Edition, Sultan Chand & Sons, New Delhi
9 2. Sundersan, V, Ganapathy Subramanian, K.S and Ganesan, K (2011), Research management technique, A.R. Publications-Nagapattinam
Resources/Reference S s B8 - S ;
books 3. C.R. Kothari, anntltatlvg Tgchnlques , Vikas Plubll'catlons, New Delhi
4.  Ken Black, “Business Statistics”, Pearson’s Publications
Bloom's Continuous Learning Assessment (50% weightage) 55, Final Examination (50%
Level of CLA-1(10%) CLA-2(10%) CLA -3 (20%) CLA-4 (10%)# weightage)
Thinking Theory Practice Theory Practice Theory Practice Theory Practice A Theory Practice
Remember T
Level 1 30% - 30% - 30% - 30% - T 30% -
Understand E
Apply N
Level 2 40% - 40% - 40% - 40% - D 40% -
Analyze E
Level 3 |Evaluate 30% - 30% - 30% - 30% - N 30% -
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Create

mo

100 %

Total 100 %

100 %

100 %

100 %

# CLA — 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Internal Experts

Course Designers

Experts from Academic

Dr. M.A. Baskar, Professor & Head, Dept. Of Mathematics, Loyola college, Chennai

Dr. P. Dhanvanthan, Professor & Head, Dept. Of Statistics, Pondicherry University

Dr. A. Venmani, Ass. Prof., FSH, SRM IST
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Course UCM20D04J Course ENTREPRENEURIAL DEVELOPMENT Couee | Discipline Specific Elective Course LITIPLC
Code Name Category 4 1046
Prg—requmlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
Course Learning Rationale (CLR): | The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: To comprehend the basic concepts of Entrepreneur 1123 1121345 |67 |8[9/[10/11[12|13]| 14|15
CLR-2: To study the strategies to start a business b - “
CLR-3: To study various support institutions Tl =l = kR ) 2 8
- - - o [" =™ L2 S| o|l= K S| | ©
CLR-4: To cognize various feasibility Szl e §- 2| g E 2 s S| =| 2 =
CLR-5:  |Tolearn the concepts related to defies and disputes of Entrepreneur ‘é; § g o § a |8 | & o B g @ é " = g g
ES5|s T sz Els 82585835225
Sl Z| |8 5 B|lwls |3/ 5/8 828 @
A | =R S|l =| £ S |2 »wl o P 5| IS % T | s a 2
Cours.e Learning Outcomes At the end of this course, learers will be able to: 22 % ‘% <1 8| 5| B8 é =% E, G| 8| E § 2 g S
(CLO): 2l gl o 2 g 2| 8|e8 E|=|T g 8| E|S|E| 8|
3| a8 a 8 L5 F8§2|ls s SalS &S5 als
CLO-1: Apply the various concepts in Entrepreneurial Development 3180]70 L \H L|H, L |L M|H|L|L|M H|L|HI|H
CLO-2: Determine them how to start business 3|85|75 M H L{M|L|M|{M{H/M|L|M H|L| H|H
CLO-3: Conclude the suitable business 3175|70 M/ H M{H| L | H|{M H|{M|L|M|H|L|H|H
CLO-4:  |Find out the ideal feasibility 3 (85|80 M/H M{H| L | H|{M H|{M|L|M|H|L|H|H
CLO-5: Know the contemporary scenario of Entrepreneurial Development 3185|75 HIH M{H| L |H|M|H|M|L|M|H|L| H|H
Duration 2 2% 2 24 24
(hour)
S-1 | SLO-1 gl;tfl(sggegeursh/p - Meaning & How to emerge business- Introduction Entrepreneurial Growth Project Report — Meaning Entrepreneurship Development in India
S-2 | SLO-1 |Characteristics of an Entrepreneur | Opportunity identification and selection g%ig Goyemment il Eniropronsurial Importance of Project Report Women entrepreneurship
S-3 | SLO-1 |Entrepreneurial Decision Process Identification of Business Opportunities Entrepreneurial Development Training  |Project Identification Growth of women entrepreneurs in India
S-4 | SLO-1 |Functions of an Entrepreneur Business idea generation Support of Institutions Contents of a Project Report Problems of women entrepreneurs
S-5 | SLO-1 |Need of an entrepreneur Business idea generation (continuation) Need for institutional support Break Even charts & Cost controls Steps to encourage women entrepreneurs
S-6 | SLO-1 |Role of an Entrepreneur Product Identification Functions of NIESBUD Formulation for Project Preparation S:;Z;Zigﬁ ﬁs ortunities for women
S-7 | SLO-1 |Significance of an Entrepreneur Ownership in entrepreneurship gﬁz fl—‘tfstabllshment, AT Meaning of project appraisal Rural Entrepreneurship — Meaning
S-8 | SLO-1 |Differences between Entrepreneur | Forms of Ownership — Sole Proprietorship - |ITCOT - Establishment, Functions & Classification of project appraisal Need for rural entrepreneurship
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and Manager Meaning, Definition & Pros and Cons Benefits
S-9 | SLO-1 Differences between Entrepreneur Forr'n\'s"of Ownership — Partnership - SIPCQT— Establishment, Functions & Project Life Cycle NGO and rural entrepreneurship
and Intrapreneur Definition, Features, Pros and cons Benefits
P g 9 SIPCOT - Objectives, Procedure, . . . .
$10 | SLO-1 |Elements of an Entrepreneur Content, Reglstratlon and Dissolution of Subsidies & Incentives offered by Techmques / Methods followed in Overcoming coqstramts of Rural
Partnership SIPCOT Project Appraisal — PBP, NPV and IRR |Entrepreneurship
Forms of Ownership — Joint stock : g . .
S-11 | SLO-1 |Functions of an Entrepreneur Company - Types of companies and its | Establlshment, Phjoctyes & Technlques /Methods folowd in Micro and Small Enterprise - Meaning
. 1 Functions Project Appraisal - PERT and CPM
merits and demerits
Forms of Ownership — Co-operative . S e
S-12 ' SLO-1 |Types of Entrepreneur Societies- Features, Advantages and eCl " Estab//shment, Qujectives, RlarkayFoasibililygRmatey Features and Characteristics of MSE
disadvantages Functions and its benefits Development
S-13 | SLO-1 | Types of Entrepreneur (continuation) |Plant, size and Location for new venture  |IDBI-structure and functions Market Feasibility — Evaluation and Mix |Problems of MSE
S-14 | SLO-1 | Types of Entrepreneur (continuation) Land, BuildingEower and WBIERRaBHIiEesy|'CIC/ d Estab//sﬁment, Objectives, Market Feasibility — Product Life Cycle | Sickness of Small-Scale Industries
for new venture Functions and its benefits
; . IRDBI- Establishment, Objectives, —_ .
S-15 | SLO-1 | Types of Entrepreneur (continuation) Raw Matotiae- Mgl iRl Functions and its benefits with its Marke( <P Eand Felastig Signals of industrial sickness
for new venture performance Techniques
S-16 | SLO-1 |Intrapreneur Other Infrastructural Facilities — Licensing | DIC- structure and functions Technical Feasibility — Analysis Process of industrial sickness
S-17  SLO-1 |Social Entrepreneur Othef lnf(astructural Facilities - National Small Industries Corporation Techmcal Feasibility — Market oriented Reasons gnd symptoms for industrial
Registration (NSIC) location and layout sickness in SSI
. . Other Infrastructural Facilities — Local Bye |Small Industries Development Financial Feasibility — Classification of ~|Remedial measures to rehabilitate
S-18 | SLO-1 |Entrepreneurship - Meaning g , :
Laws Corporation (SIDO) Financial needs sickness
S-19 SLO-1 Relation betwegn entrepreneur & Forms: of Owrge'rghlp - Co-operative - Small Scale Industries Board (SSIB) Methgqg of Evaluating Financial Government Support
entrepreneurship Meaning, Definition & Pros and Cons Feasibility
§ 4 |Role of entrepreneurship in economic . ; . |State Small Industries Development Methods of Evaluating Financial . . .
S-20 | SLO1 development Selecting appropriate forms of ownership Corporation (SSID) Feasibiliy (continuation) Industrial Policy and its Procedures
$-21 SLO-1 Factors Influencing Entrepreneurship Business Plan - Meaning Small Industries Service Institutions Sourcss of Finance Case Study
— Internal Factors (SSI)
s-22| SLO-1 Factors Influencing Entrepreneurship Importance of business plan Industrial Estates Detefmmat:on of working capital Case Study
— External Factors requirements
S-23 SLO-1 Case Study - Can | Become an Contents of business plan Specialized Institutions Econor(ug Feastp/l/ty - Factors Case Study
Entrepreneur determining capital Structure
Economic Feasibility — Factors
S-24 | SLO-1 |Case Study — Infosys Formulation of business plan Specialized Institutions (continuation)  |determining capital Structure Case Study
(continuation)
) 1. Srinivasan N.P. - Entreprengunal Development 5. Vasant Desai - Project Management
Learning 2. Saravanavel - Entrepreneurial Development g )
) 6. Holt - Entrepreneurship — New Venture Creation
Resources 3. K. Sundar - Entrepreneurship Development . .
. 7. Dr. C.B. Gupta & Dr. S.S. Khanka - Entrepreneurship and Small Business
4.  Jayashree Suresh - Entrepreneurial Development
Learning A 1ent
, Continuous Learning Assessment (50% weightage) . L o
LeveIBcl?(')I'rr?i;kin CT—1(10%) CT—-2(10%) CLA-3 (20%) CLA4 - (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Remember 15% 15% 15% 15% 15% 15% 20% 20% 15% 15%
Understand
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Apply

Level 2 Avihze 15% 15% 15% 15% 15% 15% 15% 15% 15% 15%
Level 3 (E:‘r’:;‘::te 20% 20% 20% 20% 20% 20% 15% 15% 20% 20%
Total 100 % 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Santhanam Sivakumaran, Senior Director — Delivery, Blackboard

1. Dr. Sudha, Assistant Professor, (Former Head, Ethiraj College) Department of
Commerce, A.M. Jain College

Mrs. Geetha Priya

2. Mr. Shone Babu

Manager - Strategic Relations

ISDC

2. Dr.V.Muthukumar,Assistant Professor, Madras Christian College, Chennai

Dr. P. Sankar
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Course Course RURAL ENTREPRENEURSHIP AND SMALL BUSINESS Course - I . . LIT|P|C
Code UCM20D05J Name MANAGEMENT Category E| Discipline Specific Elective Course 4046
Pre-requisite . . ; . ,
Courses Nil Co-requisite Courses Nil Progressive Courses Nil
Course Offering Department Commerce Data Book / Codes / Standards Nil
g:olfﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |Toinculcate various Entrepreneurial concepts and factors influencing rural sector 1 2 3 1 2 3 4 5 6 | 7| 8 9 | 10 | 11 12|13 ] 14 |15
CLR-2: |To gain knowledge on institutional support and government aid for Entrepreneurship ’g | E Sl w il |
CLR-3: |Tofocus on small business setup and its difficulties in the contemporary era 2 = = 3| 7 2| 8 = £ 2 8
. JLA G2 45 z g 2|5 Sleld & 3| 2
CLR-4: |To gain knowledge on small scale industries > | 2| E = S |3 R L g Bl o] 2 " s | £
CLR-5: |To gain awareness on global business setup and opportunities £ %8 & é ks % N~ % = 3 = @ 58 = Dls
s | | < z c |l o = s 50 8| 2| 2| 8| 8 @« S| a
— — - & =) o S %) o = | w @ c | ®©| L] o >
Course Learning O 5 &2 E 5|85 8| =|28 =/ g|2|58|2 €5 3|5
ourse Learning utcomes At the end of this course, learners will be able to: T3 | 2 5l=g S| 2 |23 9 = 3| 3| g8 oLl
(CLO): AT I r 255 & |5 |RGs| £ E| &S FlolalS5
CLO-1: |Tounderstand basic Entrepreneurial concepts and rural sector dimensions 3 | bR70 H L |L|L|M|L|L|{M|M|L|L | L|L LM
CLO-2: |(To understand about different institutions in support of EDP 3 180 |75 M M|\M|H| M| M |L|L|L|M|L ML M|M
CLO-3: |To familiarize with Small business, start up and its proceedings 3 | 8 | 80 H|L|H|H|H |  M|L|L|L|L LI LILIM|M
CLO-4: |(To familiarize with SSI 3| 75|70 M H|\M M| M| M|L|IM|L L | M LIL|H|M
CLO-5: |To have awareness on global opportunities for start ups 3 | 8 | 80 H M| H|L|H|M|M|L|H|M|L M|L|H|M
Duration 2 2 2 2 2
(hour)
S1 | SLO-1 Meaning, lmpor?ance of Rural Artisans Nature and scope of business Concepts and Definitions of Small-Scale qull Enterprises in International
Entrepreneurship Industries Business
S-2 | SLO-1 |Concepts of Entrepreneurship Ancillary industries Small business concept Role of SSis Export Documents for Small Enterprises
S-3 | SLO-1 |Defining Rural India Industrial estate Characteristics of small-scale industries gglvsernment igeiayRgeDavelopment of Export Procedures for Small Enterprises
S-4 | SLO-1 |Rural Markets Export potentials Small business in Indian economy Growth of SSI E-commerce and Small Enterprises
S-5 | SLO-1 |Rural Myths Taxation benefits Enterprise location Performance of SSI Exposure and Poultry
S-6 | SLO-1 |Rural Entrepreneurship Prospects for rural entrepreneurship Establishing a small enterprise Problems of SSI Sericulture
S-7 | SLO-1 |Meaning and Definition Export assistance Forms of ownership Small industries development corporation |Courier
S-8 | SLO1 Constraints of potential ural . |Market survey Sme'all RiGpEgeLTdeasic Technical consultancy organization Cell Phone Sales and Service
Entrepreneurs and development units business
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S-9 | SLO-1 |Types 1SO and standardization Features ?g{%‘;%jjjnd Technical organization of Dairy, Mushroom Cultivation
S-10| SLO-1 |Cluster formation Institutional suppon‘ to rural Role of Small Business in Economic Statq Industries Promotion Corporation of Ormamental Pottery
entrepreneurship Development Tamil Nadu
S-11 | SLO-1 |Domains of Rural Entrepreneurship | NABARD & its schemes gs:;f;’;z {or.Sa0iting Sl Rejuvenation Dying Unit
S$-12 | SLO-1 |Income and employment potential ~ |KVIC and its interventions Quality of Small Businessmen Moderr]/zat/on ‘?”d IEgnology Up Power loom and Handloom
gradation of Coir Industry
S$-13 | SLO-1 Training for entrepreneurship Steps to Develop Rural Entrepreneurship |Advantages of Small Business §SgPme for Profmoting Innovat(on, Blood Bank
development Rural Industry & Entrepreneurship
S-14 | SLO-1 |Infrastructure for entrepreneurship | Project Formulation Disadvantages of Small Business Policy support to small scale enterprises |Rice Mill
S-15 | SLO-1 | The Rural Economic Structure Project implementation Reasons for Failures of Small Business |Legal framework Food and Fruit Processing Unit
S-16 | SLO-1 |Importance SEZ Different Stages of Small business Sickness in small scale industries Women SHGs
$-17 | SLO-1 |Scope FTZ Steps in Setting up a Small Business | Incentives Role of‘Women SHGs in Micro
Enterprises
S-18  SLO-1 |Problems Sources of funds Financing small business Subsidies Identification of opportunities
§-19 | SLO-1 |Overcoming Techniques Credit facilities Profit planning Growth strategies International communication
S-20 | SLO-1 gzgéigsmp betwoon rurigdilvan Introduction to government aids Budgeting Project management The futuristic ideas
S-21 | SLO1 Steps to p romotg rural Accessing institutional support Issues in small business marketing Case study Implementing innovative business model
Entrepreneurship
Steps to promote rural .
S-22 | SLO1 Entrepreneurship (continuation) Case study Case study Case study Contemporary risk
S-23  SLO-1 |Case study Case study Case study Case study Case study
S-24 | SLO-1 |Case study Case study Case study Case study Case study
Learning Desai, Vasant. (2009). Fundamentals of Entrepreneurship and Small Business Management, Himalaya Publishing House
Resources Stokes, David. & Wilson, Nicholas. (2010) Small Business Management and Entrepreneurship, Cengage Learning Publishers

Learning Assessment

, Continuous Learning Assessment (50% weightage) . I o
Bloo%iiil(_iivel of CLA—1(10%) CLA—2 (10%) CLA -3 (20%) SCLA -4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 5‘3?;22% 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%
Level 2 ﬁﬁg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 (E:‘r’:;‘::te 10% 10% 15% 15% 15% 15% 15% 15% 15% 15%
Total 100 % 100 % 100 % 100 %

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Tom Mannapurathu Joseph, Head - Strategy (Key Markets), ISDC

1. Dr. Manikandan. K.B., Assistant Professor, Department of Commerce,
D G Vaishnav College profmanikandan@gmail.com

Dr. A. Jayapal

101




2. Mr. Varun Jain Managing Director & CEO Miles Education 2. Dr. V.Rengarajan - Professor Sri Sankara Arts & Science College, Dr. D. Durairaj
Kancheepuram
Course Course Course L . . LI T|P]|C
Code UCM20D06J Name FINANCIAL SERVICES Category E Discipline Specific Elective Course 40 46
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department Commerce Data Book / Codes / Standards Nil
&Tﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: To train various financial concepts 1 2 3 1 2 3 4 718 910 | 11 |12[13] 14 |15
CLR-2: To gain knowledge on merchant banking s _‘é% @ o e "
S r. © =
CLR-3: To study on types of leasing | € 2 § 2| 8 38 = | 2 2
- s 5 % = 2 © o = | L| » 7 © >
CLR-4: To analyze about factoring D= | S S| 8|3 21 S|e S8 Z| 2 2|a 5| £
CLR-5: |To understand the importance of venture capital in India = 5| & T Bl || %I |8 85|% 22| =2l s
E S| 3S| 5/EEgE| 812825 53| 25|
: 55 8| & ElS1ES 3| c|128<| g€ 2/ 68|2|£|% 8|5
Cours.e Leaming Outcomes At the end of this course, learners will be able to: <8 88| & 2|l a(=8 S| 2 = 3 2| 5 8| 8| E = 2 €|
(CLO): S@ 3§ | d | |58 & | 5|29 H|l £ E|l &S| flQlal5
CLO-1: To understand basic concepts of financial services 3 | 75|70 H, L|L | L M|L|H/H M L|L|L|L L |M
CLO-2: To understand about functioning of merchant banking 3, RGN RG] MM M|H| M| MM H L M|L | M|L|IM|M
CLO-3: To understand the leasing activity in India 3 | 8 | 80 H| | L|H|H|H|M|H H L|L|L|L|M M M
CLO-4: To familiarize with factoring service 3 175|170 M|iH| M |M|M|M|M H L|L|M|L|L | HWM
CLO-5:  |To have awareness on venture capital 3 |80 | 75 LI\H|M | H|M|L|H H M M|L | ML MM
Duration 2 2 2 2 2
(Hour)
S-1 | SLO-1 |Financial Services - Introduction Merchant Banking — Introduction Leasing — Introduction Factoring — Introduction Venture Capital - Introduction
S-2 | SLO-1 |Indlian Financial System Ags;zz;?é i Leasing — History Concepts of Factoring Venture Capital Concepts
S-3 | SLO-1 [Meaning of Financial Services Functions of Merchant Banking Concept of Leasing Factoring Systems in India Venture Capitalism in India
S-4 | SLO-1 |Importance of Financial Services Registration of Merchant Banking || Definition of Leasing Types of Factoring Importance of Seed Capital
S-5 | SLO-1 | Types of Financial Services — Banking ggﬂi’%wdelmes erchant Operating Lease International Factoring Features of Venture Capital
S-6 | SLO-1 | Types of Financial Services — NBFC Code'of Caieuelyoiertant Financial Lease Role of Banking in Factoring Services .f:actors defermining venture capital
Banking investment
S-7 | SLO-1 |Players of Financial Services Scope of Merchant Banking Other types of lease Bill Discounting Eactors determ/n! ng vgnture capital
investment (continuation)
S-8 | SLO-1 |Players in International Market Role of Merchant Banker Difference between Operating Lease and |Factoring vs Bill Discounting Factors determining venture capital

102




Financial Lease investment (continuation)

S-9 | SLO-1 [Challenges in Financial Services Issue Management Advantages of Operating Lease Mutual Funds — Concepts Advantages of Venture Capital
S-10| SLO-1 |/ssues in Financial Services Book Building Advantages of Financial Lease Benefits of Mutual Funds Methods of Venture Capital Financing
S-11| SLO-1 | Problems of Financial Services in India Lead Managers Hire Purchase - Introduction Importance of Mutual Funds %ﬁﬁ}ﬁ)ﬁ%)&entum Capital Financing
$-12| SLO-1 ||Challenges ahead in India Functions of Merchant Bankers Hire Purchase — Concepts Mechanism of Mutual Funds Angel Capital
$-13| SLO-1 |Financial Services Sector in India Categories of Securities Issues Features of Hire Purchase Genesis of Mutual Funds ﬁ_gggércnip ital = Impact on Indlian
S-14 | SLO-1 | Financial Services Environment — Introduction Role of Issue Manager Process of Hire Purchase ,(:)J‘Z Zr;lzat/onal paero o Mutual Credit Rating - Introduction
S-15| SLO-1 | External Environment Factors Right Issues Instalment System — Introduction Types of Mutual Funds Importance of Credit Rating
S-16 | SLO-1 | Internal Environment Factors Bonus Issues I?)’ZZT::; B etaso and Types of Mutual Funds (continuation) |Factors affecting credit rating
$-17| SLO-1 |Micro Environment Factors Underwriting - Introduction DincTe betwgen H/re PR Types of Mutual Funds (continuation) ||Functions of credlit rating

Instalment (continuation)
S-18 | SLO-1 |Macro Environment Factors Meaning of underwriting Advantages of Leasing AMFI Code of Ethics of Mutual Funds | Types of credit rating
S-19| SLO-1 | Services offered by banking sector in India Functions of underwriting Eéfgifnce betwgp firo PUICTESEEE ﬁ,st}s;éngsgement Compeiies s Types of credit rating (continuation)
. . . . Difference between Hire Purchase and  ||Role of asset management companies

S-20 | SLO-1 | Services offered by NBFC sector in India Types of underwriting Lease (continuation) in Mutual Funds CRISIL, CARE, ICRA

S-21| SLO-1 |Factors affecting financial services Types of underwriting (continuation) |Hire Purchase Systems in India fggfgf,;:sd assciglanagemeil CIBIL Scores

$-22| SLO-1 Role of Financial Servicostinein Econiaig Types of underwriting (continuation) |Leasing Companies in India Functloqs g assgt mapagement Other credit rating systems in India
Development companies (continuation)

523/ SLO-1 Vgnoug financial p(oducts offered by Indian Difference between Merchant Problems in Leasing Investors protection — Case Study Beneﬂt of credit rating system for
Financial Companies Banker and Underwriters investors

S-24| SLO-1 Vgr/ou§ financial p (oducts qffergd gy Indian Underwriting Agreement Problems in Leasing (continuation) Investors protection — Case Study Credit Rating for countries
Financial Companies (continuation)

Learnin 1. M.Y. Khan, Financial services, Tata McGraw — Hill Publishing Company Limited, New Delhi

Resourges 2. Gorden and Natarajan, Financial Markets and Services, Himalaya Publishing House, New Delhi

3. B. Santhanam, Margham Publication.

Learning Assessment

, Continuous Learning Assessment (50% weightage) . — o
BIooTr?]i?];ﬁvel of CLA—1 (10%) CLA - 2 (10%) CLA -3 (20%) "CLA= 4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Romenber 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%
Level 2 Qﬁz:zze 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Srauate 10% 10% 15% 15% 15% 15% 15% 15% 15% 15%
Total 100 % 100 % 100 % 100 %

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB Global

1. Dr. N. Vasudevan, Assistant Professor, Department of Commerce,

Mr. D. Venkatesan
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Academy

RMK Vivekananda College vasuvivekananda@gmail.com

2. Mr. Dayakar Murthy Regional Head - Business Development,|ISDC

2 Dr.A.V.S.Raamkumar Assistant Professor,RMK Vivekananda College,
Mylapore, Chennai

Mr. K. P. Ezhilmaran
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Course | ppngpr | Course INDUSTRIAL TRAINING Course | Generic Elective Course L
Code Name Category 0,00
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department | Commerce Data Book / Codes / Standards Nil

Guidelines for Industrial Training:

1
2
3

@ ~N oo o b~

)
)
)
)
)
)
)
)
)
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Students must undergo industrial training after completing third semester examination (Semester Vacation) for 15 days
Industries can be Micro, Small, Medium or Large Scale
Students can be engaged in Administration, HRM, Marketing, Sales, and Finance Departments.
Students should submit a acceptance letter from the industry for his/her Internship
Students must adhere to the rules and regulation of the place of work.
Students must submit a Training Report along with training certificate. Issued by the industry
Students have to present about work place experience which includes organization culture, performance appraisal and organization's expectation from the trainee.
The above presentation can help students to understand the industry requirements and develop skill sets accordingly.
Report should have the following
Industry Profile
Company Profile
Job Profile
Internship Training Details
Feedback of the Training
Reporting Format — Minimum of 25 Pages and Maximum of 30 Pages — Times New Roman Font — Font Size — Heading 14 and Content 12 — Line Spacing - 1.5
Report should be submitted within 30 days of Commencement of Fourth Semester Classes
Report will be evaluated by the Faculty in charge and Viva will be conducted at the end of the Semester
Marks Will be awarded as follows — Internal Viva 50 Marks and End Semester Viva 50 Marks
If the Student has chosen this Industrial Training as Elective and Failure to undergo the training or submit the report will treated as failure in that course and the students has to redo in the forthcoming semesters

Report Submission - One Hardcopy and One Soft Copy in CD to be submitted. Hardcopy will be returned to the student after completion of End Semester Examination

Learning Assessment

Continuous Learning Assessment Final Evaluation

(50% weightage) (50% weightage)
Project
Report

Review - 1 Review - 2 Viva-Voce

Project Work / Internship

20% 30 % 30 % 20 %
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Course UPA20G02L Course SEMINAR Coue G Generic Elective Course L
Code Name Category 0
Prz-reqmsue Nil Co-requisite Courses Nil Progressive Courses Nil
ourses

Course Offering Department

Commerce

Data Book / Codes / Standards

Nil

Guidelines for Seminars:

1.

© N o g bk~ w DN

Faculty will be assigned for each student who takes Seminar as Elective

Seminar Topic will be decided by the faculty assigned to the student

Student should prepare for the Topic and Submit the content to the Faculty incharge

After approval from the faculty, student will be assigned a Class of 50 Students where he/she can deliver her lecture for Two Hours

Student should submit a report for choosing this course as Elective

The Report should contain the details of all seminars along with the content of the seminar

Reporting Format — Minimum of 25 Pages and Maximum of 30 Pages — Times New Roman Font — Font Size — Heading 14 and Content 12 — Line Spacing - 1.5

Instructions for Choosing Seminar -

a.
b.
c.
d.

Students choosing Seminar as Elective should take atleast minimum of 5 Seminars

Topic will be assigned by the Faculty

Layout of Presentation content will communicated by the respective faculty member.

Topic will be related to Business, Commerce, Finance and Current Affairs

Student should present any one of their topic in Conference or Seminar conducted other than SRM

At the end of the semester Viva Voce Examination will be conducted to evaluate the performance of the student

Marks Will be awarded as follows — Internal Viva 50 Marks and End Semester Viva 50 Marks

If the Student has chosen Seminar as Elective and Failure to do the seminar or submit the report will treated as failure in that course and the students has to redo in the forthcoming semesters

Report Submission - One Hardcopy and One Soft Copy in CD to be submitted. Hardcopy will be returned to the student after completion of End Semester Examination

Learning Assessment

Continuous Learning Assessment

Final Evaluation

(50% weightage) (50% weightage)
Project
Review — 1 Review -2 Report Viva-Voce
Project Work / Internship o 20 20° 0
0 0 0 0
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Course | ppsggo. | Course MASSIVE OPEN ONLINE COURSES (MOOC) T Generic Elective Course L
Code Name Category 00013
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department | N/A Data Book / Codes / Standards Nil

Guidelines for MOOC:
1. Students can choose any of the online courses in Finance.
2. Tally Certification can be made compulsory as their major area is Strategic finance.
3. The above will increase their success probability in placement opportunities.
4. On successful completion of the courses through online exams conducted by National Testing Agency (NTA), the scores awarded will be submitted to COE and Credits to be obtained in the particular
semester

5. The following are the few online courses which are offered in SWAYAM Platform from January 2020.

S. No. Course Title Course Co-ordinator Offered By
1 |Advanced Corporate Strategy R. Srinivasan and Sai Yayavaram IIM-B
2 |Banking and Financial Markets: A Risk Management Perspective |P C Narayan 1IM-B
3 |Behavioral and Personal Finance Abhijeet Chandra IIT-KGP NPTEL
4 |Brand Management Preeti Krishnan Lyndem IIM-B
5 |Business Analytics for Management Decision Rudra P Pradhan IIT-KGP NPTEL
6 |Business Planning & Project Management Dr. Ravi Ahuja Savitribai Phule Pune University, Pune CEC
7 |Business Statistics Mukesh Kumar Barua IIT-R NPTEL
8 |Business Analytics and Data Mining Modeling Using R Gaurav Dixit IIT-R NPTEL
9 |Consumer Behaviour Srabanti Mukherjee IIT-KGP NPTEL
10 |Consumer Buying Behaviour Ashish Hathi L.N. Welingkar Institute of Management Development & Research
11 |Creating Happy and Meaningful Career Dr. Ramya Ranganathan IIM-B
12 |Customer Relationship Management Shainesh G IIM-B
13 |Design Thinking - A Primer Ashwin Mahalingam and Bala Ramadurai IIT-M
14 |Direct Tax - Laws and Practice Dr. Subhrangshu Sekhar Sarkar Tezpur University CEC
15 |Effective Business Communication N Bringi Dev and Rakesh Godhwani IIM-B
16 |Engineering Econometrics Rudra P Pradhan IIT-KGP NPTEL
17 _|Entrepreneurship C Bhaktavatsala Rao IIT-M
18 |Finance for Non-Finance Jayant K. Oke Savitribai Phule Pune University, Pune CEC
19 |Financial Accounting and Analysis Padmini Srinivasan 1IM-B
20 |Financial Institutions and Markets Jitendra Mahakud IIT-KGP NPTEL
21 |Financial Management CA Amita Bissa Jai Narain Viyas University, Jodhpur CEC
22 |Financial Management for Managers L
23 |Financial Statement Analysis and Reporting i [Pl igra”
24 |Foundation Course in Managerial Economics Barnali Nag IIT-KGP NPTEL
25 |Fundamentals in Banking and Insurance Dr. Girija Shankar Savitribai Phule Pune University, Pune CEC
26 |Fundamentals of Business and Accounting for Managers Dr. Pradeep P. Prajapati Department of Economics, Gujarat University, Ahmedabad CEC
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Fundamentals of Financial Management

Dr. Rupali Sheth

Savitribai Phule Pune University, Pune CEC

28 |Global Marketing Management Prof. Zillur Rahman IIT-R NPTEL

29 |Infrastructure Planning and Managements Ashwin Mahalingam IIT-M NPTEL

30 |Innovation and Start-up Policy Rahul K. Mishra IILM Institute for Higher Education 1IM-B
31 |Integrated Marketing Management R Srinivasan 11ISc-B NPTEL

32 |Intellectual Property Rights: A Management Perspective Damodaran A 1IM-B

33 |Introduction to Banking and Financial Markets P C Narayan 1IM-B

34 |Introduction to GST Anirban Ghosh Netaji Subhas Open University IGNOU
35 |Introduction to Managerial Economics Subhashish Gupta IIM-B

36 |Introduction to Marketing Essentials Ashis Mishra IIM-B

37 |Introduction to Marketing Management - 1 Dr. Nambram Amulkumar Manipur University CEC

38 |Introduction to Operations Research G. Srinivasan IIT-M NPTEL

39 |Introduction to Retail Management Ashis Mishra IIM-B

40 |Introduction to Stochastic Processes Manjesh hanawal IIT-B NPTEL

41 |Introduction to System Dynamics Modeling Jayendran Venkateswaran IIT-B NPTEL

42 |Management Accounting for Decision Making M S Narasimhan IIM-B

43 |Management of Commercial Banking Jitendra Mahakud IIT-KGP NPTEL

44 |Management of Inventory Systems Pradip Kumar Ray IIT-KGP NPTEL

45 |Management of New Products and Services Jayanta Chatterjee IIT-K NPTEL

46 |Managerial Skills for Interpersonal Dynamics Santosh Rangnekar IIT-R NPTEL

47 |Managing Innovation Rishikesha T Krishnan and Vinay Dabholkar IIM-B

48 |Managing Change in Organizations KBL Srivastava IIT-KGP NPTEL

49 |Manufacturing Competitiveness Shishir Bharadwaj Quality Council of India IIM-B

50 |Marketing Analytics Swagato Chatterjee IIT-KGP NPTEL

51 |Marketing Research and Analysis-II J. K. Nayak IIT-R NPTEL

52 |Marketing and Innovation Smitha Girija IILM Institute for Higher Education [IM-B
53 |Modelling and Analytics for Supply Chain Management Kunal Kanti Ghosh & Anupam Ghosh IIT-KGP NPTEL

54 |New Product Development Ganesh N Prabhu 1IM-B

55 |Operations Management B Mahadevan 1IM-B

56 |Operations Research Bibhas C. Giri Jadavpur University CEC

57 |Organizational Design: Creating Competitive Advantage Sourav Mukherji IIM-B

58 |Organizational Behaviour Dr. Nilam Panchal B.K. School of Business Management, Gujarat University CEC
59 |Predictive Analytics Dinesh Kumar 1IM-B

60 |Principles of Human Resource Management Aradhna Malik IIT-KGP NPTEL

61 |Production and Operation Management Rajat Agrawal IIT-R NPTEL

62 |Quality Design and Control Pradip Kumar Ray IIT-KGP NPTEL

63 |Quantitative Marketing Research Prithwiraj Mukherjee IIM-B

64 |Retail Management Dr. Yamini Karmarkar & Dr. Geeta Nema Devi Ahilya Vishwavidyalaya, Indore CEC
65 |Services Marketing: A Practical Approach Biplab Datta IIT-KGP NPTEL

66 |Services Marketing: Integrating People Technology Strategy Zillur Rahman IIT-R NPTEL

67 |Simulation of Business Systems: An Applied Approach Deepu Philip IIT-K NPTEL

68 |Six Sigma Jitesh J Thakkar IIT-KGP NPTEL

69 |Statistics for Business Economics Dr. Manharlala N. Patel Department of Statistics, University School of Sciences, Gujarat University, Anmedabad, India CEC
70 |Strategic Management P D Jose, Rejie George Pallathita & Sai Yayavaram |[IM-B

71 |Strategy and the Sustainable Enterprise P D Jose 1IM-B

72 |Supply Chain Analytics Rajat Agrawal IIT-R NPTEL

73 |Supply Chain Management Dr. P. Chitramani Avinashilingam Institute for Home Science and Higher Education for Women, CEC
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| 74 [Total Quality Management - |

|Raghu Nandan Sengupta

[IT-K NPTEL

Learning Assessment

, Continuous Learning Assessment (50% weightage) ) - 0
Lo oS CLA—1(10%) CLA- 2 (10%) CLA- 3 (20%) CLA-4 (10%)# Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice

Remember o 0 0 0 0
Level 1 Understand 40% 40% 30% 40% 30%

Apply 0, 0 0 0 0
Level 2 Analyze 30% 30% 40% 30% 40%
Level Eualuate 30% 30% 30% 30% 30%

Total 100 % 100 % 100 % 100 %
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Course Course ; ' Course v oL LT
Code UJK20401T Name Professional Skills Category -JK Life Skill Course 2 00 2
Pre-requisite Courses | Nil Co-requisite Courses  |Nil Progressive Courses Nil
Course Offering Career Development Centre Data Book / Codes/Standards -
Department
Cours'e Learning Rationale The purpose of learning this course is to: Learnin Program Learning Outcomes (PLO
(CLR) 9
CLR-1: |expose students to the requirements of job market 1 3 11213456 [7[8]9[10[11/12]13]14/15
CLR-2 : |develop resume building practice § o
CLR-3 : |increase efficiency in speaking during group discussions S| S 2| & 3
e 8l == Bl S 8IS s = £ 2| » 5
CLR-4 : |prepare students for job interviews @l 8| E LS AT S 2| 8 8 o 2 = 2 o
~ F 4 -— w0 ©
CLR-5: |instill confidence in students and develop skills necessary to face audience 2 S E E 8 Bl 3 % i g 2|2 cla S| £
CLR-6 : |develop speaking and presentation skills in students R e AR S IR I R IR 2 s
sl a| < Elcld|s|l a5 el 2 88 @« o
ol o o| S| | B o S| L8P Elwl 2| 5o
c 0 5 L2 8 ER E|3 < Slei g2 g 2L =2 s
= O D = = QL =
(?Cl(;s_e Learning OUICOMeS | x4 the end of this course, learners will be able to: 218l & 25z 822235838 TR
(CLO): Sl di|m LlglSlada | d|lwn I/ Elalol/ Qa5
CLO-1 : |understand the importance of resume preparation and build resume 3180170 M{M|L|L|IM|\H|-|-|-|\M|\H|L|H|H|H
CLO-2 : |acquire group discussion skills 3185|75 MIM|L|L|M|H -|-|M|H|L|H|/H|H
CLO-3: |face interviews confidently 3|85|80 MM LILIM|H|-]|- MIH|L|H|H|H
CLO-4 : |Ask appropriate questions during an interview 3 185|80 MM L|L|M|H -|-|IM|H|L|H|H|H
CLO-5: |understand various types of presentation and use presentation skills in projects 318580 M{M|L|LIM|{H|-|-|-|M|H|L|H|H|H
CLO-6 : | build confidence during any presentation 3185]80 MIM|L|ILIM|H|-|-]-IM|H|L|H|H|H
Duration
(hour) 6 6 6 6 6
Introduction of resume and its Meaning and methods of group Meaning and types of interview (face Typ i Informatlvg, Instrugtlgnal, PowerPoint presentation-body
SLO-1 |: : 1 x Arousing, Persuasive, Decision- ;
importance discussion to face, telephonic, video) making language and stage etiquettes
S-1 5
. Structure of a presentation — . .
SLO-2 D/ffergnce between a CV, Resume Procedure of group discussion Dress code, background research Introduction of the event, Introducing PowerPoint p resentat/qn—body
and Bio Data the speaker, vote of thanks language and stage etiquettes
Essential components of a good STAR Technique (situation, task, - . . . . . .
. . 3 . : Working with audience — ice-breaking, | PowerPoint presentation-practice
SLO-1 |resume, common errors people make |Group discussion — simulation approach and response) for facing an _— f ;
) : : ) Creating a 'Plan B/, session
S-2 while preparing a resume interview
SLO-2 |Resume building format Group discussion — common errors Intgrwew procedur'e (opemng, listening Gettlr]g thg audler‘we in the mood, PowgrPomt presentation- practice
Skills, closure, asking questions) working with emotions, session
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. . o . . _|Improvisation and unprepared . . .
SLO-1 |Resume building using templates Group discussion — types — Topic Imp_orfan_t questions generally asked in presentations, marn-woman view, Powe_eromt presentation-practice
based an interview f L o session
s-3 ‘eedback — appreciation and critique
. . " . . |Improvisation and unprepared . . .
SLO-2 |Resume building using templates Group discussion - types — Case Imp.orfan‘t questions generally asked in presentations, mar-woman view, Powe;rPomt presentation— practice
study based an interview L o session
feedback — appreciation and critique
- - Group discussion - practice session- ) ) Poilogs O{‘”t p resentgtion, skit, drama, PowerPoint presentation-practice
SLO-1 |Resume building activity ; Mock interview — face to face dance, mime, short films and ;
Topic based , session
S-4 documentary — Dos and Don’ts
Power point presentation, skit, drama, PowerPoint presentation— practice
SLO-2 [Resume building activity - Feedback |Group discussion - Feedback Mock interview- Feedback dance, mime, short films and session p p
documentary — Dos and Don’ts
SLO-1 | Video resume  Tips and tricks Groqp discussion — practice session- Wockintersiow - tac e Powequlnt presentation — content Powe;rPomt presentation-practice
S5 Topic based preparat/c_)n ] _ session ' '
SLO-2 |Video resume — Do’s and Don'ts Group discussion - Feedback Mock interview - Feedback R O/t prageniation-logical POW(?(PO’” t presentafion- practice
arrangement of content session
SLO-1 | Video resume — Templates Group discussion - practice session- Wocintorviens face lodaas i_’owerPomt prese_ntqtlon—u'smg Powe_eromt presentation-practice
S-6 Case study based internet source, c:tathns, blpllography session ' '
SLO-2 |Video resume — Templates Group discussion - Feedback Mock interview- Feedback i_’owerPomt P rese_”"".”"”‘”.s”?g P owe_eromt presentation- practice
internet source, citations, bibliography |session
1. Scott Bennett, The Elements of Resume Style: Essential Rules for Writing Resumes 4. Paul Newton, How to deliver a presentation ; e-book
Learning and _Cover Lett_ers fhat Wilts -AMACOM’ 2014- ; ; 5.Eric Garner, A-Z of Presentation, Eric Garner and Ventus Publishing ApS, 2012, bookboon.com
Resources 2. David John, Tricks and Techniques of Group Discussions, Arihant, 2012 ' d ¥ g ApS, ’ ’
3.

Chand & Company, 2014

Singh O.P., Art of Effective Communication in Group Discussion and Interview, S

Learning Assessment

Continuous Learning Assessment (100% weightage)
Level Bloom’s Level of Thinking CLA-1 (20%) CLA-2 (20%) CLA-3 (30%) CLA-4 (30%) ##
Theory Theory Theory Theory

Level 1 il 10% 10% 30% 15%
Understand
Appl

Level 2 Py 50% 50% 40% 50%
Analyze
Evaluat

Level 3 Wi 40% 40% 30% 35%
Create
Total 100 % 100 % 100 % 100 %

# CLA-1, CLA-2 and CLA-3 can be from any combination of these: Online Aptitude Tests, Classroom Activities, Case Studies, Poster Presentations, Power-point Presentations, Mini Talks, Group Discussions, Mock

interviews, etc.

## CLA — 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
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Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

1. Ajay Zener, Director, Career Launcher

1. Mr Priyanand, Assistant Professor, CDC, E&T, SRMIST

2. Ms Sindhu Thomas, Head in charge, CDC, FSH, SRMIST

3. Ms Mahalakshmi, Assistant Professor, CDC, FSH, SRMIST
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THIRD YEAR -- FIFTH SEMESTER

Course UPA20501J Course Strategic Management Course c Professional Core Course
Code Name Category
Précrequisite Nil Co-requisite Courses Nil Progreetii Nil
ourses Courses
Course Offering Department COMMERCE Data Book / Codes / Standards Account Sheets
Course Learning Rationale Th f learning thi 55 L Y p L ing Out PLO
(CLR): e purpose of learning this course is to: earning rogram Learning Outcomes (PLO)
CLR-1 : To understand the concept of strategy and its purpose, types and role of governance and ethics 11213 1 2 3 4 506l 7 18l 91011
in strategy process
CLR2: To understand the impact of strategic networks and platforms on organization strategy, analyse
) the elements of ecosystem, value anlaysis
CLR3: To leam how to generate and develop options, portfolio analysis and to develop strategic
) performance management system “»
CLR-4: To learn and understand the role of leader in managing change and assess the impact of 8 @
) organization as well as recommend change management strategies =2 % 2
CLR'5: To learn and understand the role and responsibilities of the board and executive leadership in = » § g, £ s
) digital strategy and to analyse digital technologies and digital enterprise g &R £ § o| 8§38 sl o ol , § @
-— e = =
2 2% B2 c|8 |5/E833 |33 e
2| 8| E &8 S o 3| 8|5 =8 8 2 S8 2 £
E|S|8| 8|5 B\ =|s|8 £ 88|52 5|58 3
: sl al|ls = = E @ | 2| = [<) %)
:i:olfg_e Learning Outcomes |\, 10 o of this course, learners will be able to: F |3 g S 2| E S B é f 8 2 § 5| & = _g'
' 518|% s 8 218 8|z S |2ElS 8 8| 3
3 & & 2/ 8 £| 2| 8|5 =& 8| | 5| &S| E| 8| £
— | ol m =4 = a <L | €| B || D o O < = a ]
CLO-1 - To be able to understand the concepts of strategic management accountant, mission, vision and 3195 |95 HI M HIH|H|AH[H|H L[HIL M1L H H
-l stakeholders, Ethics and code of Ethics
CLO-2: To be able to understand about external environment, strategy networks and platforms ,and 3195 |95 H H HIH| H|H| H]| H H AL H L H H
Il internal analysis
. To be able to know how fo evaluate options and it's strategies, types of measure and it's 3195 [ 95 HIH H|H|H[A|H|H A|H]|L H L H H
CLO-3: performance.
CLO-4: To be able to understand context of charge and its types and classification of managing change. 3195 |90 HIH] AH|H|H|AH[H| A H]H]JL HTL H H
CLO5 : To be able to know about the roles and responsibilities of the board and to analyse digital 3195 [ 95 HIHI H|H|H|AH|H|H A|H]|L H L H H
. technologies
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Duration

24 24 24 24 24
(hour)
PESTEL analysis Environmen{al analysis: Mc kinsey 7s model: Beneﬁtg of. cloud and mobile
S- siol . . and Porter’s 5 Internal environment- st(ength, computing: Store and share data
1 1 Definition of strategy Forces: weakness. External environment- On demand self service
opportunity, threat.
Purpose of strategy Access to distribution channels
Cost advantages independent of size
Expected retaliation
LegislationSwitching
S- costs Resistance to
2 s$o Types of value change: Job Flexibillty
drivers: fangible factors Collaboration
value drivers B¥rsoral
Intangible value factors Social
drivers. factors
Cultural web:
Porter’s diamond: Possible ways of closing the gaps Stories and
Factor conditions-supply side identified by the company: myths More
levels of strategy Demand conditions-demand side Closing an efficiency Symbols competitive
Related and supporting industry- the value chain gap Closing an Routines and Easier scaling
s-|sio and system. : o expansion gap Closing rituals The
3 1 Strategy, structure,and rivalry-the competition element | a diversification gap paradigm
Control
systems
Power
structure
Organisational structure
s-|SLo ! ) Real options while deciding on a Culture: Reduced maintenance
4| 1 |Corporate strategy Reasons for opting foreign markets strategic project: “the way we do things around here’ Backups
Option to follow on
Disaster recovery
35' sLO Types of Better security
1 Risks involved in foreign markets: change:
Business strategy Option to abandon
Benefits of foreign markets:
Economies of scale
i.' Sﬁo Management opportunity. Risks:
Challenge to the traditional home culture. Triggers for Reliance on the service provider
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) Cheaper sources of raw materials. ) change: Regulatory risks
Functional strategy Market development Option to delay External triggers Unauthorized access of business and
Risk reduction Political Internal triggers customer data
sponsorship
olitical power
Stages of industrial life cycle analysis: Big data can be classified into 3
Introduction stage. Types of forecasting vs Volume
S-| SLO| Types of strategy Growth stage models: Statistical Three stage model of change process: | Variety
7] 1 Maturity stage models Velocity
Decline Veracity
Strategies involved in life cycle analysis: Benefits of big
Rational model Improved strategic planning System modelling Unfreezing data: Driving
S-|SLO Improved budgeting. innovation
8| 1 Proactive approach Gaining competitive advantage
Improving productivity
Competitor analysis:
s.| SLO| The emergent approach- | Identify competitors Intuitive forecasting methods Change Data visualization:
9 1| mintzberg Analyse competitors
Develop competitor response profiles
Types of supply chaifi: Push Steps involl'/ed i'n sgenario planning.'
s.| 50| Logical incrementalism | =15 3 1. Identify high impact high Refreezing Charts
10 1 uncgrtam:ty factors in the
environment.
. Tables
i Force field Graphs
s-|sto Freewhegling Upstream 'sup‘ply chain management uses 2.for gach factor identify different analysis: Maps
1| 1 opportunism technologies like: possible future Dnvmg fqrces Infographics
Restraining Dashboards
forces
ggt;vnstr Bam use fechnelogies Ies 3 clus:ter together different factors to g‘; I’: g ’fZZ" 9
Levels of planning Cloud computing Ecommerce g:i’gg';ligsa B consEE Beer and nohria: Reduced waste
S-|SLO Intelligence gathering Communication 4.writing the scenario for the most Theory E & Eliminate transport
12| 1 important scenarios build a detailed | €0y post )
analysis to identifyand assess future Less envir onmen fal impact
implications. Shorter lead times
User communities 5.for each scenario identify and assess | Kotter’s 8 step process of change Greater customization
s|si0 Use of intranets and extranets possible courses of action for the firm. | leadership: Increased '
1l 1 proﬂtqblllty Social
Strategic benefits
Methods used for customer acquisition: Problems:
Search engine marketing 6. monitor reality to see which Cost
Online PR scenario is unfolding. Establish a sense of urgency Quality concerns
S-|SLO| - Online partnerships 7. revise scenarios and strategic Creating the guiding coalition Lack of skills
14| 1 |business Interactive adverts Opt options as appropriate. Legal concens
-in -e-mail Environmental impact
Vital marketing Ethical concerns
Benefits of process automation:
S-|SLO Six market models(payne): Productivity
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15| 1 Customer markets Referral Gap Accuracy
Operational markets analysis: Developing a change Consistency
Supplier markets Target vision Audit trail
Recruitment markets Forecast Communicating the Flexibility
Influence markets performance Types vision Staffretention
Internal markets of gap. Availability
Costsavings
Customer analysis and behavior- industrial
markets Motivation Challenges of process
Perspectives to strategic | The influence of the individual or group automation: Lack of integration
s-|SLo| Planning General organizational influences Game theory : Empowering broad based in it systems Lack of
16! 1 Reciprocal buying Anticipation of competitors reaction | action Generating short standardization Reluctance to
Purchasing procedures Size term wins reduce headcount Cost
of purchases Lack of skills
Derived demand:
g e . Porters generic
gg;ng;gz:ﬁ;?gd behggior = consi strategie§.' Cost Never letting up Digital disruption:
s-1sL0 Personality and product choice Ié)eie;fcé%;igapt;sé’r]ategy Incorporating changes into the culture gfgzm;e ;g?gr;ology
71 A traditional approach- InfuctegCiginer poo strategy Focus disruption
stakeholders strategy
Role and responsibilities of the board and
A market -led or Strategic options: senior leadership:
positioning approach M’s model: Manpower Money Management Machinery Porter- generic strategies Leadership Inspirational
S-|SLO Markets Materials Methods Ansoff- product/market matrix-decisions | styles: leadership
18| 1 Management information for growth. Participation Competitive edge
Make up Boston consulting group- growth / share | Education and communication Establishing a strategic
mix. direction Influence external
parties collaboration
s Business judgement
A resource based or Types of competences: Core Market Executionj g
competence-led competences Threshold penetration Power/coercion Buildin
g talent
s 1.0 @proach competences Market
19 1 development
Product
development
Diversification
Sources of stakeholder BCG
power: Positional power, matrix: Facilitation and support Economics of digitalization
resource power, Porters value chain: Cash Manipulation and co Nine revenue models:
S-| SLO| system power, cow potation Negotiation Transaction
20| 1 |expert power, Dog
personal power Star
Problem child
Carroll’s social Problems with performance Benefits: Capacity leasin
s.| 51 | responsibility model: Primary activities measurement: Controllability A mixture of skills and abilities within Li cg N sir{q 9
2| 1 Legal responsibility -be Congruene Sub optimisation the team Subscription

profitable, legal

Better control with opportunities for
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responsibility — obey the
law, ethical responsibility
-do what is right and fair,
philanthropic
responsibility- be a good
citizen, reaction, defence,

individual performance to be reviewed

accommodation,
proaction
Fundamental | .
ethical principles: Performance measurement mix Commlggon
Integrity models: Balanced scorecard Advertising
Objectivity Support activities Performance Improved communication Trading
S-| SLO| professional competence by jcilly Don ations
22| 1 |and due care Fitzgerald and Subsidies
Confidentiality i
Professional
behavior
Corporate code of Drivers of digital revolution:
ethics: Purpose and Mobile and internet
value of business Types of measurement: Drawbacks: penetration Connected
Employees Value system can add value by: Financial and non financial Slower decision making devices
S-|SLo| Customer reactions Enhancing the supply - eg organic food for ready meals | measurement. Data analytics and the cloud
23| 1 | Shareholders or other User interfaces
providers of money Global accessibility
Suppliers ) Increasing
Society or the wider urbanization
community
Customer wants:
Contextualized interactions
— Decisions may be compromises Seamless experience across channels
Controlling of the retail process -eg car dealerships, Divisional rather than decisions that are Anytime anywhere
Key concepts of Linking it all together to give advantage performance: beneficial to the business and Great service Self service
governance: Economic value change process as a whole Transparency
S-|SLO| Faimess added Shareholder Peer review and advocacy and
24 |1 value analysis Triple Teams may have a lack of individual Digital traction
bottom Ilne,‘ Types of responsibilty.
benchmarking:
Internal
Competitor Process
or activity
1. A Kaplan Publication
Learning 2 B
Resources

3 C

Learning Assessment

Bloom’s
Level of Thinking

Continuous Learning Assessment (50% weightage)

CLA -1 (10%) H

CLA -2 (10%) H

CLA -3 (20%)

*CLA-4(10%)
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Theory

Practice

Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 Remember 20% 20% 20% 20% 15% 15% 15% 15% 15% 15%

Understand
Level 2 ﬁgg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Craluate 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%

Total 100 % 100 % 100 % 100 % -
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers

Experts from Industry Experts from Higher Technical Institutions Internal Experts

Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd Dr. Thirumaran. R.M., Assistant Professor, Department of Commerce, Pachaiyappas Dr.R.Sridharan

College rmthiru68@yahoo.com

Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB

Global Academy

. Dr. N. Vasudevan, Assistant Professor, Department of Commerce,

RMK Vivekananda College vasuvivekananda@gmail.com

Dr.T.S.Sasi Kumar
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Course Code | UCM20502J C"f urse BUSINESS RESEARCH METHODS Coursy C Professional Core Course LT
ame Category 4 10
Pr((e:-requwlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
g:olf‘éi_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1: To understand the basic concepts of research 1 3 mwa 3 4.5 6 | 7 9 |10 (11 /12| 13 |14 |1
CLR-2: To study about identification of problem S @ - glo | o "
CLR-3: To familiarize with various types of data and sample o= §' 2 g % = é =
CLR4: To know various steps in data preparation o |2 % ol & 2|8, T2 | &P g |22
CLR-5: To understands methods in preparing report S 5|5 |8 % [ Sls8® |2 glg |£|8|2 % £ g
o |Z| | ElcBuyscso25g8 Sl 3 8 2PlagsS 3
- =3 B £l2sf52£=e82 y88=|S B sgs®
Cours.e Learning Outcomes At the end of this course, learners will be able to: ] g% gl |e % £ 382323 %‘ ° gl 2 E 2232 3
(CLO): dERI & Sl acgde|a8 52z | 2|88l c| 2EQ 3| L
111 ] 1 oM | <C O [ ©| < XN < |Dao|lo | Ol <<|OJ< | 5T
CLO-1: Apply basic concepts of research 31959 H{M|H|H| H HIH/H| L |H|L/M|] L |HI|H
CLO-2: Formulate research problem 3195|195 H|{H|H|H|H H|H/H/ H|/H|JL|H|LJ|HIH
CLO-3: Know to select correct data and sample 3 [95|95 HIH|H|H]| H H| H/H|H|H/L|H|L H|H
CLO-4: Preparing data for analysis 3 195[90 HIH|H|H]| H H{H/H|H|H/L|H|L H|H
CLO-5: Preparing research report 3 95|95 HIH|H|H]H HI H/H|H|H|L|H|L H|H
Duration 2 2 2 2 2
(hour)
S-1 | SLO-1 |Research Methodology - Meaning Problem identification Data - Meaning Data Preparation Research report
S-2 | SLO1 D/st/ngt/oq betwaen - compialiGgant Identification of research topic L e T Editing — Meaning Different types
investigation Secondary
S-3 | SLO-1 |Theory and Research Selection of broad area Primary Data — Introduction Types of editing Contents of report
S-4 | SLO-1 |Domain & C. Domain Focus on problem Types of Primary Data Guidelines for editing Need of executive summary
S-5 | SLO-1 |Definition of Social Research Changing approach Questionnaire — Meaning & Importance | Coding of data Chapterization
S-6 | SLO-1 |Usefulness of Social Research formulation and statement of the problem Types of Questionnaire Classification of data Contents of chapter
S-7 | SLO-1 |Objectives of Social Research selection and formation of Research problem |Features of Questionnaire Tabulation of data Report writing
S-8 | SLO-1 |Problems of research in social science |Sources of Research Problem Hypothesis Pilot Study Graphical presentation Readability
S-9 | SLO-1 |Qualities of Researcher Definition, meaning Schedule - Meaning & Importance Meaning of interpretation Comprehension
$-10 | SLO-1 |Criteria of good research Formulation. Questionnaire vs. Schedule Techniques of interpretation Final proof
S-11 | SLO-1 |Types of Research Types: Descriptive, relational and explanatory |Interview — Meaning & Importance Precautions of interpretation Report format
S-12 | SLO-1 |Quantitative & Qualitative Research Null-Hypothesis, Verification Types of Interview Data validation Title of the report
S-13 | SLO-1 |Descriptive Research Approaches to research - Historical Observation — Meaning & Importance | Statistical Software - Introduction Note on foot notes
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S-14 | SLO-1 |Cross Sectional Research Merits and limitations Types of Observation SPSS Structure of thesis
S-15 | SLO-1 |Scope and Importance of Research Descriptive approach Secondary Data — Introduction Types of data in SPSS Preliminary section
S-16 | SLO-1 |Criteria of good Merits and limitations Sources of Secondary Data Preparing data for SPSS Body of thesis

S$-17 | SLO-1 |Research Design Case study approach Sampling - Meaning Finding outliers Introduction

S-18 | SLO-1 |Stages in research design Nature of case study approach Merits and Demerits of Sampling Uploading data in SPSS Review of literature
S$-19 | SLO-1 |Developing the hypothesis Usefulness of case study approach Laws and Essentials of Sampling Defining codes Methodology

S-20 | SLO-1 |Preparation of Research design Limitations of case study approach Determining Sample Size Finding out normalcy Preparation of index
S-21 | SLO-1 |Determining the sample design How to construct cases Types — Random Sampling Measure of Central Tendency Constructing bibliography
S-22 | SLO-1 |Data & datum How to analyze case study Types — Non-Random Sampling Measure of Dispersion Appendix / Reference
S-23 | SLO-1 |Analysis of Data How to conduct case study discussion Errors — Meaning Correlation Evaluation

S-24 | SLO-1 |Hypothesis Experimental approach Sampling and Non-Sampling Errors Regression Guidelines

Learning 1. C RlKothari Gaurav Garg, Research Methodology Metho_ds gnd Techniques

Resources 2. Ravilochanan P, Research Methodology, Margham Publications

3. R.Prabhu, T. Raju & V. Krishnapriya, Research Methodology in Business Management, Vijay Nicole Publication, Chennai

Learning Assessment

, Continuous Learning Assessment (50% weightage) . - o
Lo oS CLA-1(10%) CLA-2 (10%) CLA - 3 (20%) "CLA -4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Eﬁ?eiggﬁa 20% 20% 20% 20% 15% 15% 15% 15% 15% 15%
Level 2 ﬁf}g:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 E‘r’:;‘::te 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%
Total 100 % 100 % 100 % 100 %

*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper efc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. Bhaskar K, Research Head, Aktsii Advisory Services Pvt Ltd.

1. Dr. V. Senthil Kumaran, Associate Professor, Gurunanak College
senthilkumaram.mba@gmail.com

Mr. S. Siva

Col. Krishna Vijay,Director - Standards & QA,IESC

2. Dr.M.Ravichandran,Director,IDE, University of Madras, Chennai

Dr. G. Sangeetha

120




Course | \;o\popg7y | Course HUMAN RESOURCE MANAGEMENT fourse ©\.1 4 Discipline Specific Elective Course LIT|PC
Code Name Category 410416
Prg-reqmsne Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
g:olfﬁ_e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: | To equip the students with the understand the basic staffing methodology 1 3 1 2 3 | 4 ) 6 7 8 9 10|11 |12 |13 14|15
CLR-2: | To enable the students with selection of deserved candidates .
CLR-3 : | To inculcate the students with methods of performance appraisal and compensation s fies [ 3 2 o
CLR-4 : |To understand about trade union in India 5 ) 2 2|8 o < é « ol w -
B B 3 = -— [} = = o
CLR-5 : | To focus on international HRM strategies for MNCs o g S E scg = 3 % S| _ é“ o B (% gl 5
= -5 EE S 8|3B|3| % Sl£|2\ % 22| 5 | g
Z/8|8| |5 5|8||g 2|8l &% 2|2z =8
. E o < t s 2|l & 3|2l 3| &2 ,]8 3
=l N s = - [ XL o
Cours.e Learning Outcomes At the end of this course, learners will be able to: 5 2 L EIR|E| 3| 2| e|=c|g|D gl 2 S| = a2 %’
(CLO): s 8| 8 € £ 2| 8|2 &2l 2> 2| E| = 8|3
g £ 8 S g8\ £| 8|5 5 5/ 8/ ¢ g|8|8|y &le
i T r <|S|lalo 2 | n|l<c| E o]l |Q &5
CLO-1: | To understand basic concepts of HRM and human resource planning. B | 7510 H/ M|/ L| M| M L|L|M|L M|L|L|L MJH
CLO-2: | To analyze the recruitment, selection and training methods in an organization. 3 | 8 | 80 H/ H/ M|H/H H|]L M| M M|M|L| M M| H
CLO-3 : | To understand various types of appraisal and salary payments. 3 180 |75 H H|  M|H/|H|H LIM/H H|/M|M| M H/|H
CLO-4 : | To familiarize with the power of union and bargaining. 31 SORND M M|H|L/ M M|]L|L|H H|H|M| M H|H
CLO-5 : | To have awareness on various HRM strategies applicable around the world. 3 75|70 M|{M|H MM H|L| L M L|H|L|H M|HH
Duration 2 2 2 2 2
(hour)
S1 | SLO-1 HRM - Introduction, Meaning and RecrU(tment - Meanmg and Factors Performance Appraisal — Meaning, Trade Union — Meaning and Why International HRM ~ Meaning
Objectives Affecting recruitment Importance & Purpose
S-2 | SLO-1 gg%irsggc\zf s (People, Process, Sources of Recruitment — Internal Approaches to performance appraisal | Types of trade union HRM vs. IHRM
S-3 | SLO-1 |Importance of HRM Sources of Recruitment — External Process of performance appraisal Registration of trade union IHRM Approaches
S-4 | SLO-1 |Functions of HRM Types of Recruitment %Z%Zg;g porformatice appidl Recognition of trade union IHRM Approaches (continuation)
S-5 | SLO-1 |Qualities of effective HR Manager ~ |Recruitment Process %gz;orzs U2 R s - Trade union legislation Importance of IHRM
$-6 | SLO-1 |Human Resource Planning — E-Recruitment Problems in performance appraisal Theories of trade union Factors of IHRM
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Meaning, Objectives, Needs and
Usefulness
S-7 | SLO-1 |Steps in Human Resource planning gigﬂme;tlweanmg, Need, Diferatigial Remuneration — Meaning Measures to Strengthen trade union Practices of IHRM
s-8 | SLO-1 Merits and Demgrlts of Human Stages in selection process Difference between salary and wages Meas‘ures‘to Strengthen trade union Expatriate - Meaning and advantages
Resource planning and rewards (continuation)
S-9 | SLO-1 |Principles of Effective HRP and HRIS | Stages in selection process (continuation) | Types of allowances, pay split-up Problems in trade union Factors influencing expatriate
S-10 | SLO-1 |Job Analysis Training — Meaning, Need & Benefits (S)Zféiltlggglglxeizneﬂts - ffeaning, Trade union movements in India Repatriate — Meaning and Obstacles
S-11 | SLO-1 |Process of job analysis Steps in training programme Types of social security Collective Bargaining — Meaning Green HRM — Meaning and Scope
$-12 | SLO-1 |Job Description Methoqs y_on the Job[ihTRpre & Social security measures in India Collective Bargaining — Objectives Recent trends in HRM
Demerits for Employees
P Methods - Off the Job with Merits & . . . ; P N
S-13 | SLO-1 |Job Specification Demerits for Employees Various acts governing social security | Conditions for good bargaining Case Study — Oakoms Global
S-14 | SLO-1 |Factors Affecting Job Design Methoqs Sl J(.)b LS Bonus & Incentives Importance of collective bargaining Humqn Resource Information System -
Demerits for Executives Meaning
. . Methods - Off the Job with Merits & Ny . -
S-15 | SLO-1 |Approaches to job design Demerita ™ Execillies Importance of bonus Bargaining strategies Objectives for HRIS
S-16 | SLO-1 |Job Enlargement Evaluating training programmes Types of incentives Process of collective bargaining Need for HRIS
$-17 | SLO-1 |Job Enrichment Online Training Carong Rlannigo - Mparning, Neet 8 Bargaining in deadlock Traditional HR Approaches vs. HRIS
Important Terms
S-18 | SLO-1 |Issues in job design Promotion — Meaning Process of career planning Collective Bargaining in India Uses of HRIS
$-19  SLO-1 ‘;,C;SCEZZ%?M ~ ObjectiSiale Promotion Methods - Pros and Cons Succession Planning HR Audit — Meaning and Objectives Advantages of HRIS
S-20 | SLO-1 |Methods of job evaluation Transfer — Meaning & Types Career Development Benefits of HR Audit Disadvantages of HRIS
Case Study — Manpower Attracting . L
S-21 | SLO-1 |Role of a HR Manger Dilemma of HR Manager Career Management Process of HR Audit Designing HRIS
§-22  SLO-1 |Functions of a HR Manager Case Study - Right Man Wrong Job gZZfegth}é Jb?;gg Degre@iong60 Approaches of HR Audit Personnel Inventory — Meaning
§-23  SLO-1 |Case Study— HRP in THDCL Cgse Study - Employee Training in Case Study — Health Ir?surance Case Study — Trade Union in Jetworth Personnel Inventory by IT Companies
Hindustan Chemicals Schemes for Farmers in Karnataka Company
§ 4 |Case Study — Job Design in Case Study — Employee Training in Case Study — Career Planning in Wipro |Case Study — Trade Union in Tubelight W
§-24| SLo-1 Engineering Industry Motorola and Axis Bank Company Case Study - Wipro
1 Aswathappa. K, Human Resources Management, TATA McGraw Hill Publishers, New Delhi, (2018).
Learnin 2 Chandramohan, Human Resource Management, APH Publishing Corporation (2018).
Resourges 3 LM. Prasad, Organizational Behaviour, Sultan Chand Publications, 14th Edition.
4 Stephen Robbins, Cross Culture Management, Pearson Publications (2018).
5 K. Sundar, J. Srinivasan, Essentials of Human Resource Management, Vijay Nicole Publishers, Chennai

Learning Assessment

, Continuous Learning Assessment (50% weightage) . — o
BIooTr?]i?”I(.iﬁvel of CLA—1 (10%) CLA -2 (10%) CLA -3 (20%) "CLA= 4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 5%“;32% 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%
Level 2 Apply 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
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Analyze

Level 3 Exaate 10% 10% 15% 15% 15% 15% 15% 15% 15% 15%
Total 100% 100% 100% 100%

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Mr. B. Anbuthambi, Vice President, ICT Academy

1. Dr. K. Malarvizhi, Dean, Hindustan College
flowereye14@gmail.com

Dr. Mari Anand. N

Mrs. Saravana Kumar Consultant - Regional Manager - South

IKYA

2. Mr.C.Senthilnathan Director

V-Link Systems

Dr. S. Tamilarasi
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Course Code | UCM20D08J CN°“’5"’ INTELLECTUAL PROPERTY RIGHTS Course | ¢ Discipline Specific Elective Course LT
ame Category 41014
Prg—reqmsne Nil Co-requisite Courses Progressive Courses Nil
ourses
Course Offering Department Commerce Data Book / Codes / Standards Nil
. e purpose of learning this course s to: earning rogram Learning Outcomes
g:olig?e Learning Rationale Th fleaming thi s Bami P Learning Out PLO
CLR-1: To introduce the concept and laws of Intellectual Property Right. T [92 43 112 4| 5 6 |78 9 10 11{12] 13 [14 15
CLR-2: To create awareness on trademark ’g 9IS ) ) o
CLR-3: To familiarize the concepts of Copyright Laws 2 5 ':'5: g,— % % g 5 é é o _
CLR-4: To understand the Patents Act § 3| E o § = E o B|8& 2z @ ., 5 2 g
CLR-5: To get awareness about WIPO 2|58 Blsle Sl |8 3|52 £ g =|g |£ 3
=12 |2 5|39 58252 882 a3
588 €|8s2 5082 ¢l8se 58808 2
Course Learning Outcomes . ) ) g 318 RE g § ‘_§ 2 >3 % Xl 2 ° E = é g 2 g
(CLO): At the end of this course, learners will be able to: z L% L%. § § = 2 ne_ ST E E UE) g % s E 5 g Es é o
- — ©_© © — @© -
CLO-1: Have an awareness about the foundations of Intellectual Property Rights 3180|70 NN (TH sl L M{H|L L M|H|L |H H
CLO-2: Get an idea about the Trademarks Act 3185|75 MIHI L M| L | MM HIM L M|H|L|H|H
CLO-3: Familiar with the copyright procedures 317570 M|H| M |H| L H M\H| M |L M|H|L|H H
CLO-4: Have an awareness about the concept of Patent Act 31(85|80 M|IH| M |H| L H M\H| M |L M|H|L|H H
CLO-5: Understand about WIPO and treaty 3185|75 HIH| M |H| L H M\H|M L M|H| L |H H
Duration 2% 2% 2% 2% 2
(hour)
S-1 | SLO-1 |Intellectual Property — Introduction | Trademark Act, 1999 - Introduction Copyright Act, 1957 - Introduction Patent - Introduction (szrFleoI)ntellectual Property Organization
S-2 | SLO-1 |Concept of Intellectual Property Historical Perspective Meaning of Copyright Concept of Patent History of WIPO
S-3 | SLO-1 |Intellectual Property in India Object of Trade Marks Law Authorship and Ownership Patents Act, 1970 Mission of WIPO
Geographical Indications of Goods I, i . J . L
S-4 | SLO-1 (Registration and Protection) Act Certification Trademark Copyright Subsists Salient Features of the Act Activities of WIPO
S-5 | SLO-1 |Salient Features Collective Mark Copyright Pertaining to Software Product / Process Patents Structure of WIPO
S-6 | SLO-1 |Trade Secrets Trade Description Term of Copyright Duration of Patents Administration of WIPO
S-7 | SLO-1 |Utility Models Permitted Use Copyright Office Patentable Objects Membership of WIPO
S-8 | SLO-1 g‘;ﬁgg%ﬁc;uw%lgm orty Registrar of Trademarks Copyright Board Elements of Patentability Constitutional Reform of WIPO
S-9 | SLO-1 |WIPO and WTO Registration of Trademarks Functions of the Copyright Board Non-Patentable Subject Matter Paris Convention
Paris Convention for Protection of . ; . I )
$-10 SLO-1 Indlstrial Property Registration Procedure Assignment of Copyright Application for Patent Berne Convention
$-11 | SLO-1 |Common Rules Trademark Search Mode of Assignment Form of Application WIPO Copyright Treaty
S-12 | SLO-1 |Patent Cooperation Treaty (PCT) Apply for Trademark Licenses by Owners of Copyright Complete Specification Patent Cooperation Treaty
i i » Filing and Prosecuting Trade Mark Statutory License for Broadcasting of  |Important Elements of Complete
§3| SLO-1 |Advantages of PCT Filing Applications Literary and Musical Works Specification Budapest Treaty
Trade Related Aspects of Intellectual . o . L
S-14  SLO-1 Property Rights (TRIPS) Agreement Review by the Trade Marks Office Termination of License Types of Patent Applications Hague Agreement
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S-15  SLO-1 |Features of TRIPS Requisites for Registration Copyright Societies Procedure for Application Trademark Law Treaty

S-16  SLO-1 |Issues Covered of TRIPS ggggmzd Ranewal ofefizdeiant Broadcast Reproduction Right Procedure for Application (continuation) |Patent Law Treaty

$-17 | SLO-1 | TRIPS - Trademarks Opposition to Registration Exclusive Right of Performer Procedure for Application (continuation) | Strashourg Agreement

S-18 | SLO-1 | TRIPS - Geographical indications | Registered Users Moral Right of Performer Procedure for Application (continuation) |Nice Agreement

$-19 | SLO-1 | TRIPS - Industrial Designs Certification Trade Mark Copyright Protection to Foreign Works |Opposition to the Patent Vienna Agreement

§-20 | SLO-1 |TRIPS - Patents Madrid Agreement Registration of Copyright Grant of Patents Locarno Agreement

§-21  SLO-1 |TRIPS - Rights Conferred International Registration Infringement of Copyright Term of Patent Protection of Performers

§-22 | SLO-1 |Term of protection Magel Agreemer?t Copcernmg e Statutory Exceptions Patents of Addition Internatlonql Qonventlon for the Protection
International Registration of New Varieties of Plants

S-23 | SLO-1 |Conditions on Patent Applicants Advantages of the Madrid System gsg/iggts gdeisingagent of Restoration of Lapsed Patents WIPO-WTO Cooperation

S-24  SLO-1 |Process Patents Effects of an International Registration Remeqles agalqst /"f igemetted Revocation of Patents Progressive Development of International

Copyright (continuation) Intellectual Property Law
Learnin 1. G.V.G Krishnamurthy: The Law of Trademarks, Copyright, Patents and Design,2017 4. BL Wadehra: Law Relating to Patents, Trademarks, Copyright, Designs and Geographical
Resourges 2. Satyawrat Ponkse: The Management of Intellectual Property, 2018 Indications, 2018

3. WIPO: WIPO Guide to Using Patent Information, 2019 (websites references) 5.

WIPO: The Value of Intellectual Property, Intangible Assets and Goodwill ,2019 (websites references)

Learning Assessment

, Continuous Learning Assessment (50% weightage) ) I o
LS CLA-1(10%) CLA-2 (10%) CLA- 3 (20%) CLA—4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 5?3’;212% 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%
Level 2 ﬁf}g:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 E‘r’:g::‘e 10% 10% 15% 15% 15% 15% 15% 15% 15% 15%
Total 100 % 100 % 100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper efc.,

Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

Col. Krishna Vijay, Director - Standards & QA, IESC

1. Dr. S. Panneerselvam, Associate Professor, St. Peter’s College

Dr. S. Sathyasellan

Mr. Varun Jain,Managing Director & CEO,Miles Education

2. Dr.M.Ravichandran, Director,IDE, University of Madras, Chennai

Mrs. Y. Esther Reeta
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Course Code | UCM20D09J C; urse E - GOVERNANCE Course E Discipline Specific Elective Course
ame Category 410 4|6
Prz-;zc::;zlte Nil Co-requisite Courses Nil Progressive Courses Nil
Course Offering Department Commerce Data Book / Codes / Standards Nil
Cours.e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO
(CLR)
CLR1: To familiarizes the students with the concept of e-Governance. 1124|3 1121 3 4|56 |7|8[9]10[11]12]13]14 |15
CLR-2: To provide a basic understanding of e-governance strategies 2 ®
CLR-3: To know how an effective strategic plan can be developed through a process. 'g g s _089, @ %_ i E’ o "
CLR-4: To conceptualization of ideas and development of service delivery models for improving the quality of = &l e % § g 2 § g § = 2 g
' service to citizen o 8 £l | 8 &l 3 2|8 &2 292 5 g g
£lg| < 2| 8|l =| 5| F 2| s| 2 IS
CLR-5: To know about e-government services =% & < 5 =S S ﬁ ] g oS S| = @D 5
sl al & £ [ L e g = —8 = g (=] S| »n [ 3
S18| 8 218 5|2 225|855l l2l5lE
P 588 | &5/ 8| 38|l =|<=|8 23 2|22 8g|s
Cours.e Learning Outcomes At the end of this course, learners will be able to: o gl g |l = S| 2 £l2 38 8| € = 2Ll
(CLO): 348 dl |22 5 &l 2o & E 8|S &lolals
CLO-1: Identify the concept and need of e-Governance Projects 3175|70 H{L| L L/M| L |M|L|{M L|L|L|{M L|M
CLO-2: Analyze advantages and disadvantages of e-government programs 3180|75 MMM H/M M |L|L|LM|LIMM M M
CLO-3: identify major issues and strategies behind e-government programs 3 /85|80 HiL|H H/H M |L|M|L|L|L|L M M|M
CLO-4: Compare the different e-governance projects and analyze the maturity among models 3|75|70 MIH|I M MM M |L M|L|LIM|L|{M|H|M
CLO-5: Prioritize types of e-government services 3(80|75 LIH| M| H/M L |L MM ML MMM M
Duration 2 2 2 2 2
(hour)
. ' : E-Governance Technologies - Introduction to E-Governance Portals |Introduction to e-Governance Product and
S-1 | SLO-1 |Introduction to e-Governance Introduction to E-Governance Architecture . 2nd O i Services in India
" . ! Introduction to e-Governance supported by
S-2 | SLO-1 |Elements of e-Governance E-Governance Planning Virtual Environments Study of e-Governance models National Informatics Centre (NIC) in India
S-3 | SLO-1 |e-Governance: Policies E-Governance Implementation Usability of Virtual Environments S;udy ot e-Govgr mance modeliel Introduction to National e-Governance Plan
different countries (NeGP)
S-4  SLO-1 |e-Goverance: Strategies Legal Framework of e-Governance E-Governance - Information e-Govgrnance models of developed Overview to National e-Governance Plan
Management countries (NeGP)
S-5 | SLO-1 |e-Governance: Frameworks @opiitition strysswRa SBITIATE o7 Digital Archiving in E-Governance e-Govgrnance madeieleeiEianing Introduction to e-POST
governance countries
S-6 | SLO-1 ((I)igurvsl:lygn?sf ¢-Govemance and ffgﬂ:ﬁfr’; Enterprise Business E-Governance - Design Finding the gaps in each model Overview to e-POST
ST sLo. | (oo onards Socely Ao o EeTBUsess e sy " |E-Govemance Maturiy bode Introduction to AGMARKNET
S-8 | SLO-1 |Information Society Concepts E-Governance Public Management perep ment for Goverrimagh fasattioios of e;Governance n Overview to AGMARKNET
Information Systems (GIS) developed countries
S-9 | SLO-1 |Information Society Principles E-Governance Administration EE R oy R GTon Case Studes of Q—Governance n Introduction to Examination Results Portal
Law and Technology developed countries
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S-10 | SLO-1 |Introduction to ICT Introduction to E-Govemance Business D/sgussmn E-Governance Technology — |Case Studies of e;Governance in Overview to Examination Results Portal
Models Ethics (Legal) developed countries
S-11| SLO-1 |ntroduction to e-Governance E-Governance Planning - Business Models Dlscussn?n EjGovernange Technology |Case Studies of q—Governance in Intrqduct/on to Gyandoot e-Governance
towards individual - Ethics of law developed countries Project
Implementation of E-Governance Business |E-Governance Security in a Networked |Case Studies of e-Governance in Overview to Gyandoot e-Governance
S$-12  SLO-1 |e-Governance Technology / ;
Models World developed countries Project
$-13 | SLO-1 |e-Governance Society Feedback and review of business model E Spviriancogzivaey it diiieworkod - |Case Stidios of Q-Governance n Introduction to JUDIS
World developed countries
S-14 | SLO-1 |e-Governance State and Governance e-Governance Project - Change Internet of Things - Sman.‘ Devices, Case Studies of Q—Governance in Overview to JUDIS
Management Processes and Services developed countries
. . ; o . Case Studies of e-Governance in . .
S-15 | SLO-1 |Development Policy e-Governance Project - Capacity Building |Internet of Things - Processes developing countries Introduction to Indian Passport portal
S-16 ' SLO-1 |Globalization Introduction to Data System Internet of Things - Services fase Stydles g ejGovernance i Overview to Indian Passport portal
developing countries
$-17 | SLO-1 |Business Information Systems Data System Infrastructure preparedness |Legal Aspects of Software Case Styd/ os of eTGovernance i Introduction to Rural Bazar
developing countries
. ; Case Studies of e-Governance in .
S-18 | SLO-1 |Government Process Re-engineering | Infrastructural preparedness — Legal Legal Aspects of Database Protection developing countries Overview to Rural Bazar
S-19| SLO-1 Good governance through E- Infrastructural preparedness — Human Introduction to Cloud Case Stydles of eTGovernance in Introduction to Tax System 2017 —Pre-
governance developing countries Value Added Tax and Post GST
. " o Case Studies of e-Governance in .
S$-20 SLO-1 |Introduction to e-Democracy Infrastructural preparedness - Institutional |Cloud management system developing countries Introduction to GST
§21 SLO-1 |e-Democracy in India lnfrastructqral preparedness — Discussion Cloud management system |Case Stydles of eTGovernance in Discussion Using e-Governance in taxing
Technological and users developing countries
§-22 | SLO-1 |Advantages of e-Democracy Discussion on Infrastructural preparedness |Development in Cloud e Stydles ¢ ejGovernance 0 Overview to GST
developing countries
. . . ! Case Studies of e-Governance in under T
S-23 | SLO-1 |Disadvantages of e-Democracy e-governance Leadership Technical Change Paradigms developing countries GST implications in economy
S-24 | SLO-1 Opp onun/t{es and Cha/lenggs i e-governance Strategic Planning Techno-economic Paradigms Case Styd' s of eTGovernance infilaey GST implications in economy
Implementing e-Democracy in India developing countries
1. E-governance for Development: A Focus on India, Shirin Madon, Palgrave Macmillan, 2009
2. E-governance: case studies, Ashok Agarwal, University Press India, 2007
3. IT-e-Governance in India, Kamalesh N. Agarwala, Murli D. Tiwari, Macmillan, 2002
4. E-government: from vision to implementation: a practical guide with case studies, Subhash C. Bhatnagar, SAGE, 2004
5. E-Governance: Concepts and Case Studies, C.S.R. Prabhu, PHI, 2011
Reference Materials
Learning 1. Electronic Governance and Cross-Boundary Collaboration: Innovations and Advancing Tools, Yu-Che Chen (Northern lllinois University, USA) and Pin-Yu Chu (National Chengchi University, Taiwan),
Resources Publisher: Information Science Reference, 2011

2

2007

Public Information Technology and E-Governance: Managing the Virtual State by G. David Garson, Publisher: Jones & Bartlett Learning, 2006
Global e-Governance: Advancing e-Governance Through Innovation and Leadership, by J Tubtimhin, Publisher: IOS Press, 2009

Innovations In e-Government: Governors and Mayors Speak-Out, By Erwin Blackstone, Michael Bognanno &Simon Hakim

E-governance: A Global Perspective on a New Paradigm, edited by Toshio Obi, Publisher: IOS Press, 2007
Governance and Information Technology from Electronic Government to Information Government edited by Viktor Mayer-Schonberger and David Lazer, Publisher: Massachusetts Institute of Technology,
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Learning Assessment

, Continuous Learning Assessment (50% weightage) . — o
Bloo%iiil(_iﬁvel of CLA =1 (10%) CLA-2 (10%) CLA- 3 (20%) "CLA -4 (10%) Final Examination (50% weightage)

9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 5‘;2‘;‘3’::% 20% 20% 15% 15% 15% 15% 15% 15% 15% 15%
Level 2 ﬁﬁz:zze 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 Srauate 10% 10% 15% 15% 1% 15% 15% 15% 15% 15%

Total 100 % 100 % 100 % 100 %

Course Designers

Experts from Industry Experts from Higher Technical Institutions Internal Experts

. Lo ! . Dr. B. Vijayakumar, Assistant Professor P.G. Department of Commerce,

Mr. Varun Jain, Managing Director & CEQ, Miles Education D.G. Vaishnav College vijayakumar_sakthi@yahoo.co.in Mr. S. Vevek.
CA. V. Jayaprakash ~ Chartered Accountant V. Jayaprakash & Associates éhggr\,/é?ﬂuthukumanAss:stant Rrgiessop Magigs Ghristioll Bhlleges Dr. P. Sankar
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LI T|P C
Course UJK20501T Course Leadership and Management Skills Course Category JK Life Skill Courses
Code Name 210
Pre-requisite Courses Nil Co-requisite Courses ‘Nil Progressive Courses |Nil
Course Offering Department | Career Development Centre [Data Book / Codes/Standards -

Course Learning Rationale

(CLR): The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR-1: |help students to develop essential skills to influence and motivate others 11213 1 34 (5|6 |7[8]9[10[11/12]13]1415
CLR-2 : |Inculcate emotional and social intelligence and integrative thinking for effective leadership
CLR-3 : |create and maintain an effective and motivated team to work for the society . é 23
CLR-4 : |nurture a creative and entrepreneurial mindset % § § .;g-: ~§_ = ol < é s | o s
CLR-5 : make students understand the personal values and apply ethical principles in professional and sociall | @ | &| g H o o B % E ol , % % 3 o
contexts s | E I HEINE R E S| E
CLR-6 : |[manage competency-mix at all levels for achieving excellence with ethics £ 8|8 S5 28 & g8l D=2 LSE Sl
Elal< 2l c| ¥l s 2S5l E 23 8@ S| 2
= S S| S Clw = R 2 €|l w2 & o
Course Learing Out 5128 58 %3 :52<8¢2582<3%38¢
ourse Learning DUICOMES | At the end of this course, learners will be able to: T8 2l =8 2525835 Elelee
(CLO): | x| % S| a2 35 2lclzlLlgl bl gl
| ui| ol L | Jla o »n| < E|la|lo|l< | 2|a|5
_ |examine various leadership models and understand / assess their skills, strengths and abilities that affect their LIM|H|-|M{M|-|-|-|M|H|L|-|H|H
CLO-1: own leadership style and can create their leadership vision 318075
. |learn and demonstrate a set of practical skills such as time management, self-management, handling conflicts, L{M|H|-|M|M|-|- MI{H|L|-|H|H
CLO-2: , 3180|75
team leadership, etc
CLO-3 : |understand the basics of entrepreneurship and develop business plan 3175|170 LIM|H|-[M[M|-|-]-|M|H|L H|H
CLO-4 : |apply the design thinking approach for leadership 3175|170 LIM|H|-|M|[M|-|-|-|M|H|L|-|H|H
CLO-5: |appreciate the importance of ethics and moral values for making of a balanced personality 3175|70 LIHIH|l-|[M|[M|-|-|-|IM|H|L|-|H|H
CLO-6 : |be an integral human being 3|75|70 LIH|H|-|M|M|-|-|-|M|H|L|-|H|H
Duration
(hour) 6 6 6 6 6
SLO-1 |Leadership - definition Team building Management - definition Women in management Entrepreneurship
S-1 Team dynamics Manager - traits Global gender perspective in
SLO-2 |Leadership — qualities business. Do women make good |Entrepreneurship
managers? - discussion
SLO-1 |Leadership — styles Work deleagic Scheduling work Confronting ipblomegieced by Successful Indian entrepreneurs — case study
s-2 . r . _ women managers — case study
SLO-2 |Leadership — styles Work delegation — activity Scheduling work — activity Confronting problems faced by Successful Indian entrepreneurs — case study
women managers — case study
S-3 | SLO-1 |Difference between leader and boss Decision making Strategic planning Stocessful women managers - Successful women entrepreneurs — case study
documentary screening
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SLO-2 Case study (based on leadership  |Decision making - activity Strategic planning Successful women managers — Successful women entrepreneurs — case study
styles) documentary screening
SLO-1 g‘;ZZ)StUdy (based on leadership | Motivation Gl TR e Women labour force in work place  |Ethics — definition
S-4 : At
SLO-2 Case study (based on leadership  |Motivating for results Change management — activity Problems faced by women labour Corporate ethics
styles) force in work place - case study
Leadership in diverse organizational |Argumentation, Persuasion Sexual harassment of women at
SLO-1 |structures, cultures and Energy management workplace (prevention, prohibition, |Essential elements of business ethics
S-5 communications and redressal) Act, 2013
SLO-2 Is_ﬁig&r"s:;péz“(Ll\r/:;s:ngrgan|zat|onal plgctation, Networl' Novel ways to manage energy in Documentary screening - Sexual Activity (students formulate ethical code of their
communic‘ations work place — activity harassment of women at workplace |business organization)
SLO-1 Leaq[ng the organisation through Budget planning Work force management Transgender persons protection of Ethical dilemma
stability and turbulence rights act, 2019
S-6 Case study Taking risk Eiovance redrodsal olicyil Documentary screening —based on
SLO-2  ranisaths policy inclusiveness of the third gender in | Ethical dilemma - case study
Y workplace
1. Craig E Johnson, Meeting the ethical challenges of leadership, Sage 4. Alexander Osterwalder, Business Model Generation,Wiley, 2013
publications, 2018 , L 5. Deborah Tannen, Talking from nine to five: Women and men in the workplace, Harper
Learning 2. Allan R Cohen, David L Bradford, Influence without authority, Wiley, 2018 Collins publishers, 2010
Resources 8. TV Rao, Managers who makgz2 diiguapgee cipening Yur-management Sl 6. Amish Tandon, Law of sexual harassment at workplace: Practice and procedure, Niyogi

Random house India, 2016

books, 2017
Rashmi Bansal, Connect the dots, Westland books, 2012

Learning Assessment

Continuous Learning Assessment (100% weightage)
Level Bloom’s Level of Thinking CLA-1 (20%) CLA-2 (20%) CLA-3 (30%) CLA-4 (30%) ##
Theory Theory Theory Theory

Remember

Level 1 10% 10% 30% 15%
Understand
Appl

Level 2 PPy 50% 50% 40% 50%
Analyze
Evaluate

Level 3 40% 40% 30% 35%
Create
Total 100 % 100 % 100 % 100 %

# CLA-1, CLA-2 and CLA-3 can be from any combination of these: Online Aptitude Tests, Classroom Activities, Case Studies, Poster Presentations, Power-point Presentations, Mini Talks, Group Discussions,
Mock interviews, etc.
## CLA — 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
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Course Designers

Experts from Industry

Experts from Higher Technical Institutions

Internal Experts

1. Ajay Zener, Director, Career Launcher

1. Ms Sindhu Thomas B, Assistant Professor & Head in Charge, CDC, FSH, SRMIST

2. Mr Rajsekar, Assistant Professor, CDC, FOM, SRMIST
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L/ T/P|C
Course Code UES20AE1T Course Name ENVIRONMENTAL STUDIES Course Category | A Ability Enhancement Courses 3
Pre-requisite Courses Nil ‘ Co-requisite Courses ‘ Nil Progressive Courses ‘ Nil
Course Offering Department Commerce ‘Data Book / Codes/Standards Nil
Course Learning Rationale (CLR): ‘ The purpose of learning this course is to: ‘ ‘ Learning | ‘ Program Learning Outcomes (PLO)
CLR-1: |To teach the importance of environment 1 3 11234567 /8[9[10[1112[13]14|15
CLR-2: |To impart the knowledge about ecosystem N
CLR-3: |To teach about Biodiversity el ° 2 _%
CLR-4: |To create awareness about environmental pollution 5 2R == ol c = © vl .,
g -— (& = | 2
CLR-5: |To understand about Environment Protection = 8% = 21438 % 2 a w B =
o Q| £ = 8 S| = | N =3 = B =] 2
£ 8| s ¥4 Ll o Tl o= alFS5l €S|
=25 = Tl B E|lG| N @ 5 PSS
Sl EVE S| % eg|lX| o =82 2 SR &
Elel 5|51 T 52252 a3 LR
Course Learning Outcomes (CLO): At the end of this course, learners will be able to: 5 2 8 £ g z § = ‘o; =& 2 § 2l | e
T g8 2 5 =82 =25 8 35 clalalalo
= o o F [=% o E— E — @© o) @©
D < < > Q| < C x| 9 X o = = o c|l N DUV
— i i L < Jaoan < n| < ES|la|jo|<<|o|a|a
CLO-1: | To gain knowledge on the importance of natural resources and energy 2 75|60 HI{H|H|-|-|-|-|-|-|-]-|-|-1-1|-
CLO-2: | To understand the structure and function of an ecosystem 2180|70 -|H|-|H - - -] - - -
. | Toimbibe an aesthetic value with respect to biodiversity, understand the threats and its conservation and
CLO-3: . : 27065 H|-|- e B e e R B R R
appreciate the concept of interdependence
CLO-4: | To understand the causes of types of pollution and disaster management 2|70|70 H HIH|H|-|-|-]-|-|-]-]1-|-1|-+-
CLO-5: | To observe and discover the surrounding environment through field work 2 180|70 SlH| - |H| - -] -|-]-1-1-]1-]-|-1"+
Duration
(hour) 9 9 9 9 9
) . -~ Biodiversity at Global, National And . _—
SLO-1 | Environmental Studies- Concept Concept of an ecosystem 1 dtall ovbls CatitboElrectsiand Control Need for equitable utilization
S Scope and Importance of Ecosystem degradation and Measures of Nuclear hazards
SLO-2 Environmental Studies Resourte utilization India as a Mega Diversity Nation Equity - Disparity
SLO-1 | Need for public awareness Structure and Functions of an Threats to biodiversity: habitat loss, | Solid Waste Management Urban — rural equity issues
s-2 p ) ecosystem poaching of wildlife Causes, Effects and Control qury
SLO-2 | Institutions in Environment ProalG e e and man-wildlife conflicts L casyeTor Urban and Industrial The need for Gender Equity
decomposers Waste
. . ) ; " Preserving resources for future
o3 SLO-1 | People in Environment Energy flow in the ecosystem Endangered species of India Role of Individuals In Pollution generations
SLO-2 Awa(eness about Environmental The water cycle , The Cart?on cycle, Endemic species of India Prevention The rights of animals
Studies The Oxygen cycle , The Nitrogen
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cycle , The energy cycle and,
Integration of cycles in nature
SLO-1 Z]tmd@;’? ';O rz);;rtural resources- Ecological succession Environmental Pollution- Definition
o4 Ssociaied Frobiems Disaster management- Nature The ethical basis of environment
sLO-2 | [Renewable and Nonrenewable Food chains, Food webs and Floods, Earthquakes education and awareness
resources Ecological pyramids
Ecosystem, Introduction, Types,
-5 SLO-1 | Forest resources Characteristic features, Structure and| Causes, Effects and Control Cyclones The conservation ethic and
functions Measures of Air Pollution Landslides traditional value systems of India
SLO-2 | Water Resources Forest ecosystem
SLO-1 | Mineral Resources Grassland ecosystem Social Issues and the Environment
Causes, Effects and Control ; ] .
S-6 : From Unsustainable to Sustainable | Wasteland Reclamation
SLO-2 | Food Resources Desert ecosystem Measures of Water Pollution
Development
} Aquatic ecosystems (ponds, lakes,
SLO-1 | Energy Resources streams) Causes, Effects and Control ’ . .
S-7 - : : i Water Conservation Climate change & Global warming
Aquatic ecosystems (rivers, Measures of Soil Pollution
SLO-2 | Land Resources ;
estuaries, oceans)
Renewable and non-renewable -
s-8 SLO-1 resources- Wind Y el Causes, Effects and Control Rain Water Harvesting Acid rain & Ozone laver depletion
SLO-2 Renewable and non-renewable Consumptive Value And Productive | Measures of Marine pollution Watershed yer dep
resources- geothermal Value
Renewable and non-renewable ! . Causes, Effects and Control Environmental Ethics: Issues and
s-9 SLO-1 resources- Solar Soqueiglle anfl Stfical Valle Measures of Noise Pollution Possible Solutions Nuclear Accidents and Nuclear
Renewable and non-renewable ; : Causes, Effects and Control : Holocaust
SLO-2 resources- Biomass Aesthetic Value and Option Value Woasures of Thermal Poltion Resource consumption patterns
Theory:
Learnin 1. Bharucha Erach, (2013), Textbook of Environmental Studies for Undergraduate Courses (Second edition). Telangana, India: Orient BlackSwan.
Resourges Basu Mahua, Savarimuthu Xavier, (2017), SJ Fundamentals of Environmental Studies. Cambridge, United Kingdom: Cambridge University Press

2.
3. Dr.R.Jeyalakshmi.2014.,Text book of Environmental Studies, Devi publications, Chennai
4. Bharucha Erach, The Biodiversity of India, Mapin Publishing Pvt. Ltd., Ahmedabad — 380013, India, Email:mapin@icenet.net (R)

Learning Assessment

Continuous Learning Assessment (50% weightage) . o I
Level Bloom’s CLA—1 (10%) CLA-2 (10%) CLA- 3 (20%) CLA— 4 (10%)# Final Examination (S0% weightage)
Vel | Level of Thinking 2 ° 2 0
Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Remember
Level 1 40 - 40 - 40 - 40 - 40 -
Understand
Appl
Level 2 [-PY 30 . 30 . 30 ! 30 . 30 .
Analyze
Level 3 |Evaluate 30 - 30 - 30 - 30 - 30 -
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Create

Total

100 %

100 %

100 %

100 % 100 %

# CLA - 4 can be from any combination of these: Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,

Course Designers

Experts from Industry

Experts from Academic

Internal Experts

Mr. Bhaskar K, Research Head, Aktsii Advisory Services Pvt Ltd

Dr.M.Ravichandran,Director,IDE, University of
Madras, Chennai

Mr. S. Siva

Dr. G. Sangeetha
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THIRD YEAR -- SIXTH SEMESTER

Course Course Financial Strategy Course LT ¢
c UPA20601J C Professional Core Course
ode Name Category 4
Pre-requisite Nil Co-requisite Courses Nil Prpgressivy Nil
Courses Courses
Course Offering Department COMMERCE Data Book / Codes / Standards Account Sheets
ﬁ;ofﬁ.e Learning Rationale The purpose of learning this course is to: Learning Program Learning Outcomes (PLO)
CLR1 : ('Ij'gctlggggrgggg the different types of organisation and their objectives and analyse the following 119213 1 2l s lalslel 718lol10l11 12/13/1] 15
CLR2: To be able to understand the methods of flotation and analyse its rights issue and evaluate its
e financial structure 2
CLR-3: To be evaluate how financial risks are quantified and discuss about currency risk instruments k! 2
CLR-4: To be able to understand the interest rate risk instruments and context of valuation 2 % g
To be able fo understand the strength and weakness of valuation method and analyse its pricin: — = = @ €| 5 e S
CLR-5: and bid issue 4 T Bl 2= 2 2] .1 8|3 sl 5| W 8 ”
R = || = S| 8| > 8| = T £ =| 2| =
o o = b= o 9 @© =] | e = = =
o 8|8 |2 slzs |55 2|3 7|8 2
28| E S S|2| 3| 8|% 2|2 8 2|l «| 8|2
Zl 8|8 2 5| 8|S 5|8 £/5 8 2|2 2 5% 8
: = = T c | B @ | 2| o] n
Course Learning Outcomes |, o, . o this course, leamerS will be able fo: = § S| S|E| 8|2/ 8|58l 2L g2 = 5
(CLO): 4 s 2|2 | B = 3| 8| c|gl S E|l2 &|/=2|686]| s
ol 3| 8 |2 28|82 2| 5° 2|E =\ 8|2 2
3 8| & 2/ 8| £/ | 8|53 2|8 8 2|5 & E|8| o
S oui | m | < | Sla |l | || DS alol | S5l 3
CLO-1 - To be able o understand the objectives of entity and fo analyse the financial and non financial 3195 |95 HIM|H|H|HIH][H]H LTH|L M| L[| H]H
o reporting and decisions
CLO-2: To able to know about the types of equity finance and types of debif and capital structure gearing 3195 |95 HIA|H|H|HIH]|H|H HIH|L  H|L|H]|H
CLO-3: To be able to know about dividend policy, types of financial risk and how to evaluate it. 3195 |95 HIH|H|[H|HH H|H H]H|L H|L|H|H
CLO-4 : To be able to know about interest rate risk management and implications of mergers and 3195 [ 90 ARIH|HAH|H|HIH H|{H H|  H]|LTH L HT H
il acquisitions
CLO-5: To be able fo evaluate valuation methods and to analyse pricing and bid issue 3195 |9 HIH|H|H|H[H H|A H[H|L[H|L|H[H
Duration (hour) 24 24 24 24 24
Mission and objectives of entity Introduction to financing Meaning of dividend policy Interest rate Introduction to business valuation
S-1| SLO1
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Dividend irrelevancy: Modigliani and

S-2 Types of entity Criteria for selecting sources of finance miller's theory Interest rate risk and its Types of valuation methods
SLO1 il management
s3 SLOT Overview of VFM Equity finance REgipalisses Internal hedging p/E valuation method
Practical problems Capital markets Signaling External hedging Discounted cash flow method
S4  SLO1
Meaning of financial reporting Methods of issuing new shares Clientele effect Forward rate agreement Future cash flows discounted at WACC
S5 st
Global reporting initiative Listed vs private companies Scrip dividends and share repurchase Interest rate guarantees Net assets method
S-6 SLO1
G4 guidelines Operations of stock exchange Dividend policy in practice: Interest rate futures Book value
S-7  SLO1
lnterngtional integrated reporting | Private equity Stable dividend policy Exchange traded interest rate Replacement cost
S§-8 | SLO1 |council options
SLO 1 Integrated reporting Right issue Constant payout ratio Swaps Net realizable value
S-9
United nations sustainability goals | Ipo and placings Zero dividend policy Case study Dividend valuation model
S-10 SLO1
Key decisions in financial strategy | practical problems Residual dividend policy Meaning of merger Valuation of tangible assets
S§-11 SLO1
Importance of financial strategy Meaning of debit finance Practical problems Types of merger Value of intangible asset
§-12 SLO1 ' : r
ggﬁ;ﬂégﬁfgg;ﬁ%sﬁ Zin;;llvg%cia /| Types of debit finance Meaning of financial risk gggﬂg%iasro rr;\zgggrowth 7 Calculated intangible value method
$-13 SLOT | atios
Impact of taxation on financial Risk o Synergy Methods of financing a cash offer
S-14 SLO 1 strategy
Objectives and economic forces | Lease or buy Political risk Stakeholder considerations Form of consideration for a takeover
S-15 SLO1
Ler}t%qrs assessment of credit Other sources of finance Interest rate risk Regulation of takeover Impact on ratios or performance measures
worthiness
§-16 SLO1
Sources of finance Practical problems Currency risk Tax implications of mergers and Earn out
$17 SLO1 acquisitions
Analysis of capital structure Introduction to capital structure Transaction risk, translation risk, economic | Divestment Considerations of different stakeholders
s-18_SLO1 risk _
S19 SLO1 Interpretation of gearing ratios Impact of capital structure on the wacc Case study Management buyout Z?:éggg,eﬁgcggg acquisition
Independent credit rating agencies | Modigliani and miller Exchange rate Role of venture capitalists Druker’s golden rules
S-20 SLO1 _
s-21 SLO1 Setting credit ratings 1963- with tax theory Exchange rate theory gmn;;é;acf(grf)g;gggg 7S and acquisitions Treatment of target entity debt
Updating of credit ratings 1958- no tax theory Transaction risk management Role and scope of competition Share exchange
$-22 SLO1 authorities
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I'Lr;gel;é);tween creditratings and ;’ggglgonal view-optimal gearing position/ u Internal methods and external methods General principles Defence against hostile take over bids
$-23 SLOT |rates WACC

Practical problems Practical problems Case study Case study Case study.

SLO 1
S-24
1. A Kaplan Publication
Learning 2 B
Resources
3 C
Learning Assessment
, Continuous Learning Assessment (50% weightage) . I o
Lo s CLA—1(10%) CLA -2 (10%) CLA- 3 (20%) *CLA -4 (10%) Final Examination (50% weightage)
9 Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice

Level 1 Senember 20% 20% 20% 20% 1% 15% 15% 1% 15% 1%
Level 2 ﬁgg:ize 20% 20% 20% 20% 20% 20% 20% 20% 20% 20%
Level 3 E‘r’:;‘::te 10% 10% 10% 10% 15% 15% 15% 15% 15% 15%

Total 100 % 100 % 100 % 100 % -
*CLA - 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs, Certifications, Conf. Paper etc.,
Course Designers

Experts from Industry Experts from Higher Technical Institutions Internal Experts

Krishnamoorthy V, Director, HrudyaaAdConSer Pvt Ltd 1. Dr. Thirumaran. R.M., Assistant Professor, Department of Commerce, Pachaiyappas Dr.R.Sridharan

College rmthiru68@yahoo.com

Mr. Ravishankar K, Founder & Faculty - CIMA, ACCA & CMA, SSB

Global Academy

2. Dr.V.Muthukumar,Assistant Professor, Madras Christian College, Chennai

Dr.M.Hemanthan
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Course Course . LT
Course Code | UPA20602L Name EVENT MARKETING Category C Professional Core Course o 1 o
Prg-requmte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department | Commerce Data Book / Codes / Standards Nil

Guidelines for Event Marketing -

1.
2.
3.

7.
8.
9.
10.
1.

Student will be assigned a Faculty for doing Event Marketing
The Activity will be both individual and Group
Student will be involved in organizing the following events
a.  Seminar/Conference
b.  Guest Lectures
c.  Workshops
d.  Business Events
e. Bazar
Students should Visit the Following and submit the report on how the event is organized
a.  Trade fairs
b.  Exhibitions
c.  Festive Events
d.  Cultural Events
Students should collect details about Funding Agency/Sponsoring Agencies and submit a report wiyh dummy values
Report should contain the following

a.  Event Schedule

b.  Events Organised

c.  Event Organizers, their role and responsibilities.
d.  Events Visited

e.  Budget

f.

Funding Agencies

Reporting Format — Minimum of 25 Pages and Maximum of 30 Pages — Times New Roman Font - Font Size — Heading 14 and Content 12 — Line Spacing — 1.5

At the end of the semester Viva Voce Examination will be conducted to evaluate the performance of the student

Marks Will be awarded as follows — Internal Viva 50 Marks and End Semester Viva 50 Marks

Failure to submit the report will treated as failure in that course and the students has to redo as arrear after completion of the course in the forthcoming semester examination

Report Submission - One Hardcopy and One Soft Copy in CD to be submitted. Hardcopy will be returned to the student after completion of End Semester Examination

[Learning Assessment

[ Bloom’s [ Continuous Learning Assessment (50% weightage)

Final Examination (50% weightage)
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Level of Thinking CLA-1(10%) CLA-2(10%) CLA-3(20%) CLA -4 (10%)#
Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice
Level 1 Eﬁ;“:r’;“tgﬁg 40% 40% 30% 40% 30%
Level 2 ﬁﬁggze 30% 30% 40% 30% 40%
Level 3 Eualuate 30% 30% 30% 30% 30%
Total 100 % 100 % 100 % 100 %
UPA20D01L PROJECT WORK : T P ¢
0 0 0 8
Pre-requisite Nil Co-requisite Courses Nil Progressive Courses Nil
Courses
Course Offering Department | Commerce Data Book / Codes / Standards Nil

Guidelines for Summer Internship:

1. Students must either undergo industrial training during sixth semester for 45 Days in any industry or Should Choose a Topic to do a research on a particular Industry Performance

Students can do projects in the fields of Taxation, Corporate Finance, Micro Finance, Financial Services and Financial Markets and Institutions

Industries can be Micro, Small, Medium or Large Scale

Students can be engaged in Administration, HRM, Marketing, Sales, and Finance Departments.

Students must submit a Training Report along with training certificate. Issued by the industry

2
3
4
5. Students should submit a acceptance letter from the industry for his/her Internship
6
7

Report should have the following if Industrial training

T o

o

Industry Profile
Company Profile
Job Profile

d.  Internship Training Details

e.  Feedback of the Training

8. Report should have the following if Research on a Industry is done

a.
b.
C.
d.

e.

Introduction of the Topic

Literature Review

Research Methodology

Data Analysis

Findings, Suggestions and Conclusion

9.  Reporting Format — Minimum of 50 Pages and Maximum of 75 Pages — Times New Roman Font — Font Size — Heading 14 and Content 12 - Line Spacing — 1.5
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Report will be evaluated by the Faculty in charge and Viva will be conducted at the end of the Semester

Report Submission - One Hardcopy and One Soft Copy in CD to be submitted. Hardcopy will be returned to the student after completion of End Semester Examination

Marks Will be awarded as follows — Internal Viva 50 Marks and End Semester Viva 50 Marks

If the Student has chosen this Industrial Training/Research as Elective and Failure to undergo the training or submit the report will treated as failure in that course and the students has to redo in the forthcoming

semesters

An Article related to the Topic should be Published in a Conference/SRM Research Day and in an Indexed Journal

Learning Assessment

Continuous Learning Assessment

Final Evaluation

(50% weightage) (50% weightage)
Project
Review - 1 Review - 2 Report Viva-Voce
Project Work / Internship 20% 30% 30% 209
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L T P C
UPA20D02L DISSERTATION 0 0 0 3
Pr((e:-reqmsne Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department | Commerce Data Book / Codes / Standards Nil

Guidelines for Summer Internship:

1. Student will be doing Full Time Research on Specific Topic of their Interest
2. Topic should be relevant to Commerce — Human Resource, marketing, Finance, Administration, IPR etc
3. Student should submit a periodical report to the faculty assigned to them
4. Students can do projects in the fields of Taxation, Corporate Finance, Micro Finance, Financial Services and Financial Markets and Institutions
5. Review | - introduction and Literature Review — Within 25 days of commencement of Sixth Semester Classes
6.  Review li — Research Methodology and Data Analysis — Within 50 days of commencement of Sixth Semester Classes
7. Review Il - Draft Report — Within 60 days of commencement of Sixth Semester Classes
8.  Report should have the following if Research on a Industry is done
a. Introduction of the Topic
b.  Literature Review
c.  Research Methodology
d.  Data Analysis
e.  Findings, Suggestions and Conclusion
f.  Reference

g.  Annexures
h.  Conference and Journal Certificates
9.  Reporting Format — Minimum of 50 Pages and Maximum of 75 Pages — Times New Roman Font — Font Size — Heading 14 and Content 12 — Line Spacing — 1.5
10.  Report will be evaluated by the Faculty in charge and Viva will be conducted at the end of the Semester
11. Report Submission - One Hardcopy and One Soft Copy in CD to be submitted. Hardcopy will be returned to the student after completion of End Semester Examination
12. Marks Will be awarded as follows - Internal Viva 50 Marks and End Semester Viva 50 Marks
13.  If the Student has chosen this Industrial Training/Research as Elective and Failure to undergo the training or submit the report will treated as failure in that course and the students has to redo in the forthcoming
semesters

14.  An Article related to the Topic should be Published in a Conference/SRM Research Day and in an Indexed Journal
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Learning Assessment

Continuous Learning Assessment

Final Evaluation

(50% weightage) (50% weightage)
Project
Review - 1 Review -2 Report Viva-Voce
Project Work / Internship 20% 30% 30% 20 %
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UPA20D03L SEMESTER INTERNSHIP Ia ; : (8:
Pr((e:-requmlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses
Course Offering Department | Commerce Data Book / Codes / Standards Nil

Guidelines for Summer Internship:
1. Students must undergo industrial training after completing Fifth semester examination for 60 days

2. Industries can be Micro, Small, Medium or Large Scale

3. Students can be engaged in Administration, HRM, Marketing, Sales, and Finance Departments.
4. Students should submit a acceptance letter from the industry for his/her Internship

5. Students must adhere to the rules and regulation of the place of work.

6.  Students must submit a Training Report along with training certificate. Issued by the industry

7. Report should have the following

. Industry Profile

g.  Company Profile

h.  Job Profile

i.  Internship Training Details

j. Feedback of the Training

8. Reporting Format — Minimum of 50 Pages and Maximum of 60 Pages — Times New Roman Font — Font Size — Heading 14 and Content 12 — Line Spacing - 1.5

9. Report should be submitted within 70 days of Commencement of Sixth Semester Classes

10.  Report will be evaluated by the Faculty in charge and Viva will be conducted at the end of the Semester

11. Marks Will be awarded as follows - Internal Viva 50 Marks and End Semester Viva 50 Marks

12.  Ifthe Student has chosen this Industrial Training as Elective and Failure to undergo the training or submit the report will treated as failure in that course and the students has to redo in the forthcoming semesters
13.  Report Submission - One Hardcopy and One Soft Copy in CD to be submitted. Hardcopy will be returned to the student after completion of End Semester Examination

14.  An Article related to the Topic should be Published in a Conference/SRM Research Day and in an Indexed Journal

Learning Assessment
Continuous Learning Assessment Final Evaluation
(50% weightage) (50% weightage)
Project
Review — 1 Review — 2 Report Viva-Voce
Project Work / Internship 20% 30% 30% 20 %
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B.COM GENERAL/ISM/HONS IAF/HONS PA

PRACTICAL CONTENTS FOR JOINT COURSES (THEORY AND PRACTICALS) PROBLEM ORIENTED COURSES

Course Code

UCM20302J

Course Name

INCOME TAX LAW AND PRACTICE

Course Category

Professional Core Course

Pre-requisite
Courses

Nil

Co-requisite Courses

Nil

Progressive Courses

Nil

Course Offering Department |

Commerce

Data Book / Codes / Standards

Nil

Practical Contents

Introduction to TDS

Basic Concepts of TDS

Setup of TDS

Activation of TDS

TDS Statutory Masters
Configuring TDS at Group Level
Configuring TDS at Ledger Level
Making payment to Government
TDS Reports

E-Filing of TDS and tax Returns
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Course Code UCM20402J

Course Name

TAX PROCEDURE AND PRACTICE

Course Category

Professional Core Course

Pre-requisite

Courses Nil

Co-requisite Courses

Nil

Progressive Courses

Nil

Course Offering Department |

Commerce

Data Book / Codes / Standards

Nil

Practical Contents

. Introduction

»  Enabling GST and Defining Tax Details

e Transferring Input Tax credit
* Intra State Supply

* Inter State Supply

*  Return of Goods

e Outward Supply of Services
*  GST Reports

e ITC Set off

e GST Tax payment
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Course | joppps0py | Gourse BUSINESS RESEARCH METHODS Souse. | ¢ Professional Core Course L TP
Code Name Category 4 4
Prg-requmlte Nil Co-requisite Courses Nil Progressive Courses Nil
ourses

Course Offering Department

Commerce

Data Book / Codes / Standards

Nil

Practical Contents

e Sources of Research Problem

e Case Study Research

e Pilot Study

*  Questionnaire Formulation using online tools

e Determining Sample Size

e Sources of Secondary Data

e Coding of data

¢ Finding outliers

«  Data Analysis using SPSS

*  Online Citation Tools
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